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Proforma for submission of information by State Private Universities for ascertaining their 

norms and standards 

 

A. Legal Status 

1.1 Name and address of the University 
AAFT University of Media and Arts 

MAATH, KHARORA, RAIPUR 

1.2 Headquarters of the University RAIPUR 

1.3 

Information about University 

a. Website: 

b.  E-mail:  

c. Phone Nos.:  

d. Fax Nos.:  

Information about Authorities of the University 

a. Ph. (including mobile), Fax Nos. and e-mail 

of Chancellor: 

 

b. Ph. (including mobile), Fax Nos. and e-

mail of Vice-Chancellor: 

 

c. Ph. (including mobile), Fax Nos. and e-mail 

of Registrar: 

 

d. Ph. (including mobile), Fax Nos. and e-

mail of Finance Officer: 

Website: www.aaft.edu.in 

 Email: registrar@ aaft.edu.in 

Phn No:-8586972071 

 

Chancellor: Dr Sandeep Marwah 

Phn No: 9810094360 

Email: chancellor@aaft.edu.in 

 

Vice Chancellor:  

Dr. Vikas Garg 

Email: vc@aaft.edu.in 

Ph No.: 7694004685 

 

Registrar  

Mr Sudhir Ranjan 

Email: registrar@aaft.edu.in 

Ph No:-8586972071  

 

Annexure – 1.3 

1.4 Date of Establishment 17 April 2018 

1.5 

Name of the Society/Trust promoting the 

University (Information may be provided in the 

following format) 

(Copy of the registered MoA/Trust Deed to be 

enclosed) 

Society of Media and Arts 

Annexure- 1.5 

1.6 Composition of the Society/Trust Details are provided in  

mailto:vc@aaft.edu.in
mailto:registrar@aaft.edu.in
https://drive.google.com/drive/folders/1SRTZzQFCltbCndtFFTC5hDBFwVDvMP7C?usp=drive_link
https://drive.google.com/file/d/1wmNt3DJ-y5m97b9yixu0njnKQykNoF3G/view?usp=drive_link


Name Address Occupation Designation 

in the 

Society/ 

Trust 

    

(Details to be provided in Appendix-I) 

Appendix-I 

1.7 

Whether the members of the Society/Trust are 

members in other Societies/Trusts or in the 

Board of Governors in companies? If yes, 

please provide details in the following format: - 

Name Address Occupation Designation 

in the 

Society/ 

Trust 

    

 

(Details to be provided in Appendix-II) 

Details are provided in  

Appendix-II 

1.8 

Whether the promoting Society/Trust is 

involved in promoting/running any other 

University/Educational Institution? If yes, 

please provide details in the following format: - 

Name of the University/ 

Educational Institution 

Activities 

  

(Details to be provided in Appendix-III) 

Details are provided in  

Appendix-III 

1.9 

Whether the promoting Society/Trust is 

involved in promoting/running activities other 

than educational? If yes, please provide details 

in the following format: - 

Name of the 

Organization 

Activities 

  

(Details to be provided in Appendix-IV) 

N/A, Appendix-IV 

1.10 

Act and Notification under which established  

(Copy of the Act & Notification to be enclosed) 

 

Enclosed 

Not Enclosed 

Enclosed 

Annexures- 1.10 

1.11 
Whether the University has been established by 

a separate State Act? 
Yes 

 

 

 

B. Organization Description 

https://drive.google.com/file/d/1O53w9_9O3T8b2bnMSX-REq_vGQZ6-xAq/view?usp=drive_link
https://drive.google.com/file/d/1XpX2MQDSnlNJ7Rma7ci20k2ETqjtoyvO/view?usp=drive_link
https://drive.google.com/file/d/1waQ3u1GiHfad2J1I17VkeaLhHfnzqvRD/view?usp=drive_link
https://drive.google.com/file/d/1T6TQFP7wJicYG8VvWhBOlqkqjFhiGCHG/view?usp=drive_link
https://drive.google.com/file/d/1SP0rkXDAMD8KX0GcLfY3iVQt0DWaUg1e/view?usp=drive_link


 

2.1 Whether Unitary in nature  

(as per the UGC Regulation) 

Yes, the University is unitary in nature. 

2.2 Territorial Jurisdiction of the University as per 

the Act 

Within the territorial jurisdiction of the 

State of Chhattisgarh 

2.3 Details of the constituent units of the University, 

if any, as mentioned in the Act 

NIL 

2.4 Whether any off-campus centre(s) established? 

If yes, please give details of the approval 

granted by the State Government and UGC in 

the following format:- 

a. Place of the off-campus______________ 

b. Letter No.& date of the approval of State 

Government_______________________ 

c. Letter No. & date of the approval of 

UGC_____________________________ 

(Details to be provided in Appendix-V) 

(Please attach attested copy of the approval) 

N/A, Refer  

Appendix-V 

2.5 Whether any off-shore campus established? If 

yes, please give details of the approval granted 

by the Government of India and the host country 

in the following format:- 

a. Place of the off-shore campus_________ 

b. Letter No.& date of the approval of Host 

Country__________________________ 

c. Letter No. & date of the approval of 

Government of 

India__________________________ 

(Details to be provided in Appendix-VI) 

(Please attach attested copy of the approval) 

N/A, Refer  

Appendix-VI 

2.6 Does the University offer a distance education 

programme? If yes, whether the courses run 

under distance mode are approved by the 

competent authority? (Please enclose attested 

copy of the course-wise approval of competent 

authority)  

N/A, University does not offer any 

distance education programmme. 

2.7 Whether the University has established study 

centre(s)? If yes, please provide details and 

whether these study centers are approved by the 

competent authority of the University and UGC? 

(Details to be provided in Appendix-VII) 

(Please attach attested copy of the approval from 

the competent authority) 

N/A. University is not running any 

study center out of the campus. Refer 

Appendix-VII. 

C. Academic Activities Description 

https://drive.google.com/file/d/12lU_tt3cHxKrdRCwKUkkN_EtCaE2x1gH/view?usp=drive_link
https://drive.google.com/file/d/1y58b2ia-7Eloevl7KOSZAO5pv2sqnVXO/view?usp=drive_link
https://drive.google.com/file/d/1ups_SUTwFjfqUK0EErYFGAJWEYlcSSi3/view?usp=drive_link


3. Academic Programmes 

 

3.1 

Details of the programmes permitted to be offered by 

Gazette Notification of the State Government and its 

reference  

 

(Details to be provided in Appendix-VIII) 

The Act empowers the University 

to start and offer the programmes 

as decided by its authorities. 

Details are provided in  

Appendix-VIII 

3.2 

Current number of academic programmes/ courses 

offered by the University 

 

(Details to be provided in Appendix-IX) 

 

Currently the University is 

offering 54 programmes. Details 

are in  

Appendix-IX 

 

3.3 

Whether approval of relevant statutory council(s) such 

as AICTE, BCI, DEC, DCI, INC, MCI, NCTE, PCI, 

etc. have been taken to: 

a. Start new courses 

b. To increase intake 

If yes please enclose copy of approval and give 

course-wise details in the following format:- 

Name of 

the course 

Statutory 

council 

Whether 

approval taken 

   

(Details to be provided in Appendix-X) 

N/A, Refer  

Appendix-X 

3.4 

If the University is running courses under distance 

mode, please provide details about the students 

enrolled in the following format:- 

Name of the 

Study Centre 

Courses 

offered 

No. of students 

enrolled 

   

(Details to be provided in Appendix-VII) 

(Please enclose attested copy of the competent 

authority) 

N/A, University is not running 

courses under distance mode. 

Refer Appendix-VII 

3.5 
Temporal plan of academic work in the University 

Semester system/ Annual system  

University follows the semester 

system. 

Refer - Annexture-3.5 

3.6 

Whether the University is running any course which is 

not specified under Section 22 of the UGC Act, 1956? 

If yes, please give details in the following format: - 

a. Name of the course(s) 

b. Since when started 

c. Whether the University has applied for 

permission from UGC? 

(Details to be provided in Appendix-XI) 

University is not running any 

course which is not specified 

under Section 22 of the UGC Act. 

Appendix-XI 

 

https://drive.google.com/file/d/1Cp4vCKk1qvV1e5o76YZ4DaADJUAJXKkP/view?usp=drive_link
https://drive.google.com/file/d/15n7CAc73XiTAUd6A26KoRFxkk758hp_b/view?usp=drive_link
https://drive.google.com/file/d/1esfCbBG8uirHsjjWmDeLEhEjJJU7RYat/view?usp=drive_link
https://drive.google.com/file/d/1ups_SUTwFjfqUK0EErYFGAJWEYlcSSi3/view?usp=drive_link
https://drive.google.com/file/d/19gGpLUzux3_CA7MP-NhV62QIS7GwjHzn/view?usp=drive_link
https://drive.google.com/file/d/1lN7gPd_4Alb0kU7jDWyDwJQsWMx9Haad/view?usp=drive_link


4. Student Enrolment and Student Support. 

 

4.1 Number of students enrolled in the University for the current academic year according to 

regions and countries (Please give separate information for main campus and off-

campus/off-shore campus. 

Particulars   

No. of students 

from the same state 

where the 

University is 

located 

No. of 

students 

from 

other 

States 

No. of 

NRI 

students 

No. Of 

overseas 

students 

excluding 

NRI’s 

Grand 

Total 

PG Degree 

2019 

M 7 10 0 0 17 

F 4 1 0 0 5 

T 11 11 0  22 

PG Degree 

2020 July 

M 1 10   11 

F 4    4 

T 5 10   15 

PG Degree 

2021 Jan 

M      

F 2 0   2 

T 2 0 0 0 2 

PG Degree 

2021 July 

M 7 7   14 

F 6 3   9 

T 13 10   23 

PG Degree 

2022  July 

M 1 1   2 

F 9 3   12 

T 10 4   14 

PG Degree 

2023  July 

M 4 7   11 

F 8 1   9 

T 12 8   20 

PG 

Diploma 

2019 

M 3 2   5 

F 5 0 0  5 

T 8 2   10 

PG 

Diploma 

2020 July 

M  3   3 

F  1   1 

T  4   4 

PG 

Diploma 

2021 July 

M 1    1 

F 4    4 

T 5    5 

 

 



PG Diploma 

2023 July 

M 1    1 

F 2    2 

T 3    3 

UG Degree 

2019 

M 50 40   90 

F 34 9   43 

T 84 49   133 

UG Degree 

July 2020  

M 45 30   75 

F 28 11   39 

T 73 41   114 

UG Degree 

Jan 2021  

M 7 11   18 

F 0 3   3 

T 7 14   21 

UG Degree 

July 2021  

M 38 32   70 

F 31 13   44 

T 69 45   114 

UG Degree 

Jan 2022  

M 7 8   15 

F      

T 7 8   15 

UG Degree 

July 2022  

M 43 42   82 

F 34 11   45 

T 77 53   130 

UG Degree 

July 2023 

M 59 48   107 

F 58 12  2 72 

T 117 62   179 

UG Diploma 

2019 

M 37 26   63 

F 8 5   13 

T 45 31   76 

UG Diploma 

2020 Jan 

M 16 21   37 

F 3 2   5 

T 19 23   42 

UG Diploma 

2020 July 

M 14 6   20 

F 17 17   34 

T 31 23   54 

UG Diploma 

2021 Jan 

M 14 15   29 

F 5 3   8 

T 19 18   37 

UG Diploma 

2021 July 

M 47 51   98 

F 21 10   31 

T 68 61  
 

129 

UG Diploma M 14 27   41 



2022 Jan F 5 8   13 

T 19 35   54 

UG Diploma 

2022 July 

M 72 81   153 

F 24 18   42 

T 96 99   195 

       

UG Diploma 

2023 July 

M 75 41   116 

F 33 7   40 

T 108 48   156 

      

 

M- Male, F- Female, T- Total 

 



 

4.2 

 

 

 

 

 

 

Category-wise No. of 

students 

 

 

 

 

 

 

 

 

Category Female Male Total 

Year July 2019       

SC 0  0  0  

ST 0  0  0  

OBC 0  0  0  

PH 0  0  0  

General 62  191  253  

Total 62  191  253  

Category Female Male Total 

Year Jan 2020       

SC 0  0  0  

ST 0  0  0  

OBC 2  3  5  

PH 0  0  0  

General 66  145  211  

Total 68  148  216  

Category Female Male Total 

Year July 2021       

SC 0  1  1  

ST 2  0  2  

OBC 6  11  17  

PH 0  0  0  

General 130  148  278  

Total 138  160  298  

Category Female Male Total 

Year July 2022       

SC 2  5  7  

ST 0  3  3  



 
 

OBC 8  14  22  

PH 0  0    

General 84  225  309  

Total 94  247  341  

Category Female Male Total 

Year July 2023       

SC 9  21  30  

ST 7  17  24  

OBC 32  85  117  

PH 0  0  0  

General 75  112  187  

Total 123  234  358  

 

4.3 Details of the two batches of students admitted 

Batch Department  Stream No. 

Admitted 

to the 

Programme  

No. of drop No. of 

Appeared 

for the final 

year 

Examination 

No. passed 

for the final 

year 

Examination 

No. of first 

for the final 

year 

Examination 

2019 SOAPRE  UG 2 0 2 2 2 

SOA UG 16 
 

14 12 4 

SOC UG 23 
 

17 15 14 

SOID  UG 3 
 

3 3 2 

SOFD  UG 15 2 13 10 6 

SOHTM UG 3 1 2 2 2 

SOM UG 6 
 

6 6 6 

SOJMC  UG 6 
 

4 3 3 

SOFA  UG 2 
 

2 2 2 

SOPA UG 13 
 

11 11 7 

SOSP UG 29 
 

20 15 13 

2019 SOAPRE  PG 5 0 5 5 4 

SOC PG 8 2 6 6 0 

SOJMC  PG 9 2 8 8 7 

2020 SOAPRE  PG 1 0 1 1 1 

SOA PG 2 2 0 0 0 



SOC PG 4 1 3 3 3 

SOFD  PG 4 
 

3 3 1 

SOJMC  PG 2 
 

2 2 2 

SOPA PG 2 
 

2 2 2 

SOSP PG 3 2 1 1 1 

2021 

SOAPRE  PG 0     

SOA PG 0     

SOID PG 3  2 2 2 

SOC PG 3  2 2 2 

SOFD  PG 2  2 2 2 

SOJMC  PG 4 1 3 3 2 

SOPA PG 5 1 4 4 4 

SOSP PG 4 1 3 3 3 

        

4.4 Does the University provide bridge/ remedial courses to the 

educationally disadvantaged students? If yes, please give 

details 

Yes. AAFT University of 

Media and Arts provides 

bridge courses. 

Annexure - 4.4 

4.5 Does the University provide any financial help to the students 

from socially disadvantaged group? If, yes please give details 

Yes, the University 

endorses Post Matric 

Scholarship by the Govt. 

of Chhattisgarh. 

Refer- Annexure 4.5 

4.6 In case the University is running M. Phil/Ph.D. programme, 

whether it is full time or part time and whether these 

programmes are run as per UGC Regulations, 2009 on 

M.Phil/Ph.D. 

 

University is offering Ph.D 

programmes as per UGC 

Regulations 2009. 

Annexure 4.6 

4.7 Whether the University have a website? If yes please give 

website address and whether the website is regularly updated? 

 

Yes. 

 

  https://aaft.edu.in/  

 

The website is regularly 

updated. 

4.8 How are the prospective students informed about the criteria 

for admission, rules & regulations, facilities available, etc? 

The perspective students 

are informed about the 

criteria for admission, 

rules & regulations, 

facilities available, etc. 

through the following 

https://drive.google.com/file/d/1PxV7g5uWPz1xOMY67cpfvhFC0qmjIYHF/view?usp=drive_link
https://drive.google.com/file/d/11cxNMQUxvAnAxiCenTDueUjvmBazuDpq/view?usp=drive_link
https://drive.google.com/file/d/1QnPaGKsJC6zt-McuvaDckbq8Cn3PMeR8/view?usp=drive_link
https://aaft.edu.in/


means. 

a- University Website 

b- Social Media 

c- Advertisements 

d- Personal Counselling 

e- Admission Prospectus 

4.9 Whether any grievance redressal mechanism is available in 

the University? If yes, please provide details about the 

complaints received against malpractices, etc in the 

University in the following format:- 

Name of the 

complainant 

Complaint 

against 

Date of 

complaint 

Action 

taken by 

the 

University 

    

(Details to be provided in Appendix-XII) 

Yes, the grievance 

redressal mechanism is 

available in the University. 

The following committees 

are there for this. 

a- Anti- Ragging 

Committee 

b- Sexual Harassment 

Committee 

c- Discipline Committee 

 

Any other grievance which 

does not fall in the 

purview of these 

committees can be 

addressed to the 

Registrar/VC of the 

University. 

 

There were a few student 

issues. Details are in 

Appendix-XII. 

 

 

 

 

5. Curriculum, Teaching Learning Process/Method, Examination/Evaluation System 

 

5.1 Which University body finalized the 

curriculum? 

The composition of the body may be 

given. 

(Board of Studies, Academic Council, 

Board of Management) 

Curriculum for a program is designed and 

developed by a BOS, which comprises of senior 

academicians and representatives of industry. 

The curriculum is approved by the Academic 

Council. Curricula of some of the programs 

specially the professional programs were 

prepared in consultation with the national level 

experts from reputed institutions.  

Composition of these bodies has given below. 

 

A. Composition of Board of Studies for each of 

the program is 

https://drive.google.com/file/d/1VBdbQ40Lhdra-6g5noxl7np4zzyibGml/view?usp=drive_link


1. Head of the Department, as the case may be 

Chairperson.  

2. Four teachers each from the program/course 

nominated by 

3. One/Two external subject expert from 

Industry, Academia and Research Organizations 

as nominated by the Registrar. 

 

B. Composition of Academic Council of the 

University 

1. The Vice-Chancellor - Chairperson;  

2. The Academic Dean/ Director; 

3. The Chairperson of the Board of Studies 

4.Two persons nominated by the Registrar from 

the industry; 

5. Four academicians nominated by the 

President (Hon’ble Chancellor);  

7. The Registrar shall be the Member Secretary 

of the Academic Council but shall not have the 

right to vote. 

8. The Controller of Examinations shall be the 

permanent invitee. 

 

 

 

C. Composition of Board of Management of the 

University  

1. The Vice Chancellor-Chairperson; 

2. Two members of the Governing Body, 

nominated by the sponsoring body; 

3- Academic Dean/Director 

4- Three persons, who are not the members of 

the Governing Body, nominated by the 

sponsoring body; 

5- Three persons among the teachers, nominated 

by the sponsoring body 

6- The Registrar shall be Member Secretary but 

shall not have right to vote. 

 



5.2 What is the Rules / regulations / 

procedure for revision of the 

curriculum and when was the 

curriculum last updated? 

Because industries change so quickly, AAFT 

University of Media and Arts knows that the 

curriculum needs to be updated all the time. 

Multi-track specialisation is used in most of its 

programmes. The way tracks are made makes it 

easy to add, remove, or change them as 

technology and business needs change. It has 

also used an open feedback system from both 

students and teachers, as well as from experts. 

This has helped a lot to make the curriculum 

better. After getting feedback, changes to the 

curriculum are discussed by the programme's 

Board of Studies and then approved by the 

Academic Council. 

5.3 Whether approval of statutory bodies 

such as Board of Studies, Academic 

Council and Board of Management of 

the University has been taken to start 

various courses? If yes, please enclose 

extracts of the minutes. 

Yes. Approval of the statutory bodies has been 

taken at the time of starting every program. 

Relevant portions in this regard of the minutes 

of the Academic Council and the Board of 

Management are included. 

5.4 Furnish details of the following aspects 

of curriculum design: 

Innovation such as modular curricula 

Inter/multidisciplinary approach 

The curriculum at AAFT University of Media 

and Arts is meticulously designed with a 

forward-thinking approach, keeping the future 

of the industry in mind. Recognizing the 

dynamic nature of the media and arts landscape, 

the university offers a unique opportunity for 

students to specialize in multiple areas within 

their degree program. This innovative approach 

allows students to obtain a well-rounded degree 

while also providing them with the flexibility to 

explore various facets of the industry throughout 

their academic journey. 

 

Specialization tracks are curated sets of elective 

courses tailored to provide students with in-

depth knowledge and skills in specific areas of 

interest. These tracks are meticulously crafted to 

align with emerging industry trends, ensuring 

that students are equipped with relevant 

expertise to thrive in their chosen fields. 

Moreover, the university maintains the 

flexibility to adapt these tracks by adding, 

removing, or modifying them as necessary, all 

without altering the core identity of the degree 



program. 

 

Projects and internships constitute integral 

components of all programs offered at the 

university. Through hands-on projects and 

immersive internship experiences, students gain 

practical exposure and real-world insights that 

complement their academic learning. This 

practical approach not only enhances their skill 

set but also prepares them for the demands of 

the industry, ensuring their readiness for 

successful careers upon graduation.  

Annexure -5.4 (a) and Annexure -5.4  (b) 

 

5.5 Has the University conducted an 

academic audit? If yes, please give 

details regarding frequency and its 

usage. 

Yes.  

Annexure- 5.5 (a) 

Annexure- 5.5 (b) 

5.6 Apart from classroom instruction, what 

are the other avenues of learning 

provided for the students? (Example: 

Projects, Internships, Field trainings, 

Seminars, etc.) 

 

In addition to traditional classroom instruction, 

the University offers an array of enriching 

experiences to its students. These include Master 

Classes and Workshops conducted by esteemed 

industry experts, immersive Internship 

opportunities, hands-on Field trainings, 

engaging Seminars, and dynamic Live Projects. 

These experiential learning opportunities are 

designed to provide students with practical 

insights, industry-relevant skills, and real-world 

exposure, ensuring their holistic development 

and readiness for the professional world. 

Annexure -5.6 

https://drive.google.com/drive/folders/1eGNsIoKJf19xOwV2mGZx0fepFbd442_8?usp=drive_link
https://drive.google.com/file/d/1Xfb4dzFHVx5Oko4UhmV6iVVxxSrYTYCy/view?usp=drive_link
https://drive.google.com/file/d/1eybTL70Q7bAzUBAthyMYqGg9l_rr38z-/view?usp=drive_link
https://drive.google.com/file/d/1plSgiS1evOBfZBCM2BdcOlXE5GY0HLGL/view?usp=drive_link
https://drive.google.com/drive/folders/1jCICh0CuBFtK4Z4GJTHozW2xKM8Rtcaz?usp=drive_link


5.7 Please provide details of the 

examination system (Whether 

examination based or practical based) 

AAFT University provides mixed examination 

system where students are evaluated in 

written as well as practical examinations 

both based on different programs.  

Evaluation scheme through a semester-end 

examination is as follows: 

A. THEORY COURSES   

(i) Semester end examination                      70% 

(ii) Continuous evaluation by the teachers  30%

  

B. PRACTICAL LABORATORY COURSES

  

(i) Semester end examination                      70% 

(ii) Continuous evaluation by the teachers  30%

  

C. DISSERTATION/THESIS   

(i) Assessment by External Examiner          70% 

(ii) Assessment by Internal Examiner         30% 

 

Annexure 5.7: Examination Process 

5.8 What methods of evaluation of answer 

scripts does the University follow? 

Whether external experts are invited 

for evaluation? 

AAFT University does the centralized manual 

evaluation of answer script. No external experts 

are invited for the evaluation, rather internal 

examiners only are utilized for the purpose. 

Following are the Centralized Evaluation 

Circulars: 

Annexure 5.8.1 No. E3AU/06/050/101/017 

Annexure 5.8.2 No. E3AU/06/050/101/029 

Annexure 5.8.3 No. E3AU/06/050/101/045 

5.9 Mention the number of malpractice 

cases reported during the last 3 years 

and how they are dealt with. 

There were 3 cases of the Malpractice by 

students during examination, reported in last 3 

years.  

Case 1: Concerned answer script was not 

evaluated and student was considered fail in the 

concerned course. Although the student was 

failed in all the other subjects hence as per the 

university norms, student need to repeat the 

semester again. Additionally, the student is 

debarred from all the campus and placement 

drives of the university. 

 

Case 2: The material seized from the students 

was not related to the questions asked in the 

examination on that day. Though the student 

has been provided a new answer script to write. 

https://drive.google.com/file/d/1CSdcq2o0jceJQCPbvdSAY_BHqYqWOJCj/view?usp=drive_link
https://drive.google.com/file/d/1WXYuYFon7idp_g90KL1O5hfnlF5Ifp_f/view?usp=drive_link
https://drive.google.com/file/d/15M70YOK5qArc9fU6e9wMT-NwHWUG-2qL/view?usp=drive_link
https://drive.google.com/file/d/1nZCApz3MdhSuZnSahhaVjXqpBpKgRsgc/view?usp=drive_link


As the student’s old record was good, the 

student was allowed to write the examination 

further, but has been debarred from all the 

campus and placement drives of the university. 

 

Case 3: Student was found with a Bluetooth 

head set in the beginning only and the device 

was seized. Student has been debarred from all 

the campus and placement drives of the 

university.    

 

Following are the Case diary of the UFM cases 

Annexure 5.9.1 Case-1 

Annexure 5.9.2 Case-2 

Annexure 5.9.3 Case-3 

5.10 Does the University have a continuous 

internal evaluation system? 

University follows a continuous internal 

evaluation system in each course which has 

30% component in the evaluation marks. This 

30% is further bifurcated into Mid Semester 

Examination marks and Class Performance 

marks provided by the concerned course 

faculty.  

 

Annexure 5.10.1: University Examination 

Manual (Ordinance-2-Section-1-e-Chapter-II-

Point-8) 

 

Annexure 5.10.2-CIA Tabulation Sheet 

5.12 How are the question papers set to 

ensure the achievement of the course 

objectives? 

University follows a particular specified 

blueprint to set a question paper which has 

been designed looking at the course objective 

and course outcome. 

 

Annexure 5.12.1: Blueprints of Question 

Paper- FORM No.: E3AU/06/050/102/007 

 

Sample question papers showing questions to 

achieve course outcomes. 

Annexure 5.12.1-AU-BAC-203-70-

Environmental Studies- Annexure 5.12.2- 

ESE-Dec-2022- AU-BAHTM-102-70-

Foundation course in food and beverage service 

-I-ESE-Dec-2022 

Annexure 5.12.3- AU-BAPY-202-70-

https://drive.google.com/file/d/1g7R1-bGTiaRCnPdSxjWDxKezQ5JgK333/view?usp=drive_link
https://drive.google.com/file/d/1ZyXPRDfYw40vaDwt8Do5QD_cBbUSpPNG/view?usp=drive_link
https://drive.google.com/file/d/1vOH-1ojmKe0-usMTBCVOAEn9LNdLhZT1/view?usp=drive_link
https://drive.google.com/file/d/1iZ8wOQoG0K21b60lKOTJHgu-UGaxTh9D/view?usp=drive_link
https://drive.google.com/file/d/1s_FchD1vxRZsr6wzE6Woh7JJQL4EkP_r/view?usp=drive_link
https://drive.google.com/file/d/1sbRpIyVK_wcb13ungKT7iCheYN_6yUvY/view?usp=drive_link
https://drive.google.com/file/d/1sbRpIyVK_wcb13ungKT7iCheYN_6yUvY/view?usp=drive_link
https://drive.google.com/file/d/1N1wWiPyU8zr_ju1yjVL_oC5YD-RY9h0K/view?usp=drive_link
https://drive.google.com/file/d/11ud16WZqilalUfFIuaPRj18J_j7k8xcW/view?usp=drive_link


 

D. Admission Process     

           

6.1 How are students selected for admission to various 

courses? Please provide faculty-wise information 

 

a. Through special entrance tests 

b. Through interviews 

c. Through their academic record 

d. Through combination of the above 

 

Please also provide details about the weightage give 

to the above 

 

 

 

 

 

 

The AAFT University of Media 

and Arts has implemented a 

comprehensive admissions process 

encompassing various criteria to 

ensure the selection of candidates 

who exhibit excellence in their 

respective fields. The admissions 

procedure involves multiple stages 

aimed at evaluating candidates 

through a combination of methods 

such as special entrance tests, 

interviews, and academic records. 

 

a. Special Entrance Tests: 

Prospective students are required to 

undergo special entrance tests as 

part of the initial stage of the 

selection process. These tests are 

Advertising Principles-ESE-Dec-2022 

5.13 State the policy of the University for the 

constitution of board of question paper 

setters, board of examiners and 

invigilators. 

University has a particular criterion for 

appointing the papers setters as per their 

qualification and experience in a particular 

program and course. 

Annexure 5.13.1: University Examination 

Manual (Ordinance-2-Section-1-e-Chapter-

VIII) 

Annexure 5.13.2: Examination Proforma for 

Paper Setting 

5.14 How regular and time-bound are 

conduct of examinations and 

announcement of results? Substantiate 

with details of dates of examinations 

and announcement of results for the last 

3 years. Details to be provided in the 

following format:- 

Year Date of 

Exams 

Date of 

announcement 

of results 

   
 

Examinations are always conducted as per the 

University’s examination calendar.  

 

Annexure 5.14 

https://drive.google.com/file/d/1VYJghNNx4tb7YFIiXmmPa8A2M6jxJez1/view?usp=drive_link
https://drive.google.com/file/d/1JqgH29vPrU-Ob58idkQflbVZN2wHY5B4/view?usp=drive_link
https://drive.google.com/file/d/1RvXMwsaW64N6qb45r1zAU2MkObPeRvz8/view?usp=drive_link


 

 

designed to assess the candidates' 

aptitude, skills, and knowledge 

relevant to their desired course or 

faculty program. 

 

b. Interviews: Following the special 

entrance tests, candidates proceed 

to the next stage, which involves 

personal interviews. During these 

interviews, candidates are evaluated 

based on various factors including 

their prior subject knowledge, 

communication skills, analytic 

ability, and general knowledge. The 

interviews are tailored to each 

candidate's area of interest to 

ensure a thorough assessment. 

 

c. Academic Record: In addition to 

special entrance tests and 

interviews, the university also 

considers the academic records of 

candidates as part of the selection 

process. This includes evaluating 

the candidates' previous academic 

achievements and performance. 

 

d. Combination of the Above: The 

university employs a holistic 

approach by considering a 

combination of the aforementioned 

criteria, including special entrance 

tests, interviews, and academic 

records, to assess the suitability of 

candidates for admission to its 

courses and faculty programs. 

 

Selected candidates who meet the 

established criteria are offered 

admission to the university upon 

payment of the required fees and 

submission of the necessary 

documentation within the specified 

timeframe. In the event that a 

selected candidate fails to complete 



the admission process within the 

stipulated time, the vacant seats are 

offered to candidates in the 

subsequent round of selection. This 

ensures that all available seats are 

filled by deserving candidates who 

have successfully completed the 

rigorous admissions procedure.

  

 

6.2 Whether the University is admitting students from 

national level entrance test or state level entrance 

test? If yes, please provide following details:- 

 

Name of the 

National/state 

level entrance 

exam 

No. of 

students 

admitted 

% of 

students 

from the 

total 

admitted 

Remarks 

    
 

 

 

• University conducts its own 

entrance test for the 

admission of the students. 

• Preference is given to 

students having rank in 

national level entrance test 

or state level entrance test 

6.3 Whether admission procedure is available on the 

University website and in the prospectus 

 

Yes  

https://aaft.edu.in  

6.4 Please provide details of the eligibility criteria for 

admission in all the courses 

Annexure-6.4 - The eligibility 

criteria for admission in all the 

courses 

6.5 

 

 

 

 

 

 

 

Whether University is providing any 

reservation/relaxation in admission? If yes, please 

provide details in the following format:- 

 

Category No. of 

students 

admitted 

% of quota 

provided for 

reservation 

and 

preparation 

in respect of 

actual 

enrolment 

 Remarks 

    
 

 

 

 

 

 

 

 

Annexure 6.5 

https://aaft.edu.in/
https://drive.google.com/file/d/1WjWOjmmllGgLCHiaBnCY7rTdm1x2TS6l/view?usp=drive_link
https://drive.google.com/file/d/1YANKmsAvLGlNr-fd_5gisp4drE-QwfqZ/view?usp=drive_link


6.6 

 

 

 

 

 

 

 

Whether any management quota is available for 

admission in the University? if yes, please provide 

details in the following format:- 

 

Total 

No. of 

Seats 

(Course-

wise) 

No. of 

total 

students 

admitted 

No. of 

students 

admitted 

under 

Management 

quota 

% of 

students 

admitted 

under 

manage-

ment quota 

    
 

 

 

 

 

Details in  

Annexure 6.5 

6.7 What is the admission policy of the University with 

regard to NRI and overseas students? 

Details in  

Annexure 6.5 

 

E. Fee Structure 

 

7.1 Present Course-wise fee structure of the 

University  

(Please provide head-wise details of total fee 

charged) 

Information about the total fee Structure 

and specifics of each part of the total fee 

Annexure 7.1 gives the structure. 

7.2 Any other fee charged by the University other 

than the fee displayed in the UGC website (e.g. 

Building Fee, Development Fee, Fee by any 

name etc.)  

The University only charges the fees 

that are listed on the University website. 

7.3 Whether fee structure is available on the 

University website and in the prospectus? 

 

Yes  (Details in Annexure 7.1) 

7.4 Whether fee is charged by the University as 

per fee structure displayed in the University 

website and in the prospects or some hidden 

charges are there? 

Yes. There are no hidden charges.  

7.5 Mode of Fee collection All types of fee are being collected 

through University Management System 

(ERP)/NEFT/RGTS 

7.6 Whether University is providing any 

concession in fee to students? If yes, please 

provide details. 

No 

 

7.7 Details of the Hostel Fee including mess 

charges 

Annexure 7.7 

 

7.8 Any other fee No 

7.9 Basis of Fee Structure 1- Registration Fee 

2- Admission Fee 

3- Tuition Fee 

4- Library Fee 

https://drive.google.com/file/d/1YANKmsAvLGlNr-fd_5gisp4drE-QwfqZ/view?usp=drive_link
https://drive.google.com/file/d/1YANKmsAvLGlNr-fd_5gisp4drE-QwfqZ/view?usp=drive_link
https://drive.google.com/file/d/1mI_LO29UAwt6qgU_aSZc4Fd8tbPLjF2v/view?usp=drive_link
https://drive.google.com/file/d/1mI_LO29UAwt6qgU_aSZc4Fd8tbPLjF2v/view?usp=drive_link
https://drive.google.com/file/d/1_Wbva8r6gStT1zRzetQ8AIRPcgIM4pc3/view?usp=drive_link


5- Sports & Youth Welfare Fund 

6- IT Service Charges 

7- University Magazine Fund 

8- Medical Fund 

7.10 Whether the University has received any 

complaint with regard to fee charged or fee 

structure? If yes, please give details about the 

action taken. 

So far, no formal complaints have been 

made. The university makes decisions 

on a case-by-case basis to make it easy 

for them to pay fees and other bills. 

7.11 Whether University is providing any 

scholarship to students? If yes, please provide 

details 

No. The university is not providing any 

scholarship to the students. 

 

 

 

F. Faculty 

 8.1 Total no. of 

Sanctioned 

and filled 

up posts 

(Institution-

wise and 

Department

-wise) 

 

S.no Dept. Professor Associate 

Professor 

Assistant Professor 

Sanctioned Filled Sanctioned Filled Sanctioned Filled 

1 School of 

Hospitality and 

Tourism 

Management 

1 0 1 0 3 3 

2 School of 

Cinema 
1 0 1 0 3 7 

3 School of 

Journalism & 

Mass 

communicatio

n  

1 0 1 0 3 4 

4 School of 

music 
1 0 1 0 3 

5 

5 School of 

Advertising, 

PR and 

Events 

1 0 1 0 2 3 

6 School of 

Animation 
1 0 1 0 2 3 

7 School of Still 

Photography 
1 0 1 0 2 4 

8 School of 

Interior 

Design 

1 0 1 0 2 3 

9 School of 

Fashion 

Design 
1 0 1 0 2 4 

10 School of 

Fine Arts 
1 0 1 0 2 2 

11 English 1 0 1 0 1 1 

12 School of 

Management 
1 0 1 0 2 2 

13 School of 

Health and 
1 0 1 0 2 3 



Wellness 

 

*NOTE: Wherever Professor /Associate Professor is less, Assistant 

Professor has been appointed instead. 
 

8.2 

 

 

 

Details of teaching staff in the following format (Please 

provided details – Institution-wise and Department-wise) 

 

(Appendix-XIII) 

 

 

 

 

 

 

Particulars Female Male Total 

Total no. of permanent teachers 8 26 33 

No. of teachers with Ph.D. as the highest qualification 5 5 10 

No. of teachers with M.Phil as the highest qualification 0 2 2 

No. of teachers with PG as the highest qualification 8 13 21 

No. of teachers with Non-PG as the highest qualification 1 6 7 

Total no, of temporary teachers -- 1 1 

No, of teachers with Ph.D. as the highest qualification -- -- -- 

No. of teachers with M.Phil as the highest qualification -- -- -- 

No. of teachers with PG as the highest qualification -- -- -- 

Total no. of part-time teachers -- -- -- 

No, of teachers with Ph.D. as the highest qualification -- -- -- 

No. of teachers with M.Phil as the highest qualification -- -- -- 

No. of teachers with PG as the highest qualification -- -- -- 

8.3 

 

 

 

 

 

Category-

wise No. 

of 

Teaching 

Staff 

 

 

 

 

 

 

 

Category F M F M F M F M Total F M Total 

Year 2019 2020 2021 2022  2023  

SC 1     1   2 0 2 2 

ST         0 0 0 0 

OBC    1 1 1 1 2 6 0 3 3 

PH         0 0 0 0 

General 1 8  1 5 3 2 6 26 14 25 39 

Total 2 8 0 2 6 5 3 8 34 14 30 44 

 

8.4 Details of the permanent and temporary faculty members in the following forms 

https://drive.google.com/file/d/1XTkHMWJx1WmrIvolBEza4WsOx7W9rgbM/view?usp=drive_link


Total No. of Guest/ visiting teachers -- 1 1 

(Foreign Faculty Details)- N/A 
 

 

8.5 Ratio of full-time teachers to part-

time/contract teachers 

1.11 

8.6 Process of recruitment of faculty 

 

-Whether advertised? (pl. attach 

copy of the ad) 

 

-Whether selection committee was 

constituted as per the UGC 

Regulation? 

 

Yes 

 

 

 

As per UGC norm 

8.7 Does the University follow self-

appraisal method to evaluate 

teachers on teaching, research  

and work satisfaction? If yes, how 

is the self-appraisal of teachers 

analyzed and used? Whether:- 

 

Self Appraisal Evaluation  

Peer Review 

Students evaluation  

Others (specify) 

   

Yes 

 

 

The following processes are followed. 

• Self- Appraisal Evaluation  

• Peer Review 

Students’ evaluation 

8.8 Institution-wise and Department-

wise teacher student ratio (only full 

time faculty) 

Name of School 
No. of 

students 

No. of 

Teachers 

Teacher 

student 

Ratio 

School of Hospitality 

and Tourism 

Management 

30 4 1:7.5 

School of Cinema 107 8 1:13.5 

School of  Journalism & 

Mass communication  
35 4 1:8.8 

School of Performing 

Arts 
55 5 1:11.8 

School of  Advertising, 

PR and Events 
33 2 1:16.5 

School of Animation 99 3 1:33 

School of Still 

Photography 
92 4 1:23 

School of Interior 

Design 
40 3 1:13.3 

School of  Fashion 

Design 
48 1 1:48 

School of Fine Arts 27 2 1:13.5 

School of Management 15 4 1:3.8 

Total 545 40 1:13.6 
 

8.9 Whether the University is 

providing UGC Pay Scales to the 

Permanent Faculty? If yes, please 

As per UGC Norms 



provide the following details:- 

Scale of Pay with all the 

allowances 

Professor – 

Associate Prof.- 

Assistant Prof. – 

Mode of Payment – 

(Cash/Cheque) 

8.10 Pay/Remuneration provided to:- 

 

Part-Time Faculty- 

Temporary Faculty- 

Guest Faculty - 

As per UGC Norms 

8.11 Facilities for teaching staff (Please 

provide details about Residence, 

Rooms, Cubicals, Computers/Any 

other) 

1- Laptops for each faculty members. 

2- No of Cabins = 2 

3- No of Cubical =42 

4- No of Laptops =38 

 

 

 

G. Infrastructure 

 

9.1 Does the University have 

sufficient space for Land 

& Building? 

Yes, the University has enough land and buildings for the 

number of students in its different programmes right now. 

Plans have also been made to build more space to meet 

future needs, and construction is happening in stages. 

9.2 Does the University have 

sufficient class rooms? 

Yes, according to the current requirements. Additional 

classrooms, labs, faculty cabins, meeting rooms, and other 

facilities are under construction. 

9.3 Laboratories & Equipment 

(Details to be provided 

and Appendix-XIV and 

Appendix-XV) 

Details are in Appendix XIV 

Details are in Appendix- XV 

a) Item Description (make 

and model) 

b) Location (Department) 

c) Value (Rs.) 

d) Present Condition 

e) Date of Purchase 

9.4 Library 

a) Total Space (all Kinds) New Library- 750sqft  

Old Library- 1100sqft 

https://drive.google.com/drive/folders/1Os_6wSniC7_Lxw7BvCoD9HE4fXkzBtHM?usp=drive_link
https://drive.google.com/file/d/1kV3S5i4RhHR43xTae6nsEcyJJ4_N9a8Q/view?usp=drive_link


b) Computer / Communication 

facilities 

Yes. There is computer and internet facility in the library. 

c) Total no, of Ref. Books 

(Each Department) 

 

 

 

Department wise total books 

S.No. School 
Total 

Volume 

REF'S 

BOOK 

01 SOAPRE 38 14 

02 SOA 1 1 

03 SOC 46 32 

04 SOFD 186 108 

05 SOFA 18 10 

06 SOHT 736 321 

07 SOM 901 392 

08 SOID 6 5 

09 SOJMC 393 186 

10 SOPA 11 10 

11 SOSP 3 3 

12 COMMUNICATION 159 62 

13 COMPUTER 41 16 

14 OTHER 57 39 

  Total 2596 1199 

Annexure- 9.4.c 

d) All Research Journals 

subscribed on a regular 

basis 

Delnet 

Shodhganga 

Shodsindhu   Annexure- 9.4.d 

 

9.5 Sports Facilities 

(Details to be provided in 

Appendix- XVI) 

Refer: Appendix-XVI 

a) Open Play Ground(s) for 

outdoor sports (Athletics, 

Football, Hockey, Cricket, 

etc.) 

b) Track for Athletics 

c) Basketball Courts 

d) Squash / Tennis Courts 

e) Swimming Pool (Size) 

f) Indoor Sports Facilities 

including Gymnasium 

g) Any other 

9.6 Does the University have 

provision for Residential, 

Yes. Presently the university has taken two hostels for boys 

and girls separately on rent. Hostel inside the campus is 

https://docs.google.com/spreadsheets/d/1wQuqYUKfrZcYgh4CEBaATv9dTDka7ZQq/edit?usp=drive_link&ouid=114767222464710750813&rtpof=true&sd=true
https://drive.google.com/file/d/1mWVBrk5aPu8g26od9fa-sOn_KZXtXhaS/view?usp=drive_link
https://drive.google.com/file/d/1qNY6nsFb-RiqWtspiOgQdBM-JLw6Wkqq/view?usp=drive_link


Accommodation including 

hostels (boys & girls 

separately) 

proposed.  

 

H. Financial Viability 

 

10.1 Details of the Corpus Fund created by the 

University 

Amount – 

FDR No. Date- 

Period – 

(Documentary evidence to be given) 

NIL 

10.2 Financial position of the University? 

(please provide audited income and 

expenditure statement for the last 3 years) 

 

Last 03 years audited financial report 

forwarded on mail 

10.3 Source of finance and quantum of funds 

available for running the University   

(for last audited year) 

Fees – 

 

 

Donations – 

Loan – 

Interest- 

Any other (pl. Specify)- 

 

 

 

Rs. 4,01,84,910/- 

  

 

NIL 

Rs. 37,55,72,474/- 

Rs. 3,00,000/- 

Rs. 8811065/- 

 



10.4 What is the University’s ‘unit cost’ of 

education? (Unit cost = total annual 

expenditure (budget accruals) divided by 

the number of students enrolled) Unit cost 

calculated excluding the salary component 

may also be given 

Total Expenditure – Rs. 

8,11,78,544/- 

Total No. of Students – 586 

Unit Cost – Rs. 1,38,530/- 

  

Total Expenditure excluding Salary 

– Rs. 5,25,91,857/- 

Total No. of students – 586 

Unit Cost – Rs. 89,747/- 

 

 

I. Governance System 

 

11. Organization, Governance and Management 

 

11.1 Composition of the 

statutory bodies of 

the University 

(please give names, 

profession & full 

postal address of the 

members and date of 

constitution):- 

Governing Board  

Executive Council  

Board of 

Management 

Academic Council  

Finance Committee  

Board of Studies  

Others 

(Details to be 

provided in 

Appendix-XVII) 

 

 

 

 

 

 

 

 

 

Appendix-XVII 

 

11.2 

 

Dates of the meetings 

of the above bodies 

held during the last 2 

years 

(Enclose attested 

copy of the minutes 

Sr. No. GOVERNING 

BODY 

BOARD OF 

MANAGEMENT 

ACADEMIC 

COUNCIL 

1 22-02-2019 11-03-2019 03-06-2019 

2 14-06-2019 23.09.2019 23.03.2020 

3 09-12-2019 20.03.2020 27.07.2020 

(Combined with 

BOM) 

4 05.03.2020 27.07.2020 04.01.2021 

https://drive.google.com/file/d/162WFReKD7_bFK8hPwMeWypj7dECpbEwB/view?usp=drive_link


of the meetings) (Combined with 

AC) 

(Combined with 

BOM) 

5 25.03.2020 04.01.2021 

(Combined with 

AC) 

23.08.2021 

(Combined with 

BOM) 

6 04.12.2020 23.08.2021 

(Combined with 

AC) 

09.06.2022 

7 20.07.2021 10.05.2022 21.11.2022 

8 18.03.2022 14.12.2022 25.04.2023 

9 10.03.2023 22.06.2023  

10 01.03.2024 04.11.2023  
 

 

  Dates of the Faculty Meetings of:- 

Date/ 

dept. 
Sciences 

Tourism 

and  

Hospitality 

 

Management 

Computer 

Applications 
Engineering 

      

      

Dates of the meetings of other Statutory Bodies are as follows:- 

Academic 

Council 

Board of 

Management 

Governing 

Body 

Finance 

Committee 

22-02-2019 11-03-2019 03-06-2019  

14-06-2019 23.09.2019 23.03.2020  

09-12-2019 20.03.2020 27.07.2020 

(Combined with 

BOM) 

 

05.03.2020 27.07.2020 

(Combined with 

AC) 

04.01.2021 

(Combined with 

BOM) 

 

25.03.2020 04.01.2021 

(Combined with 

AC) 

23.08.2021 

(Combined with 

BOM) 

 

04.12.2020 23.08.2021 

(Combined with 

AC) 

09.06.2022  

20.07.2021 10.05.2022 21.11.2022  

18.03.2022 14.12.2022 25.04.2023  

10.03.2023 22.06.2023   

01.03.2024 04.11.2023   

 

 

● Attested copies of the minutes of the meetings are enclosed as 

Annexure 11.2.1, 11.2.2 and 11.2.3 

11.3 What percentage 

of the members 

of the Boards of 

● Percentage of External Members of the Statutory Bodies 

Board of 

Studies 

Academic 

Council 

Board of 

Management 

Governing Body 

https://drive.google.com/drive/folders/1vTP1IppbT6bMIEFU30fvD9IBmdXO9d4T?usp=drive_link
https://drive.google.com/drive/folders/1iQlMXee2eXUTBIgUelMiVXmCUBe7EDi3?usp=drive_link
https://drive.google.com/drive/folders/1CIqXGayUKVrLA8SjRbZLgDHCclgvi_Sd?usp=drive_link


Studies, or such 

other academic 

committees, are 

external? Enclose 

the guidelines for 

BOS or such 

other committees. 

    

 

11.4 Are there other 

strategies to 

review academic 

programmes 

besides the 

academic 

council? If yes, 

give details about 

what, when and 

how often are 

such reviews 

made? 

 

 

12.1 J. Research Work 

Faculty-wise and Department-

wise information to be provided 

in respect of the following:- 

⮚ Student Teacher Ratio 

⮚ Class Rooms 

⮚ Teaching labs 

⮚ Research labs (Major 

Equipments) 

⮚ Research Scholars (M.Tech, 

Ph.D., Post Doctoral Scholars) 

 

⮚ Publications in last 3 years 

(Year-wise list) 

⮚ No. of Books Published 

⮚ Patents 

⮚ Transfer of Technology 

⮚ Inter-departmental Research 

(Inter-disciplinary)  

⮚ Consultancy 

⮚ Externally funded Research 

Projects  

⮚ Educational Programmes 

 

Annexure 12.1- Research Work 

https://drive.google.com/file/d/1aX3hTbwhGeQv9HK5AhOyD1Ch7so7OqAZ/view?usp=drive_link


Arranged 

 

13.1 Details of Non-Teaching Staff 

 

Appendix XVIII 

S.No Name Designation Age Qualification 
Scale 

of 

Pay 

Date of 

Appointment 

Trained 

Yes/No   

1 
Sudhir 

Ranjan Registrar Ofc 29.09 MBA     Yes 

2 
Pratibha 

Tewari Amin  HR  17.12.1984 
B.A,PGDBM,B.Ed,MA 

,PGDCA 

,Diploma(kathak)  
30000 4.01.2023 Yes 

3 

Santosh 

Kumar 

Tiwari Exam Cell  25.06.1982 B Tech, MBA 37000 03.01.2022 Yes 

4 

Sanjeev 

Kumar 

Verma 

Library 

08.09.1985 MA 15000 04.01.2020 Yes 

5 
Pankaj Soni IT 20.09.1990 

Diploma in hardware & 

Networking, B.Com  27000 22.02.2021 Yes 

6 
Sahil 

Dewangan  IT 26/04/2002 12th  20000 14/08/2023 
Yes 

7 

Santosh 

kumar 

Rathore Accounts 01.06.1979 MCOM 36000 17.01.2022 Yes 

8 
Sourabh 

Vaishav Accounts 09/07/1990 MCOM 25000 01.05.2019 Yes 

9 Shyamali Jha Admin 05.09.1982 MS.c IT 16500 15.09.2020 Yes 

10 
Ayesha Syed 

(Suwarna) Admin  06.01.1976 BSC 22000 05.01.2021 Yes 

 Ankit Mishra Admin 07.07.1997 BE(Pursuing)  35000 24.07.2021 Yes 

11 
Roopam 

Chandrakar Admin 12.09.1991 MBA 32000 01.02.2022 Yes 

12 
Yogendra 

Dhurandhar Admin 19.05.1992 BA 23000 10.05.2022 Yes 

13 
Rachit  

Gupta Admin 28.07.1990 B COM 35000 11.05.2022 Yes 

14 
Rohit 

Shrivastava Admin 21.07.1997 BCOM 15000 08.08.2022 Yes 

15 Ekta Dubey Admin 15.04.1990 MA 16000 26.09.2022 Yes 

16 
Avinash 

Swankar  
Admin  22.02.1986 MBA,MSW  53000 06.01.2023 Yes 

17 

Sumeet 

Kumar 

Dhritlahare Admin 04.11.1999 MCOM 20000 

28.10.2022 

Yes 

18 
Pushpajali 

Thapa 
Admin  

18.07.1995 

B.Com ,M.Com 

(Pursuring)  20000 11/08/2023 
Yes 

19 Aachal Admin  02/08/1998 B.Com  20000 25/09/2023 Yes 

https://drive.google.com/file/d/1CNx_yVNCTAhgsdqNbtTlhZTFoFfj8z7S/view?usp=drive_link


Maheshwari  

20 
Dinesh 

Sahu  Admin  20/12/1985 12 30000 21/08/2023 
Yes 

21 

Mukesh 

Kumar 

Yadav  Admin  31/01/1993 BSC 10000 19/12/2023 

Yes 

22 

Mukesh 

Singh 

Thakur  Admin  31/01/1983 

BSc(Computer 

sciu,MCA)  20000 20/12/2023 

Yes 

23 
Ranjeet Jha  CRC  09.02.1985 

B.com,PGDCA 

,PGDEM 60000 31/08/2023 
Yes 

24 
Prateek 

Tatode CRC  09.06.1992 

MBA (Operations 

mgt)  30000 31.07.2023 
Yes 

25 Rishabh  CRC  25.12.2002 graduation  25000 10.08.2023 Yes 

26 
Suman  

Tiwari Admin 0.651377315   20000 07.10.2022 Yes 

27 
Rajendra 

Kumar 
Admin 

01.01.1983 
10th 

5500 
04/05/2019 

Yes 

28 

Navin 

Kumar 

Turkane 

Admin. 16/10/1996 BA 

6000 

13.09.2019 

Yes 

29 Yuvraj Sahu Admin   10th 7000 27.12.2021 Yes 

30 
Narendra 

Diwan Admin 19.03.1986 12th 10000 22.02.2020 Yes 

31 
Harjinder 

Singh Admin 01.03.1980 12th 14000 21.02.2021 Yes 

32 

Durgesh 

prasad 

Sharma Admin 05.06.1983 BA 14000 09.08.2021 Yes 

33 
Narad ram 

sahu Admin 15.08.1967 12th 14000 08.11.2021 Yes 

34 Sanjay Admin 17.10.1996   14000   Yes 

35 Nainchand Admin 15.05.1976 11th 14000 24.08.2022 Yes 

36 Salim Khan Admin 22.11.1975 10th 14000 24.08.2022 Yes 

37 Khemu Sahu Admin 23.04.1995   14000 01.09.2022 Yes 

 

13.2 Summary of the Non-

Teaching Staff 

 

 

 

 

 

The Non-Teaching Staff of the AAFT University comprises of 

the Registrar, Director, Examination Controller, Academic 

Coordinators, Account Office Executives, Administrative 

Officers, Admission Counselors, and Marketing Executives, 

Senior and Junior Office Assistants and manual staff.  In Non-

Teaching we have 30 staffs including 4 Academic coordinators, 

8 Drivers & Conductors.  



13.3 No. of non-teaching 

staff category wise 

 

 

 

 

 

 

 

 

 

 

Category Female Male 

Year 2023 

General 07 17 

SC 0  0 

ST 0 1 

OBC  0 12 

PH  0 0  

Total 07 29 

13.4 Ratio of non-teaching 

staff to students 

1:16 

13.5 Ratio of non-teaching 

staff to faculty  

1:1.15 

 

Academic Results 

 

14.1 Faculty-wise and course-wise academic results of the 

past 3 years 

 

 

S. No. Course No. of Candidates 

appeared 

Result 

 

 

   

 

 

Refer Annexure 14.1 

 

 

15. Accreditation 

 

15.1 Whether Accredited by NAAC? If yes please provide 

the following details: 

 

Date of Accreditation 

Period 

Grade 

CGPA 

Grading System Followed 

 

 

 

 

 

                              NO 

https://drive.google.com/file/d/1ft0hDJ7U6LtTXEBZbBKZqXIau-O8I6rX/view?usp=drive_link


15.2 

 

 

 

 

Whether courses are accredited by NBA? If yes 

please provide course-wise details as under:- 

 

 

S. 

No. 

Course Whether 

Accredited 

Period of 

Accreditation 

 

 

   

 

               

 

 

 

 

                              NO 

15.3 Other Accreditations, if any                                  NO 

15.4 Any other information 

(including special achievements by the University 

which may be relevant for the University) 

             

 

16. Strength and Weaknesses of the University 

 

16.1 Strengths of the University 1. A wide range of academic programs, skill based 

curriculum & nature of programs are highly 

interdisciplinary.  

2. A diverse & vibrant student body & campus 

community.  

3. Strong & established partnerships with our 

community.  

4. The fee structure for the programs offered is 

highly affordable.  

5. The state of the art laboratories.  

6. Dedicated faculty members.  

7. Community Radio at University.  

8. Outreach programs & conduct of the same.  

9. Student development programs that are 

conducted round the year for holistic development 

of students.  

10. State of the art learning resource centre at 

campus.  

11. Co-curricular clubs for students to aid their 

holistic development.  

12. Regular meetings of Board of Studies that 

facilitates the regular up-gradation of syllabus as 

per the latest trends in relevant fields.  

13. Exposure of students in the film festivals, 

fashion shows, literary events with university  

support towards in terms of facilitation as well as 

finances for students & faculty.  

14. Peer learning system that helps to gain 

confidence to deal with technical dependencies  

with peer support.  

15. Event that are organized around the year.  



16. The programs that are organized to strengthen 

the industry academia connect.  

17. Strong industry connection to meet the 

internship requirement of the students.  

18. Unique pedagogy.  

19. 360o  feedback system that enhances system 

robustness.  

20. Unique curriculum.  

21. Research oriented faculty development 

program to enhance faculty support in research.  

22. Campus spread upto 27acres of land giving 

huge scope of future expansions.  

23. CSR connect with the villages nearby & 

extension programs.  

24. Lush Green Campus  

25. Transport facility for students & staff from 

farthest corners as well.  

16.2 Weaknesses of tile University 1. Location of the university is far from city  

2. Alumni Association  

3. Ongoing environmental assessment will be 

required to keep the university at the  

forefront of the changing dynamics within higher 

education  

4. The uniqueness of university is yet to reach to 

mass. 

  

Certificate 

 

This is to certify that all the information provided above is true to the best of my knowledge and 

belief. The University will adhere to the rules, regulations and guidelines of the UGC, Central 

Government and relevant Statutory Council(s) and abide by all the provisions under the UGC 

Regulations. 

The above information is also posted on the website of the University: www.aaft.edu.in  

 

 

 

 

 

Signed and Sealed by the Head of the Institution 

 

http://www.aaft.edu.in/
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ANNEXURE 1.10 
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ANNEXURE 4.5 





 

 

 

 

 

 

 

 

 

 

 

 

 

ANNEXURE 4.6 



















































 

 

 

 

 

 

 

 

 

 

 

 

 

ANNEXURE 5.4 (a) 









































































































































































































































































































































































































































































































































































































































































































































































































































































 

 

 

 

 

 

 

 

 

 

 

 

 

ANNEXURE 5.4 (b) 









































































































 

 

 

 

 

 

 

 

 

 

 

 

 

ANNEXURE 5.5 (a) 



 

AAFT UNIVERSITY OF MEDIA AND ARTS 
 Math, Kharora, Dist. Raipur- 493225, Chhattisgarh, Tel.: 07714282200 

SOP of Institutional Quality Assurance Cell (IQAC) 

The SOP for IQAC are as follows. 

Needs Assessment and Goal Setting 

1. Conduct a comprehensive needs assessment to identify areas for quality improvement 

across academic, administrative, and support functions. 

2. Set clear and measurable goals for enhancing academic excellence, teaching and 

learning, research, and administrative processes. 

 

Forming the IQAC Committee 

1. Establish the Institutional Quality Assurance Cell (IQAC) committee with 

representation from faculty, staff, students, and other stakeholders. 

2. Appoint a coordinator or director to lead the IQAC's activities. 

 

Collaborative Brainstorming and Feedback Gathering 

1. Facilitate regular meetings and brainstorming sessions with committee members, 

faculty, staff, and students to gather ideas and feedback on areas of improvement. 

2. Use surveys, focus groups, and other feedback mechanisms to ensure comprehensive 

input. 

 

Data Collection and Analysis 

1. Gather relevant data and information related to academic performance, student 

outcomes, faculty development, research activities, administrative efficiency, etc. 

2. Analyze the collected data to identify trends, strengths, weaknesses, and areas requiring 

improvement. 

 

Developing an Action Plan 

1. Based on the needs assessment and data analysis, develop a comprehensive action plan 

outlining specific initiatives and strategies for quality enhancement. 

2. Prioritize the action items and set realistic timelines for their implementation. 

 

Implementing Quality Enhancement Initiatives 

1. Work collaboratively with various departments and stakeholders to implement the 

identified initiatives and strategies. 

2. Monitor the progress of each initiative and address any challenges that may arise. 
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Faculty and Staff Development 

1. Organize workshops, training sessions, and professional development programs for 

faculty and staff to enhance their skills and knowledge. 

2. Encourage faculty to incorporate innovative teaching methodologies and technologies. 

 

Promoting Research and Innovation 

1. Support research activities and interdisciplinary collaborations to promote a research 

culture within the institution. 

2. Encourage faculty and students to participate in research conferences and publish 

scholarly work. 

 

Feedback and Evaluation 

1. Regularly seek feedback from students, faculty, and stakeholders regarding the 

effectiveness of the implemented initiatives. 

2. Use evaluation data to make data-driven decisions and improvements. 

 

Documentation and Reporting 

1. Maintain comprehensive records of all IQAC activities, initiatives, and outcomes. 

2. Prepare periodic reports and presentations to share progress and achievements with the 

institution's management and stakeholders. 

 

Continuous Review and Improvement 

1. Continuously review the effectiveness of the IQAC's efforts and make necessary 

adjustments to the action plan based on feedback and evaluation results. 

2. Emphasize a culture of continuous improvement and learning within the institution. 

 

Promote a Culture of Quality Assurance 

Engage the entire institution in promoting a culture of quality assurance, emphasizing the 

importance of continuous improvement in all aspects of its operations. 

 

By following this general procedure, the IQAC can contribute significantly to the institution's 

efforts in maintaining and enhancing quality, ensuring academic excellence, and fostering a 

culture of continuous improvement and innovation. 
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INTERNAL QUALITY ASSURANCE CELL 

ACADEMIC AND ADMINISTRATIVE AUDIT REPORT 

The Academic and Administrative Audit Report provides a comprehensive evaluation of the 

educational institution's academic programs and administrative processes. This report aims to 

assess the quality, efficiency, and effectiveness of both academic and administrative aspects 

within the institution. The audit was conducted within a specified timeframe, employing 

various data collection methods such as interviews, surveys, document reviews, and 

observations. The report highlights the findings and recommendations derived from the audit, 

identifying areas of strength and weakness in the academic programs, teaching 

methodologies, curriculum design, administrative policies, resource management, and 

support services. The recommendations provided in the report are evidence-based, aiming to 

address the identified issues and improve the overall performance of the institution. It is 

crucial for the institution to consider and implement these recommendations to enhance the 

educational experience, promote effective administration, and ultimately ensure the 

institution's success and growth. 

 
 

Audit Details 

Auditee School Name 

Academic Year 
 

Dates on which audit was conducted 
 

Audit peer team committee members 
 

 

 

Audit Committee Members Position/Department 

Dr. Manoj Agrwal  Vice Chancellor 

Prof. (Dr.) Shikha Verma Kashyap Director 

Dr. Sadhna Bagchi Associate Dean 



AAFT UNIVERSITY OF MEDIA AND ARTS 
Math, Kharora, Dist. Raipur- 493225, Chhattisgarh, Tel.: 07714282200 

 

 

 

INTERNAL ACADEMIC AUDIT REPORT 

PART I 

CURRICULAR ASPECTS 
 

Department/Program Date: 

Academic Year: 

 

 Likert Scale used 1-Poor 2-Consistent 3-Average 4-Good 5-Excellent  

 

Sr.No. Title Yes/No Link/Support 

Doc 

A1 A2 A3 

1. 
CO-PO-PSO mapping completed for 

all courses 

     

2. 
Mapping of the curriculum with POs 

and PSOs is satisfactory 

     

 

3. 
Teaching plans for all the courses 

prepared by the respective faculty are 

available. 

     

 

4. 
Curriculum introduction booklet 

completed for all courses and made 

available to students at library 

     

 

5. 
Is curriculum in line with 

local/national/regional/global needs 

and with PO, PSO 

     

 

6. 
Does the curriculum focus on 

employability / skill development/ 

entrepreneurship 

     

7. 
Is new course introduced and syllabus 

periodically updated 

     

 
8. 

Whether the issues of Environment 

and Sustainability, Gender, Human 

Values and Professional Ethics 

addressed by courses 

     

 

9. 

Is value added course/ field projects 

/research projects/ internships 

introduced and students enrolled 

     

10. 
Course materials for all the courses 

are available at LMS 

     

11. 
The laboratory manuals for all courses 

are available. 

     

 

12. 
Open Educational Resource (OER) of 

every faculty available at the faculty 

website 
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13. 
Assessment of assignments, online 

tests and subjective tests 

     

14. 
Make-up classes are conducted for 

improvement of internal assessment. 

     

15. 
Result Analysis of previous semester 

result 

     

16. 
CO-PO-PSO attainment done for all 

courses 

     

 

17. 
Review of projects completed by 

students considering PO and PSO 

attainment 

     

 

18 
Remedial classes are conducted (for 

students whose performance is not 

satisfactory in the Mid Term exams) 

     

 
19 

Curricular/Co-curricular/extra- 

curricular/value added programs and 

enrichment programs are conducted at 

the department. 

     

20 
Adherence to Academic activity 

planner of events of the department. 

     

21 
Students feedback conducted and 

analysis done 

     

22 
Employer’s feedback conducted and 

analysis done. 

     

23 
Program exit(alumni) survey 

conducted and analysis done 

     

23 
Parents feedback conducted and 

analysis done. 

     

 

24. 
Is Stakeholder feedback taken for the 

design and review of syllabus and 

action taken 

     

 
25. 

Skill development online courses 

opted by students (NPTEL, 

SWAYAM, MOOCS, Spoken 

Tutorials) 
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26. 
Periodically Counselling and 

mentoring sessions scheduled and 

completed for students 

     

27. 
Student grievances are taken care by 

department 

     

 

 
Observation: 

Suggestions for improvising the academic quality: 

Audit Peer Team Member: 

 

 

 

 

 

 

 

 

 

 
 

   

Dr. Sadhna Bagchi 

Associate Dean 

Prof. (Dr.) Shikha Verma Kashyap 

Director 

Dr. Manoj Agrawal  

Vice Chancellor  
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PART II 

TEACHING, LEARNING AND EVALUATION 
 

 

 

 

Sr.No Title Yes/No 
Link/Suppo

rt Doc 
A1 A2 A3 

1. 
Are measures taken for supporting 

advanced learners and slow learners? 

     

2. 
Student – Full time teacher ratio. Mention 

please 

     

3. 
Is student centric method used for 

enhancing learning experiences? 

     

4. 
Is ICT enabled Teaching / Examination / 

evaluation practiced? 

     

5. 
Number of full-time teachers with Ph.D. 

Mention please 

     

 

7. 
Are grievances related to teaching - 

learning / examination / evaluation / 

facilities addressed? 

     

8. 
Availability /Dissemination /Attainment 

of POs, PSOs, Cos 

     

9. Average Pass Percentage. Mention please      

 

10. 
Is Student satisfaction survey (SSS) taken 

on Yes teaching learning process / action 

taken? 

     

11. 
Was student stationary/supporting 

provided in time? 

     

 

12. 
Was power back-up asked for and 

provided if needed during online and 

other exams? 

     

13. 
Are examination halls well equipped for 

conducting exams? 

     

 

16. 
Is notification for filling exam forms for 

university communicated to students on 

time? 

     

17. 
Are exam schedules displayed prior to the 

examinations? 
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18. 
Are invigilation schedules for examiners 

declared in advance and conveyed? 

     

19. 
Are duties of support staff communicated 

prior to exams? 

     

20. 
Do you have internship offered in UG/PG 

programs? 

     

21. 
Are any types project/dissertations in support 

of accomplishment of internship? 

     

22. 
Do you have document of rubrics for the 

assessments of Internship? 

     

23 
Do you have document of rubrics for the 

assessments of Project? 

     

24. 
Do Internship manual is available in support 

of assessments and evaluation of internship? 

     

25. 
Are rules for unfair means and practices 

displayed during the exams? 

     

26. 
Result analysis completed for previous term 

results? 

     

 

 
Observation: 

Suggestions for improvising the academic quality: 

Audit Peer Team Member: 
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Mr.Somanath Sahoo 

IQAC Coordinator 
Dr.SadhnaBagchi 

Associate Dean 
Mr. Santosh Swarnakar 

Dean – Academics 
Prof. (Dr.) Shikha Verma Kashyap 

Director 

 

PART III 

INTERNAL AND EXTENSION ACTIVITIES AUDIT REPORT 
 

Sr.No. Title Yes/No Link/Support 

Doc 

A1 A2 A3 

1 Department Student 

established every year? 

Council is      

2 Is the student council 

institute development? 

involved in      

3 Department supports student 

participation in State/National sports 

competition? 

     

7 The activity calendar is aligned to the 

academic planner of department and 

University? 

     

8 The activities proposed and executed by 

clubs are aligned with POs and PSOs. 

     

9 The activities conducted by clubs are 

mapped with POs and PSOs. 

     

10 The activities are conducted as per the 

activity planner? 

     

11 The proposed activities (Clubs/schools) 

for session are executed and report 

submitted. 

     

12 Curricular/Co-curricular/extra- 

curricular/value added programs and 

enrichment programs are conducted at 
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 the department.      

13 Curricular/Co-curricular/extra- 

curricular/value-added programs and 

enrichment programs are mapped with 

POs and PSOs. 

     

14 The publications of the 

department/Institute are done with 

student efforts. 

     

15 Are Guidelines provided for e-

publications? 

     

16 Publications of the department / 

Institute are available to all stakeholders. 

     

17 Department/Institute publications are 

mapped with POs and PSOs 

     

18 Students are encouraged to participate in 

techno-management events. 

     

21 Activities in association with alumni are 

organized and executed. 

     

 

 
Observation: 

Suggestions for improvising the academic quality: 

Audit Peer Team Member: 
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Mr.Somanath Sahoo 

IQAC Coordinator 
Dr.SadhnaBagchi 

Associate Dean 
Mr. Santosh Swarnakar 

Dean – Academics 
Prof. (Dr.) Shikha Verma Kashyap 

Director 
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PART IV 

INDUSTRY INSTITUTE INTERACTION AUDIT REPORT 
 

Sr.No. Title Yes/No 
Link/Support   

Doc 

A1 A2 A3 

1 
Department conducted activities with the 

companies with whom MoU is signed 

     

2 Standard procedure of signing MoU is followed      

3 Activities conducted with MoU Partner?      

4 
Collaborative activities conducted with 

functional MoU partners? 

     

5 
All Collaborative Activities align with program 

Outcome? 

     

6 
Industrial visits/ field/ Outside interaction is 

arranged for all the students at department 

     

7 
Efforts taken to establish contacts with 

industries/corporate 

     

8 
Any specific requirement from institute for 

better conduction of industrial visits? 

     

9 
Are all suggestions received from stakeholder 

are addressed properly? 

     

 

 
Observation: 

Suggestions for improvising the academic quality: 

Audit Peer Team Member: 

 

 

 
 

    

Mr.Somanath Sahoo 

IQAC Coordinator 
Dr.SadhnaBagchi 

Associate Dean 
Mr. Santosh Swarnakar 

Dean – Academics 
Prof. (Dr.) Shikha Verma Kashyap 

Director 
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PART V 

RESEARCH AND DEVELOPMENT 
 

Sr.No

. 

Title Yes/No 
Link/Support 

Doc 
A1 A2 A3 

1 
Is fund available for promotion of research 

and related activities? 

     

 

2 

Is National/International Fellowship 

received/Financial support for advanced 

studies/research/innovation and incentives 

provided by the institution? 

     

 
3 

Number of JRFs, SRFs, Post-Doctoral 

Fellows, Research Associates and other 

research fellows enrolled 

     

 

4 

Is Extramural funding for Research /by 

Govt/Non- govt.agencies/Fund for 

organizing seminars and conferences 

received? 

     

 
5 

Is Eco system developed for innovations 

including Incubation center and other 

initiatives? 

     

 
6 

Are workshops/seminars conducted on 

Research methodology, IPR, 

entrepreneurship, skill development 

     

7 
Patents published/awarded, Please mention 

Number 

     

8 
Research papers / books and chapters / e- 

content / Citation Index/ h-index 

     

 
9 

Extension activities in the neighbourhood 

community / awards received / programs 

conducted/ students participated 

     

10 
Enrolled scholars progress is monitored 

regularly 

     

11 
Research center communication with the 

university is on time 

     

12 
Programs/Activities conducted to promote 

research culture 

     

13 Innovative projects undertaken by staff and      
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 students at department      

14 Funding for innovative projects      

15 
Innovative lab/center of excellence at 

department 

     

16 
Activities/trainings conducted under 

innovation lab/centre of excellence 

     

17 
Have any IPR/patents been filed by staff or 

students 

     

18 Professional Society memberships held      

19 Student chapters of professional society’s      

20 
Activities conducted in association with 

professional society’s 

     

21 
Collaborative activities by faculty under 

professional society’s 

     

22 
Activities conducted under ED cell to 

promote entrepreneurs 

     

23 
Training programs/Audit courses 

conducted to promote entrepreneurial 

     

24 
Start-up / entrepreneur ideas identified and 

promoted 

     

 

 
Observation: 

Suggestions for improvising the academic quality: 

Audit Peer Team Member: 

 

 

 
 

    

Mr.Somanath Sahoo 

IQAC Coordinator 
Dr.SadhnaBagchi 

Associate Dean 
Mr. Santosh Swarnakar 

Dean – Academics 
Prof. (Dr.) Shikha Verma Kashyap 

Director 
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PART VI 

INFRASTRUCTURE AUDIT REPORT 
 

 

 

Sr.No

. 

Title Yes/No Link/Support 

Doc 

A1 A2 A3 

1 Syllabus (Equipment’s, Consumables, 

and Stationary) and infrastructure 

related requirements are obtained 

before commencement of the academic 

year? 

     

2 Due process is followed for purchase of 

inventory? 

     

3 Approved and sanctioned budgetary 

requirements are fulfilled? 

     

6 DSR verification done at department 

and institute level? 

     

7 Stock of consumables and stationery is 

verified? 

     

8 Non-repairable/obsolete items are 

identified for write-off and disposalas 

per the institute procedure. 

     

9 Equipment and infrastructure (electrical, 

civil, furniture) related maintenance 

requirements are identified and 

reported. 

     

10 Equipment calibration records are 

maintained? 

     

11 Periodic Maintenance scheduled is 

prepared and conducted 

forequipment’s, ICT tools etc? 

     

12 IT support is provided for conduct of 

classes/exam? 

     

13 Power backup is provided for 

conducting classes/examinations? 

     

14 Is the IT and ICT infrastructure 

adequate for effective teaching learning 

and communication? 
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15 Are IT/ICT infrastructure related issues 

addressed properly? 

     

16 Annual fire safety awareness and 

verification conducted? 

     

17 Fire safety equipment’s are checked 

and verified? 

     

18 Is the housekeeping and cleanliness of 

infrastructure facilities done regularly? 

     

19 Are contents on website current and 

updated regularly? 

     

20 Is all data updated regularly on the 

institute ERP? 

     

21 Have adequate provision for special 

facilities in university Campus for 

differently abled employees and 

students? 

     

22 Is Sanitary Napkin Vending Machine is 

installed and inventory managed 

properly? 

     

23 Is students Hostel facility available?      

24 Are students availing hostel facility? 

Please mention number 

     

25 Hygiene is maintained in hostel for 

food and washrooms? 

     

26 Hostel related issues are addressed 

appropriately? 

     

27 Are the AMC’s for equipment’s in 

place and monitored regularly 

     

28 Is there optimum usage of 

infrastructure and facilities for running 

all the courses in institute? 

     

29 Facilities for smart class rooms / virtual 

rooms / conference rooms / furnished 

staff cabin / New laboratories? 

     

31 Available bandwidth of internet, please 

mention 
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31 Sufficient Student - Computer ratio. 

Please mention 

     

32 Facilities for e-content development is 

available? 

     

33 Is Budget allocated and disbursed on 

time for smooth conduction events or 

activities? 

     

 

 
Observation: 

Suggestions for improvising the academic quality: 

Audit Peer Team Member: 

 

 

 

 

 

 

 

 

 

 
 

    

Mr.Somanath Sahoo 

IQAC Coordinator 
Dr.SadhnaBagchi 

Associate Dean 
Mr. Santosh Swarnakar 

Dean – Academics 
Prof. (Dr.) Shikha Verma Kashyap 

Director 
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PART VII 

TRAINING AND PLACEMENT AND INDUSTRY INSTITUTE 

INTERACTION AUDIT REPORT 
 

 

 

Sr.No. Title Yes/No 
Link/Support 

Doc 
A1 A2 A3 

1. MOUs are signed with industries/other 

organization for Internship and 

placement. 

     

2. Activities are conducted in relation with 

MOU’s and mapped with POs and PSOs 

     

3. Consultancy projects undertaken by 

faculty members. 

     

6. Industry internships/training programs 

completed by faculty / students. 

     

7. Internal assessment of student 

internships is completed. 

     

8. Feedback obtained on industry 

internships 

     

9. Department wise training and 

placement records are maintained. 

     

10. On campus and off campus placement 

drives conducted. 

     

11 Skill development and Training programs 

to enhance employability are conducted? 

     

12 Students Placement Representative 

appointed? 
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13 Feedback taken from students after 

placement/internship/ 

     

14 Suggestions received in feedback 

survey are incorporated in action Plan? 

     

 

 
Observation: 

Suggestions for improvising the academic quality: 

Audit Peer Team Member: 

 

 

 

 

 

 

 

 

 
    

Mr.Somanath Sahoo 

IQAC Coordinator 
Dr.SadhnaBagchi 

Associate Dean 
Mr. Santosh Swarnakar 

Dean – Academics 
Prof. (Dr.) Shikha Verma Kashyap 

Director 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

ANNEXURE 5.5 (b) 



 
 

 

SLOW LEARNERS AND ADVANCED LEARNERS POLICY 

 
AAFT University of Media and Arts is one a kind in the Country, that encourages people to think in 

unconventional manner and become futuristic by getting align to the varied interest area of their child 

and getting the one translated into most appropriate career perspective. It offers a platform with 

established infrastructure, highly proficient faculty, state of the art laboratories and an atmosphere of 

learning to a student where student feels guarded yet free, experimental yet systematic, innovative yet 

outcome oriented. AAFT showcases itself as best career destination to develop a child adding 3600 

element to his/her personality and transforming to the an industry ready professional. In the same 

direction following is policy for Slow and Fast Learners. This policy will give handholding a student 

who needs it the mostand direction to the fast learner to fly high. 

Scope: The policy acts as a support system for the planning of activities according to the learning 

abilities of students without incurring any discrimination among the pupils. This policy provides a series 

of activities for learning and assessment in order to meet the requirements of the university's evaluation 

system. In addition, it provides a platform for group dynamics, peer-to-peer learning and progress, all of 

which are necessary in order to thrive in academic and extracurricular activities. 

Objectives: University program and plans differ greatly. However, universities may offer distinct 

support systems and plans for slow and advanced learners. A quick summary: 

1. Slow Learner: This program assists students who struggle to keep up with class. Slow learner policy 

at university includes: 

a. Remedial Classes: Extra classes or tutorials may help slow learners catch up and fill knowledge gaps. 

b. Individualised Learning Plans: Slow learners may receive a customised learning plan with extra 

support and accommodations. 

c. Tutoring and Mentoring: Slow learners can work one-on-one with experienced tutors or mentors. 

Slow learners can benefit from study skills workshops on time management, organisation, and study 

habits. 

2. Fast Learner: This program challenges and helps academically advance learner, faster than normal. 

Fast learner schemes may have: 

a. Accelerated Programmes: Fast learners may be able to enroll in advanced courses or special 

programmes. 

b. Independent Study Opportunities: Outstanding students may be allowed to do independent research or 

study topics of their choice under instructor supervision. 

c. Advanced Placement (AP) Credits: High AP scores may allow fast learners to skip introductory 

courses and move faster. 

d. Research and Internship Opportunities: Universities can help quick learners get hands-on experience 

in their fields. 



 

 

 

The slow learner and fast learner policy strive to challenge and support pupils according to their 

requirements. Universities aim to provide inclusive settings where students may thrive and attain their 

full potential, regardless of learning pace. 

Outcomes: 

Outcomes of Slow Learner Policy: 

1. Improved Academic Performance: The policy helps slow learners catch up on schoolwork and fill 

knowledge gaps, improving their academic performance. 

2. Increased Confidence: With personalised study strategies and one-on-one coaching, slow learners may 

build confidence in their abilities, which can improve their learning and education attitude. 

3. Graduation Rates: The slow learner programme assists students who struggle to keep up with the 

standard pace of learning graduate. 

4. Improved Study Skills: Workshops and tutorials on study skills can teach slow learners efficient 

learning strategies, time management, and organisational skills that will benefit them throughout their 

academic career and beyond. 

5. Better Student Engagement: By tailoring support to slow learners, colleges may create a positive 

learning atmosphere and encourage active participation. 

Outcomes of fast Learner Policy: 

1. Accelerated Learning: Academically advanced students can cover more advanced content and take on 

hard courses with the quick learner scheme. 

2. Intellectual Growth: By offering autonomous research and study, the programme helps quick learners 

to explore their interests and improve intellectually. 

3. Higher Achievement: Universities may help quick learners succeed in their fields by offering 

advanced courses and specialised programmes. 

4. Early College Credits: Dual enrollment or advanced placement can help fast learners accomplish their 

degrees faster and cheaper. 

5. Research and Professional Opportunities: Early research and internships give fast learners actual 

experience and improve their academic and employment prospects. 

6. Improved Critical Thinking: The quick learner policy challenges students to think critically, analyse, 

and solve problems, preparing them for real-world problems. 

Both programmes strive to meet student learning needs and help them succeed. The slow learner policy 

supports learning gaps, while the fast learner policy promotes academic excellence and intellectual 

discovery. Both programmes aim to establish an inclusive and supportive learning environment that 

helps all students succeed. 



 

SOP: Standard Operating Procedure 

Some students are smart and learn quickly, while others are weak and slow. So class abilities must be 

assessed. Some students need supervision, while others need hard work and consistent attention based on 

ability. 

Advanced and slow learners can be identified on the basis of Mid-term exam performance, subject 

performance, and class observation. Various students have various learning styles. 

To keep slow learners and advanced learners engaged, a teacher must change their approach. 

Assessment of student learning levels and activities for them serves to 

1. Identifying slow and fast learners on the basis of performance in Mid-Term Exam- refer Annexure 1 

2. To accommodate slow and advanced learners with specific activity for them 

3. Academic support and re-assessment 

First year students can be evaluated based upon midterm results and soon should be putback on track of 

improvement if found under slow learner category. 

Slow Learners Corrective Actions 

Corrective actions for slow learners involve targeted interventions and strategies to address their specific 

learning challenges. These actions aim to help slow learners overcome difficulties, build their 

confidence, and improve academic performance. Here are some effective corrective actions: 

1. Diagnostic Assessment: Conduct a comprehensive assessment to identify the specific areas where the 

student is struggling. 

2. Remedial Instruction: Offer remedial instruction to help slow learners catch up with missed or 

foundational concepts. 

3. Peer or Small Group Tutoring: Arrange peer or small group tutoring sessions to provide additional 

support and encouragement. 

 

 

 



 

 

 

4. Scaf folded Learning: Gradually increase the level of support and guidance given to slow learners as 

they gain confidence and understanding. 

5. Regular Progress Monitoring: Continuously monitor the slow learner's progress through formative 

assessments. 

6. Positive Reinforcement: Provide consistent positive reinforcement and praise for effort and 

improvement. 

7. Flexible Assessments: Consider using alternative assessment methods that focus on understanding 

rather than speed. 

8. Emotional Support: Offer emotional support and understanding to slow learners 

Advanced Learners Advancement Actions (Achievers Plan) 

Fast learners need progression actions that match their speed and desire for harder stuff. These activities 

keep kids engaged, stimulated, and intellectually fulfilled. Fast learners can advance in these ways: 

1. Enrichment Programmes: Offer specialised enrichment programmes that go deeper into themes of 

interest or advanced topics not covered in the standard curriculum. 

2. Accelerated Courses: Give fast learners faster or more advanced courses. 

3. Independent Study Projects: Support quick learners with independent study projects or research. This 

allows children to pursue personal interests and build critical thinking skills. 

4. Real-World Applications: Incorporate real-world applications and hands-on learning. This method 

engages fast learners and makes their lessons relevant. 

5. Competitions and Challenges: Invite quick learners to scientific fairs, debating tournaments, and 

academic competitions. These tasks let people show off and compete. 

6. Interdisciplinary Projects: Encourage fast learners to connect concepts across topics. This encourages 

innovation and multidisciplinary understanding. 

7. Leadership Roles: Fast learners can lead extracurricular activities or class projects 

8. Project-Based Learning: Give fast learners complicated, open-ended assignments that involve 

problem-solving and critical thinking. 

9. Technology Integration: Give fast learners access to online courses, simulations, and virtual labs. 

10. Allow quick learners to exhibit their knowledge and understanding through presentations, research 

papers, or creative projects. 

11. Students encouraged contributing the creative potential by writing essays, articles and poetry in the 

College Magazine AMOGH 

12. Students enrolled into MOOC courses available in different portal like; SWAYAM/NPTEL/ARPIT. 

Fast learners should be consulted periodically to ensure that advancement efforts match their goals. Fast 

learners benefit academically and personally from a growth mindset and curiosity. Fast learners can 

excel and become lifelong learners with these advancement actions. 



 

 

Activity Planner for Advanced Learner 

 

Individual academic counseling is to identify scope and create planner for enrichment activity 

Step 1: Circular for meeting –Annexure 3(a) 

Step 2: Minutes of meeting - Annexure 4 

Step 3: Attendance sheet - Annexure 5 

Step 4: Activity Report with Geo tag photo -Annexure 2 

After Meeting with Advance learner, peer group will formed for peer learning. 

 
1. Enrichment Programme: Discussion on advanced topic 

Step 1: Circular for activity- Annexure 3(a) 

Step 2: Activity Report with Geo tag photo -Annexure 2 

Step 3: Student’s Attendance Sheet -Annexure 5 

2. Special Training Programs 

Step 1: Circular for activity- Annexure 3(a) 

Step 2: Activity Report with Geo tag photo -Annexure 2 

Step 3: Student’s Attendance Sheet -Annexure 5 

3. Project-Based Learning –submission of project report 

4. Certification course on MOOC Platform 

Support document: List of students and Certificate 

5. Paper presentation in Conference/ Seminar 

Support document: Certificate, Paper, photos 

6. Peer Tutorial 

Step 1: Activity Report with Geo tag photo -Annexure 2 

Step 2: List of Peer Participants Annexure 6 

Step 3: Student’s Attendance Sheet -Annexure 5 

7. Special Accolades 

Support document: Certificate, Photos 



 

Activity Planner and Flow for Slow Learner 

1) Individual academic counseling is to identify the problem 

Step 1: Circular for meeting –Annexure 3(a) 

Step 2: Minutes of meeting - Annexure 4 

Step 3: Attendance she et - Annexure 5 

Step 4: Activity Report with Geo tag photo and Attendance sheet -Annexure 2 & 5 

2) Action taken to resolve the problem, action can be; 

a) Study notes provided to students 

To be Uploaded on LMS 

b) Remedial Classes planned and conducted 

Step 1: Notice for remedial class –Annexure 3(b) 

Step 2: Time Table of remedial class 

Step 3: Activity Report with Geo tag photo –Annexure 2 

Step 4: Attendance sheet - Annexure 5 

Step 5: Assessment and Reassessment –Annexure 7 

c) Forwarded to Help Desk 

Step 1: Notice for Help Desk-Annexure 2(b) 

Step 2: Help Desk Activity Report with Geo tag photo -Annexure 3 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Help Desk Activity Report 

Department Organized: 

Participated By: 

Venue: 

Event: “Helpdesk” 

Objective: To make the students to interact with teachers & solve their subject related 

Difficulties and to give them personal counseling and hand holdings. 

Outcomes: 
 

 

Remarks/Conclusion 
 

 

 
*Supportive documents – 

1. Geo Tag Photographs 

2. Activity Report - Annexure 2 

 



 

 

d) Academic support by Peer Learning Group 

Step 1: List of Peer Participants- Annexure 5 

Step 2: Activity Report as per given format 

Step 3: Assessment and Reassessment –Annexure 6 

Activity Report for Peer Learning Group 

School: 

Program: 

Session: 

Batch: 

Course: 

Semester: 
Date: 

 

Sr. No Class Roll No Student Name Group Remark 

1   G1  

*Support documents -Geo Tag Photograph 

After declaration of end semester examination Head/In charge of School will be submit: 

1. Progress Report -Annexure 7 

2. Submit school wise Analysis Report –Annexure 8 

 

 

 

 

 
*Note: 1. All type of activity report supported by Two Geo-tag Photos 

2. The formats shared above can be filled and retained for every activity that has been performed 

towards improvement of the slow or fast learner. These records need to be submitted end of every 

semester. 



 

 
 

 
 
 
 
 

Annexure 
Annexure 1 

Identification of slow/advanced learner 
 

School:         Program:    

Session:        Batch: 

Semester:    

 

Sr. No. Student Name 
Slow Learner 

(50% below) 

Advanced Learner 

(80% above) 

1    

2    

3    

4    

5    

 

Faculty Name and Signature Head of the Department 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

Annexure 2 

 
Activity Report 

School:         Program:    

Session:        Batch: 

            Semester:        Course: 

Date: 

 
 
 

Name of Activity Discussion on latest topic/Research Topic (Bright Student Activity) 

Date  

Venue Room /Cabin/Audi/Library/Lab 

Organized by Name of the School 

Name of Faculty  



 

 

Participated by Program and semester 

Description of activity  

Objective of activity  

Outcome of activity  

 

 

*Support documents -Geo Tag Photograph 

 
 

Faculty Name and Signature Head/In charges of the Department 



 

 

 

Annexure 3(a) 

Circular for Meeting 

 

(No: A8 AU/01/050/../..) Date: dd/mm/20YY 

 
This is to inform to all the students of batch………..Semester….. Program………..that the academic 

performance review meeting is schedule on Date ……….. Time:……….at (Venue)………, 

Students are hereby notified that presence of below listed students is mandatory. 

 
Faculty Name and Signature Head/In charges of the Department 

Head of the Department 

 

 

 

 

 

Annexure 3(b) 

Notice 

(No: A8 AU/01/050/../..) Date: dd/mm/20YY 

 
This is to inform to the Program……………Semester ……. students that the remedial classes for the following 

subject is scheduled from DD/MM/YYYY to DD/MM/YYYY 

1. Name of subject ……………………. 

The respective faculty will conduct the classes in your respective classroom. Any student who wants to attend the 

class for academic up-gradation can attend the class. 

List of Students 
 

S.No. Name of Students Program Semester 

    

 

 

 

 
Faculty Name and Signature Head/In charges of the Department 



 

 

Annexure 4 

 
Minutes of meeting 

 
 

School:         Program:    

Session:        Batch: 

            Semester:        Course: 

Date: 

 

Agenda of discussion 

1. 

2. 

3. 

Action taken/follow up 

1. 

2. 

3. 

 

 
Enclosures: 

1. Attendance sheet 

2. Application if any 

 
Faculty Name and Signature Head of the Department 

 

 
  



 

 

Annexure 5 

Attendance Sheet 
 

School:         Program:    

Session:        Batch: 

            Semester:        Course: 

Date: 

 

S.No. Name of the Student School Program & SEM Signature 

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

     

 

 

 

      Faculty Name and Signature      Head of the Department 

 



 

 

Annexure 6 
List of Peer Participants 

 

School:         Program:    

Session:        Batch: 

            Semester:        Course: 

Date: 

 
 

List of Peer Participants 

 

Sr. No Name of the Student Course/ SEM 

   

   

   

   

 
 

 

 

 

 

Faculty Name and Signature Head/In charges of the Department 



 

 

 

Annexure 7 

Assessment Report for slow learner 
 

Name of Faculty: 

Name of Subject: 

Batch: 

Semester: 

 

S.no Name of Student Mid term % A1 in % A2 in % Qualified for ESE(Y/No) 

      

      

 

 

 
Faculty Name and Signature Head/In charges of the Department 

 
 

*Assessment –Viva/ submission/ Oral test/ Written Test/Assignment 

*A1 conducted and A2 applicable to those who not able to meet minimum assessment criteria 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Annexure 8        

Progress Report 

School:         Program:    

Session:        Batch: 

            Semester:        Course: 

Date: 

 
 

List of Slow Learner 
S.No Name of students Improvement in ESE 

(Percentage in range) 

Remarks 
Average/Good/ Better/ 

Excellent/ Consistent 

    

    

 

 

 
Faculty Name and Signature Head/In charges of the Department 



 

 

 

Annexure 9 
 

Analysis Report of Slow Learner students 

School:         Program:    

Session:        Batch: 

            Semester:        Course: 

Date: 

 
 

The efforts of teachers in assisting students through remedial classes/counseling/peer learning/ continuous 

support have been constantly reviewed through informal feedback and outcome analysis. 

The mentor and the Head of Department review the teacher's informal feedback on the students as well as 

improvement-oriented feedback on a regular basis. The end-of-semester exam provides us with positive, 

negative, and improvement-oriented feedback from the students. The students who were regular for the 

remedial class had a positive result for the academic session ------2023. We discovered that students who 

were irregular in remedial sessions or who had problems owing to language issues performed poorly in 

their respective courses. 

 

Analysis Report for Slow learner 

 
S. No. Program Semester Name of the 

Course 

No of Students 

Appeared 
in the End Semester Exam 

No of Students 

Passed in the End 

Semester Exam 

Result analysis 

 BA III XXX 10* 9* 90%* 

   XXX    

       

Figures showing only for demo, to understand 

 

 

 

Faculty Name and Signature Head/In charge of the Department 
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ANNEXURE 5.7 

















 

 

 

 

 

 

 

 

 

 

 

 

 

ANNEXURE 5.8.1 







 

 

 

 

 

 

 

 

 

 

 

 

 

ANNEXURE 5.8.2 







 

 

 

 

 

 

 

 

 

 

 

 

 

ANNEXURE 5.8.3 







 

 

 

 

 

 

 

 

 

 

 

 

 

ANNEXURE 5.9.1 







 

 

 

 

 

 

 

 

 

 

 

 

 

ANNEXURE 5.9.2 







 

 

 

 

 

 

 

 

 

 

 

 

 

ANNEXURE 5.9.3 







 

 

 

 

 

 

 

 

 

 

 

 

 

ANNEXURE 6.4 



 

Annexure-6.4 

The eligibility criteria for admission in all the courses 

S.No  Name of course 
Intake 
capacit

y 

Entry 
Qualificatio

n 

Duratio
n 

          

1 
 Bachelor of Arts(B. A) ( Journalism and Mass 

Communication) 
60 10+2 3 years 

2  Bachelor of Arts(B.A) ( Photography) 60 10+2 3 years 

3 M.A ( Journalism and Mass Communication) 40 Graduate 2 years 

4 
Post Graduate Diploma in TV Journalism & 

communication 
60 Graduate 1 year 

5 
Diploma in Journalism & 
communication(DJMC) 

60 10+2 1 year 

6 Diploma in Photography 60 10+2 1 year 

7 Diploma in Digital Journalism 60 10+2 1 year 

8 Bachelor of Science(B.Sc.) Cinema 60 10+2 3 years 

9 Bachelor of Science( Honours)(B.Sc.)- Cinema 60 10+2 3 years 

10 Bachelor of Arts(B.A)- Cinema 60 10+2 3 years 

11 Bachelor of Arts( Honours)(B.A)- Cinema 60 10+2 3 years 

12 Master of Science (M.Sc.)(Cinema) 40 Graduate 2 year 

13 Master of Arts(M.A) Cinema 40 Graduate 2 year 

14 
Post Graduate Diploma in Film and TV 

Production Direction 
60 Graduate 1 year 

15 Diploma in Acting for Film and TV 60 10+2 1 year 

16 Diploma in Camera & lighting Techniques 60 10+2 1 year 

17 Diploma in Post Production 60 10+2 1 year 

18 Diploma in Visual Communication 60 10+2 1 year 

19 Bachelor of  Performing Arts(B.P.A) 60 10+2 3 years 

20 Bachelor of  Fine Arts(B.F.A) 60 10+2 3 years 

21  Bachelor of Arts(B.A) 60 10+2 3 years 

22  Master of  Performing Arts(M.P.A) 40 Graduate 2 year 

23  Master of  Fine Arts(M.F.A) 40 Graduate 2 year 

24  Master of  Arts(M.A) 40 Graduate 2 year 

25 Diploma in Dance 60 10+2 1 year 

26 Diploma in Music Production 60 10+2 1 year 

27 Diploma in Instrument 60 10+2 1 year 

28 Diploma in Djing 60 10+2 1 year 

29 Diploma in Sound Design 60 10+2 1 year 

30 Bachelor of Science (B.Sc.)( Fashion Design) 60 10+2 3 years 

31 Bachelor of Science (B.Sc.)(Interior  Design) 60 10+2 3 years 

32 
Bachelor of Science (B.Sc.) (Fashion 

Communication) 
60 10+2 3 years 

33 Bachelor of Science (B.Sc.) (Jewellery Design) 60 10+2 3 years 



 

34 Bachelor of Science (B.Sc.) (Textile Design) 60 10+2 3 years 

35 Bachelor of Visual Arts( B.V.A) 60 10+2 3 years 

36 Bachelor of Arts(B.A)(Multimedia) 60 10+2 3 years 

37 
Bachelor of Science (B.Sc.)(3D Animation and 

VFX) 
60 10+2 3 years 

38 Bachelor of Design 60 10+2 3 years 

39 Master of Science (M.Sc.)( Fashion Design) 40 Graduate 2 year 

40 Master of Science (M.Sc.)( Interior Design) 40 Graduate 2 year 

41 
Master of Science (M.Sc.) (Fashion 

Communication) 
40 Graduate 2 year 

42 Master of Science (M.Sc.) (Jewellery Design) 40 Graduate 2 year 

43 Master of Science (M.Sc.)(Textile Design) 40 Graduate 2 year 

44 Master of Visual Arts( M.V.A) 40 Graduate 2 year 

45 Master of Arts(M.A)(Multimedia) 40 Graduate 2 year 

46 
Master of Science (M.Sc.)(3D Animation and 

VFX) 
40 Graduate 2 year 

47 Master of Design 40 Graduate 2 year 

48 Diploma in Fashion Design 60 10+2 1 year 

49 Diploma in Interior Design 60 10+2 1 year 

50 Diploma in Fashion Communication 60 10+2 1 year 

51 Diploma in Jewellery  Design 60 10+2 1 year 

52 Diploma in Design 60 10+2 1 year 

53 Diploma in Animation 60 10+2 1 year 

54 Diploma in VFX 60 10+2 1 year 

55 Diploma in Game Design & Development 60 10+2 1 year 

56 Bachelor of Commerce(B.Com) 60 10+2 3 years 

57 Bachelor in Business Administration(BBA) 60 10+2 3 years 

58 Bachelor  of Vocational Courses(BVC) 60 10+2 3 years 

59 Bachelor of Laws 60 10+2 3 years 

60 
Integrated Program in Bachelor in Business 

Administrationand Bachelor of 
Law(B.B.A,LL.B) 

60 10+2 5 years 

61 
Integrated Program in Bachelor in Arts and 

Bachelor of Law(B.A,LL.B) 
60 10+2 5 years 

62 Master of Commerce(M.Com) 40 Graduate 2 year 

63 Master of Business Administration (MBA) 40 Graduate 2 year 

64 Master of Laws 40 Graduate 2 year 

65 
Post  Graduate Diploma in Business 

Administration(PGDBA) 
60 Graduate 1 year 

66 
Post Graduate Diploma in Computer 

Application(PGDCA) 
60 Graduate 1 year 

67 
Post Graduate Diploma in Advertising & 

Brand Communication 
60 Graduate 1 year 

68 
Post Graduate Diploma in Public Relations & 

events 
60 Graduate 1 year 

69 Diploma in Public Relations & events 60 10+2 1 year 



 

70 Master of Philosophy(M.Phil)   
Post 

Graduate 
  

71 Doctor of Philosophy(Ph.D)   
Post 

Graduate 
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Annexure- 6.5 

Admission Process 



156 (322) 

Definitions 

(a) 

Admission and Enrollment of students in the AAFT University of Media and Arts leading to undergraduate and post graduate degrees, diplomas and certificates shall be regulated in the manner hereinafter provided 

(b) 

(c) 

(d) 

11 

1.2 

1.3 

Admission of Students to the University and their Enrollment 

1.4 

Bfrg TA, fi6 5 IT-Í 2019 

"Qual1fying examination" means pass an examination which makes students 
eligible for admission to a particular course of study leading to a Bachelors or Masters or M. Phil or Doctorate or Diplomas or Certificate conferrable by the University. 

() 

ORDINANCE- 1 

"Compartment" means a result in which an existing student has been declared 
failed' in one subject by the concerned examining body i.e. a recognized Board of 
Secondary Education e.g. CBSE, ICSE, State Board of Secondary Education etc. 
"Equivalent Examination" means an equivalent examination conducted by 

(ii) 

(ii) 

1.Eligibility for Admission 

Any recognized Board of Secondary Education or 

Any Indian or Foreign University or organization recognized by the 
concerned statútory authority. 
Any Indian University incorporated by any law in force for the time being 
and recognized by the University as equivalent to its corresponding examination. 

"Gap period" means the period between the last dates attended at ani educational 
institution (excluding coaching Institutes) as a regular student and the date of 
taking admission in the University. 

Unless otherwise provided, no person shall be eligible for admission to the under 
graduate courses in the University unless he/she has passed the Senior School 
Certificate Examination of an Indian University or Board or an Examination 
recognized and considered equivalent to either of these Examinations by the 
Academic Council of the University, from time to time. 

Age restriction for admission to any of the higher courses of the University will be 
as per the guidelines of the Department of higher Education, Government of 

Chhattisgarh, provided that the candidate has valid qualifications for entry into the 
particular course. 
No person shall be admitted to any post-graduate course, unless he/she has passed 
a UG degree examination of a recognized University or an examination 

recognized as equivalent to a degree by the Academic Council from time to time 
and possesses such further qualifications as may be prescribed by the Ordinances. 

The candidates seeking admission to a course of study in the University must fulfill the conditions prescribed for it by the Academic Council and published in 
the prospectus from time to time. 
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2. Provision for Admission 
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The maximum number of seats in each course shall be determined by the Academic Council from time to time abiding by the availability of adequate physical facilities and approval from the concerned statutory bodies viz. UGC7 AICTE, NCTE, BCI, MCI etc. 

No candidate shall be entitled to claimn admission as a matter of tight. 
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The procedure of admission shall be approved by the Academic Council from time to time and shall be published in the prospectus. 
Save otherwise provided all the admissions to under-graduate and post-graduate courses shall be made on the basis of merit and/or. entrance test held by the 
Admission Committee or by appropriate Government Body. 
Admission shall be offered at the beginning of each semester or as prescribed by the Academic Council from time to time. 

The application for admission shall among others be accompanied by (i) the School or College Leaving Certificate signed by the Head of the Institution last attended 
by the student as a regular student. (ii) Duly attested photocopies of the statement of marks accompanied by the original copies which shall be returned after the 
verification, showing that the applicant has passed the qualifying examination and 
in case of a student who passed the examination as a private candidate, a 
certificate signed by two responsible persons certifying to the good character of 
the applicant. If the applicant for admission, as aforesaid, has passed the 
qualifying examination from Board other than the Chhattisgarh Board of 
Secondary Education, or a University other than this University, then he/she shall 
submit in addition to the school or college Leaving certificate an Eligibility and/or a Migration Certificate from the Secretary or Registrar of such board or 
University, as the case may be, together with migration fee or as decided by the 
University from time to time. If any of these are found to be forged, tampered or 
false, the student's admission will automatically stand cancelled and necessary 
legal action may be initiated. 
The mode of sending application for admission of students can be direct / through 
post / through University Website/Online. Any student from India or abroad 
seeking admission in the University can interact online with the University. 

courses. 

The Admission Committee will process the applications and after the scrutiny of 
the submitted documents, selected candidates shall be admitted in different 

A student with 'compartment or supplementary result may be granted 'provisional' 
admission to any course if the courses of study to which he / she would have 
otherwise normally been admitted. If he/she shall have secured clear pass grades, 

confirmation of such admission shall be subject to pass of that qualifying 
Examination before filling the first Examination form of the University. 
At the time of admission, every student and his/her parent or legal guardian shall 
be required to sign a declaration to the effect that the student submits himself to 
the disciplinary & pecuniary jurisdicion of the Vice- Chancellor and other 
authorities of the University. 

A student who has passed a part of any degree or diploma from another 
recognized University / recognized ayarding body shall be admitted to subsequent 
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2.11 

2.13 

2.12 Validity of the Registration for a period determined according to UGC regulation. 

Admission of a student to any course shall be subject to the availability of vacant 
seat in that particular course in which admission is sought. 

2.14 

2.15 

3. 

3.1 

3.2 

3.3 

3.4 

3.5 

3.6 

3.7 

3.8 

higher class for suclh examination afler its cquivalence has been deterrnined by the 
Dean of the Faculty in consultation with the Head of the Department. 

3.9 

The admission of the students to different programs shall be completed withirn a 
month of commencement of each semester every session or the date decided by 
the Vice-Chancellor. 

Lateral Entry in all courses shall be allowed as per the norms of concerned 
Regulatory Bodies and as prescribed in the concerned Ordínance of the University 
Reservations in admission will be given as per the guidelines of the Department of 
Education, Government of Chhattisgarh. 

Restrictions for Admission on Certain Grounds 

No student shall be admitted in two regular degree courses simultaneously. 

Unless otherwise provided, a student may join part-time or distance education 
course provided he/she fulfills the eligibility requirements as per procedure laid 
down for the purpose. 

No student shall be admitted to course after pass the same course of the 
University . However he/she may be admitted to a higher course of the same 
faculty or for an additional diploma/degree in a different field at the same level 
provided he/she fulfills the eligibility requirements. 

Anyone who has been suspended, rusticated, debarred, expelled etc. by a 
competent authority of the AAFT University of Media and Arts shall be 
prohibited from claiming admission in any course whatsoever. 

Admission to any course of the AAFT University of Media and Arts can be 
cancelled at any time, if any information furnished by the candidate is found to be 
false/ incorrect. 

A candidate who has taken incorrect admission to any course as a full time regular 
student will forfeit his/her right as an ex-student in the University and will not be 
allowed to appear at any Examination of the AAFT University of Media and Arts 
as an exX-student. 

A person who is under sentence of rustication or has been disqualified from 
appearing in an examination by any other University / Institution shall not be 
admitted to any course of study in this University during the period of rustication 
or disqualification. 

Student migrating from any other university shall not be admitted to any class in 
the University unless he/ she has passed the examination which has been declared 
by the university as equivalent to the qualifying examination for a Student of the 
university. 
Without prejudice to the provision contained in the sub clause 2.5 above, student 
migrating from any other University shall not be admitted to any class in an 
department without the prior permission of the Registrar where by any general or 
special direction such permission is necessary. 
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An application for admission to a course leading to a Bachelor's Degree / Honors 
course shall not be so accepted unless the applicant is prepared to appear in all the 
subjects prescribed for the particular Degree Examination. 
Student who has passed a part of a Degree or Post Graduate Examination from 
any other University shall not be admitted to subsequent higher class for such an 
Examination in the University without the approval of the Vice Chancellor or 
competent authority. 

Candidates coming on transfer from other Universities because of the transfer of 
their parents guardians or any other genuine hardship will be given admission 
beyond the last date of admission. 

A student seeking admission to an institution after the commencement of the 

session shall be required to pay tuition and other fees for full session. 

Head of Department / School shall submit the details of admitted students in a 
prescribed form- within 45 days from the last date of admission, along with all the 
relevant original documents and enrollment fee as specified by the Academic 
Council from time to time to the Registrar. 
The Transfer and Migration Certificates submitted by students at the time of 
admission become the property of the AAFT University of Media and Arts. 
Enrolled students will be issued new Transfer Certificate and Migration Certificate 
under the seal of AAFT University of Media and Arts at the time of leaving the 
University. 

No person shall be admitted to any Examination of the AAFT University of Media 
and Arts umless he/she has been duly enrolled as a student of the University. 
If a student takes a Migration Certificate to join another University, his/her 
enrollment to the University shall lapse until such time as he/she may 
subsequently return with a Migration Certificate from that University to take some 
other Examination of AAFT University of Media and Arts. Fresh Enrollment and 
Enrollment Fee in such cases shall be necessary. 
The Registrar office shall maintain a Register of all enrolled students studying in 
the various Faculties or Institutions or carrying out research work in the AAFT 
University of Media and Arts. 
In the said register in 4,6 above the Registrar shall be required to incorporate all 
the material detail regarding the student including the date of birth, date of 
admission and leaving the institution and details about various examinations of 
degree/ diploma certificate awarded to him/her. 
The student shall be informed on enrollment, the enrolled number under which 
his/her name has been entered in the Enrollment Register of University and that 
number shall be quoted by the student in all communications with the University 
and in subsequent applications for admission to an examination of the AAFT 
University of Media and Arts. 
All applications for admissions to the University Examinations shall be 
serutinized with reference to the Enrollnent Register. The Controller of 
Examinations may refuse the application of a candidate about whom complete 
particulars have not been furnished and require him/her to submit a complete 
statement of the particulars and documents together within the prescribed time 
limit. 

Any enrolled student may obtain a certified copy of the entries relating to him in 
the Enrolliment Register on payment of the prescribed fee: 
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5. Change of Name 

5.1 

7. 

8.1 

A student applying for the change of his name in the Register of enrollment 
depart1ment shall submit his application to the Registrar through the Dean/Head of 
the Department accompanied by: 

8.2. 

6. Change of Subject() 

() The prescribed fee; 
(ii) An Affidavit relating to his present and proposed name, duly signed in the 

presence of a Magistrate or a Notary by his parent or guardian, in case 
he/she is minor, or by himself, in case he/she is major; 
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(ii) A publication from a newspaper in which the proposed change of name has 
been advertised. However the provision relating to publication shall not be 
applicable in case where a woman candidate wants to change her name 
following her marriage. 

The Registrar on considering such applications and taking decisions thereon shall 
report to the Vice-Chancellor and make necessary correction in the University 
records. 

A student shall not ordinarily be allowed to change the optional/subsidiary/ 
specialization subject(s) of a course, unless the same is applied for and permitted 
within four weeks from the date of admission. Such applications should he 
submitted to the Head of the Institute of the Faculty with the consent of the 
Dean(s)/Head(s) of the Department(s) concerned. 

8. Admission Committee 

A Student belonging to Schedule Cast / Schedule Tribes / OBC / Handicapped / 
Girls category shall be admitted every year on the terms, conditions and 
provisions prescribed by the Admission Committee from time to time in the light 
of policies of the State Government. 

Note: In case of any ambiguity regarding provisions relating to admission in 
various courses, the decision taken by the Vice-Chancellor shall be final. 

(v) 

There shall be an Admission Committee constituted by Vice-Chancellor for 
M.Phil, Post graduate, Graduate, Diploma and Certificate Courses in each 
Faculty/Department for regulating the admissions in the University. 

The Committee shall: 

(iv) 

() Serutinize the Application forms for admission of the candidate; in 
accordance with the conditions of admission prescribed by the Academic 
Council from time to time: 

(iü) Conduct the Admission Test(s) and/or Interview; or as otherwise provided. 
(iii)After the evaluation of the Admission test(s); call from each category 

candidates three times the number of seats available for admission to the 
course concerned: provided that only those candidates shall be called for 
Interview, who have obtained at east minimum marks in the admission 
Test(s) as decided. 
Prepare the merit list based on the marks obtained by the candidates in the 
Admission Test and/or Interview; 
Prepare a list of the candidates selected for provisional admission by the 
Chairperson of the Committee or the Head of the Institute of the Faculty 
concerned; 



8.3 

8.4 

9. 

9.1 

9.2 

9.3 

9.4 

(vi) 

(vii) 
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The members of the Academic committee other than ex-officio members shall 
hold the office for the term of one academic year. 

Suggest methods to improve reliability and standard of the 
admission/entrance test(s); 

Not less than three-fourth of total number of members of the Academic committee 
shall form the quorum. 
Admission of International Students 
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Recomnend to Vice-Chancellor terms & conditions and provision for 
admission of students belonging to SCIST/OBCHandicapped/Girl Student 
category. 

Introduction: These rules are framed to formulate the procedure to be followed 
for the eligibility and admission of International students to various courses of 
AAFT University of Media and Arts. 

() 

Office: There will be an International Student's Cell set up to deal with admission 
and guidance of international students. This cell will not only control the 
admission of the students but will also provide necessary guidance and counseling 
for securing admission. 

(i1) 

All letters regarding the international students should be addressed to the 
International Student's Adviser of the University. 

International Students: Under these guidelines, 'International Students' will 
include the following: 

(i) 

Foreign students: Students holding passports issued by their countries 
including people of Indian origin who have acquired the nationality of 
foreign countries shall be included as foreign students. 

Documents required for admission of International Students: 

Non Resident Indians (NRI): Only those Non Resident Indian students 
who have studied and passed the qualifying examihations from schools or 
colleges in foreign countries will be included as international students. 
This will include the students studying in the schools or colleges situated 
in foreign countries even if affiliated to the Boards of Secondary 
Education or Universities located in India. However, it will not include 
students studying in these schools or colleges (situated in India) and 
affiliated to the Boards of Secondary Education or Universities of the 
foreign countries. Students who pass the qualifying examinations from 
boards or universities located in foreign countries as external students and 
dependents of NRI studying in India will not be included as international 
students. Entry level status of International students on entry to the country 

will be maintained. 

Visa: All the international students will require a student visa endorsed to 
this University for joining full time courses. No other endorsement is 
acceptable. Students wishing to join a research program will require a 
research visa endorsed to this Institution. The visa should be valid for the 
prescribed duration of the course. A visa is not required for NRI students. 
Students who are doing full time courses, in some other Institutions / 
Universities, do not require a separate visa for joining part time courses 
provided that their current visa is valid for the entire duration of the 
Course. 



I56 (328) 

9.5 

9.6. 

9.7 

(ii) No Objection Certificate: All international students wishing to undertake any rescarch work or join any University programme will have to obtaiH prior Security clearance from the Ministry of Home or External Affairs and the approval of Department of Secondary & Higher Education, Ministry of Human Resource Development Government of India and this must be on the research visa endorsed to this University. (ii) Any other document as required from time to time. 
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Eligibility Qualifications: The qualifications required for eligibility for admission to different courses can be checked in detail from the prospectus. Only those students who have qualified from foreign Universities or Boards of Higher Education recognized as equivalent by the Association of Indian Universities (AIU) are eligible, for admission. When required a reference will be made to AIU to check the egquivalence. 
Admission of International Students: Admission of the international students 
will be done through the International student's cell of the University. The students will generally be admitted in the beginning of the course. However students can also be admitted as transfer cases in the middle of the course from 
other Institutes/Universities if the candidate is eligible. 
The admission of international students is done in two stages: 
First a student to join the University gets the application form and the information 
on the eligibility requirements, courses available and admission procedure from 
the prospectus or the website of the University. The application for provisional 
admission is then submitted to the International Student's Cell along with the 
prescribed fees. The Cell will then check the eligibility and issue the provisional 
admission letter. This is required to get the visa and to complete othier formalities. 
Afer getting provisional admission, the student should get student visa and 
complete all other formalities. The student should then report for final admission 
in the University where he/she wants to join the course. 

The next step is to fill up the admission forn from the concemed University and 
pay the required fees. After this, the student should undergo the medical 
examination. The students may have to appear for the English proficiency test 
conducted by the AAFT University of Media and Arts or some other agency 
authorizedrecognized by the University. Once this is done, the final admission is 
given. 

The international students will have to pay the fees in US dollars. In special cases, 
permission will be given for payment of fees in the equivalent Indian Rupees. 
Following fees are normally payable to secure provisional admission: 
(a) Form Fees (included in the cost of bulletin, if purchased); 
(b) Eligibility Fee and 
(c) Administrative Fee (could be different for direct admissions and for transfer cases). 

Remedial Course in English: Students who are required to take the proficiency 
test in English or undergo the foundation course will have to pay the prescribed 
fees as applicable. This will have to be paid when the students are finally 
admitted. The fee differs from course to course from time to time. 

In case, the student does not get/ take the admission to the course after obtaining 
Provisional admission then the administrative fees will be refunded deducting the 
bank Commission and postage as applicable. 



9.8. 

9.9. 
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10. 
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An international student who has been granted admission to any of the courSes 
after passing the qualifying examination from a statutory Board or University 
outside India may have to appear at the Proficiency Test in English conducted by 
the University or any other organization. International student who have passed 
the qualifying examination in the English medium are exempted from this test. 

An intemational student, who either fails in the Profiiency Test in English or fails 
to appear at this test, shall be required to join the Remedial English Course for 
International Students (RECIS) or the foundation course conducted by the 
University. 
The students will continue the course and they will have to successfully complete 
the RECIS or foundation course, at the earliest. 

International English Language Testing System (ELTS) has especially been 
-designed as an English Language Course to cater to the needs of students who 

want to improve their proficiency in the English language. This course can be 
done simultaneously with the other regular courses or independently. 
Transfers & Change of Course: An international student who has been granted 
admission to a particular course shall not be allowed to change the course. 
Transfer from one nstitution / University in India to another is also not allowed 
ordinarily. In exceptional cases, the International Student's Cell may permit this -
based on the availability of the course, eligibility rules and permission of the 
Competent Authority of the Institution. 

Discipline: The international students will abide by the rules of the University 
and the code of conduct as applicable to Indian students doing same courses. 

9.11. Examination and Award of Degree, Diplomas & Certificates: 

Government of India Scholars: International students who are awarded 
scholarships by national agencies such as ICCR, UGC, New Delhi etc. shall be 
given preferential treatment while granting admission and for hostel 
accommodation. Sponsored candidates from different Foreign Governments for 
training, studies and research are also given preference for the same. 

case. 

The procedure of examination, payment of examination fees, issue of mark list, 
issue of pass certificate and award of degree will be same as for the Indian 
Students doing the same courses. For completing the graduation a candidate is 
required to pass the paper of Environmental Studies once in the duration of degree 
course. The marks of Environmental Studies will not affect the division in any 

9.12. Conclusion: In case, there are any differences on the interpretation of rules then 
the opinion of the Admission Committee will be final. The fees are liable to 
revision and students will have to pay the revised fees when applicable. On the 
points not specifically covered, the decision of the Vice-Chancellor will be final. 
For any kind of dispute, the matter will be settled only in the High Court of 
Chhattisgarh. 
Medium of Instruction: The mediumn of Instruction in AAFT University of 
Media and Arts shall be English except for the subjects related to the specitic 
languages. 
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ANNEXURE 9.4 (c) 



School Acc. No. Title Author Publication Place Year Edition Page Price ISBN

SOFD 1 Hand book of textiles P V vidyasagar A Mittal publication New delhi 2008 1 298 395.00 81-7099-697-X

SOHT 2 Tourism management Kiran Chauhan Regal publications New delhi 2013 1 323 1,180.00 978-81-8484-202-9

SOHT 3 Tourism planing and development Anita Nair Regal publications New delhi 2017 1 186 880.00 978-81-8484-613-3

SOHT 4 Ecotourism Kulwant Singh Pthania Regal publications New delhi 2008 1 290 980.00 978-81-89915-40-7

SOHT 5 International tourism Ashu Pasricha Regal publications New delhi 2009 1 314 1,080.00 81-89915-04-5

SOJMC 6 Mass media and information revolution Gopal Bhargava Isha books delhi 2004 1 279 850.00 81-8205-048-0

SOHT 7 Housekeeping : hotel and hospitality management Prakash Talwar Isha books delhi 2006 1 249 630.00 978-81-8205-338-0

SoHT 8 Hotel and Hospitality management Rajender Singh Kalpaz Publications delhi 2016 1 308 900.00 81-7835-003-3

SOJMC 9 Communication media & social changes Ramesh Chandra Isha books delhi 2008 1 296 850.00 81-8205-042-6

SOJMC 10 Media and communication research : Changing paradigms
 Om Gupta and Sudesh 

Sharma
Gyan publishing house delhi 2011 1 294 750.00 978-81-212-1096-6

SOJMC 11 Press and media laws Nilanchala Sethy Regal publications New delhi 2017 1 276 1,180.00 978-81-8484-618-8

SOC 12 Cinema and society Daya Nand Gautam Regal publications New delhi 2016 1 287 1,280.00 978-81-8484-533-4

SOJMC 13 Media in modern india Manoj Rajan Deep & deep publications New delhi 2011 1 318 980.00 978-81-8450-352-4

SOJMC 14 Editing : principle and practices Rabindranath Regal publications New delhi 2014 1 135 580.00 978-81-8484-321-7

SOHT 15 A hand book of adventure tourism R M Ahuja Sumit enterprises New delhi 2011 1 296 1,100.00 978-81-8420-285-4

SOHT 16 Tourism and cultural development S K Anand Sumit enterprises New delhi 2007 1 295 850.00 81-8420-064-1

SOJMC 17 Mass media and isocial chance Suresh goel MD publications New delhi 2009 1 293 995.00 978-81-7533-210-2

SOFD 18 Modern menswear Hywel Davies Laurence king publishing New delhi 2009 1 208 1,600.00 978-1-85669-595-4

SOFD 19 Power dressing Robb Young Merrell London 2011 1 192 1,777.00 978-1-18589-4515-6

SOFD 20 Indian textiles in the east John Guy Thames & Hudson London 2009 1 192 1,425.00 978-0-500-28829-0

SOID 21 Interiors : inspiration & materials Mike Wilkinson Vivays publishing China 2011 1 427 2,666.00 978-1-908126-12-2

SOFD 22 Fashion & accessories Els de Baan & others ArtEZ Press Arnhem 2008 1 214 3,085.00 978-90-5897-679-6

SOID 23 Compact interiors Carles Broto Links China 2005 1 239 2,095.00 978-84-96969-96-4

SOFD 24 Fashion details 4000 drawings Elisabetta Kuky Drudi Promopress Italy 2015 1 384 2,848.00 978-84-92810-95-6

SOID 25 New domestic interiors Carles Broto Arian mostaedi Spain 2005 1 239 2,150.00 978-84-96969-95-7

SOFD 26 Textile designs
Susan Meller, Joost 

Elffers
Thames & Hudson London 2010 1 464 3,115.00 978-0-500-28365-3

SOFD 27 A matter of fashion
Valeria Manferto De 

Fabianis
White star publicshers Italy 2013 1 223 2,222.00 978-88-544-0650-6

SOFD 28 Contemporary indian fashion Federico Rocca Grafiche Damiani Bologna 2009 1 4,405.00 978-88-6208-100-9

SOJMC 29 Switching to digital television Michal Starks intellect bristol UK 2007 1 251 1,774.00 978-1-84150-172-7

SOC 30 Working in the global film and television industries
Andrew Dawson & Sean 

P Holmes
Bloomsbury academic London 2012 1 207 1,950.00 978-1-78093-023-7

SOPA 31 Sound Design and science fiction William Whittington University of texts press Austin 2009 1 280 1,779.00 978-0-292-71431-1
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SOC 32 Preserving and exhibiting media art Julia Noordegraaf & other Amsterdam university Bussum 2013 1 428 2,225.00 978-90-8964-291-2

SOJMC 33 Mass media  and public issues Gopal Bhargava Isha books delhi 2011 1 280 850.00 81-8205-042-6

SOHT 34 Recent advances in tourism marketing management R M Ahuja Sumit enterprises New delhi 2011 1 296 1,000.00 978-81-8420-284-7

SOJMC 35 Reporting and editing in journalism
K C Sharma, Anupama 

Sharma Pathak
Deep & deep publications New delhi 2011 1 503 1,580.00 978-81-8450-376-0

SOHT 36 Ecology and tourism development Ramesh Chawla Sumit enterprises New delhi 2006 1 199 500.00 81-8420-024-2

SOHT 37 Tourism for urban development Ramesh Chawla Sumit enterprises New delhi 2006 1 228 600.00 81-8420-020-X

SOHT 38 Management in tourism industry R K Gupta Sumit enterprises New delhi 2007 1 183 500.00 81-8420-068-4

SOPA 39 Indian music research Mohammed Haroon Naitik prakashan Ghaziabad 2013 1 206 950.00 978-81-924-653-4-0

SOPA 40 Writings on Indian music Mohammed Haroon Naitik prakashan Ghaziabad 2014 1 410 1,250.00 978-81-924-653-5-7

SOJMC 41 Religion, media and public sphere Nilesh Kumar Singh MD publications New delhi 2009 1 299 795.00 978-81-7533-227-0

SOHT 42 Sustainable development and tourism Ramesh Chawla Sumit enterprises New delhi 2006 1 232 625.00 81-8420-016-1

SOHT 43 Sustainable tourism planning R K Gupta Sumit enterprises New delhi 2007 1 248 650.00 81-8420-066-8

SOHT 44 Tourism and travel R K Gupta Sumit enterprises New delhi 2007 1 296 900.00 81-8420-067-6

SOHT 45 The new technology and tourism S K Anand Sumit enterprises New delhi 2007 1 151 450.00 81-8420-062-5

SOHT 46 Tourism in india Kulwant  Singh Pathania Regal publications New delhi 2008 1 281 950.00 81-89915-02-9

SOJMC 47 Electronic media : issue and innovations Rashmi Sharma Regal publications New delhi 2007 1 379 980.00 81-89915-50-9

SOJMC 48 Journalism in india : history, growth, development K C Sharma Regal publications New delhi 2007 1 367 980.00 81-89915-16-9

SOHT 49 Tourism and rural management Rais Ahmad Regal publications New delhi 2013 1 446 1,780.00 978-81-8484-273-9

SOHT 50 Reception and front office management
Jagmohan Negi, Gaurav 

M J, Ritushka and Suniti
Kanishka Publishers New delhi 2011 1 321 900.00 978-81-8457-307-7

SOHT 51 Hotel accounting : a managerial approach Uttam K Singh Kanishka Publishers New delhi 2011 1 354 900.00 978--81-8457-315-2

SOHT 52 Bar operation and management
Jagmoan Negi,  Gaurav 

M J, Ritushka and Suniti
Kanishka Publishers New delhi 2011 1 231 650.00 978-81-8457-305-3

SOHT 53 Tourism and the spirit of entrepreneurship Rajender Singh Mohit publications New delhi 2010 1 229 750.00 978-81-7445-511-6

SOHT 54 Tourism  planning : a integrated approach Prateek Agrawal Mohit books international New delhi 2014 1 248 900.00 978-93-80748-68-9

SOHT 55 Handbook of catering, hospitality and tourism A D Khurana Mohit publications New delhi 2008 1 272 750.00 978-81-7445-452-2

SOHT 56 Hospitality management A D Khurana Mohit publications New delhi 2010 1 215 675.00 978-81-7445-562-8

SOHT 57 Role of ICTs in tourism Rajender Pal Mohit publications New delhi 2007 1 312 750.00 81-7445-395-4

SOHT 58 Marketing strategies in tourism Prateek A Aggarwal Mohit publications New delhi 2005 1 327 650.00 81-7445-333-4

SOHT 59 Research in tourism Rajender Pal Mohit publications New delhi 2010 1 288 900.00 978-81-7445-509-3

SOHT 60 International tourism Deepa Garg Mohit publications New delhi 2009 1 248 775.00 978-81-7445-446-1

SOHT 61 Hotel management Gaurav Upadhyay Mohit publications New delhi 2011 1 271 850.00 978-81-7445-571-0

SOJMC 62 Mass media and communication in global scenario Ratnesh Dwivedi Kalpaz Publications delhi 2013 1 280 790.00 978-81-7835-948-9

SOJMC 63 Mass communication Sumit Narula Regal publications New delhi 2011 1 342 1,680.00 978-81-8484-124-4

SOJMC 64 An introduction to journalism : principles and techniques Sumit Naidu, R K Jain Regal publications New delhi 2012 1 291 1,480.00 978-81-8484-144-2
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SOM 165 Readings in international economics Kishore G Kulkarni Serials publications New delhi 2011 1 498 1,500.00 978-81-8387-499-1
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SOM 239 Economic management P Arunachalam Serials publications New delhi 2011 1 304 1,295.00 978-81-8387-454-0

SOM 240 Finance and economic development 
Kulwant Singh Pathania, 

Suneel Kumar
Bharti publications New delhi 2016 1 190 795.00 978-93-85000-80-5

OTHER 241 Whose sustainability counts
Malcolm Harper, Lalitha 

Iyer and Jane Rosser
Sage publications New delhi 2011 1 286 495.00 978-81-321-1008-8

COMMUNICATION 242 Effective communication in 24 hours P Rathna Swamy Synergy books india New delhi 2016 1 206 550.00 978-93-82059-42-4

SOM 243 Knowledge management Viswanathan Gopalan Gen next publication New delhi 2016 1 154 540.00 978-93-8022-296-7

SOM 244
India's management institutes and human capital 

development 
Rajeev Prasher Bookwell delhi 2016 1 185 695.00 978-93-80574-97-4

SOM 245 Indian manufacturing sector in liberalised era A Vijayakumar MD publications New delhi 2008 1 285 795.00 978-81-7533-147-1

SOM 246 International manetary system 1

SOM 247 Advanced research in commerce and management 
Eliza Sharma, Jyoti 

Sindhu
Regal publications New delhi 2016 1 161 850.00 978-81-8484-588-4

SOM 248 Emerging trends in management and public policy
Anil Kumar Sinha, 

Asheesh Pandey, Amiya 
Regal publications New delhi 2016 1 229 1,080.00 978-81-8484-596-9

SOM 249 Organisational behaviour and human relations development Annamalai Murugan Regal publications New delhi 2017 1 268 1,180.00 978-81-8484-625-6

SOM 250
Emerging issues on inclusive growth, business and 

environment

John Felix Raj, Dominic 

Savio, S L Chakravarty, 
Regal publications New delhi 2016 1 321 1,350.00 978-81-8484-566-2

SOM 251 Economic liberalization : effects and challenges
Vijay Kumar Kaushal, 

Kulwant Singh Rana, 
Kanishka Publishers New delhi 2012 1 436 1,995.00 978-81-8457-382-4

COMMUNICATION 252 Sourcebook on skill development and management B Ramaswamy Kanishka Publishers New delhi 2016 1 322 1,650.00 978-81-8457-698-6

SOM 253 Financial management and accounting in the public sector Gary Bandy Routledge London 2015 1 382 1,450.00 978-1-138-28298-8

SOM 254 Analysing financial statements for non- specialists Jim O'Hare Routledge London 2017 1 104 750.00 978-1-138-28121-9

SOM 255
Diversity in the workforce : current issue and emerging 

trends

Marilyn Y Byrd and 

Chaundal L Scott
Routledge London 2017 1 374 1,400.00 978-1-138-28297-1

SOM 256 Financial accounting
Parmindar Johal, Beverly 

Vickerstaff
Routledge London 2017 1 241 1,350.00 978-1-138-28299-5

OTHER 257 Innovation : why what and how Sanjiv Narang Vitasta New delhi 2016 1 152 299.00 978-93-82711-32-2

SOM 258
Evolution of markets and institutions : a study of an 

emerging economy
Murali Patibandla Routledge London 2016 1 345 995.00 978-138-22611-1

SOM 259 Tools and techniques of leadership and management Ralph Stacey Routledge London 2017 1 182 850.00 978-1-138-28114-1

SOM 260 Business ethics
Patrick O'Sullivan, Mark 

Smith and Mark esposito
Routledge London 2017 1 367 1,350.00 978-1-138-281125-7

SOM 261 Nonprofit governance 
Chris Cornforth and 

William A Brown
Routledge London 2017 1 295 1,250.00 978-1-138-28296

SOM 262 Risk management in organizations Margaret Woods Routledge London 2017 1 176 850.00 978-1-138-28119-6

SOM 263 Management of international institutions and NGOs
Eduardo Missoni and 

Daniele Alesani
Routledge London 2017 1 442 1,450.00 978-1-138-28293-3

SOM 264 Managing corporate values in diverse national cultures Philippe d' Iribarne Routledge London 2017 1 122 750.00 978-1-138-28113-4

SOM 265 Ethics and management in the public sector
Alan Lawton, Julie 

Rayner And Karin 
Routledge London 2017 1 184 950.00 978-1-138-28115-8

SOM 266 Modern business law B S Moshal Ane Books New delhi 2016 1 375 395.00 978-93-8116-244-6

SOM 267
Achieving sales success and business growth : winning in 

the trust and value economy
Meridith Elliott Powell Viva books New delhi 2015 1 213 995.00 978-81-309-3048-0

OTHER 268 10 Secrets to sporting success Katie Page, Helen Clarke Panoma press UK 2015 1 223 1,350.00 978-1-909623-79-8

OTHER 269 Moving mountains : discover the mountain in you Julie miles Lewis Panoma press UK 2016 1 223 1,350.00 978-1-784520-89-2

OTHER 270 The thought leadership manual Tim Prizeman Panoma press UK 2015 1 225 1,350.00 978-1-909623-80-4

OTHER 271
Diva wisdom ; find your voice, rock your world and pass it  

on
Jane Kenyon Panoma press UK 2015 1 285 1,700.00 978-1-909623-81-1

SOM 272
Austrian subjectivism and the emergence of 

entrepreneurship theory
Israel M Kirzner Liberty fund Indianapolis 2015 1 196 1,000.00 978-0-86597-859-1

SOM 273 Supply chain optimization under uncertainty Barrie Michael Cole Vernon press USA 2014 1 360 7,500.00 978-16-2273-016-2

OTHER 274
Strategy people implementation : taking strategy to action 

through effective change leadership

Russell King and Steve 

Glowinkowski
Panoma press UK 2015 1 205 1,700.00 978-1-909623-82-8

OTHER 275 Conscious leadership in action Floyd Carlson Panoma press UK 2015 1 169 1,350.00 978-1-909623-92-7

OTHER 276 The entrepreneur within Brian Chernett Ecademy press UK 2010 1 95 1,300.00 978-1-905823-74-1

OTHER 277 The act of attraction in business Tamsen Garrie Panoma press UK 2012 1 173 1,300.00 978-1-909623-25-5

SOM 278 Project infrastructure finance S K Bagchi Ane Books New delhi 2016 1 160 595.00 978-93-8015-646-0

SOM 279 Economic dynamics in a changing world David Z Rich Viva books New delhi 2017 1 261 1,695.00 978-93-85919-18-3

SOM 280 Public finance T N Hajela Ane Books New delhi 2015 1 527 395.00 978-93-8472-616-4

SOM 281 Microeconomics Sipra Mukhopadhyay Ane Books New delhi 2012 1 398 295.00 978-93-8015-633-0

SOM 282 Business mathematics J P Singh Ane Books New delhi 2014 1 12.43 350.00 978-93-8212-782-6



SOM 283 Financial accounting Nirmal Gupta Ane Books New delhi 2016 1 798+43 450.00 978-93-8116-243-9

SOM 284 Financial Mathematics Prarthana Shahi Ane Books New delhi 2016 1 232 395.00  978-93-8546-221-4

SOM 285 Business environment : managing in a strategic context
John Kew and John 

Stredwick
Viva books New delhi 2016 1 404 895.00 978-93-85919-10-7

SOM 286
Fundamental principles and techniques of Financial 

accounting 
K Prabhakar Rajkumar Ane Books New delhi 2012 1 358 250.00 978-93-8116-251-4

SOM 287 Foundations of managerial economics B N Ghosh Ane Books New delhi 2011 1 350 295.00 978-93-8061-819-7

SOM 288 Business mathematics
R S Soni, Avneet Kaur 

Soni
Ane Books New delhi 2016 1 13.96 450.00 978-93-8212-724-6

SOM 289 Accountancy & financial management Pratap S  Kadam Ane Books New delhi 2012 1 408 295.00 978-93-8212-707-9

OTHER 290 Understanding learning technologies Sanjaya Mishra Viva books New delhi 2017 1 151 395.00 978-81-309-3369-6

SOM 291 Marketing and promotion Pippa Riley Viva books New delhi 2011 1 341 395.00 978-81-309-1764-1

SOM 292 Marketing communications
P R Smith & Jonathan 

Taylor
Kogan page London 2005 1 696 395.00 81-7554-288-8

OTHER 293
Thinking strategically : the competitive edge in business 

politics, and everyday life

Avinash K Dixit Barry J 

Nalebuff
Viva books New delhi 2016 1 393 495.00 978-81-309-2268-3

SOM 294 ASTD handbook of measuring and evaluating training Patricia Pulliam Phillips Viva books New delhi 2017 1 465 995.00 978-81-309-3088-6

OTHER 295 Armstrong's handbook of management and leadership Michael Armstrong Kogan page London 2012 3 369 3,080.00 978-0-7494-6552-0

SOM 296 Strategic marketing S Shajahan Viva books New delhi 2010 1 575 495.00 978-81-309-1269-1

COMMUNICATION 297 Communication skills training maureen Orey Viva books New delhi 2017 1 179 795.00 978-81-309-3013-8

OTHER 298 Creating learning : a handbook for teachers and trainers Vijay Prakash Viva books New delhi 2017 1 390 695.00 978-81-309-3132-6

OTHER 299
Leaders don't command : inspire growth, ingenuity, and 

collaboration
Jorge Cuervo Viva books New delhi 2017 1 175 395.00 978-81-309-3247-7

SOM 300 Devolopment & underdevelopment Mitchell A Seligson Viva books New delhi 2016 1 461 795.00 978-93-85919-06-0

COMMUNICATION 301 New directions in higher education A R Kidwai Viva books New delhi 2016 1 501 995.00 978-81-309-2754-1

SOM 302 Beyond branding Nicholas Ind Kogan page UK 2003 1 236 295.00 0-7494-4212-3

OTHER 303 Leaders start to finish
Anne Bruce, Stephanie 

M Montanez
Viva books New delhi 2015 2 302 595.00 978-81-309-3087-9

SOM 304 Talent management handbook Terry Bickham Viva books New delhi 2017 1 323 995.00 978-81-309-3251-4

SOM 305 Safety and environmental management Frank R Spellman Viva books New delhi 2017 3 353 1,695.00 978-93-86243-99-7

SOM 306 Contemporary issues in human resource management Stephen Taylor Viva books New delhi 2017 1 318 995.00 978-93-86243-37-9

OTHER 307 The brics and the future of global order Oliver stuenkel Viva books New delhi 2017 1 213 990.00 978-93-86243-93-5

OTHER 308 Managing change : a critical perspective Mark Hughes Viva books New delhi 2016 1 366 795.00 978-93-85919-11-4

SOM 309 Marketing principles Pippa Riley Viva books New delhi 2011 1 497 495.00 978-81-309-1766-5

SOM 310 Mathematics for economists
Carl P Simon, Lawrence 

Blume
Viva books New delhi 2017 1 930 795.00 978-81-309-1600-2

OTHER 311 How to market books Alison Baverstock Kogan page London 2008 4 324 395.00 978-0-7494-54-71-5

OTHER 312 Shaking the skies Giovanni Bisignani Viva books New delhi 2017 1 270 495.00 978-93-86105-13-4

OTHER 313 Branded entertainment Jean -Marc Lehu Kogan page London 2007 1 266 395.00 0-7494-5151-3

SOM 314 Business decision making Pippa Riley Viva books New delhi 2011 1 439 495.00 978-81-309-1753-5

OTHER 315
The art of modern sales management : driving performance 

in a connected worls
Renie McClay Viva books New delhi 2015 1 199 395.00 978-81-309-3081-7

OTHER 316 The performance triangle Lukas Michel Viva books New delhi 2017 1 368 695.00 978-93-86105-12-7

SOM 317 Integrated branding
F Jpseph Lepla, Lynn M 

Parker
Kogan page London 2002 1 299 395.00 0-7494-4525-4

SOM 318 Managing performance : Performance Management in action
Michael Armstrong and 

Angela Baron
Viva books New delhi 2016 1 182 495.00 978-93-85919-13-8

COMMUNICATION 319 New supervisor training Elaine Biech Viva books New delhi 2017 1 178 795.00 978-81-309-3010-7

SOM 320 Human resource management : a case study approach
Michael Muller-Camen, 

Richard croucher, Susan 
Viva books New delhi 2016 1 517 995.00 978-93-85919-08-4

SOM 321 A textbook of business mathematics Mohd. Shadab Khan Viva books New delhi 2015 1 532 595.00 978-81-309-3034-3

SOM 322 Fundamentals of financial management Preeti Singh Ane Books New delhi 2016 3 703 595.00 978-93-8061-895-1

SOM 323 History of economic thought T N Hajela Ane Books New delhi 2016 18 1017 495.00 978-93-8365-696-7

SOM 324 Business and corporate law B S Moshal Ane Books New delhi 2011 1 643 375.00 978-93-8061-894-4

SOM 325
Macroeconomics : economic growth, fluctuations, and 

policy

Robert E Hall, David H 

Papell
Viva books New delhi 2010 1 521+A18 795.00 978-81-309-0867-0

SOM 326 Managerial economics : theory, applications and cases
W Bruce Allen, Keith 

Weigelt, Neil Doherty, 
Viva books New delhi 2015 1 684 895.00 978-81-309-0860-1

SOM 327 Ecomomics
Joseph E Stigitz, Carl E 

Walsh
Viva books New delhi 2014 1 888+A32 1,395.00 978-81-309-0865-6

SOM 328 International economics Soren Kjeldsen-Kragh Ane Books New delhi 2009 1 413 350.00 81-8052-136-2

SOM 329 Organisational behaviour and human relations development Annamalai Murugan Regal publications New delhi 2017 1 268 1,180.00 978-81-8484-625-6

SOM 330
Emerging issues on inclusive growth, business and 

environment

John Felix Raj, Dominic 

Savio, S L Chakravarty, 
Regal publications New delhi 2016 1 321 1,350.00 978-81-8484-566-2

SOM 331 Advanced research in commerce and management 
Eliza Sharma, Jyoti 

Sindhu
Regal publications New delhi 2016 1 161 850.00 978-81-8484-588-4

SOM 332 International monetary system : past, present and future Dedesh Bhowmik Regal publications New delhi 2016 1 351 1,780.00 978-81-8484-581-5

SOM 333 Emerging trends in management and public policy
Anil Kumar Sinha, 

Asheesh Pandey, Amiya 
Regal publications New delhi 2016 1 229 1,080.00 978-81-8484-596-9

SOJMC 334 Women and media Pooja Kataria Regal publications New delhi 2007 1 289 780.00 81-89915-48-7



SOW 335 Management of food service Geeta Tiwari Sumit enterprises New delhi 2006 1 267 675.00 81-8420-033-7

OTHER 336 The dramatic decade : the Indira Gandhi years Pranab Mukherjee Rupa publications New delhi 2015 1 321 595.00 978-81-291-3574-2

SOHT 337 Tourism development Sanjay Nibhoria Mohit books international New delhi 2014 1 248 900.00 978-93-80748-61-0

SOHT 338 Hospitality marketing management Prateek Agrawal Mohit books international New delhi 2014 1 232 850.00 978-93-80748-72-6

SOHT 339 Successful tourism marketing R K Arora Mohit publications New delhi 2007 1 218 850.00 81-7445-378-4

SOHT 340 Principles of tourism administration Rajnish Pandey Mohit publications New delhi 2011 1 285 550.00 978-81-7445-573-4

SOM 341 Economic reform's : impact on various sector of india
Lokesh Kumar Paliwal, 

Shobha Jain
Kunal Books New delhi 2016 1 190 795.00 978-93-82420-96-5

OTHER 342 5 Conversations Nick Cowley, Nigel Purse Panoma press UK 2014 1 222 1,350.00 978-1-909623-71-2

OTHER 343 ASTD handbook of measuring and evaluating training Patricia Pulliam Phillips Viva books New delhi 2017 1 465 995.00 978-81-309-3088-6

OTHER 344 Moving mountains : discover the mountain in you Julie miles Lewis Panoma press UK 2016 1 230 1,350.00 978-1-784520-89-2

SOM 345
An introduction to derivative securities, Financial markets, 

and risk management

Robert A Jarrow & 

Arkadev Chatterjea
Viva books New delhi 2016 1 798 1,295.00 978-81-309-2339-0

SOM 346
India's management institutes and human capital 

development 
Rajeev Prasher Bookwell delhi 2016 1 185 695.00 978-93-80574-97-4

COMMUNICATION 347 Effective communication in 24 hours P Rathna Swamy Synergy books india New delhi 2016 1 206 550.00 978-93-82059-42-4

SOM 348 Marketing of services of private b-schools Rajeev Prasher Bookwell delhi 2016 1 172 595.00 978-93-80574-99-8

SOM 349 Business management Md Reyazuddin Serials publications New delhi 2010 1 254 895.00 978-81-8387-305-5

SOM 350 Talent management handbook Terry Bickham Viva books New delhi 2017 1 323 995.00 978-81-309-3251-4

SOM 351 Contemporary issues in management 
C Samudhara Raja 

Kumar, K Tamizh Jyothi, 
Serials publications New delhi 2010 1 379 1,195.00 978-81-8387-381-9

SOM 352 Contemporary issues in services marketing
Saroj Kumar Dash, 

Shakti Prakash, Gyan 
Global research publications New delhi 2012 1 632 2,500.00 978-81-89630-44-7

SOM 353 Customer relationship management R Ramachandra Serials publications New delhi 2011 1 338 1,250.00 978-81-8387-433-5

SOM 354 Customer relationship management M V S Srinivasa Rao Global research publications New delhi 2013 1 315 1,295.00 978-81-89630-76-8

SOM 355 Economic and social aspect of unemloyment L S N Prasad Serials publications New delhi 2010 1 435 1,295.00 978-81-8387-299-7

SOM 356 Emerging issues in management
C Samudhra Rajakumar, 

K Anandanatarajan, R 
Serials publications New delhi 2010 1 270 995.00 978-81-8387-293-5

SOM 357
Enterprise resource planning : business needs and strategic 

management
Punam Ahlawat Global research publications New delhi 2016 1 278 995.00 978-81-89630-94-2

SOM 358 Entrepreneurship in micro and small scale enterprises
Anil Kumar, Meenakshi 

Yadav
Serials publications New delhi 2015 1 220 995.00 978-81-8387-698-8

SOM 359 Essays in international monetary economics Kishore G Kulkarni Serials publications New delhi 2016 1 527 3,000.00 978-81-8387-760-2

SOM 360 Financial Management S Adaikala Charles Serials publications New delhi 2009 1 213 650.00 978-81-8387-253-9

SOM 361 Financial sector : contemporary issues
Jyotirmayee Kar, 

Pradeepta Kumar Samanta
Serials publications New delhi 2009 1 374 1,150.00 978-81-8387-281-2

SOM 362 Global financial crisis and indian economy
Anil Kumar Thakur, Ram 

Naresh Thakur
Global research publications New delhi 2011 1 301 1,100.00 978-81-89630-20-1

SOM 363 Global marketing management A Pandu Global research publications New delhi 2015 1 176 695.00 978-81-89630-88-1

SOM 364 Global marketing management A Pandu Global research publications New delhi 2009 1 156 495.00 81-89630-10-5

SOM 365 Governance system in mutuals
D Joel Edwinraj, S 

Sukumar, J Christopher 
Serials publications New delhi 2013 1 203 695.00 978-81-8387-600-1

SOM 366 Handbook of human development and management Ashutosh Priya Serials publications New delhi 2010 1 233 750.00 978-81-8387-370-3

SOM 367 Human resource management and technology Shahnaz Mirza Serials publications New delhi 2010 1 340 995.00 978-81-8387-356-7

SOM 368 Impact of global financial crisis on indian economy P Arunachalam Global research publications New delhi 2011 1 649 2,500.00 978-81-89630-17-1

SOM 369 Indian economy & trade P Arunachalam Serials publications New delhi 2011 1 227 795.00 978-81-8387-486

SOM 370 Investment behaviour and risk management 
Ch Krishnudu, B Krishna 

Reddy, G Ramakrishna 
Global research publications New delhi 2009 1 210 600.00 81-89630-13-X

SOM 371 Management challenges of service P Balaji Prasad Serials publications New delhi 2003 1 291 750.00 81-86771-12-3

SOHT 372 Management of tourism in india
Awadhesh Kr. Singh, 

Abdul Majeed Mulla
Madhav Books Gurgaon 2011 1 296 995.00 978-93-80615-01-1

SOM 373 Marketing management : theory, concepts and applications
Venkata Sai Srinivasa 

Rao Muramalla
Serials publications New delhi 2014 1 685 2,450.00 978-81-8387-667-4

SOM 374 Readings in international economics Kishore G Kulkarni Serials publications New delhi 2011 3 498 1,500.00 978-81-8387-499-1

SOM 375 Reforms and economic development of india Talwar Sabanna Serials publications New delhi 2008 1 450 1,295.00 978-81-8387-148-8

SOM 376 Supply chain management
J Paul Sundar 

Kirubakaran
Serials publications New delhi 2008 1 141 495.00 978-81-8387-221-8

SOM 377 World trade organization (WTO) and developing countries R K Shah Serials publications New delhi 2013 1 373 1,395.00 978-81-8387-570-1

SOJMC 378 Traditional media and development issues Ambrish Saxena Kanishka Publishers New delhi 2014 1 319 995.00 978-81-8457-586-6

SOJMC 379 Social problems and The India press
Madhavi Ravi Kumar, D 

V R Murthy
Kanishka Publishers New delhi 2014 1 190 595.00 978-81-8457-606-1

SOJMC 380 Social media and networking Prashant K Mathur Kanishka Publishers New delhi 2012 1 390 1,195.00 978-81-8457-349-7

SOJMC 381 Satellite television and the internet Suman Kasturi Kanishka Publishers New delhi 2013 1 278 850.00 978-81-8457-483-8

SOJMC 382 Public opinion making in india Akanksha Shukla Kanishka Publishers New delhi 2016 1 194 600.00 978-81-8457-701-3

SOJMC 383 News editing : principles and practices G Anita Kanishka Publishers New delhi 2013 1 316 995.00 81-8457-432-0

SOJMC 384 Multimedia communication and journalism research Biswajeet Guha Kanishka Publishers New delhi 2012 1 284 900.00 978-81-8457-351-0

SOJMC 385
Meeting, conference association event and destination 

management
Ratandeep Singh Kanishka Publishers New delhi 2014 1 222 695.00 81-7391-825-2

SOJMC 386 Journalists and environment news : a study of newspapers Raimole abraham Kanishka Publishers New delhi 2010 1 208 550.00 978-81-8457-226-1



SOJMC 387 Issues of media policy regulation and ethics Ambrish Saxena Kanishka Publishers New delhi 2012 1 320 1,450.00 978-81-8457-401-2

SOJMC 388 Issues of media content market and technology Ambrish Saxena Kanishka Publishers New delhi 2012 1 289 1,295.00 978-81-8457-402-9

SOJMC 389 History of journalism : an analysis Prashant K Mathur Kanishka Publishers New delhi 2015 1 318 995.00 978-81-8457-671-9

SOJMC 390 History of broadcasting in india Kaushalendra saran singh Kanishka Publishers New delhi 2013 1 336 1,595.00 978-81-8457-492-0

SOJMC 391 Gandhi and journalism
D V R Murthy, Y D 

Ramdas
Kanishka Publishers New delhi 2013 1 142 450.00 978-81-8457-424-1

SOJMC 392 Fundamentals of reporting, editing and feature writing Swati Chauhan Kanishka Publishers New delhi 2015 1 348 1,995.00 978-81-8457-674-0

SOFD 393 New fashion figure templates Patrick John Ireland Batsford London 2007 1 159 2,150.00 9-780713-490336

SOJMC 394 Elements of print media and journalism 
Krishnaveer Abhishek 

Challa, Challar 
Kanishka Publishers New delhi 2015 1 213 695.00 978-81-8457-683-2

SOJMC 395 Elements of internet e-mail and online journalism Naveen Chandra Pant Kanishka Publishers New delhi 2015 1 280 900.00 978-81-8457-675-7

SOJMC 396 Cartoons and newspapers : an analysis
R Tirupathi Rao D V R 

Murthy
Kanishka Publishers New delhi 2014 1 161 500.00 978-81-8457-605-4

SOJMC 397 Basic aspects of media writing Om Gupta Kanishka Publishers New delhi 2013 1 107 350.00 81-7391-490-7

SOJMC 398 Agricultural innovations and mass media G Anita Kanishka Publishers New delhi 2014 1 242 750.00 978-81-8457-616-0

SOM 399 Business administration and management
A K Phophalia, Sarita 

Sharma & G R Basotia
Kanishka Publishers New delhi 2016 1 246 450.00 81-7391-164-9

SOM 400 Customer service excellence : trends and strategies
S B Nageswara Rao, C 

Madhavi
Kanishka Publishers New delhi 2004 1 477 995.00 81-7391-697-7

SOM 401 Decentralised planning and development : New Directins Amalesh Banerjee Kanishka Publishers New delhi 2004 1 310 695.00 81-7391-626-8

SOM 402 Development banking and industrial development in India
Prasanna K Biswasroy, 

Rabindra Kumar Mishra
Kanishka Publishers New delhi 2006 1 384 850.00 81-7391-840-6

SOM 403 Economic liberalization : effects and challenges
Vijay Kumar Kaushal, 

Kulwant Singh Rana, 
Kanishka Publishers New delhi 2012 1 436 1,995.00 978-81-8457-382-4

SOM 404 Entrepreneurial training : theory and practice
S Kaliyamoorthy, K 

Chandrasekar
Kanishka Publishers New delhi 2007 1 258 595.00 978-81-7391-989-3

SOM 405 Entrepreneurship and economic development J V Prabhakara Rao Kanishka Publishers New delhi 2008 2 212 450.00 81-7391-332-3

SOM 406 Export markets and foreign trade management Pervin Wadia Kanishka Publishers New delhi 1998 1 328 595.00 81-7391-261-0

SOHT 407 Hotel housekeeping : operations and management 
G Raghubalan and 

Smritee Raghubalan
Oxford New delhi 2016 3 790 695.00 978-01-9945-174-6

SOM 408 Financial management in small enterprises N Meenakshisundaram Kanishka Publishers New delhi 2002 1 209 450.00 81-7391-441-9

SOM 409 Financial management : function, planning and policy
A K Phophalia, Sarita 

Sharma & G R Basotia
Kanishka Publishers New delhi 2008 1 350 800.00 81-7391-166-5

SOM 410.1
Global economic slow down : opportunities and challenges 

Vol. 1

S P Bansal, S S Narta, O 

P Verma, Kulbhushan 
Kanishka Publishers New delhi 2012 1 376 2,500.00 978-81-8457-364-0

SOM 410.2
Global economic slow down : opportunities and challenges 

Vol. 2

S P Bansal, S S Narta, O 

P Verma, Kulbhushan 
Kanishka Publishers New delhi 2012 1 376 978-81-8457-364-0

SOM 411
Handbook on entrepreneurship development and 

management
Baishnab Padhee Kanishka Publishers New delhi 2016 1 454 2,250.00 978-81-8457-697-9

OTHER 412 In search of Indian -Ness : cultures of multinationals
Kanika Aggarwal 

Khandelwal
Kanishka Publishers New delhi 2009 1 280 695.00 978-81-8457-115-8

SOM 413 Business law including company law
S S Gulshan and G K 

Kapoor
New age international publishers Bangalore 2017 18 773 499.00 978-93-86070-80-7

SOM 414 Inflation accounting : the indian context Ambrish Gupta Kanishka Publishers New delhi 2000 1 280 695.00 81-7391-353-6

SOM 415 Infrastructure development and financing S Ganesan Kanishka Publishers New delhi 2001 1 384 750.00 81-7391-408-7

SOM 416 Infrastructure in india's development S P Verma Kanishka Publishers New delhi 2004 1 257 550.00 817391-639-X

SOM 417 Management information system Raj K Wadhwa Kanishka Publishers New delhi 2006 1 376 795.00 81-7391-851-1

SOM 418 Management policy and new technology
Raj K Wadhwa, Jimmy 

Davar, P Bhaskara Rao
Kanishka Publishers New delhi 2006 1 312 595.00 978-81-7391-849-0

SOM 419 Management training and executive development Kalyani Kulshreshta Kanishka Publishers New delhi 1998 1 382 595.00 81-7391-257-2

SOM 420
Mutual funds and indian capital market : performance and 

profitability
H K Singh, Meera Singh Kanishka Publishers New delhi 2001 1 223 495.00 81-7391-382-X

SOM 421 Mutual funds in india
K Thulasi Krishna, B 

Amarnath
Kanishka Publishers New delhi 2016 1 230 700.00 978-81-8457-709-9

SOM 422 New issue market management in india Manas Pandey Kanishka Publishers New delhi 1998 1 237 397.00 81-7391-276-9

SOM 423 Organizational behaviour G C Deka Kanishka Publishers New delhi 1999 1 270 495.00 81-7391-289-0

SOM 424
Progressive entrepreneur : managing firm and factory as 

profit centres
Feroze Banker Kanishka Publishers New delhi 2000 1 258 550.00 81-7391-330-7

SOM 425 Sales management 
A K Phophalia, Sarita 

Sharma & G R Basotia
Kanishka Publishers New delhi 2009 1 350 800.00 81-7391-167-3

COMMUNICATION 426 Sourcebook on skill development and management B Ramaswamy Kanishka Publishers New delhi 2016 1 322 1,650.00 978-81-8457-698-6

SOM 427 Technology management and development planning P Bhaskara Rao Kanishka Publishers New delhi 2006 1 595 595.00 978-81-7391-850-6

SOM 428 Value added accounting and reporting  VAT Alok Kumar Pramanik Kanishka Publishers New delhi 2005 1 390 850.00 81-7391-736-1

SOM 429 Production and operations management Virender S Poonia Gen next publication delhi 2010 1 296 890.00 978-93-80222-31-8

SOM 430 Strategic management and policy issues of NGOs O P Goel Isha books delhi 2004 1 296 890.00 81-8205-119-3

SOM 431
Impact of globalisation and retaining strategies for labour 

and employment
A Balakrishnsn Kalpaz Publications delhi 2007 1 389 950.00 81-7835-602-3

SOM 432
Innovation and competitiveness of small and medium 

enterprises
L Rathakrishnan Kalpaz Publications delhi 2010 1 342 790.00 978-81-7835-834-5

SOM 433 Knowledge management O P Goyal Kalpaz Publications delhi 2007 1 269 690.00 81-7835-593-0

SOM 434
The macro economic policies and the millennium 

development goals

Vibhuti Patel and 

Manisha Karne
Gyan publishing house New delhi 2007 1 342 690.00 81-212-0925-0

SOM 435 India's foreign trade : from antiquity to date Mahesh Prasad Kalpaz Publications delhi 2011 1 238 625.00 978-81-7835-907-6

SOM 436 Principles of growth and development
S K Sharma and Monica 

Tomar
Isha books delhi 2005 1 305 690.00 81-8205-155-X

SOM 437 Business communication Madhukant Jha Gen next publication delhi 2009 1 311 890.00 978-81-908675-5-9



SOHT 438 Catering management : an intergrated approach
Mohini Sethi and Surjeet 

Malhan
New age international publishers New delhi 2017 3 474 299.00 978-81-224-3689-1

SOM 439 Human resource management Kumar Pranit Gen next publication delhi 2010 1 308 890.00 978-93-80222-19-6

SOM 440 Human resource management and technical changes shoeb Ahmad Kalpaz Publications delhi 2004 1 246 750.00 978-81-7835-259-6

SOM 441 Indian management : Thought and practice
Amit Gupta, Ravi K 

Dhar, Silky V Kushwah
Gen next publication delhi 2010 1 364 750.00 978-93-80222-32-5

SOM 442 Making entrepreneurs Chandra Mohan Gyan publishing house delhi 2013 1 296 850.00 978-81-212-1178-9

SOM 443 Managerial economics Shashi Kumar Gen next publication delhi 2010 1 297 890.00 978-93-80222-20-2

SOM 444 Principles of management Amar Jyoti Gen next publication New delhi 2009 1 321 890.00 978-93-80222-12-7

SOM 445 Economic innovation in india
L K Paliwal and Shobha 

Jain
Kunal Books New delhi 2016 1 255 895.00 978-81-932499-1-8

SOM 446 Make in India Shobha Jain Kunal Books New delhi 2017 1 247 895.00 978-81-932954-6-5

SOJMC 447 Islamic media P Quereshi MD publications New delhi 2009 1 267 795.00 978-81-7533-231-7

SOHT 448 Tourism and economic development Raj Kumar Sen Regal publications New delhi 2016 1 236 1,050.00 978-81-8484-537-2

SOJMC 449 press freedom in india : legal and ethical dimensions T. Tripura Sundari Regal publications delhi 2013 1 143 600.00 978-81-8484-192-3

SOM 450 Environmental management R Balamurugan Sun international publishers New delhi 2016 1 261 495.00 978-81-928130-2-8

OTHER 451 The geopolitics of South Asia Graham P Chapman Ashgate England 2009 1 362 3,495.00 978-8-1862-6847-6

OTHER 452 E-governance in india
Laxminarayan Bindhani 

and Padmalaya Mahapatra 
Kunal Books New delhi 2016 1 260 995.00 978-81-932322-2-4

SOM 453 Indian tax administration : a dialogue Parthasarathi Shome Orient black swan delhi 2013 1 419 1,095.00 978-81-250-5180-0

SOHT 454 Tourism planing and development Anita Nair Regal publications New delhi 2017 1 186 880.00 978-81-8484-613-3

SOM 455 Contemporary issues in business and economy
Anil Kumar Sinha, 

Asheesh Pandey, Amiya 
Regal publications New delhi 2016 1 246 1,080.00 978-81-8484-595-2

SOM 456 Materials management and stock control V Ravindran Regal publications New delhi 2017 1 186 880.00 978-81-8484-614-0

OTHER 457 Don't think of an elephant George Lakoff Chelsea Green publishing Vermont 2014 1 168 990.00 978-1-60358-594-1

SOC 458 The Holocaust : theoretical readings
Neil Levi & Michael 

Rothberg
Edinburgh university press Edinburgh 2003 1 485 1,954.00 0-7486-1655-1

SOC 459 The erotic thriller in contemporary cinema Linda Ruth Williams Edinburgh university press Edinburgh 2005 1 466 1,777.00 0-7486-1148-7

SOC 460 Hollywood beyond the screen Anne Massey Oxford New York 2000 1 203 1,333.00 1-85973-321-2

SOFD 461 Fashion design and product development
Harold Carr and John 

Pomeroy
Wiley India New delhi 2010 1 175 1,777.00 978-81-265-2297-2

SOC 462 American science fiction film and television Lincoln Geraghty Berg Oxford 2009 1 156 1,333.00 978-1-84520-796-0

SOHT 463 Thinking through tourism Julie Scott & Tom Selwyn Berg Oxford 2010 1 261 1,777.00 978-1-84788-530-2

SOC 464 The cinema of sally potter : a politics of love Sophie mayer Wallflower Press London 2009 1 256 1,510.00 978-1-905674-67-1

SOC 465 The writer's work book Jenny Newman Bloomsbury academic London 2010 1 184 1,320.00 978-0-3408-0965-5

SOJMC 466 Contemporary arab broadcast media EL  Mustapha Lahlali Edinburgh university press Edinburgh 2011 1 178 1,940.00 978-0-7486-3908-3

OTHER 467 Elizabeth Bowen : the shadon across the page Maud Ellmann Edinburgh university press Elinburgh 2004 1 241 1,585.00 978-07-4861-703-6

SOFD 468
Open space -mind maps : positions in contemporary 

jewellery
Ellen Maurer Zilioli Arnoldsche art publications Europe 2016 1 203 2,222.00 978-3-89790-463-7

SOC 469 Trade secrets : young British talents talk business Cynthia Rose Thames & Hudson London 1999 1 240 1,670.00 978-0-5002-803-6

SOFD 470 New fashion figure templates Patrick John Ireland Batsford London 2007 1 159 2,150.00 9-780713-490336

SOFD 471 Advanced fashion sketchbook Bina abling Om books Inenationed New delhi 2005 1 133 1,200.00 81-8710-738-3

SOSP 472 The Digital photographer's guide to filters Ross Hoddinott D&C Cincinnati 2007 1 144 2,205.00 978-0-7153-2654-1

SOFD 473 Informing design
Joan Dickinson & John P 

Marsden
Fairchild Books New York 2009 1 338 4,445.00 978-1-56367-563-8

SOC 474 Desire unlimited : the cinema of pedro almodovar Paul Julian Smith Verso London 2000 2 217 1,333.00 1-85984-778-1

SOFD 475 Fashion and art
Adam Geczy  and Vicki 

Karaminas
Berg London 2012 1 223 1,777.00 978-1-4788-783-2

SOFD 476 Men's fashion reader
Andrew Reilly & Sarah 

Cosbey
Fairchild Books New York 2008 1 542 3,556.00 978-1-56367-536-2

SOC 477 A history of video art Chris Meigh-Andrews Oxford New York 2006 1 318 1,500.00 978-1-84520-219-4

SOFD 478 Goth : identity style and subculture Paul Hodkinson Berg Oxford 2002 1 219 1,421.00 1-85973-605-X

SOFD 479 Gardening with silk and gold Thomasina Beck D&C UK 2002 1 160 895.00 0-7153-1366-5

SOFD 480 Fashion in impressionist paris Debra N Mancoff Merrell London 2012 1 157 2,218.00 978-1-8589-4582-8

SOFD 481 Embroidery designs for fashion and furnishings Moira Thunder V&A Publishing London 2014 1 128 1,777.00 978-1-851-77814-0

SOFD 482 The wedding dress Edwina Ehrman V&A Publishing London 2011 1 208 2,667.00 978-1-851-77506-4

SOFD 483 Charles James : designer in detail Timothy A Long V&A Publishing London 2015 1 159 2,667.00 978-1-851-77821-8

SOFD 484 The glow an inspiring guide to itylish motherhood Violet Gaynor Abrams New York 2014 1 223 1,688.00 978-61769-068-6

SOFD 485 Magpies home bodies & nomads Cirilia Rose Tabori & Chang New York 2014 1 144 1,510.00 978-1-58479-953-5

SOFD 486 Vernier : fashion femininity & form
Robin Muir and Becky E. 

Conekin
Hirmer Publishers Italy 2012 1 189 3,520.00 978-3-7774-5151-0

SOFD 487 Less is more : minimalism in fashion Harriet Walker Merrell London 2011 1 191 3,085.00 978-1-8589-4544-6

SOFD 488 The making of a master (1895-1936) Miren Arzalluz V&A Publishing London 2011 1 306 2,667.00 978-1-851-77663-4

SOFD 489 Everyday style Lotta Jansdotter Abrams New York 2015 1 160 1,688.00 978-1-61769-174-4



SOFD 490 London society fashion 1905- 1925
Cassie Davies-Strodder, 

Jenny Lister and Lou 
V&A Publishing London 2018 1 160 2,667.00 978-1-85177-831-7

SOFD 491 The fabric of india Rosemary Crill V&A Publishing London 2018 1 248 3,111.00 978-1-85177-853-9

SOFD 492 Printed textile design
Marie- Christine Noel, 

Michael Cailloux
Promopress Spain 2015 1 192 2,021.00 978-84-15967-67-5

SOSP 493 Art photography now Susan Bright Thames & Hudson London 2011 1 240 1,760.00 978-0-500-28942-6

SOFD 494 Jewelry from nature Ruth Peltason Thames & Hudson London 2010 1 224 2,200.00 978-0-500-51533-4

SOFD 495 Contemporary indian fashion Federico Rocca Grafiche Damiani Bologna 2009 1 4,405.00 978-88-6208-100-9

SOFD 496 Creative advertising Mario Pricken Thames & Hudson London 2001 1 261 2,200.00 0-500-28476-8

SOID 497 New domestic interiors Carles Broto Arian mostaedi Spain 2005 1 239 2,150.00 978-84-96969-95-7

SOFD 498 Drawing fashion accessories Steven Thoman Miller Laurence king publishing London 2012 1 192 1,990.00 978-1-85669-788-0

SOFD 499 Modern fashion in detail
Claire Wilcox & Valerie 

Mendes
V&A Publishing London 2007 1 143 1,500.00 1-85177-032-1

SOFD 500 Asian Jewellery
Berenice Geoffroy-

Schneiter
Skira Italy 2011 1 309 3,160.00 978-88-572-0870-1

SOFD 501 The new big book of color David E Carter Collins Design New York 2006 1 383 3,160.00 978-0-06-113767-9

SOFD 502 Traditional jewelry of india Oppi Untracht Thames & Hudson London 2008 1 431 2,200.00 978-0-500-28749-1

SOFD 503 The complete photo guide to jewelry making Tommy Powley Creative publishing international USA 2010 1 304 995.00 978-1-58923-549-6

SOFD 504 An illustrated dictionary of jewelry Harold Newman Thames & Hudson London 2005 1 334 1,670.00 0-500-27452-5

SOFD 505 The encyclopedia of window fashions Charles T Randall Randall International Califirnia 2002 5 226 2,095.00 1-890379-03-4

SOFD 506 Forties fashion : from siren suits to the new look Jonathan Walford Thames & Hudson London 2008 1 208 1,495.00 978-0-500-28897-9

SOFD 507 Textile arts of india Kokkyo Hatanaka Chronicle books San Francisco 1996 1 344 5,000.00 0-8118-1084-4

SOSP 508 India now : new visions in photography Alain Willaume Thames & Hudson London 2008 1 190 2,200.00 978-0-500-28712-5

SOFD 509 Fashion & accessories Els de Baan & others ArtEZ Press Arnhem 2008 1 214 3,085.00 978-90-5897-679-6

SOFD 510 Vanguard 
Rohit Khosla and 

Amanda Johnston
India book house limited Bombay 1996 1 159 1,950.00 81-7508-017-5

SOFD 511 Fashion details 4000 drawings Elisabetta Kuky Drudi Promopress Spain 2015 1 384 2,200.00 978-84-92810-95-6

SOFD 512 Digital visions for fashion + textile
Sarah e. Braddock Clarke 

and Jane Harris
Thames & Hudson London 2012 1 240 2,640.00 978-0-500-51644-7

SOFD 513 Europe : rising fashion designers Patrick Gottelier Schiffer USA 2013 1 200 3,000.00 978-0-7643-4545-6

SOFD 514 Fashion illustration next Laird Borrelli Thames & Hudson London 2004 1 184 1,495.00 0-500-28499-9

SOFD 515 Fashion illustration now Laird Borrelli Thames & Hudson London 2004 1 176 1,800.00 0-500-28234-X

SOFD 516 Modern menswear Hywel Davies Laurence king publishing UK 2008 1 208 1,590.00 978-1-85669-595-4

SOFD 517 Fabrics in fashion design Stefanella Sposito Promopress Spain 2014 1 335 2,665.00 978-84-15967-05-7

SOFD 518 Power dressing Robb Young Merrell London 2011 1 191 1,760.00 978-1-8589-4515-6

SOFD 519 Illustration now fashion Julius Wiedemann Taschen Germany 2013 1 400 3,085.00 978-3-8365-4520-4

SOFD 520 Jean Muir : beyond fashion Sinty Stemp John and Orna Disigns London 2007 1 176 2,200.00 1-85149-521-5

SOFD 521 A matter of fashion
Valeria Manferto De 

Fabianis
White star publicshers Italy 2013 1 223 2,200.00 978-88-544-0650-6

SOFD 522 Intimate chanel Isabelle Fiemeyer Flammarion Paris 2011 1 206 4,215.00 978-2-08-030162-8

SOFD 523 Artists' textiles 1940-1976

Geoffrey Rayner, Richard 

Chamberlain & 

Annamarie Stapleton

Antique Collectors' club London 2012 1 303 2,640.00 978-1-85149-629-7



SOFD 524 Famous Jewelry collectors
Stefano Papi & 

Alexandra Rhodes
Thames & Hudson London 2005 1 208 1,585.00 0-500-28512-8

SOFD 525.1 100 contemporary fashion designers (A-K) Terry Jones Taschen Paris 2013 1 1-358 1,585.00 978-3-8365-4892-2

SOFD 525.2 101 contemporary fashion designers (L-Z) Terry Jones Taschen Paris 2013 1 374-708 978-3-8365-4892-2

SOFD 526 Creative advertising Mario Pricken Thames & Hudson London 2002 1 255 2,200.00 978-0-500-28733-0

SOID 527 Great spaces home interiors Jacobo Krauel Carles Broto Spain 2006 1 191 1,695.00 978-2-917031-36-0

SOFD 528 Asian style : indian textiles & fashion in Britain
Chritostopher Breward, 

Philip Crang & Rosemary 
V&A Publishing New delhi 2010 1 200 1,850.00 978-8-1873-3035-6

SOM 529 A textbook of business mathematics Mohd. Shadab Khan Viva books New delhi 2015 1 532 595.00 978-81-309-3034-3

SOM 530
An introduction to derivative securities, Financial markets, 

and risk management

Robert A Jarrow & 

Arkadev Chatterjea
Viva books New delhi 2016 1 798 1,295.00 978-81-309-2339-0

OTHER 531 Armstrong's handbook of management and leadership Michael Armstrong Kogan page London 2012 3 369 3,080.00 978-0-7494-6552-0

SOM 532 Beyond branding Nicholas Ind Kogan page UK 2003 1 236 295.00 0-7494-4212-3

SOJMC 533 Bookmaking : Editing / design / production Marshall Lee Viva books New delhi 2010 1 494 695.00 978-81-309-1517-3

SOC 534 Branded entertainment Jean -Marc Lehu Kogan page London 2007 1 266 395.00 0-7494-5151-3

SOM 535 Business environment : managing in a strategic context
John Kew and John 

Stredwick
Viva books New delhi 2016 1 404 895.00 978-93-85919-10-7

SOM 536 Business decision making Pippa Riley Viva books New delhi 2011 1 439 495.00 978-81-309-1753-5

SOM 537 Black money and financial fraud Thakur  Shailendra Nath Manas Publications New delhi 2016 1 320 995.00 978-81-7049-520-8

SOM 538 Marketing principles Pippa Riley Viva books New delhi 2011 1 497 495.00 978-81-309-1766-5

SOM 539 Contemporary issues in human resource management Stephen Taylor Viva books New delhi 2017 1 318 995.00 978-93-86243-37-9

SOM 540 Creating learning : a handbook for teachers and trainers Vijay Prakash Viva books New delhi 2017 1 390 695.00 978-81-309-3132-6

OTHER 541 How to market books Alison Baverstock Kogan page London 2008 4 324 395.00 978-0-7494-54-71-5

SOM 542 Human resource management : a case study approach
Michael Muller-Camen, 

Richard croucher, Susan 
Viva books New delhi 2016 1 517 995.00 978-93-85919-08-4

SOM 543 Integrated branding
F Jpseph Lepla, Lynn M 

Parker
Kogan page London 2002 1 299 395.00 0-7494-4525-4

OTHER 544 Leaders start to finish
Anne Bruce, Stephanie 

M Montanez
Viva books New delhi 2015 2 302 595.00 978-81-309-3087-9

SOM 545 Managing change : a critical perspective Mark Hughes Viva books New delhi 2016 1 366 795.00 978-93-85919-11-4

OTHER 546 Managing performance : Performance Management in action
Michael Armstrong and 

Angela Baron
Viva books New delhi 2016 1 182 495.00 978-93-85919-13-8

SOM 547 Marketing and promotion Pippa Riley Viva books New delhi 2011 1 341 395.00 978-81-309-1764-1

COMMUNICATION 548 New directions in higher education A R Kidwai Viva books New delhi 2016 1 501 995.00 978-81-309-2754-1

SOJMC 549 Climate change in the media : reporting risk and uncertainty James Painter Oxford London 2015 1 173 2,166.00 978-17-8076-588-4

SOJMC 550
The ethics of journalism : individual, institutional and 

cultural influences
Wendy N Wyatt Oxford London 2015 1 279 2,166.00 978-17-8076-674-4

SOJMC 551
Media and public shaming : Drawing the boundaries of 

disclosure
Julian Petley Oxford London 2015 1 229 2,166.00 978-17-8076-587-7

SOJMC 552 Women and journalism Suzanne Franks Oxford London 2015 1 85 2,166.00 978-17-8076-585-3

SOJMC 553
Transparency in politics and the media : accountability and 

open government

Nigel Bowles, James T 

Hamilton, David A L 
Oxford London 2015 1 238 2,166.00 978-17-8076-676-8

SOJMC 554 Political journalism : western europe in a comparative
Raymond Kuhn, Rasmus 

Kleis Nielsen
Oxford London 2015 1 271 2,166.00 978-17-8076-678-2

SOM 555 Safety and environmental management Frank R Spellman Viva books New delhi 2017 3 353 1,695.00 978-93-86243-99-7

OTHER 556 Shaking the skies Giovanni Bisignani Viva books New delhi 2017 1 270 495.00 978-93-86105-13-4

SOM 557 Strategic marketing S Shajahan Viva books New delhi 2010 1 575 495.00 978-81-309-1269-1

OTHER 558
The art of modern sales management : driving performance 

in a connected worls
Renie McClay Viva books New delhi 2015 1 199 395.00 978-81-309-3081-7

SOFD 559 Advanced fashion sketchbook Bina abling Om books Inenationed New delhi 2005 1 133 1,200.00 81-8710-738-3

OTHER 560 The brics and the future of global order Oliver stuenkel Viva books New delhi 2017 1 213 990.00 978-93-86243-93-5

SOHT 561 The encyclopedia of nutrition and good health
Robert Ronzio, Kennedy 

Associates
Oxford London 2015 1 726 2,495.00 978-81-309-3380-1

OTHER 562 The performance triangle Lukas Michel Viva books New delhi 2017 1 368 695.00 978-93-86105-12-7

SOM 563 The calculus of finance Amber Habib Universities press hyderabad 2011 1 286 425.00 978-81-7371-723-9

SOPA 564 Music of india
William Jones, N 

Augustus Willard 
Rudransh Prakashan Gurgaon 2016 1 146 595.00 978-81-9204-386-9

SOC 565 Film making Udai Senapati K K Publications New delhi 2017 1 279 995.00 978-81-7844-296-9

SOM 566 E - commerce 
Kenneth C Laudon and 

Jane P Laudon
Pearson Boston 2016 1 804 890.00 978-93-325-5673-7

SOM 567
Total quality management in small and medium 

manufacturing enterprises
P Uma, L Rathakrishnan Global research publications New delhi 2014 1 204 750.00 978-81-89630-83-6

SOM 568 Economic and financial sector reforms in india Rajesh Pal Delta book world New delhi 2016 1 405 1,750.00 987-93-85719-00-4

SOM 569 Analysing financial statements for non- specialists Jim O'Hare Routledge London 2017 1 104 750.00 978-1-138-28121-9

SOM 570 Business ethics
Patrick O'Sullivan, Mark 

Smith and Mark esposito
Routledge London 2017 1 367 1,350.00 978-1-138-281125-7



SOM 571
Diversity in the workforce : current issue and emerging 

trends

Marilyn Y Byrd and 

Chaundal L Scott
Routledge London 2017 1 374 1,400.00 978-1-138-28297-1

SOM 572 Ethics and management in the public sector
Alan Lawton, Julie 

Rayner And Karin 
Routledge London 2017 1 184 950.00 978-1-138-28115-8

SOM 573
Evolution of markets and institutions : a study of an 

emerging economy
Murali Patibandla Routledge London 2016 1 345 995.00 978-138-22611-1

SOM 574 Financial accounting
Parmindar Johal, Beverly 

Vickerstaff
Routledge London 2017 1 241 1,350.00 978-1-138-28299-5

SOM 575 Financial management and accounting in the public sector Gary Bandy Routledge London 2015 1 382 1,450.00 978-1-138-28298-8

SOM 576 Management of international institutions and NGOs
Eduardo Missoni and 

Daniele Alesani
Routledge London 2017 1 442 1,450.00 978-1-138-28293-3

SOM 577 Nonprofit governance 
Chris Cornforth and 

William A Brown
Routledge London 2017 1 295 1,250.00 978-1-138-28296

SOM 578 Risk management in organizations Margaret Woods Routledge London 2017 1 176 850 978-1-138-28119-6

SOM 579 Tools and techniques of leadership and management Ralph Stacey Routledge London 2017 1 182 850.00 978-1-138-28114-1

SOM 580 Micro-finance management P Arunachalam Serials publications New delhi 2011 1 186 795.00 978-81-8387-445-8

SOHT 581 Management in tourism Saurab Kumar Dixit Mohit publications New delhi 2005 1 286 600.00 81-7445-334-2

SOM 582 Planning for growth and development N Rajavel Kalpaz Publications delhi 2006 1 336 720.00 81-7835-514-0

SOM 583 Entrepreneurial performance S Gnanasaranya Serials publications New delhi 2014 1 277 1,195.00 978-81-8387-686-5

SOM 584 Researches in commerce and management Monica Bansal Serials publications New delhi 2014 1 351 1,395.00 978-81-8387-677-3

SOM 585 Functional management M Abdul Hakkeem Serials publications New delhi 2011 1 313 1,150.00 978-81-8387-412-0

SOM 586 Human resource management in banks Ramashish Purvey Serials publications New delhi 2009 1 276 895.00 978-81-8387-262-1

SOM 587 Business mathematics J P Singh Ane Books New delhi 2014 1 12.43 350.00 978-93-8212-782-6

SOM 588 Financial Mathematics Prarthana Shahi Ane Books New delhi 2016 1 232 395.00  978-93-8546-221-4

SOM 589 Foundations of managerial economics B N Ghosh Ane Books New delhi 2011 1 350 295.00 978-93-8061-819-7

SOM 590 Microeconomics Sipra Mukhopadhyay Ane Books New delhi 2012 1 398 295.00 978-93-8015-633-0

SOM 591 A sarvice marketing viev of customer delight Sarmistha Sarma Kunal Books New delhi 2012 1 133 500.00 978-93-80752-90-7

SOM 592
Changing paradigm in modern day management in indian 

perspective
Artta Bandhu Jena Kunal Books New delhi 2014 1 202 795.00 978-93-82420-50-7

SOJMC 593 Community media and women R K Tiwary Kunal Books New delhi 2010 1 287 900.00 978-81-910085-4-8

SOM 594 Development of public administration in india Anil Kumar Srivastava Kunal Books New delhi 2011 1 278 800.00 978-93-80752-54-9

SOM 595
Dynamics and developmental changes in business practices 

: innovations, globalisation and policies

S Chaturvedi, Rachita 

Rana
Kunal Books New delhi 2012 1 291 895.00 978-93-80752-67-9

SOM 596 Economic liberalization and poverty alleviation in india
Ajay Kumar Tomar, 

Shobha jain 
Kunal Books New delhi 2011 1 244 750.00 978-93-80752-46-4

COMPUTER 597 Emerging trends in information technology 
S Chaturvedi, Prerna 

Mahajan & Ganesh 
Kunal Books New delhi 2012 1 344 895.00 978-93-80752-68-6

SOM 598 Financial crisis and its impact on Indian economy 
Indu Varshney and Nitu 

Saini
Kunal Books New delhi 2011 1 203 700.00 978-93-80752-45-7

SOM 599 Financial inclusion and poverty alleviation in india
Ajay Kumar Tomar, Nitu 

Saini and Shobha Jain
Kunal Books New delhi 2012 1 309 895.00 978-93-80752-89-1

SOM 600 Foreign direct investment and indian economy A Vijayakumar Kunal Books New delhi 2014 1 404 1,250.00 978-93-82420-54-5

SOM 601 Foreign direct investment in India
Ajay Kumar Tomar and 

Shobha Jain
Kunal Books New delhi 2012 1 246 795.00 978-93-80752-91-4

SOJMC 602 Globalisation media culture and society Usha Srivastava Kunal Books New delhi 2010 1 279 900.00 978-81-908815-9-3

SOM 603 Growth and development of mutual fund industry in India
Trilochan Behera, D P 

Misra and Smruti Ranjan 
Kunal Books New delhi 2015 1 172 795.00 978-93-82420-57-6

SOM 604 Impact of recession on Indian economy Archna Singh Kunal Books New delhi 2013 1 305 895.00 978-93-82420-10-1

SOM 605 Inclusive growth in Indian economy 
Ajay Kumar Tomar, 

Lokesh Kumar Paliwal 
Kunal Books New delhi 2014 1 192 750.00 978-93-82420-66-8

SOM 606 International business environment S Mohan Kunal Books New delhi 2011 1 288 895.00 978-93-80752-28-0

SOM 607 International relations : theory and conflict in world society P N Chaturvedi Kunal Books New delhi 2010 1 287 900.00 978-81-910085-0-0

SOM 608   International relations and human rights Sudhir Kumar Kunal Books New delhi 2013 1 280 900.00 978-93-82420-35-4

SOM 609
Management concepts organisational behaviour : human 

resource management 
Niranjan Pani Kunal Books New delhi 2009 1 436 850.00 978-81-907129-3-4

SOM 610
Managerial economics : the economic way of thinking of 

managerial decisions, theories, applications and cases
V P Raghavan Kunal Books New delhi 2010 1 213 595.00 978-81-908815-6-2

SOJMC 611 Mass media and digital society N K Mishra Kunal Books New delhi 2012 1 280 850.00 978-93-80752-81-5

SOJMC 612 Media and communication : practices and issues 
Mrityunjay Chatterjee 

and Biplab Loha 
S B enterprise Kolkata 2014 1 409 1,595.00 978-81-922957-8-7

SOM 613
New paradigms in business management and information 

technology 

Vikas Mehra, C P 

Chawla, Sarmistha Sarma 
Kunal Books New delhi 2011 1 326 895.00 978-93-80752-43-3

SOM 614 Public administration : comparative perspective V K Verma Kunal Books New delhi 2011 1 295 895.00 978-93-80752-26-6

SOM 615 Text book of managerial economics 
C M Dudey and Manish 

Singh
Kunal Books New delhi 2014 1 236 795.00 978-93-82420-61-3

SOJMC 616 Women, media and ICT in Un Politics Usha Srivastava Kunal Books New delhi 2010 1 288 900.00 978-81-908815-8-6

SOM 617 Human development : trade and energy contexts Hiranmoy Ray Serials publications New delhi 2016 1 123 450.00 978-81-8387-627-8

SOM 618 Emerging paradigny in insurance 1 1,495.00

SOM 619 Human resource accounting Pragnesh B Shah Serials publications New delhi 2010 1 252 795.00 978-81-8387-322-2

SOM 620
Enterprise resource planning : a business applications and 

an information system
Punam Ahlawat Global research publications New delhi 2016 1 134 495.00 978-81-89630-93-5

SOM 621 International relations Ira Yadav Serials publications New delhi 2014 1 254 795.00 978-81-8387-695-7

SOM 622 Consumer behaviour Vishwajeet Prasad Gen next publication New delhi 2009 1 313 890.00 978-81-908675-7-3



SOM 623 Successful marketing Siddharth Aguna Kanishka Publishers New delhi 1999 1 296 550.00 81-7391-297-1

SOM 624 Marketing management and trade policy P Arunachalam Serials publications New delhi 2010 1 307 895.00 978-81-8387-351-2

SOJMC 625 Hindi patrakarita bhartendu purava se chayavadotar kal tak Dhirendra Singh Visvavidhhalay prakashan Varanhasi 2003 1 115 100.00 81-7124-354-1

SOJMC 626 Hindi patrakarita ka naya swarup Bachchan Singh 1 200.00

SOJMC 627 Hindi patrakarita aur swatantrata sangram Krishnadev Arvind National publishing house New delhi 2011 1 138 200.00

SOJMC 628 Mudran samagri prodogiki M N Lidbade
Madhaya Pradesh hindi granth 

acadmy
Bhopal 1995 1 207 35.00

SOJMC 629 Patrakarita ke prashna Rajendra Shankar Bhatt Panchashil prakashan Jaipur 2000 1 199 250.00

SOJMC 630 Jansampark sidhant aur vyavahar
Sushil Trivedi, 

Shashikant Shukla

Madhaya Pradesh hindi granth 

acadmy
Bhopal 1996 1 247 60.00

SOJMC 631 Jansanchar sidhdant aur anuprayog Vishnu Rajgarhiya 1 200.00

SOJMC 632 Audio- visual media writing 
Rajendra Srivastav 

Shambar 
Kailash Pustak Sadan Bhopal 2014 1 234 300.00 978-93-82836-30-8

SOJMC 633 Sansad aur samwaddata
Laliteswarprasad 

Shriwatav
Visvavidhhalay prakashan Varanhasi 2000 1 108 120.00 81-7124-200-X

SOJMC 634 Vigyapan kala Madhu Dhavan Vanhi prakasan New delhi 2010 1 108 90.00 978-93-5000-186-8

SOJMC 635 Jansampark sidhant aur vyavahar
Arjun Tiwari, Vimlesh 

Tiwari
Visvavidhhalay prakashan Varanhasi 2016 1 335 250.00 978-93-5146-152-4

SOJMC 636 Vigyapan : Bhasha aur sanrachna Rekha Sethi Vanhi prakasan New delhi 2016 1 85 50.00 978-93-5000-471-5

SOJMC 637 साहित्य संगीत और मीहिया Ashwani Kumar National publishing house New delhi 2012 1 150 250.00 978-81-214-0704-5

SOJMC 638
Hindi patrakarita ke naye pratiman (हिंदी पत्रकाररता के नए 

प्रहतमान )
Bachchan Singh Visvavidhhalay prakashan Varanhasi 1989 1 108 40.00 81-7124-022-4

SOJMC 639 Jansanchar evam jansampark (जनसंचार एवं जनसम्पकक  ) Ami Aadhar 'Nidhar' Vibhor gayan mala Agara 2015 1 103 125.00 978-93-83311-66-8

SOJMC 640 Television ki bhasha (टेलीहवजन की भाषा ) Harish Chandra Bnhawal Radhakrishna New delhi 2012 1 235 150.00 978-81-8361-532-7

SOJMC 641 Khel patrkarita (खेल पत्रकाररता )
Sushil Doshi and Suresh 

Kaushik
Radhakrishna New delhi 2010 1 134 60.00 978-81-8361-370-5

SOJMC 642
Shaikshik sandarbha mein patrakarita ka badalta swaroop 

(शैहिक संदभक में पत्रकाररता का बदलता स्वरुप )
Punit Pachauri Vibhor gayan mala Agara 2015 1 128 140.00 978-93-8331-163-7

SOJMC 643 Media ka vartaman  (मीहिया का वर्त्कमान ) Akabar Rijavi Anany prakashan delhi 2015 1 128 95.00 978-93-81997-31-4

SOJMC 644 Bharat mai Jansanchar (भारत में जनसंचार) Keval Jkumar 1

SOJMC 645 Hindi patrakarita ke kirtiman (हिंदी पत्रकाररता के कीहतकमान ) Jagdish Prasad Chaturvedi Sahitya sangam Ilahabad 1994 1 351 225.00

SOM 646 Research methodology : methods and techniques
C R Kothari and Gaurav 

Garg
New age international publishers New delhi 2016 1 449 275.00 978-81-2243-623-5

SOM 647 Research methodology : methods and techniques
C R Kothari and Gaurav 

Garg
New age international publishers New delhi 2016 1 449 275.00 978-81-2243-623-5

SOM 648 Research methodology : methods and techniques
C R Kothari and Gaurav 

Garg
New age international publishers New delhi 2016 1 449 275.00 978-81-2243-623-5

SOM 649 Research methodology : methods and techniques
C R Kothari and Gaurav 

Garg
New age international publishers New delhi 2016 1 449 275.00 978-81-2243-623-5

SOM 650 Research methodology : methods and techniques
C R Kothari and Gaurav 

Garg
New age international publishers New delhi 2016 1 449 275.00 978-81-2243-623-5

SOM 651 Research methodology : methods and techniques
C R Kothari and Gaurav 

Garg
New age international publishers New delhi 2016 1 449 275.00 978-81-2243-623-5

SOM 652 Comprehensive research methodology B L Agrawal New age international publishers New delhi 2015 1 553 399.00 978-81-224-3811-6

SOM 653 Comprehensive research methodology B L Agrawal New age international publishers New delhi 2015 1 553 399.00 978-81-224-3811-6

SOM 654 Comprehensive research methodology B L Agrawal New age international publishers New delhi 2015 1 553 399.00 978-81-224-3811-6

SOM 655 Organisational behavior
V S P Rao and V 

Sudeepta
Excel books New delhi 2015 2 625 685.00 978-93-5062-499-9

SOM 656 Organisational behavior
V S P Rao and V 

Sudeepta
Excel books New delhi 2015 2 625 685.00 978-93-5062-499-9

SOM 657 Organisational behavior
V S P Rao and V 

Sudeepta
Excel books New delhi 2015 2 625 685.00 978-93-5062-499-9

SOM 658 Organizational behavior
Stephen P Robbins, 

Timothy A Judge and 
Pearson Noida 2015 1 690 800.00 978-93-325-4222-8

SOM 659 Organizational behavior
Stephen P Robbins, 

Timothy A Judge and 
Pearson Noida 2015 1 690 800.00 978-93-325-4222-8

SOM 660 Organizational behavior
Stephen P Robbins, 

Timothy A Judge and 
Pearson Noida 2015 1 690 800.00 978-93-325-4222-8

SOM 661
Organizational behaviour : concepts realities applications 

and challenges
P G Aquinas Excel books New delhi 2006 1 427 800.00 979-81-7446-474-2

SOM 662
Organizational behaviour : concepts realities applications 

and challenges
P G Aquinas Excel books New delhi 2006 1 427 800.00 979-81-7446-474-2

SOM 663
Organizational behaviour : concepts realities applications 

and challenges
P G Aquinas Excel books New delhi 2006 1 427 800.00 979-81-7446-474-2

SOM 664 Organisational behaviour B S Moshal Ane Books New delhi 2015 1 452 395.00 978-93-8061-853-1

SOM 665 Organisational behaviour B S Moshal Ane Books New delhi 2015 1 452 395.00 978-93-8061-853-2

SOM 666 Organisational behaviour B S Moshal Ane Books New delhi 2015 1 452 395.00 978-93-8061-853-3

SOM 667 Leadership in organizations Gary Yukl Pearson Noida 2015 7 448 709.00 978-93-325-1813-1

SOM 668 Leadership in organizations Gary Yukl Pearson Noida 2015 7 448 709.00 978-93-325-1813-2

SOM 669 Leadership in organizations Gary Yukl Pearson Noida 2015 7 448 709.00 978-93-325-1813-3

SOM 670 Organisational behaviour : an interactive learning approach Sarma V S Veluri Jaico publishing house Ahmedabad 2010 3 608 475.00 978-81-7992-996-4

SOM 671 Organisational behaviour : an interactive learning approach Sarma V S Veluri Jaico publishing house Ahmedabad 2010 3 608 475.00 978-81-7992-996-4

SOM 672 Understanding organizational behaviour Udai Pareek Oxford New delhi 2016 4 687 595.00 978-01-9945-471-6



SOM 673 Understanding organizational behaviour Udai Pareek Oxford New delhi 2016 4 687 595.00 978-01-9945-471-6

SOM 674 Understanding organizational behaviour Udai Pareek Oxford New delhi 2016 4 687 595.00 978-01-9945-471-6

SOM 675 Organisational behaviour Kumar Pranit Gen next publication New delhi 2010 1 301 890.00 978-93-80222-10-3

SOM 676 Business organization and environment 
B G Satyaprasad, K 

Nirmala , D S 
I K International publishing house New delhi 2012 1 126 195.00 978-93-8233-204-6

SOM 677 Business organization and environment 
B G Satyaprasad, K 

Nirmala , D S 
I K International publishing house New delhi 2012 1 126 195.00 978-93-8233-204-6

SOM 678 Business organization and environment 
B G Satyaprasad, K 

Nirmala , D S 
I K International publishing house New delhi 2012 1 126 195.00 978-93-8233-204-6

SOM 679 Business organisation & Management R C Bhatia Ane Books New delhi 2015 4 348 295.00 978-93-8116-220-0

SOM 680 Business organisation & Management R C Bhatia Ane Books New delhi 2015 4 348 295.00 978-93-8116-220-0

SOM 681 Business organisation & Management R C Bhatia Ane Books New delhi 2015 4 348 295.00 978-93-8116-220-0

SOM 682 Ecomomics
Joseph E Stigitz, Carl E 

Walsh
Viva books New delhi 2014 1 888+A32 1,395.00 978-81-309-0865-6

SOM 683 Managerial economics Deepakshi Gupta I K International publishing house New delhi 2015 1 618 495.00 978-93-8458-846-5

SOM 684 Managerial economics Deepakshi Gupta I K International publishing house New delhi 2015 1 618 495.00 978-93-8458-846-5

SOM 685 Managerial economics Deepakshi Gupta I K International publishing house New delhi 2015 1 618 495.00 978-93-8458-846-5

SOM 686 Managerial economics
Geetika, Piyali Ghosh 

and Purba Ray Choudhury
McGraw Hill Education Chennai 2016 2 632 624.00 978-00-7107-803-0

SOM 687 Managerial economics
Geetika, Piyali Ghosh 

and Purba Ray Choudhury
McGraw Hill Education Chennai 2016 2 632 624.00 978-00-7107-803-0

SOM 688 Managerial economics
Geetika, Piyali Ghosh 

and Purba Ray Choudhury
McGraw Hill Education Chennai 2016 2 632 624.00 978-00-7107-803-0

SOM 689 Managerial economics and financial analysis
S A Siddiqui and A S 

Siddiqui
New age international publishers New delhi 2017 2 718 399.00 978-93-859-2378-4

SOM 690 Managerial economics and financial analysis
S A Siddiqui and A S 

Siddiqui
New age international publishers New delhi 2017 2 718 399.00 978-93-859-2378-4

SOM 691 Managerial economics and financial analysis
S A Siddiqui and A S 

Siddiqui
New age international publishers New delhi 2017 2 718 399.00 978-93-859-2378-4

SOM 692 Managerial economics and business decisions B N Ghosh Ane Books New delhi 2011 1 459 395.00 978-93-806-1841-8

SOM 693 Managerial economics and business decisions B N Ghosh Ane Books New delhi 2011 1 459 395.00 978-93-806-1841-8

SOM 694 Managerial economics and business decisions B N Ghosh Ane Books New delhi 2011 1 459 395.00 978-93-806-1841-8

SOM 695
Managerial economics : foundations of business analysis 

and strategy

Christopher R Thomas 

and Charles Maurice
McGraw Hill Education New delhi 2015 4 747 499.00 978-93-392-0504-1

SOM 696
Managerial economics : foundations of business analysis 

and strategy

Christopher R Thomas 

and Charles Maurice
McGraw Hill Education New delhi 2015 4 747 499.00 978-93-392-0504-1

SOM 697
Managerial economics : foundations of business analysis 

and strategy

Christopher R Thomas 

and Charles Maurice
McGraw Hill Education New delhi 2015 4 747 499.00 978-93-392-0504-1

SOM 698 Managerial economics : theory, applications and cases
W Bruce Allen, Keith 

Weigelt, Neil Doherty, 
Viva books New delhi 2015 1 684 895.00 978-81-309-0860-1

SOM 699 Statistics for business and economics
Paul Newbold, William L 

Carlson and Betty Thorne
Pearson New delhi 2013 6 977+(I-8) 1,209.00 978-81-317-1927-5

SOM 700 Statistics for business and economics
Paul Newbold, William L 

Carlson and Betty Thorne
Pearson New delhi 2013 6 977+(I-8) 1,209.00 978-81-317-1927-5

SOM 701 Statistics for business and economics
Paul Newbold, William L 

Carlson and Betty Thorne
Pearson New delhi 2013 6 977+(I-8) 1,209.00 978-81-317-1927-5

SOM 702 Business economics
Venugopal and M 

Ramakrishna
I K International publishing house New delhi 2013 1 183 375.00 978-93-823-3238-1

SOM 703 Business economics
Venugopal and M 

Ramakrishna
I K International publishing house New delhi 2013 1 183 375.00 978-93-823-3238-1

SOM 704 Business economics
Venugopal and M 

Ramakrishna
I K International publishing house New delhi 2013 1 183 375.00 978-93-823-3238-1

SOM 705 Economic dynamics in a changing world David Z Rich Viva books New delhi 2017 1 261 1,695.00 978-93-85919-18-3

SOM 706 Change Management in Organisations Mark Hughes Jaico publishing house Ahmedabad 2011 2 222 295.00 978-81-7992-935-3

SOM 707 Change Management in Organisations Mark Hughes Jaico publishing house Ahmedabad 2011 2 222 295.00 978-81-7992-935-3

SOM 708 Change Management in Organisations Mark Hughes Jaico publishing house Ahmedabad 2011 2 222 295.00 978-81-7992-935-3

SOM 709 Indian economy : problems of development and planning
A N Agrawal and M K 

Agarwal
New age international publishers New delhi 2017 42 741 425.00 978-93-86286-47-5

SOM 710 Indian economy : problems of development and planning
A N Agrawal and M K 

Agarwal
New age international publishers New delhi 2017 42 741 425.00 978-93-86286-47-5

SOM 711 Indian economy : problems of development and planning
A N Agrawal and M K 

Agarwal
New age international publishers New delhi 2017 42 741 425.00 978-93-86286-47-5

SOM 712 भारतीय अर्कव्यवस्था : हवकास एवं आयोजन A N Agrawal New age international publishers New delhi 2017 14 647 285.00 978-93-859-2325-8

SOM 713 भारतीय अर्कव्यवस्था : हवकास एवं आयोजन A N Agrawal New age international publishers New delhi 2017 14 647 285.00 978-93-859-2325-8

SOM 714 भारतीय अर्कव्यवस्था : हवकास एवं आयोजन A N Agrawal New age international publishers New delhi 2017 14 647 285.00 978-93-859-2325-8

SOM 715 Microeconomic theory H S Agarwal Ane Books New delhi 2017 7 961 595.00 978-81-805-2218-5

SOM 716 Microeconomic theory H S Agarwal Ane Books New delhi 2017 7 961 595.00 978-81-805-2218-5

SOM 717 Microeconomic theory H S Agarwal Ane Books New delhi 2017 7 961 595.00 978-81-805-2218-5

SOM 718 Microeconomic theory T N Hajela Ane Books New delhi 2016 10 716 495.00 978-81-805-2282-6

SOM 719 Microeconomic theory T N Hajela Ane Books New delhi 2016 10 716 495.00 978-81-805-2282-6

SOM 720 Microeconomic theory T N Hajela Ane Books New delhi 2016 10 716 495.00 978-81-805-2282-6

SOM 721 A textbook of modern macroeconomics L N Dutta I K International publishing house New delhi 2014 1 458 425.00 978-93-823-3234-3

SOM 722 A textbook of modern macroeconomics L N Dutta I K International publishing house New delhi 2014 1 458 425.00 978-93-823-3234-3

SOM 723 A textbook of modern macroeconomics L N Dutta I K International publishing house New delhi 2014 1 458 425.00 978-93-823-3234-3

SOM 724 Microeconomic analysis Hal R Varian Viva books New delhi 2017 1 506+A42 495.00 978-81-309-0863-2



SOM 725
Macroeconomics : economic growth, fluctuations, and 

policy

Robert E Hall, David H 

Papell
Viva books New delhi 2010 1 521+A18 795.00 978-81-309-0867-0

SOM 726 Investments
Zvi Bodie, Alex Kane, 

Alex J Marcus and 
McGraw Hill Education New delhi 2015 2 1091 875.00 978-93-392-1205-6

SOM 727 Investments
Zvi Bodie, Alex Kane, 

Alex J Marcus and 
McGraw Hill Education New delhi 2015 2 1091 875.00 978-93-392-1205-6

SOM 728 Investments
Zvi Bodie, Alex Kane, 

Alex J Marcus and 
McGraw Hill Education New delhi 2015 2 1091 875.00 978-93-392-1205-6

SOM 729 Investment analysis and portfolio management Prasanna Chandra McGraw Hill Education New delhi 2013 4 26.25+I-6 845.00 978-12-590-0599-2

SOM 730 Investment analysis and portfolio management Prasanna Chandra McGraw Hill Education New delhi 2013 4 26.25+I-6 845.00 978-12-590-0599-2

SOM 731 Investment analysis and portfolio management Prasanna Chandra McGraw Hill Education New delhi 2013 4 26.25+I-6 845.00 978-12-590-0599-2

SOM 732 Industrial relations C S Venkata Ratnam Oxford New delhi 2014 17 747 575.00 978-01-956-7108-7

SOM 733 Industrial relations C S Venkata Ratnam Oxford New delhi 2014 17 747 575.00 978-01-956-7108-7

SOM 734 Industrial relations C S Venkata Ratnam Oxford New delhi 2014 17 747 575.00 978-01-956-7108-7

SOM 735 Industrial relations and labour laws
Arun Monappa, Ranjeet 

Nambudiri and Patturaja 
McGraw Hill Education New delhi 2012 2 335 845.00 978-12-590-0492-6

SOM 736 Industrial relations and labour laws
Arun Monappa, Ranjeet 

Nambudiri and Patturaja 
McGraw Hill Education New delhi 2012 2 335 845.00 978-12-590-0492-6

SOM 737 Industrial relations and labour laws
Arun Monappa, Ranjeet 

Nambudiri and Patturaja 
McGraw Hill Education New delhi 2012 2 335 845.00 978-12-590-0492-6

SOM 738 Industrial relations and labour laws S C Srivastava Vikas publishing house New delhi 2016 1 739 625.00 978-93-259-5540-0

SOM 739 Industrial relations and labour laws S C Srivastava Vikas publishing house New delhi 2016 1 739 625.00 978-93-259-5540-0

SOM 740 Industrial relations and labour laws S C Srivastava Vikas publishing house New delhi 2016 1 739 625.00 978-93-259-5540-0

SOM 741 Industrial relations and labour laws S C Srivastava Vikas publishing house New delhi 2016 1 739 625.00 978-93-259-5540-0

SOM 742 Industrial relations and labour laws B D Singh Excel books New delhi 2015 1 558 675.00 978-81-7446-620-4

SOM 743 Industrial relations and labour laws B D Singh Excel books New delhi 2015 1 558 675.00 978-81-7446-620-4

SOM 744 Industrial relations and labour laws B D Singh Excel books New delhi 2015 1 558 675.00 978-81-7446-620-4

SOM 745 Industrial relations, trade unions and labour legislation
P R N Sinha, Indu Bala 

Sinha and Seema 
Pearson delhi 2013 1 748 665.00 978-81-317-3164-2

SOM 746 Industrial relations, trade unions and labour legislation
P R N Sinha, Indu Bala 

Sinha and Seema 
Pearson delhi 2013 1 748 665.00 978-81-317-3164-2

SOM 747 Industrial relations, trade unions and labour legislation
P R N Sinha, Indu Bala 

Sinha and Seema 
Pearson delhi 2013 1 748 665.00 978-81-317-3164-2

SOM 748 Security analysis and portfolio management Punithavathy Pandian Vikas publishing house New delhi 2014 2 559 495.00 978-93-259-6308-5

SOM 749 Security analysis and portfolio management Punithavathy Pandian Vikas publishing house New delhi 2014 2 559 495.00 978-93-259-6308-5

SOM 750 Security analysis and portfolio management Punithavathy Pandian Vikas publishing house New delhi 2014 2 559 495.00 978-93-259-6308-5

SOM 751 Security analysis and portfolio management Punithavathy Pandian Vikas publishing house New delhi 2014 2 559 495.00 978-93-259-6308-5

SOM 752 Security analysis and portfolio management Punithavathy Pandian Vikas publishing house New delhi 2014 2 559 495.00 978-93-259-6308-5

SOM 753 Security analysis and portfolio management Punithavathy Pandian Vikas publishing house New delhi 2014 2 559 495.00 978-93-259-6308-5

SOM 754 Security analysis and portfolio management Punithavathy Pandian Vikas publishing house New delhi 2014 2 559 495.00 978-93-259-6308-5

SOM 755 Security analysis and portfolio management Punithavathy Pandian Vikas publishing house New delhi 2014 2 559 495.00 978-93-259-6308-5

SOM 756 Security analysis and portfolio management Sudhindra Bhat Excel books New delhi 2015 1 682 765.00 978-81-7446-580-1

SOM 757 Security analysis and portfolio management Sudhindra Bhat Excel books New delhi 2015 1 682 765.00 978-81-7446-580-1

SOM 758 Security analysis and portfolio management Sudhindra Bhat Excel books New delhi 2015 1 682 765.00 978-81-7446-580-1

SOM 759 Security analysis and portfolio management 
M Ranganathan and R 

Madhumati
Pearson delhi 2015 1 766 669.00 978-81-317-5920-2

SOM 760 Security analysis and portfolio management 
M Ranganathan and R 

Madhumati
Pearson delhi 2015 1 766 669.00 978-81-317-5920-2

SOM 761 Security analysis and portfolio management 
M Ranganathan and R 

Madhumati
Pearson delhi 2015 1 766 669.00 978-81-317-5920-2

SOM 762 Security analysis and portfolio management Falguni H Pandya Jaico publishing house Ahmedabad 2013 1 694 525.00 978-81-849-5410-4

SOM 763
Emerging trends in information and communication systems 

security
T Sudha Commonwealth New delhi 2012 1 326 3,000.00 978-81-311-0425-5

SOM 764
Emerging trends in information and communication systems 

security
T Sudha Commonwealth New delhi 2012 1 326 3,000.00 978-81-311-0425-5

SOM 765 Risk management : contemporary trends and practices D Basu and D K Sinha Jaico publishing house Ahmedabad 2011 2 148 350.00 978-81-8495-099-1

SOM 766 Risk management : contemporary trends and practices D Basu and D K Sinha Jaico publishing house Ahmedabad 2011 2 148 350.00 978-81-8495-099-1

SOM 767 Risk management : contemporary trends and practices D Basu and D K Sinha Jaico publishing house Ahmedabad 2011 2 148 350.00 978-81-8495-099-1

SOM 768 Principles of risk management and insurance Neelam C Gulati Excel books New delhi 2016 1 532 680.00 978-93-5062-178-3

SOM 769 Principles of risk management and insurance Neelam C Gulati Excel books New delhi 2016 1 532 680.00 978-93-5062-178-3

SOM 770 Principles of risk management and insurance Neelam C Gulati Excel books New delhi 2016 1 532 680.00 978-93-5062-178-3

SOM 771 Consumer behavior 
Leon G Schiffman, 

Joseph Wisenblit and S 
Pearson Noida 2017 4 508 803.00 978-93-325-5509-9

SOM 772 Consumer behavior 
Leon G Schiffman, 

Joseph Wisenblit and S 
Pearson Noida 2017 4 508 803.00 978-93-325-5509-9

SOM 773 Consumer behavior 
Leon G Schiffman, 

Joseph Wisenblit and S 
Pearson Noida 2017 4 508 803.00 978-93-325-5509-9

SOM 774 Consumer behavior 
David L Loudon and 

Albert J Della Bitta
McGraw Hill Education New delhi 2016 4 788 803.00 978-0-07-047381-2

SOM 775 Consumer behavior 
David L Loudon and 

Albert J Della Bitta
McGraw Hill Education New delhi 2016 4 788 803.00 978-0-07-047381-2

SOM 776 Consumer behavior 
David L Loudon and 

Albert J Della Bitta
McGraw Hill Education New delhi 2016 4 788 803.00 978-0-07-047381-2



SOM 777 Consumer behaviour Sarmistha Sarma I K International publishing house New delhi 2015 1 424 465.00 978-93-845-8805-2

SOM 778 Consumer behaviour Sarmistha Sarma I K International publishing house New delhi 2015 1 424 465.00 978-93-845-8805-2

SOM 779 Consumer behaviour Sarmistha Sarma I K International publishing house New delhi 2015 1 424 465.00 978-93-845-8805-2

SOM 780 Consumer behaviour : text and cases
S H H Kazmi and Jamal 

Akhtar 
Excel books New delhi 2013 2 546 730.00 978-81-7446-644-0

SOM 781 Consumer behaviour : text and cases
S H H Kazmi and Jamal 

Akhtar 
Excel books New delhi 2013 2 546 730.00 978-81-7446-644-0

SOM 782 Consumer behaviour : text and cases
S H H Kazmi and Jamal 

Akhtar 
Excel books New delhi 2013 2 546 730.00 978-81-7446-644-0

SOM 783 Consumer behaviour & marketing communication S H H Kazmi Excel books New delhi 2010 1 479 515.00 978-81-7446-844-4

SOM 784 Consumer behaviour & marketing communication S H H Kazmi Excel books New delhi 2010 1 479 515.00 978-81-7446-844-4

SOM 785 Consumer behaviour & marketing communication S H H Kazmi Excel books New delhi 2010 1 479 515.00 978-81-7446-844-4

SOM 786 Consumer behavior : building marketing strategy 
Del I Hawkins, David L 

Motherbaugh and Amit 
McGraw Hill Education New delhi 2014 12 776 696.00 978-93-5134-479-7

SOM 787 Consumer behavior : building marketing strategy 
Del I Hawkins, David L 

Motherbaugh and Amit 
McGraw Hill Education New delhi 2014 12 776 696.00 978-93-5134-479-7

SOM 788 Consumer behaviour and promotional strategies B Rameshwaran Serials publications New delhi 2011 1 261 995.00 978-81-8387-440-3

SOM 789 Case studies in contemporary management
Sanjeev Bansal, R 

Sujatha and Ashok 
I K International publishing house New delhi 2015 1 200 295.00 978-93-8458-875-5

SOM 790 Case studies in contemporary management
Sanjeev Bansal, R 

Sujatha and Ashok 
I K International publishing house New delhi 2015 1 200 295.00 978-93-8458-875-5

SOM 791
Communication for behavior change : using entertainment-

education for distance education

Esta de Fossard and 

Michael Bailey
Sage publications New delhi 2016 2 290 850.00 978-93-515-0759-8

SOM 792
Communication for behavior change : using entertainment-

education for distance education

Esta de Fossard and 

Michael Bailey
Sage publications New delhi 2016 2 290 850.00 978-93-515-0759-8

SOM 793 Training and development methods Rishipal S chand & company New delhi 2016 1 833 315.00 978-81-2193-656-9

SOM 794 Training and development methods Rishipal S chand & company New delhi 2016 1 833 315.00 978-81-2193-656-9

SOM 795 Training and development methods Rishipal S chand & company New delhi 2016 1 833 315.00 978-81-2193-656-9

SOM 796 Training and development methods Rishipal S chand & company New delhi 2016 1 833 315.00 978-81-2193-656-9

SOM 797 Understanding  C R M Seema Girdhar Excel books New delhi 2013 1 350 385.00 978-93-5062-179-0

SOM 798 Understanding  C R M Seema Girdhar Excel books New delhi 2013 1 350 385.00 978-93-5062-179-0

SOM 799 Understanding  C R M Seema Girdhar Excel books New delhi 2013 1 350 385.00 978-93-5062-179-0

SOM 800 Entrepreneurship : new venture creation David H Holt Pearson Noida 2017 2 553+IC10 673.00 978-93-325-6873-0

SOM 801 Human resource management Pravin Durai Pearson Chennai 2016 1 729 440.00 978-93-325-5857-1

SOM 802 Human resource management Pravin Durai Pearson Chennai 2016 1 729 440.00 978-93-325-5857-1

SOM 803 Human resource management Pravin Durai Pearson Chennai 2016 1 729 440.00 978-93-325-5857-1

SOM 804 Human resource management : text and cases K Aswathappa McGraw Hill Education New delhi 2016 10 874 680.00 978-1-25-902682-9

SOM 805 Human resource management : text and cases K Aswathappa McGraw Hill Education New delhi 2016 10 874 680.00 978-1-25-902682-9

SOM 806 Human resource management : text and cases K Aswathappa McGraw Hill Education New delhi 2016 10 874 680.00 978-1-25-902682-9

SOM 807
Advanced human resource management : a strategic 

perspective
S C Gupta Ane Books New delhi 2016 1 454 495.00 978-81-805-2193-5

SOM 808
Advanced human resource management : a strategic 

perspective
S C Gupta Ane Books New delhi 2016 1 454 495.00 978-81-805-2193-5

SOM 809
Advanced human resource management : a strategic 

perspective
S C Gupta Ane Books New delhi 2016 1 454 495.00 978-81-805-2193-5

SOM 810 Human resource management Narendar Singh University science press Bangalore 2011 1 653 350.00 978-93-80856-73-5

SOM 811 Human resource management Narendar Singh University science press Bangalore 2011 1 653 350.00 978-93-80856-73-5

SOM 812 Human resource management Narendar Singh University science press Bangalore 2011 1 653 350.00 978-93-80856-73-5

SOM 813 A foundation course in human values and professional ethics
R R Gaur, R Sangal and 

G P Bagaria
Excel books delhi 2016 1 282 355.00 978-81-7446-781-2

SOM 814 A foundation course in human values and professional ethics
R R Gaur, R Sangal and 

G P Bagaria
Excel books delhi 2016 1 282 355.00 978-81-7446-781-2

SOM 815 A foundation course in human values and professional ethics
R R Gaur, R Sangal and 

G P Bagaria
Excel books delhi 2016 1 282 355.00 978-81-7446-781-2

SOM 816
Case incidents in human resource management : 

understanding cases with cartoons
Gopala Krishna I K International publishing house New delhi 2014 1 129 195.00 978-93-823-3292-3

SOM 817
Case incidents in human resource management : 

understanding cases with cartoons
Gopala Krishna I K International publishing house New delhi 2014 1 129 195.00 978-93-823-3292-3

SOM 818
Case incidents in human resource management : 

understanding cases with cartoons
Gopala Krishna I K International publishing house New delhi 2014 1 129 195.00 978-93-823-3292-3

SOM 819 Case studies in human resource management
Sanjeev Bansal, Jaya 

Yadav and Hargovind 
I K International publishing house New delhi 2015 1 221 325.00 978-93-845-8885-4

SOM 820 Case studies in human resource management
Sanjeev Bansal, Jaya 

Yadav and Hargovind 
I K International publishing house New delhi 2015 1 221 325.00 978-93-845-8885-4

SOM 821 Case studies in human resource management
Sanjeev Bansal, Jaya 

Yadav and Hargovind 
I K International publishing house New delhi 2015 1 221 325.00 978-93-845-8885-4

SOM 822 International human resource management : text and cases P L Rao Excel books New delhi 2016 1 407 515.00 978-81-7446-596-2

SOM 823 International human resource management : text and cases P L Rao Excel books New delhi 2016 1 407 515.00 978-81-7446-596-2

SOM 824 International human resource management : text and cases P L Rao Excel books New delhi 2016 1 407 515.00 978-81-7446-596-2

SOM 825
Flexible human resource planning : principles and 

Applications

K M Mital, Prem Vrat 

and Sushil
New age international publishers New delhi 2016 1 511 899.00 978-81-224-4069-0

SOM 826
Flexible human resource planning : principles and 

Applications

K M Mital, Prem Vrat 

and Sushil
New age international publishers New delhi 2016 1 511 899.00 978-81-224-4069-0

SOM 827
Flexible human resource planning : principles and 

Applications

K M Mital, Prem Vrat 

and Sushil
New age international publishers New delhi 2016 1 511 899.00 978-81-224-4069-0

SOM 828 Human resource management : a case study approach
Michael Muller-Camen, 

Richard croucher, Susan 
Viva books New delhi 2016 1 517 995.00 978-93-85919-08-4



SOM 829 Human resource management
Gary Dessler and Biju 

Varkkey
Pearson delhi 2016 14 570 978-93-325-4219-8

SOM 830 Training of human processes Sushama Khanna Ane Books New delhi 2009 1 154 595.00 978-81-805-2245-1

SOM 831 Training of human processes Sushama Khanna Ane Books New delhi 2009 1 154 595.00 978-81-805-2245-1

SOM 832 Training of human processes Sushama Khanna Ane Books New delhi 2009 1 154 595.00 978-81-805-2245-1

SOM 833 A textbook on professional ethics and human values R S Naagarazan New age international publishers New delhi 2016 2 191 160.00 978-81-224-3972-4

SOM 834 A textbook on professional ethics and human values R S Naagarazan New age international publishers New delhi 2016 2 191 160.00 978-81-224-3972-4

SOM 835 Public system management Barun Kumar De New age international publishers New delhi 2016 2 216 699.00 978-81-224-4047-8

SOM 836 Public system management Barun Kumar De New age international publishers New delhi 2016 2 216 699.00 978-81-224-4047-8

SOM 837 Public system management Barun Kumar De New age international publishers New delhi 2016 2 216 699.00 978-81-224-4047-8

SOM 838 The ASQ supply chain management primer J P Russell New age international publishers New delhi 2016 1 105 399.00 978-81-224-3925-0

SOM 839 The ASQ supply chain management primer J P Russell New age international publishers New delhi 2016 1 105 399.00 978-81-224-3925-0

SOM 840 The ASQ supply chain management primer J P Russell New age international publishers New delhi 2016 1 105 399.00 978-81-224-3925-0

SOM 841 Supply chain management : strategy, planning and operation
Sunil Chopra, Peter 

Meindl and Dharam Vir 
Pearson delhi 2016 6 569 586.00 978-93-325-4823-7

SOM 842 Supply chain management : strategy, planning and operation
Sunil Chopra, Peter 

Meindl and Dharam Vir 
Pearson delhi 2016 6 569 586.00 978-93-325-4823-7

SOM 843 Supply chain management : strategy, planning and operation
Sunil Chopra, Peter 

Meindl and Dharam Vir 
Pearson delhi 2016 6 569 586.00 978-93-325-4823-7

SOM 844 Suppy chain cost management Jimmy Anklesaria Jaico publishing house Ahmedabad 2011 1 230 325.00 978-81-8495-245-2

SOM 845 Suppy chain cost management Jimmy Anklesaria Jaico publishing house Ahmedabad 2011 1 230 325.00 978-81-8495-245-2

SOM 846 Suppy chain cost management Jimmy Anklesaria Jaico publishing house Ahmedabad 2011 1 230 325.00 978-81-8495-245-2

SOM 847 Management 
James A F Stoner, R 

Edward Freeman and 
Pearson New delhi 2009 6 656+I-26 795.00 978-81-317-0704-3

SOM 848 Management 
James A F Stoner, R 

Edward Freeman and 
Pearson New delhi 2009 6 656+I-26 795.00 978-81-317-0704-3

SOM 849 Management 
James A F Stoner, R 

Edward Freeman and 
Pearson New delhi 2009 6 656+I-26 795.00 978-81-317-0704-3

SOM 850 Management : text and cases V S P Rao Excel books New delhi 2012 2 804 755.00 978-93-5062-058-8

SOM 851 Management : text and cases V S P Rao Excel books New delhi 2012 2 804 755.00 978-93-5062-058-8

SOM 852 Management : text and cases V S P Rao Excel books New delhi 2012 2 804 755.00 978-93-5062-058-8

SOM 853 Management : principles and practices M Sakthivel Murugan New age international publishers New delhi 2016 2 699 350.00 978-81-224-3329-6

SOM 854 Management : principles and practices M Sakthivel Murugan New age international publishers New delhi 2016 2 699 350.00 978-81-224-3329-6

SOM 855 Management : principles and practices M Sakthivel Murugan New age international publishers New delhi 2016 2 699 350.00 978-81-224-3329-6

SOM 856 Principles and practice of management
J P Mahajan and Akshay 

Mishra
Ane Books New delhi 2016 2 462 495.00 978-93-854-6216-0

SOM 857 Principles and practice of management
J P Mahajan and Akshay 

Mishra
Ane Books New delhi 2016 2 462 495.00 978-93-854-6216-0

SOM 858 Principles and practice of management
J P Mahajan and Akshay 

Mishra
Ane Books New delhi 2016 2 462 495.00 978-93-854-6216-0

SOM 859 Principles of management B S Moshal Ane Books New delhi 2015 1 548 495.00 978-81-805-2275-8

SOM 860 Principles of management B S Moshal Ane Books New delhi 2015 1 548 495.00 978-81-805-2275-8

SOM 861 Principles of management B S Moshal Ane Books New delhi 2015 1 548 495.00 978-81-805-2275-8

SOM 862 Management : principles and practices S K Mandal Jaico publishing house Ahmedabad 2014 4 484 375.00 978-81-8495-220-9

SOM 863 Management : principles and practices S K Mandal Jaico publishing house Ahmedabad 2014 4 484 375.00 978-81-8495-220-9

SOM 864 Management : principles and practices S K Mandal Jaico publishing house Ahmedabad 2014 4 484 375.00 978-81-8495-220-9

SOM 865
Essentials of management : an international, innovation, and 

leadership perspective

Harold Koontz and Heinz 

Weihrich
McGraw Hill Education New delhi 2015 1 496 725.00 978-93-392-2286-4

SOM 866
Essentials of management : an international, innovation, and 

leadership perspective

Harold Koontz and Heinz 

Weihrich
McGraw Hill Education New delhi 2015 1 496 725.00 978-93-392-2286-4

SOM 867
Essentials of management : an international, innovation, and 

leadership perspective

Harold Koontz and Heinz 

Weihrich
McGraw Hill Education New delhi 2015 1 496 725.00 978-93-392-2286-4

SOM 868
Performance management : a strategic and intergrated 

approach to achieve success

Michael Armstrong and 

Angela Baron
Jaico publishing house Ahmedabad 2012 11 466 499.00 10-81-7224-852-0

SOM 869
Performance management : a strategic and intergrated 

approach to achieve success

Michael Armstrong and 

Angela Baron
Jaico publishing house Ahmedabad 2012 11 466 499.00 10-81-7224-852-0

SOM 870
Performance management : a strategic and intergrated 

approach to achieve success

Michael Armstrong and 

Angela Baron
Jaico publishing house Ahmedabad 2012 11 466 499.00 10-81-7224-852-0

SOM 871 Case studies in management Akhilesh Chandra Pandey I K International publishing house New delhi 2015 1 280 375.00 978-93-845-8804-5

SOM 872 Case studies in management Akhilesh Chandra Pandey I K International publishing house New delhi 2015 1 280 375.00 978-93-845-8804-5

SOM 873 Case studies in management Akhilesh Chandra Pandey I K International publishing house New delhi 2015 1 280 375.00 978-93-845-8804-5

SOM 874
Management : a global, innovative, and enterpreneurial 

perspective

Heinz Weihrich, Mark V 

Cannice and Harold 
McGraw Hill Education New delhi 2015 14 579 978-1-25-902683-6

SOM 875 Applications of knowledge management in digital era
Sarabjit Sharma and 

Krishan Gopal
Gnosis delhi 2011 1 199 525.00 978-81-89012-97-5

SOM 876 Applications of knowledge management in digital era
Sarabjit Sharma and 

Krishan Gopal
Gnosis delhi 2011 1 199 525.00 978-81-89012-97-5

SOM 877 Knowledge Management : an introduction
Kevin C Desouza and 

Scott Paquette
New age international publishers New delhi 2014 1 351 325.00 978-81-224-3630-3

SOM 878 Knowledge Management : an introduction
Kevin C Desouza and 

Scott Paquette
New age international publishers New delhi 2014 1 351 325.00 978-81-224-3630-3

SOM 879 Knowledge Management : an introduction
Kevin C Desouza and 

Scott Paquette
New age international publishers New delhi 2014 1 351 325.00 978-81-224-3630-3

SOM 880 Ethics in management : insights from ancient indian wisdom
Swami Anubhavananda 

and Arya Kumar
Ane Books New delhi 2017 2 351 495.00 978-93-836-5600-4



SOM 881 Ethics in management : insights from ancient indian wisdom
Swami Anubhavananda 

and Arya Kumar
Ane Books New delhi 2017 2 351 495.00 978-93-836-5600-4

SOM 882 Ethics in management : insights from ancient indian wisdom
Swami Anubhavananda 

and Arya Kumar
Ane Books New delhi 2017 2 351 495.00 978-93-836-5600-4

SOM 883 Business ethics and corporate social responsibilities
S P Mathur and Nishu 

Mathur 
New age international publishers New delhi 2017 1 189 250.00 978-93-859-2379-1

SOM 884 Business ethics and corporate social responsibilities
S P Mathur and Nishu 

Mathur 
New age international publishers New delhi 2017 1 189 250.00 978-93-859-2379-1

SOM 885 Business ethics and corporate social responsibilities
S P Mathur and Nishu 

Mathur 
New age international publishers New delhi 2017 1 189 250.00 978-93-859-2379-1

SOM 886 Concepts in strategic management and business policy
Thomas L Wheelen, J 

David Hunger, Alan N 
Pearson Noida 2016 14 387+I-13 8,527.00 978-93-325-4895-4

SOM 887 Concepts in strategic management and business policy
Thomas L Wheelen, J 

David Hunger, Alan N 
Pearson Noida 2016 14 387+I-13 8,527.00 978-93-325-4895-4

SOM 888 Strategic management 
Azhar Kazmi and Adela 

Kazmi
McGraw Hill Education New delhi 2015 1 676 480.00 978-93-392-2183-6

SOM 889 Strategic management 
Azhar Kazmi and Adela 

Kazmi
McGraw Hill Education New delhi 2015 1 676 480.00 978-93-392-2183-6

SOM 890 Strategic management 
Azhar Kazmi and Adela 

Kazmi
McGraw Hill Education New delhi 2015 1 676 480.00 978-93-392-2183-6

SOM 891 Strategic management 
Saroj Datta and Mercy 

Mathew
Jaico publishing house Ahmedabad 2010 2 404 395.00 978-81-8495-115-8

SOM 892 Strategic management 
Saroj Datta and Mercy 

Mathew
Jaico publishing house Ahmedabad 2010 2 404 395.00 978-81-8495-115-8

SOM 893 Strategic management 
Saroj Datta and Mercy 

Mathew
Jaico publishing house Ahmedabad 2010 2 404 395.00 978-81-8495-115-8

SOM 894 Strategic management : concepts and practices Shamsher Singh I K International publishing house New delhi 2014 1 490 425.00 978-93-8233-269-5

SOM 895 Strategic management : concepts and practices Shamsher Singh I K International publishing house New delhi 2014 1 490 425.00 978-93-8233-269-5

SOM 896 Strategic management : concepts and practices Shamsher Singh I K International publishing house New delhi 2014 1 490 425.00 978-93-8233-269-5

SOM 897 Strategic management : text and cases V S Rao Excel books delhi 2016 2 636 765.00 978-93-5062-316-9

SOM 898 Strategic management : text and cases V S Rao Excel books delhi 2016 2 636 765.00 978-93-5062-316-9

SOM 899 Strategic management : text and cases V S Rao Excel books delhi 2016 2 636 765.00 978-93-5062-316-9

SOM 900 Strategic human resource management S P Mathur New age international publishers New delhi 2015 1 222 299.00 978-81-224-3920-5

SOM 901 Strategic human resource management S P Mathur New age international publishers New delhi 2015 1 222 299.00 978-81-224-3920-5

SOM 902 Strategic human resource management S P Mathur New age international publishers New delhi 2015 1 222 299.00 978-81-224-3920-5

SOM 903 Handbook of Strategic HRM
Michael Armstrong and 

Angela Baron
Jaico publishing house Ahmedabad 2011 6 257 475.00 978-81-799-2568-3

SOM 904 Handbook of Strategic HRM
Michael Armstrong and 

Angela Baron
Jaico publishing house Ahmedabad 2011 6 257 475.00 978-81-799-2568-3

SOM 905 Handbook of Strategic HRM
Michael Armstrong and 

Angela Baron
Jaico publishing house Ahmedabad 2011 6 257 475.00 978-81-799-2568-3

SOM 906 Transnational marketing strategy
Biswajit Das, Ipseeta 

Satpathy and Sanjay 
New age international publishers New delhi 2014 1 269 250.00 978-81-224-3590-0

SOM 907 Transnational marketing strategy
Biswajit Das, Ipseeta 

Satpathy and Sanjay 
New age international publishers New delhi 2014 1 269 250.00 978-81-224-3590-0

SOM 908 Transnational marketing strategy
Biswajit Das, Ipseeta 

Satpathy and Sanjay 
New age international publishers New delhi 2014 1 269 250.00 978-81-224-3590-0

SOM 909
New ideas in strategic thinking and management : a 

knowledge tree of new age mantras
Subhash Sharma New age international publishers New delhi 2016 1 210 250.00 978-81-224-3933-5

SOM 910
New ideas in strategic thinking and management : a 

knowledge tree of new age mantras
Subhash Sharma New age international publishers New delhi 2016 1 210 250.00 978-81-224-3933-5

SOM 911
New ideas in strategic thinking and management : a 

knowledge tree of new age mantras
Subhash Sharma New age international publishers New delhi 2016 1 210 250.00 978-81-224-3933-5

SOM 912
Crafting and executing strategy : the quest for competitive 

advantage : concepts and cases

Arthur a Thompson, 

Margaret A Peteraf, John 
McGraw Hill Education New delhi 2015 4

(1-389)+(C1-

C433)+(CA435-
799.00 978-93-392-0408-2

SOM 913
Crafting and executing strategy : the quest for competitive 

advantage : concepts and cases

Arthur a Thompson, 

Margaret A Peteraf, John 
McGraw Hill Education New delhi 2015 4

(1-389)+(C1-

C433)+(CA435-
799.00 978-93-392-0408-2

SOM 914
Crafting and executing strategy : the quest for competitive 

advantage : concepts and cases

Arthur a Thompson, 

Margaret A Peteraf, John 
McGraw Hill Education New delhi 2015 4

(1-389)+(C1-

C433)+(CA435-
799.00 978-93-392-0408-2

SOM 915 Bond markets, analysis and strategies Frank J Fabozzi Pearson New delhi 2017 8 699 988.00 978-93-325-1828-5

SOM 916 Bond markets, analysis and strategies Frank J Fabozzi Pearson New delhi 2017 8 699 988.00 978-93-325-1828-5

SOM 917 Bond markets, analysis and strategies Frank J Fabozzi Pearson New delhi 2017 8 699 988.00 978-93-325-1828-5

SOM 918 Management information system
James A O'Brien, George 

M Marakar and Ramesh 
McGraw Hill Education Chennai 2016 10 954 438.00 978-12-590-2671-3

SOM 919 Management information system
James A O'Brien, George 

M Marakar and Ramesh 
McGraw Hill Education Chennai 2016 10 954 438.00 978-12-590-2671-3

SOM 920 Management information system
James A O'Brien, George 

M Marakar and Ramesh 
McGraw Hill Education Chennai 2016 10 954 438.00 978-12-590-2671-3

SOM 921
Management information systems : a global digital 

enterprise perspective
Waman S Jawadekar McGraw Hill Education New delhi 2014 5 814 350.00 978-12-590-2669-0

SOM 922
Management information systems : a global digital 

enterprise perspective
Waman S Jawadekar McGraw Hill Education New delhi 2014 5 814 350.00 978-12-590-2669-0

SOM 923
Management information systems : a global digital 

enterprise perspective
Waman S Jawadekar McGraw Hill Education New delhi 2014 5 814 350.00 978-12-590-2669-0

SOM 924 Management information systems : managing the digital firm
Kenneth C Laudon and 

Jane P Laudon
Pearson Noida 2016 14 688 565.00 978-93-325-4890-9

SOM 925 Management information systems : managing the digital firm
Kenneth C Laudon and 

Jane P Laudon
Pearson Noida 2016 14 688 565.00 978-93-325-4890-9

SOM 926 Management information systems : managing the digital firm
Kenneth C Laudon and 

Jane P Laudon
Pearson Noida 2016 14 688 565.00 978-93-325-4890-9

SOM 927
Management information systems : conceptual foundations, 

structure and development 

Gordon B Davis and 

Margrethe H Olson
McGraw Hill Education Chennai 2015 2 693 565.00 978-0-07-040267-6

SOM 928
Management information systems : conceptual foundations, 

structure and development 

Gordon B Davis and 

Margrethe H Olson
McGraw Hill Education Chennai 2015 2 693 565.00 978-0-07-040267-6

SOM 929
Management information systems : conceptual foundations, 

structure and development 

Gordon B Davis and 

Margrethe H Olson
McGraw Hill Education Chennai 2015 2 693 565.00 978-0-07-040267-6

SOM 930
Management information systems :a computerized approach 

to managerial aspects

Avedhesh Gupta and 

Anurag Malik
Firewal media Bangalore 2009 2 400 295.00 978-81-318-0003-4

SOM 931
Management information systems :a computerized approach 

to managerial aspects

Avedhesh Gupta and 

Anurag Malik
Firewal media Bangalore 2009 2 400 295.00 978-81-318-0003-4

SOM 932
Management information systems :a computerized approach 

to managerial aspects

Avedhesh Gupta and 

Anurag Malik
Firewal media Bangalore 2009 2 400 295.00 978-81-318-0003-4



SOM 933
Management information system in the new millennium : 

challenges and opportunities
V D Dudeja Commonwealth New delhi 2011 1 369 750.00 81-7169-06-6

SOM 934
Management information system in the new millennium : 

challenges and opportunities
V D Dudeja Commonwealth New delhi 2011 1 369 750.00 81-7169-06-6

SOM 935 Operations research D S Cheema University science press Bangalore 2013 2 896 595.00 978-93-80856-32-2

SOM 936 Operations research D S Cheema University science press Bangalore 2013 2 896 595.00 978-93-80856-32-2

SOM 937 Operations research D S Cheema University science press Bangalore 2013 2 896 595.00 978-93-80856-32-2

SOM 938 Operations research : an introduction Hamdy A Taha Pearson Noida 2017 9 816 562.00 978-93-325-1822-3

SOM 939 Operations research : an introduction Hamdy A Taha Pearson Noida 2017 9 816 562.00 978-93-325-1822-3

SOM 940 Operations research : an introduction Hamdy A Taha Pearson Noida 2017 9 816 562.00 978-93-325-1822-3

SOM 941 Operations research 
R Veerachamy and V ravi 

Kumar
I K International publishing house New delhi 2012 1 1244 614.00 978-93-800-2640-4

SOM 942 Operations research 
R Veerachamy and V ravi 

Kumar
I K International publishing house New delhi 2012 1 1244 614.00 978-93-800-2640-4

SOM 943 Operations research 
R Veerachamy and V ravi 

Kumar
I K International publishing house New delhi 2012 1 1244 614.00 978-93-800-2640-4

SOM 944 Textbook of operations research : a self - learning approach K Nagarajan New age international publishers New delhi 2017 1 776 499.00 978-93-859-2370-8

SOM 945 Textbook of operations research : a self - learning approach K Nagarajan New age international publishers New delhi 2017 1 776 499.00 978-93-859-2370-8

SOM 946 Textbook of operations research : a self - learning approach K Nagarajan New age international publishers New delhi 2017 1 776 499.00 978-93-859-2370-8

SOM 947
Optimization methods in operations research and systems 

analysis
K V Mittal and C Mohan New age international publishers New delhi 2016 4 385 299.00 978-81-224-4026-3

SOM 948
Optimization methods in operations research and systems 

analysis
K V Mittal and C Mohan New age international publishers New delhi 2016 4 385 299.00 978-81-224-4026-3

SOM 949
Optimization methods in operations research and systems 

analysis
K V Mittal and C Mohan New age international publishers New delhi 2016 4 385 299.00 978-81-224-4026-3

SOM 950 Engineering optimization : theory and practice Singiresu  S Rao New age international publishers New delhi 2016 3 754 450.00 978-81-224-2723-3

SOM 951 Engineering optimization : theory and practice Singiresu  S Rao New age international publishers New delhi 2016 3 754 450.00 978-81-224-2723-3

SOM 952 Engineering optimization : theory and practice Singiresu  S Rao New age international publishers New delhi 2016 3 754 450.00 978-81-224-2723-3

SOM 953 Business research methods
Alan Bryman and Emma 

Bell
Oxford UK 2011 4 584 625.00 978-0-19-874758-1

SOM 954 Business research methods
Alan Bryman and Emma 

Bell
Oxford UK 2011 4 584 625.00 978-0-19-874758-1

SOM 955 Business research methods
Alan Bryman and Emma 

Bell
Oxford UK 2011 4 584 625.00 978-0-19-874758-1

SOM 956 Production and operations management S N Chary McGraw Hill Education New delhi 2012 5 40.11+I15 670.00 978-1-25-900510-7

SOM 957 Production and operations management S N Chary McGraw Hill Education New delhi 2012 5 40.11+I15 670.00 978-1-25-900510-7

SOM 958 Production and operations management S N Chary McGraw Hill Education New delhi 2012 5 40.11+I15 670.00 978-1-25-900510-7

SOM 959 Business research methods
Donald R cooper, Pamela 

S Schindler and J K 
McGraw Hill Education New delhi 2016 11 950 978-1-25-900185-7

SOM 960 Business research methods
Donald R cooper, Pamela 

S Schindler and J K 
McGraw Hill Education New delhi 2016 11 950 978-1-25-900185-7

SOM 961 Business research methods
Donald R cooper, Pamela 

S Schindler and J K 
McGraw Hill Education New delhi 2016 11 950 978-1-25-900185-7

SOM 962 Oprations management : theory and practice B Mahadevan Pearson delhi 2016 2 610 978-93-325-4752-0

SOM 963 Oprations management : theory and practice B Mahadevan Pearson delhi 2016 2 610 978-93-325-4752-0

SOM 964 Oprations management : theory and practice B Mahadevan Pearson delhi 2016 2 610 978-93-325-4752-0

SOM 965 Branding Brad VanAuken Jaico publishing house Ahmedabad 2010 4 306 450.00 979-81-799-2668-9

SOM 966 Branding Brad VanAuken Jaico publishing house Ahmedabad 2010 4 306 450.00 979-81-799-2668-9

SOM 967 Branding Brad VanAuken Jaico publishing house Ahmedabad 2010 4 306 450.00 979-81-799-2668-9

SOM 968 Brand Management : Text and cases Harsh V Verma Excel books delhi 2016 3 573 715.00 978-93-5062-174-5

SOM 969 Brand Management : Text and cases Harsh V Verma Excel books delhi 2016 3 573 715.00 978-93-5062-174-5

SOM 970 Brand Management : Text and cases Harsh V Verma Excel books delhi 2016 3 573 715.00 978-93-5062-174-5

SOM 971
Working capital management and control : principles and 

applications
Satish B Mathur New age international publishers New delhi 2013 2 514 295.00 978-81-224-2835-3

SOM 972
Working capital management and control : principles and 

applications
Satish B Mathur New age international publishers New delhi 2013 2 514 295.00 978-81-224-2835-3

SOM 973
Working capital management and control : principles and 

applications
Satish B Mathur New age international publishers New delhi 2013 2 514 295.00 978-81-224-2835-3

SOM 974 Project management S Choudhury McGraw Hill Education New delhi 2016 1 244 978-0-07-4600-68-9

SOM 975 Project management S Choudhury McGraw Hill Education New delhi 2016 1 244 978-0-07-4600-68-9

SOM 976 Project management S Choudhury McGraw Hill Education New delhi 2016 1 244 978-0-07-4600-68-9

SOM 977 Project management K Nagarajan New age international publishers New delhi 2015 7 694 399.00 978-81-224-3772-0

SOM 978 Project management K Nagarajan New age international publishers New delhi 2015 7 694 399.00 978-81-224-3772-0

SOM 979 Project management K Nagarajan New age international publishers New delhi 2015 7 694 399.00 978-81-224-3772-0

SOM 980
Projects : Planning, analysis, selection, financing, 

implemetation, and review
Prasanna Chandra McGraw Hill Education New delhi 2015 8 23.22+I-3 978-93-329-0257-2

SOM 981
Projects : Planning, analysis, selection, financing, 

implemetation, and review
Prasanna Chandra McGraw Hill Education New delhi 2015 8 23.22+I-3 978-93-329-0257-2

SOM 982
Projects : Planning, analysis, selection, financing, 

implemetation, and review
Prasanna Chandra McGraw Hill Education New delhi 2015 8 23.22+I-3 978-93-329-0257-2

SOM 983 Management of rulal development projects Devendra Prasad Pandey New age international publishers Bangalore 2017 2 336 299.00 978-39-859-2382-1

SOM 984 Management of rulal development projects Devendra Prasad Pandey New age international publishers Bangalore 2017 2 336 299.00 978-39-859-2382-1



SOM 985 Management of rulal development projects Devendra Prasad Pandey New age international publishers Bangalore 2017 2 336 299.00 978-39-859-2382-1

SOM 986 Materials management : an integrated approach
P gopalakrishnan and M 

Sundaresan
PHI learning private limited delhi 2014 1 276 226.00 978-81-203-0027-9

SOM 987 Materials management : an integrated approach
P gopalakrishnan and M 

Sundaresan
PHI learning private limited delhi 2014 1 276 226.00 978-81-203-0027-9

SOM 988 Materials management : an integrated approach
P gopalakrishnan and M 

Sundaresan
PHI learning private limited delhi 2014 1 276 226.00 978-81-203-0027-9

SOM 989 The certified quality process analyst handbook
Chris Christensen, 

Kathleen M Betz and 
New age international publishers Bangalore 2016 1 404 699.00 978-81-224-3929-8

SOM 990 The certified quality process analyst handbook
Chris Christensen, 

Kathleen M Betz and 
New age international publishers Bangalore 2016 1 404 699.00 978-81-224-3929-8

SOM 991 The certified quality process analyst handbook
Chris Christensen, 

Kathleen M Betz and 
New age international publishers Bangalore 2016 1 404 699.00 978-81-224-3929-8

SOM 992 Total quality management
R S Naagarazan and A A 

Arivalagar
New age international publishers New delhi 2016 3 266 180.00 978-81-224-3968-7

SOM 993 Total quality management
R S Naagarazan and A A 

Arivalagar
New age international publishers New delhi 2016 3 266 180.00 978-81-224-3968-7

SOM 994 Total quality management
R S Naagarazan and A A 

Arivalagar
New age international publishers New delhi 2016 3 266 180.00 978-81-224-3968-7

SOM 995 Handbook of total quality management
R P Mohanty and R R 

Lakhe
Jaico publishing house Ahmedabad 2010 1 242 225.00 979-81-722-4833-7

SOM 996 Handbook of total quality management
R P Mohanty and R R 

Lakhe
Jaico publishing house Ahmedabad 2010 1 242 225.00 979-81-722-4833-7

SOM 997 Handbook of total quality management
R P Mohanty and R R 

Lakhe
Jaico publishing house Ahmedabad 2010 1 242 225.00 979-81-722-4833-7

SOM 998 Retail management : A strategic approach
Barry Berman, Joel R 

Evans and Mini Mathur
Pearson Noida 2016 11 652 978-81-317-3376-9

SOM 999 Retail management : A strategic approach
Barry Berman, Joel R 

Evans and Mini Mathur
Pearson Noida 2016 11 652 978-81-317-3376-9

SOM 1000 Retail management : A strategic approach
Barry Berman, Joel R 

Evans and Mini Mathur
Pearson Noida 2016 11 652 978-81-317-3376-9

SOM 1001 Retailing : environment and operations
Andrew J Newman and 

Peter Cullen
Cengage learning New delhi 2011 1 496 978-81-315-0163-4

SOM 1002 Retailing : environment and operations
Andrew J Newman and 

Peter Cullen
Cengage learning New delhi 2011 1 496 978-81-315-0163-4

SOM 1003 Retailing : environment and operations
Andrew J Newman and 

Peter Cullen
Cengage learning New delhi 2011 1 496 978-81-315-0163-4

SOM 1004 International retailing : text and readings
S L Gupta and Arun 

Mittal
Excel books New delhi 2010 1 488 675.00 978-81-7446-859-8

SOM 1005 International retailing : text and readings
S L Gupta and Arun 

Mittal
Excel books New delhi 2010 1 488 675.00 978-81-7446-859-8

SOM 1006 International retailing : text and readings
S L Gupta and Arun 

Mittal
Excel books New delhi 2010 1 488 675.00 978-81-7446-859-8

SOM 1007 Retailing : an introduction
Roger Cox and Paul 

Brittain
Pearson Noida 2011 5 348.00 978-81-317-0471-4

SOM 1008 Retailing : an introduction
Roger Cox and Paul 

Brittain
Pearson Noida 2011 5 348.00 978-81-317-0471-4

SOM 1009 Retailing : an introduction
Roger Cox and Paul 

Brittain
Pearson Noida 2011 5 348.00 978-81-317-0471-4

SOM 1010 Retail management : functional principles and practices Gibson G Vedamani Jaico publishing house Ahmedabad 2013 4 475 425.00 81-7992-151-4

SOM 1011 Retail management : functional principles and practices Gibson G Vedamani Jaico publishing house Ahmedabad 2013 4 475 425.00 81-7992-151-4

SOM 1012 Retail management : functional principles and practices Gibson G Vedamani Jaico publishing house Ahmedabad 2013 4 475 425.00 81-7992-151-4

SOM 1013 Retail Management : text and cases U C Mathur I K International publishing house New delhi 2010 1 477 315.00 978-93-805-7866-8

SOM 1014 Retail Management : text and cases U C Mathur I K International publishing house New delhi 2010 1 477 315.00 978-93-805-7866-8

SOM 1015 Retail Management : text and cases U C Mathur I K International publishing house New delhi 2010 1 477 315.00 978-93-805-7866-8

SOM 1016
The retail handbook : helping you achieve your potential in 

retail
Antony Welfare Jaico publishing house Ahmedabad 2013 1 187 299.00 978-81-8495-503-3

SOM 1017
The retail handbook : helping you achieve your potential in 

retail
Antony Welfare Jaico publishing house Ahmedabad 2013 1 187 299.00 978-81-8495-503-3

SOM 1018
The retail handbook : helping you achieve your potential in 

retail
Antony Welfare Jaico publishing house Ahmedabad 2013 1 187 299.00 978-81-8495-503-3

SOM 1019
Production and operations management : conceps, models, 

and behavior

Everett E Adam and 

Ronald J Ebert
PHI learning private limited delhi 5 729 550.00 978-81-203-0838-1

SOM 1020 Marketing management : taxt and cases S H H Kazmi Excel books New delhi 2014 2 640 765.00 978-93-5062-357-2

SOM 1021 Marketing management : taxt and cases S H H Kazmi Excel books New delhi 2014 2 640 765.00 978-93-5062-357-2

SOM 1022 Marketing management : taxt and cases S H H Kazmi Excel books New delhi 2014 2 640 765.00 978-93-5062-357-2

SOM 1023 Marketing management 
Philip Kotler and Kevin 

Lane Keller
Pearson Noida 2016 1 756+I-21 978-93-325-5718-5

SOM 1024 Marketing management 
Philip Kotler and Kevin 

Lane Keller
Pearson Noida 2016 1 756+I-21 978-93-325-5718-5

SOM 1025 Marketing management 
Philip Kotler and Kevin 

Lane Keller
Pearson Noida 2016 1 756+I-21 978-93-325-5718-5

SOM 1026 Marketing management : taxt and cases Tapan K Panda Excel books New delhi 2013 2 757 765.00 978-81-7446-548-1

SOM 1027 Marketing management : taxt and cases Tapan K Panda Excel books New delhi 2013 2 757 765.00 978-81-7446-548-1

SOM 1028 Marketing management : taxt and cases Tapan K Panda Excel books New delhi 2013 2 757 765.00 978-81-7446-548-1

SOM 1029 Marketing channels : a management view Bert Rosenbloom Cengage learning New delhi 2013 8 636 978-81-315-1842-7

SOM 1030 Marketing channels : a management view Bert Rosenbloom Cengage learning New delhi 2013 8 636 978-81-315-1842-7

SOM 1031 Marketing channels : a management view Bert Rosenbloom Cengage learning New delhi 2013 8 636 978-81-315-1842-7

SOM 1032 Marketing management 
S Ramesh and C S 

Jayanthi Prasad
I K International publishing house New delhi 2012 1 766 425.00 978-93-811-4186-1

SOM 1033 Marketing management 
S Ramesh and C S 

Jayanthi Prasad
I K International publishing house New delhi 2012 1 766 425.00 978-93-811-4186-1

SOM 1034 Marketing management 
S Ramesh and C S 

Jayanthi Prasad
I K International publishing house New delhi 2012 1 766 425.00 978-93-811-4186-1

SOM 1035 Marketing management : a finance emphasis B K Chatterjee Jaico publishing house Ahmedabad 2012 4 533 450.00 978-81-722-4654-9

SOM 1036 International marketing
Philip  R Cateora, Mary 

C Gilly and John Graham
McGraw Hill Education New delhi 2015 5 622 978-93-392-0446-4



SOM 1037 International marketing
Philip  R Cateora, Mary 

C Gilly and John Graham
McGraw Hill Education New delhi 2015 5 622 978-93-392-0446-4

SOM 1038 International marketing
Philip  R Cateora, Mary 

C Gilly and John Graham
McGraw Hill Education New delhi 2015 5 622 978-93-392-0446-4

SOM 1039 Marketing research : text and cases Rajendra Nargundkar McGraw Hill Education Chennai 2016 3 533 978-0-07-022087-4

SOM 1040 Marketing research : text and cases Rajendra Nargundkar McGraw Hill Education Chennai 2016 3 533 978-0-07-022087-4

SOM 1041 Marketing research : text and cases Rajendra Nargundkar McGraw Hill Education Chennai 2016 3 533 978-0-07-022087-4

SOM 1042 Marketing research G C Beri McGraw Hill Education Chennai 2016 1 627 978-1-25-900490-2

SOM 1043 Marketing research G C Beri McGraw Hill Education Chennai 2016 1 627 978-1-25-900490-2

SOM 1044 Marketing research G C Beri McGraw Hill Education Chennai 2016 1 627 978-1-25-900490-2

SOM 1045 International marketing research : text and cases
P Kameswara and N R V 

Prabhu
Excel books New delhi 2011 1 528 725.00 978-81-7446-908-3

SOM 1046 International marketing research : text and cases
P Kameswara and N R V 

Prabhu
Excel books New delhi 2011 1 528 725.00 978-81-7446-908-3

SOM 1047 International marketing research : text and cases
P Kameswara and N R V 

Prabhu
Excel books New delhi 2011 1 528 725.00 978-81-7446-908-3

SOM 1048 Essentials of international marketing Donals L Brady Jaico publishing house Ahmedabad 2011 1 394 350.00 978-81-8495-230-8

SOM 1049 Essentials of international marketing Donals L Brady Jaico publishing house Ahmedabad 2011 1 394 350.00 978-81-8495-230-8

SOM 1050 Essentials of international marketing Donals L Brady Jaico publishing house Ahmedabad 2011 1 394 350.00 978-81-8495-230-8

SOM 1051 Capital  markets of india ICAI-CMA Jaico publishing house Ahmedabad 2013 1 510 699.00 978-81-8495-232-2

SOM 1052 Capital  markets of india ICAI-CMA Jaico publishing house Ahmedabad 2013 1 510 699.00 978-81-8495-232-2

SOM 1053 Capital  markets of india ICAI-CMA Jaico publishing house Ahmedabad 2013 1 510 699.00 978-81-8495-232-2

SOM 1054 Global marketing management
Warren J Keegan and 

Naval K Bhargava
Pearson delhi 2013 7 670 978-81-317-3091-1

SOM 1055 Global marketing management
Warren J Keegan and 

Naval K Bhargava
Pearson delhi 2013 7 670 978-81-317-3091-1

SOM 1056 Global marketing management
Warren J Keegan and 

Naval K Bhargava
Pearson delhi 2013 7 670 978-81-317-3091-1

SOM 1057 Services marketing Govind Apte Oxford New delhi 2016 1 440 978-01-956-6758-5

SOM 1058 Services marketing Govind Apte Oxford New delhi 2016 1 440 978-01-956-6758-5

SOM 1059 Services marketing Govind Apte Oxford New delhi 2016 1 440 978-01-956-6758-5

SOM 1060 Services marketing
Valarie A Zeithamal, 

Mary Jo Bitner, Dwayne 
McGraw Hill Education New delhi 2015 6 711 978-1-25-902681-2

SOM 1061 Services marketing
Valarie A Zeithamal, 

Mary Jo Bitner, Dwayne 
McGraw Hill Education New delhi 2015 6 711 978-1-25-902681-2

SOM 1062 Services marketing
Valarie A Zeithamal, 

Mary Jo Bitner, Dwayne 
McGraw Hill Education New delhi 2015 6 711 978-1-25-902681-2

SOM 1063 Services marketing : people, technology, strategy
Christopher Lovelock, 

Jochen Wirtz and Jayanta 
Pearson Noida 2016 1 683 978-81-317-5939-4

SOM 1064 Services marketing : people, technology, strategy
Christopher Lovelock, 

Jochen Wirtz and Jayanta 
Pearson Noida 2016 1 683 978-81-317-5939-4

SOM 1065 Services marketing : people, technology, strategy
Christopher Lovelock, 

Jochen Wirtz and Jayanta 
Pearson Noida 2016 1 683 978-81-317-5939-4

SOM 1066 E-services vasu Deva Commonwealth New delhi 2013 1 228 81-7169-851-4

SOM 1067 E-services vasu Deva Commonwealth New delhi 2013 1 228 81-7169-851-4

SOM 1068
Sales and distribution management : text and cases with 

SAP applications : an Indian perspective
S L Gupta Excel books New delhi 2013 2 814 650.00 978-81-7446-870-3

SOM 1069
Sales and distribution management : text and cases with 

SAP applications : an Indian perspective
S L Gupta Excel books New delhi 2013 2 814 650.00 978-81-7446-870-3

SOM 1070
Sales and distribution management : text and cases with 

SAP applications : an Indian perspective
S L Gupta Excel books New delhi 2013 2 814 650.00 978-81-7446-870-3

SOM 1071 Management of a sales force
Rosann Spiro, Greg Rich 

and William Stanton
McGraw Hill Education New delhi 2015 12 584 978-93-392-2176-8

SOM 1072 Management of a sales force
Rosann Spiro, Greg Rich 

and William Stanton
McGraw Hill Education New delhi 2015 12 584 978-93-392-2176-8

SOM 1073 Management of a sales force
Rosann Spiro, Greg Rich 

and William Stanton
McGraw Hill Education New delhi 2015 12 584 978-93-392-2176-8

SOM 1074 Sales force management : A contemporary approach Tony Carter Jaico publishing house Ahmedabad 2011 1 301 450.00 978-81-7992-969-8

SOM 1075 Sales force management : A contemporary approach Tony Carter Jaico publishing house Ahmedabad 2011 1 301 450.00 978-81-7992-969-8

SOM 1076 Sales force management : A contemporary approach Tony Carter Jaico publishing house Ahmedabad 2011 1 301 450.00 978-81-7992-969-8

SOM 1077 Sales force management 
Mark W Johnston, Greg 

W Marshall
McGraw Hill Education New delhi 2009 9 537 978-0-07-008055-3

SOM 1078 Sales force management 
Mark W Johnston, Greg 

W Marshall
McGraw Hill Education New delhi 2009 9 537 978-0-07-008055-3

SOM 1079 Sales force management 
Mark W Johnston, Greg 

W Marshall
McGraw Hill Education New delhi 2009 9 537 978-0-07-008055-3

SOAPRE 1080 Advertising and sales promotion
S H H Kazmi and Satish 

Batra
Excel books New delhi 2016 3 660 765.00 978-81-7446-639-6

SOAPRE 1081 Advertising and sales promotion
S H H Kazmi and Satish 

Batra
Excel books New delhi 2016 3 660 765.00 978-81-7446-639-6

SOAPRE 1082 Advertising and sales promotion
S H H Kazmi and Satish 

Batra
Excel books New delhi 2016 3 660 765.00 978-81-7446-639-6

SOAPRE 1083 Advertising and sales promotion
V S Padmanabhan, H S 

Murthy
Ane Books New delhi 2017 1 336 395.00 978-81-908-3228-1

SOAPRE 1084 Advertising and sales promotion
V S Padmanabhan, H S 

Murthy
Ane Books New delhi 2017 1 336 395.00 978-81-908-3228-1

SOAPRE 1085 Advertising and sales promotion
V S Padmanabhan, H S 

Murthy
Ane Books New delhi 2017 1 336 395.00 978-81-908-3228-1

SOM 1086 E-sales Vasu Deva Commonwealth New delhi 2012 1 244 500.00 81-7169-852-2

SOM 1087 E-sales Vasu Deva Commonwealth New delhi 2012 1 244 500.00 81-7169-852-2

SOM 1088 Sales management; : decisions, policies, and cases
Richard R Still,Edward 

W Cundiff and Norman 
Pearson Noida 2014 1 608 978-81-317-1089-0



SOM 1089 Quantitative techniques in Management N D Vohra McGraw Hill Education New delhi 2014 4 1063 978-93-5134-015-7

SOM 1090 Quantitative techniques in Management N D Vohra McGraw Hill Education New delhi 2014 4 1063 978-93-5134-015-7

SOM 1091 Quantitative techniques in Management N D Vohra McGraw Hill Education New delhi 2014 4 1063 978-93-5134-015-7

SOM 1092 A textbook of quantitative techniques
N P Bali, P N Gupta and 

C P Gandhi
University science press Bangalore 2015 2 653 495.00 978-81-318-0778-1

SOM 1093 A textbook of quantitative techniques
N P Bali, P N Gupta and 

C P Gandhi
University science press Bangalore 2015 2 653 495.00 978-81-318-0778-1

SOM 1094 A textbook of quantitative techniques
N P Bali, P N Gupta and 

C P Gandhi
University science press Bangalore 2015 2 653 495.00 978-81-318-0778-1

SOM 1095 Business statistics using excel
Glyn Davis and Branko 

Pecar
Oxford New delhi 2013 2 486 511.00 978-01-987-2253-3

SOM 1096 Business statistics using excel
Glyn Davis and Branko 

Pecar
Oxford New delhi 2013 2 486 511.00 978-01-987-2253-3

SOM 1097 Business statistics using excel
Glyn Davis and Branko 

Pecar
Oxford New delhi 2013 2 486 511.00 978-01-987-2253-3

SOM 1098 Statistics for management
Richard I Levin, David S 

Rubin, Sanjay Rastogi 
Pearson Noida 2016 7 999 978-81-317-7450-2

SOM 1099 Statistics for management
Richard I Levin, David S 

Rubin, Sanjay Rastogi 
Pearson Noida 2016 7 999 978-81-317-7450-2

SOM 1100 Statistics for management
Richard I Levin, David S 

Rubin, Sanjay Rastogi 
Pearson Noida 2016 7 999 978-81-317-7450-2

SOM 1101 Business statistics C Beri McGraw Hill Education New delhi 2015 3 802 978-0-07-008323-3

SOM 1102 Business statistics C Beri McGraw Hill Education New delhi 2015 3 802 978-0-07-008323-3

SOM 1103 Business statistics C Beri McGraw Hill Education New delhi 2015 3 802 978-0-07-008323-3

SOM 1104 Probability and statistics for engineers and scientists
Ronald E Walpole, 

Raymond H Myers, 
Pearson Noida 2016 9 856 978-93-325-1908-4

SOM 1105 Probability and statistics for engineers and scientists
Ronald E Walpole, 

Raymond H Myers, 
Pearson Noida 2016 9 856 978-93-325-1908-4

SOM 1106 Probability and statistics for engineers and scientists
Ronald E Walpole, 

Raymond H Myers, 
Pearson Noida 2016 9 856 978-93-325-1908-4

SOM 1107
Applied business statistics : making better business 

decisions
Ken Black Wiley New delhi 2017 7 850 978-81-265-3707-5

SOM 1108
Applied business statistics : making better business 

decisions
Ken Black Wiley New delhi 2017 7 850 978-81-265-3707-5

SOM 1109
Applied business statistics : making better business 

decisions
Ken Black Wiley New delhi 2017 7 850 978-81-265-3707-5

SOM 1110 Basic statistics for business and economics
Douglas A Lind, William 

G Marchal and Samuel A 
McGraw Hill Education New delhi 2013 1 566 978-1-25-909729-4

SOM 1111 Basic statistics for business and economics
Douglas A Lind, William 

G Marchal and Samuel A 
McGraw Hill Education New delhi 2013 1 566 978-1-25-909729-4

SOM 1112 Basic statistics for business and economics
Douglas A Lind, William 

G Marchal and Samuel A 
McGraw Hill Education New delhi 2013 1 566 978-1-25-909729-4

SOM 1113 Business enveronment : text and cases Justin Paul McGraw Hill Education New delhi 2016 3 507 978-0-07-070077-2

SOM 1114 Business enveronment : text and cases Justin Paul McGraw Hill Education New delhi 2016 3 507 978-0-07-070077-2

SOM 1115 Business enveronment : text and cases Justin Paul McGraw Hill Education New delhi 2016 3 507 978-0-07-070077-2

SOM 1116 Basics of environmental resource management Kamalesh Kumar New age international publishers New delhi 2015 1 145 150.00 978-81-224-3669-3

SOM 1117 Basics of environmental resource management Kamalesh Kumar New age international publishers New delhi 2015 1 145 150.00 978-81-224-3669-3

SOM 1118 Basics of environmental resource management Kamalesh Kumar New age international publishers New delhi 2015 1 145 150.00 978-81-224-3669-3

SOM 1119 Business enveronment Suresh Bedi Excel books New delhi 2015 1 656 675.00 978-81-7446-375-3

SOM 1120 Business enveronment Suresh Bedi Excel books New delhi 2015 1 656 675.00 978-81-7446-375-3

SOM 1121 Business enveronment Suresh Bedi Excel books New delhi 2015 1 656 675.00 978-81-7446-375-3

SOM 1122 International business : a course on the essentials
Riad A Ajami and G 

Jason Goddard
Jaico publishing house Ahmedabad 2014 1 428 425.00 978-81-8495-404-3

SOM 1123 International business : a course on the essentials
Riad A Ajami and G 

Jason Goddard
Jaico publishing house Ahmedabad 2014 1 428 425.00 978-81-8495-404-3

SOM 1124 International business : a course on the essentials
Riad A Ajami and G 

Jason Goddard
Jaico publishing house Ahmedabad 2014 1 428 425.00 978-81-8495-404-3

SOM 1125 International business K Aswathappa McGraw Hill Education New delhi 2015 6 891 978-93-392-2258-1

SOM 1126 International business K Aswathappa McGraw Hill Education New delhi 2015 6 891 978-93-392-2258-1

SOM 1127 International business K Aswathappa McGraw Hill Education New delhi 2015 6 891 978-93-392-2258-1

SOM 1128 International business : environments and operations
John D Daniels, Lee H 

Radebaugh,  Daniel P 
Pearson Noida 2015 15 912 978-93-325-4822-0

SOM 1129 International business : environments and operations
John D Daniels, Lee H 

Radebaugh,  Daniel P 
Pearson Noida 2015 15 912 978-93-325-4822-0

SOM 1130 International business : environments and operations
John D Daniels, Lee H 

Radebaugh,  Daniel P 
Pearson Noida 2015 15 912 978-93-325-4822-0

SOM 1131 International business Shyam Shukla Excel books New delhi 2013 1 388 565.00 978-81-7446-618-1

SOM 1132 International business Shyam Shukla Excel books New delhi 2013 1 388 565.00 978-81-7446-618-1

SOM 1133 International business Shyam Shukla Excel books New delhi 2013 1 388 565.00 978-81-7446-618-1

SOM 1134 International business : competing in the global marketplace 
Charles W L Hill and 

Arun Kumar Jain
McGraw Hill Education New delhi 2014 1 805 978-1-25-909803-1

SOM 1135 International business : competing in the global marketplace 
Charles W L Hill and 

Arun Kumar Jain
McGraw Hill Education New delhi 2014 1 805 978-1-25-909803-1

SOM 1136 International business : competing in the global marketplace 
Charles W L Hill and 

Arun Kumar Jain
McGraw Hill Education New delhi 2014 1 805 978-1-25-909803-1

SOM 1137 Modern business law B S Moshal Ane Books New delhi 2016 1 375 395.00 978-93-811-6244-6

SOM 1138 Modern business law B S Moshal Ane Books New delhi 2016 1 375 395.00 978-93-811-6244-6

SOM 1139 Modern business law B S Moshal Ane Books New delhi 2016 1 375 395.00 978-93-811-6244-6

SOM 1140 Business law including company law
S S Gulshan and G K 

Kapoor
New age international publishers Bangalore 2017 18 773 499.00 978-93-86070-80-7



SOM 1141 Business law including company law
S S Gulshan and G K 

Kapoor
New age international publishers Bangalore 2017 18 773 499.00 978-93-86070-80-7

COMPUTER 1142 Computer fundamentals : concepts, systems & applications
Pradeep K sinha and Priti 

Sinha
BPB Publications New delhi 2011 6 490 330.00 978-81-765-6752-7

COMPUTER 1143 Computer fundamentals : concepts, systems & applications
Pradeep K sinha and Priti 

Sinha
BPB Publications New delhi 2011 6 490 330.00 978-81-765-6752-7

COMPUTER 1144 Introduction to computers Peter Norton McGraw Hill Education New delhi 2016 7 628 978-0-07-06-7120-1

COMPUTER 1145 Introduction to computers Peter Norton McGraw Hill Education New delhi 2016 7 628 978-0-07-06-7120-1

COMPUTER 1146 Introduction to computers Peter Norton McGraw Hill Education New delhi 2016 7 628 978-0-07-06-7120-1

COMPUTER 1147 Computer networks and internets : with internet applications
Douglas E Comer and M 

S Narayanan
Pearson Noida 2008 4 589 978-81-7758-927-6

COMPUTER 1148 Computer networks and internets : with internet applications
Douglas E Comer and M 

S Narayanan
Pearson Noida 2008 4 589 978-81-7758-927-6

COMPUTER 1149 Computer networks and internets : with internet applications
Douglas E Comer and M 

S Narayanan
Pearson Noida 2008 4 589 978-81-7758-927-6

COMPUTER 1150 Fundamentals of computers and information system Niranjan Shrivastava Dreamtech press New delhi 2014 1 288 399.00 978-93-5119-191-9

COMPUTER 1151 Fundamentals of computers and information system Niranjan Shrivastava Dreamtech press New delhi 2014 1 288 399.00 978-93-5119-191-9

COMPUTER 1152 Introduction to infornation technology ITL Education Pearson delhi 2013 2 757 978-81-317-6029-1

COMPUTER 1153 Introduction to infornation technology ITL Education Pearson delhi 2013 2 757 978-81-317-6029-1

COMPUTER 1154 Global manager and information technology Roshan Baltivala Commonwealth New delhi 2011 1 341 700.00 81-7169-671-6

COMPUTER 1155 Global manager and information technology Roshan Baltivala Commonwealth New delhi 2011 1 341 700.00 81-7169-671-6

COMPUTER 1156 Computer aided communication G K Parthasarathy Authors press delhi 2006 1 230 979-81-727-3336-9

COMPUTER 1157 Computer aided communication G K Parthasarathy Authors press delhi 2006 1 230 979-81-727-3336-9

COMPUTER 1158 Information technology e-commerce and e-business V D Dudeja Commonwealth delhi 2011 1 356 1,495.00 81-7169-653-8

COMPUTER 1159 Information technology e-commerce and e-business V D Dudeja Commonwealth delhi 2011 1 356 1,495.00 81-7169-653-8

COMPUTER 1160
Communication networks : fundamental concepts and key 

architectures

Alberto Leon-Garcia and 

Indra Widjaja
McGraw Hill Education New delhi 2014 2 900 978-0-07-059501-9

COMPUTER 1161
Communication networks : fundamental concepts and key 

architectures

Alberto Leon-Garcia and 

Indra Widjaja
McGraw Hill Education New delhi 2014 2 900 978-0-07-059501-9

COMPUTER 1162
Communication networks : fundamental concepts and key 

architectures

Alberto Leon-Garcia and 

Indra Widjaja
McGraw Hill Education New delhi 2014 2 900 978-0-07-059501-9

COMPUTER 1163 Data and computer communications William Stallings Pearson New delhi 2014 9 864 978-93-325-1886-5

COMPUTER 1164 Data and computer communications William Stallings Pearson New delhi 2014 9 864 978-93-325-1886-5

COMPUTER 1165 Data and computer communications William Stallings Pearson New delhi 2014 9 864 978-93-325-1886-5

COMPUTER 1166 Systems analysis and design
Kenneth E Kendall and 

Julie E Kendall
PHI learning private limited delhi 2014 9 518 595.00 978-81-203-4862-2

COMPUTER 1167 Systems analysis and design
Kenneth E Kendall and 

Julie E Kendall
PHI learning private limited delhi 2014 9 518 595.00 978-81-203-4862-2

COMPUTER 1168 Systems analysis and design
Kenneth E Kendall and 

Julie E Kendall
PHI learning private limited delhi 2014 9 518 595.00 978-81-203-4862-2

COMPUTER 1169 Learn visually microsoft excel : for hospitality people Sonia Rahul Sharma Aman publications New delhi 2007 1 331 350.00 978-81-820-4029-8

COMPUTER 1170
Database systems : models, languages, design and 

application programming

Ramez Elmasri And 

Shamkant B Navathe
Pearson Chennai 2014 6 1214 978-81-317-9247-6

COMPUTER 1171
Database systems : models, languages, design and 

application programming

Ramez Elmasri And 

Shamkant B Navathe
Pearson Chennai 2014 6 1214 978-81-317-9247-6

COMPUTER 1172
Database systems : models, languages, design and 

application programming

Ramez Elmasri And 

Shamkant B Navathe
Pearson Chennai 2014 6 1214 978-81-317-9247-6

COMPUTER 1173 Database management systems
Alexis Leon and 

Mathews Leon
Leon vikas Chennai 1999 1 988 978-81-8209-222-8

COMPUTER 1174 Database management systems
Alexis Leon and 

Mathews Leon
Leon vikas Chennai 1999 1 988 978-81-8209-222-8

COMPUTER 1175 Database management systems
Alexis Leon and 

Mathews Leon
Leon vikas Chennai 1999 1 988 978-81-8209-222-8

COMPUTER 1176 Database management systems
Alexis Leon and 

Mathews Leon
Leon vikas Chennai 1999 1 988 978-81-8209-222-8

COMPUTER 1177 Database management systems
Arun K Majumdar and 

Pritimoy Bhattacharyya
McGraw Hill Education New delhi 2014 1 475 978-0-07-462239-1

COMPUTER 1178 Database management systems
Arun K Majumdar and 

Pritimoy Bhattacharyya
McGraw Hill Education New delhi 2014 1 475 978-0-07-462239-1

COMPUTER 1179 Database management systems
Arun K Majumdar and 

Pritimoy Bhattacharyya
McGraw Hill Education New delhi 2014 1 475 978-0-07-462239-1

COMPUTER 1180 Modern database management 
Jeffrey A Hoffer,V 

Ramesh and Heikki Topi
Pearson delhi 2013 10 580 978-81-317-6143-4

COMPUTER 1181 Modern database management 
Jeffrey A Hoffer,V 

Ramesh and Heikki Topi
Pearson delhi 2013 10 580 978-81-317-6143-4

COMPUTER 1182 Modern database management 
Jeffrey A Hoffer,V 

Ramesh and Heikki Topi
Pearson delhi 2013 10 580 978-81-317-6143-4

SOM 1183 E-exports Vasu Deva Commonwealth New delhi 2012 1 263 575.00 81-7169-849-2

SOM 1184 E-exports Vasu Deva Commonwealth New delhi 2012 1 263 575.00 81-7169-849-2

SOM 1185 Mathematics for economists
Carl P Simon, Lawrence 

Blume
Viva books New delhi 2017 1 930 795.00 978-81-309-1600-2

SOM 1186 Fundamentals of financial management Prasanna Chandra McGraw Hill Education New delhi 2016 1 30.12+I-3 978-93-392-0313-9

SOM 1187 Fundamentals of financial management Prasanna Chandra McGraw Hill Education New delhi 2016 1 30.12+I-3 978-93-392-0313-9

SOM 1188 Fundamentals of financial management Prasanna Chandra McGraw Hill Education New delhi 2016 1 30.12+I-3 978-93-392-0313-9

SOM 1189 Financial management I M Pandey Vikas publishing house Noida 2016 11 921 699.00 978-93259-8229

SOM 1190 Financial management I M Pandey Vikas publishing house Noida 2016 11 921 699.00 978-93259-8229

SOM 1191 Financial management I M Pandey Vikas publishing house Noida 2016 11 921 699.00 978-93259-8229

SOM 1192 Financial management I M Pandey Vikas publishing house Noida 2016 11 921 699.00 978-93259-8229



SOM 1193
Financial accounting for management : an analytical 

perspective
Ambrish Gupta Pearson delhi 2016 1 712 978-93-325-5949-3

SOM 1194
Financial accounting for management : an analytical 

perspective
Ambrish Gupta Pearson delhi 2016 1 712 978-93-325-5949-3

SOM 1195
Financial accounting for management : an analytical 

perspective
Ambrish Gupta Pearson delhi 2016 1 712 978-93-325-5949-3

SOM 1196
Financial institutions and markets : structure, growth and 

innovations

L M Bhole and Jitendra 

Mahakud
McGraw Hill Education Chennai 2016 5 999 978-0-07-008048-5

SOM 1197
Financial institutions and markets : structure, growth and 

innovations

L M Bhole and Jitendra 

Mahakud
McGraw Hill Education Chennai 2016 5 999 978-0-07-008048-5

SOM 1198
Financial institutions and markets : structure, growth and 

innovations

L M Bhole and Jitendra 

Mahakud
McGraw Hill Education Chennai 2016 5 999 978-0-07-008048-5

SOM 1199 Financial management 
Jonathan Berk and Peter 

Demarzo
Pearson Noida 2016 3 1104 978-93-325-7550-6

SOM 1200 Financial management 
Jonathan Berk and Peter 

Demarzo
Pearson Noida 2016 3 1104 978-93-325-7550-6

SOM 1201 Financial management 
Jonathan Berk and Peter 

Demarzo
Pearson Noida 2016 3 1104 978-93-325-7550-6

SOM 1202 Financial management M Y Khan and P K Jain McGraw Hill Education New delhi 2016 1 36.45+I-10 978-93-392-1305-3

SOM 1203 Financial management M Y Khan and P K Jain McGraw Hill Education New delhi 2016 1 36.45+I-10 978-93-392-1305-3

SOM 1204 Financial management M Y Khan and P K Jain McGraw Hill Education New delhi 2016 1 36.45+I-10 978-93-392-1305-3

SOM 1205 Fundamentals of financial management Preeti Singh Ane Books New delhi 2016 3 703 595.00 978-93-806-1895-1

SOM 1206 Fundamentals of financial management Preeti Singh Ane Books New delhi 2016 3 703 595.00 978-93-806-1895-1

SOM 1207 Fundamentals of financial management Preeti Singh Ane Books New delhi 2016 3 703 595.00 978-93-806-1895-1

SOM 1208 Fundamentals of financial management
J Van Horne and John M 

Wachowicz
Pearson Noida 2016 13 719 978-93-325-5867-0

SOM 1209 Fundamentals of financial management
J Van Horne and John M 

Wachowicz
Pearson Noida 2016 13 719 978-93-325-5867-0

SOM 1210 Fundamentals of financial management
J Van Horne and John M 

Wachowicz
Pearson Noida 2016 13 719 978-93-325-5867-0

SOM 1211 International financial management V S Somanath I K International publishing house New delhi 2015 1 813 445.00 978-93-811-4107-6

SOM 1212 International financial management V S Somanath I K International publishing house New delhi 2015 1 813 445.00 978-93-811-4107-6

SOM 1213 International financial management V S Somanath I K International publishing house New delhi 2015 1 813 445.00 978-93-811-4107-6

SOM 1214 Financial management : management extra
Pergamon flexible 

learning
Elsevier New delhi 2007 1 114 978-81-312-0932-5

SOM 1215 Financial management : management extra
Pergamon flexible 

learning
Elsevier New delhi 2007 1 114 978-81-312-0932-5

SOM 1216 Financial management : management extra
Pergamon flexible 

learning
Elsevier New delhi 2007 1 114 978-81-312-0932-5

SOM 1217 Principles of managerial finance Lawrence J Gitman Pearson Noida 2015 11 685+I-13 978-81-775-8554-4

SOM 1218 Principles of managerial finance Lawrence J Gitman Pearson Noida 2015 11 685+I-13 978-81-775-8554-4

SOM 1219 Financial services M Y Khan McGraw Hill Education New delhi 2015 8 14.53+I15 978-93-392-2186-7

SOM 1220 Financial services M Y Khan McGraw Hill Education New delhi 2015 8 14.53+I15 978-93-392-2186-7

SOM 1221 Financial services M Y Khan McGraw Hill Education New delhi 2015 8 14.53+I15 978-93-392-2186-7

SOM 1222 Indian financial system H R Machiraju Vikas publishing house New delhi 2013 4 458 410.00 978-81-259-3981-8

SOM 1223 Indian financial system H R Machiraju Vikas publishing house New delhi 2013 4 458 410.00 978-81-259-3981-8

SOM 1224 Indian financial system H R Machiraju Vikas publishing house New delhi 2013 4 458 410.00 978-81-259-3981-8

SOM 1225 Indian financial system H R Machiraju Vikas publishing house New delhi 2013 4 458 410.00 978-81-259-3981-8

SOM 1226 Financial accounting for managers Sanjay Dhamija Pearson Noida 2015 2 452 978-93-325-4359-1

SOM 1227 Financial accounting for managers Sanjay Dhamija Pearson Noida 2015 2 452 978-93-325-4359-1

SOM 1228 Financial accounting for managers Sanjay Dhamija Pearson Noida 2015 2 452 978-93-325-4359-1

SOM 1229 Cost and financial management Mohd. Arif University science press Bangalore 2011 1 364 225.00 978-93-80856-80-3

SOM 1230 Cost and financial management Mohd. Arif University science press Bangalore 2011 1 364 225.00 978-93-80856-80-3

SOM 1231 Cost and financial management Mohd. Arif University science press Bangalore 2011 1 364 225.00 978-93-80856-80-3

SOM 1232
Financial and management accounting : the basis for 

business decisions

Jan R williams, Susan F 

Haka,Mark S Bettner and 
McGraw Hill Education New delhi 2015 16 1145+I-23 978-93-85880-01-8

SOM 1233
Financial and management accounting : the basis for 

business decisions

Jan R williams, Susan F 

Haka,Mark S Bettner and 
McGraw Hill Education New delhi 2015 16 1145+I-23 978-93-85880-01-8

SOM 1234
Financial and management accounting : the basis for 

business decisions

Jan R williams, Susan F 

Haka,Mark S Bettner and 
McGraw Hill Education New delhi 2015 16 1145+I-23 978-93-85880-01-8

SOM 1235 Financial accounting : a managerial perspective R Narayanaswamy PHI learning private limited delhi 2016 5 650 595.00 978-81-203-4949-0

SOM 1236 Financial accounting : a managerial perspective R Narayanaswamy PHI learning private limited delhi 2016 5 650 595.00 978-81-203-4949-0

SOM 1237 Financial accounting : a managerial perspective R Narayanaswamy PHI learning private limited delhi 2016 5 650 595.00 978-81-203-4949-0

SOM 1238 Financial accounting P C Tulsian Pearson Noida 2017 1 18.13+A18 978-81-775-8228-4

SOM 1239 Financial accounting P C Tulsian Pearson Noida 2017 1 18.13+A18 978-81-775-8228-4

SOM 1240 Financial accounting P C Tulsian Pearson Noida 2017 1 18.13+A18 978-81-775-8228-4

SOM 1241 Electronic commerce : a simplified approach Munesh Chandra Trivedi Jaico publishing house Ahmedabad 2011 1 390 375.00 978-81-8495-117-2

SOM 1242 Electronic commerce : a simplified approach Munesh Chandra Trivedi Jaico publishing house Ahmedabad 2011 1 390 375.00 978-81-8495-117-2

SOM 1243 Electronic commerce : a simplified approach Munesh Chandra Trivedi Jaico publishing house Ahmedabad 2011 1 390 375.00 978-81-8495-117-2

SOM 1244 Introduction to management accounting
Charles T Horngren, 

Gary L sundem, Jeff O 
Pearson Noida 2016 16 767 978-93-325-1826-1



SOM 1245 Introduction to management accounting
Charles T Horngren, 

Gary L sundem, Jeff O 
Pearson Noida 2016 16 767 978-93-325-1826-1

SOM 1246 Introduction to management accounting
Charles T Horngren, 

Gary L sundem, Jeff O 
Pearson Noida 2016 16 767 978-93-325-1826-1

SOM 1247 Management Accounting : text, problems and cases M Y Khan and P K Jain McGraw Hill Education New delhi 2013 1 24.60+I10 978-1-25-902668-3

SOM 1248 Management Accounting : text, problems and cases M Y Khan and P K Jain McGraw Hill Education New delhi 2013 1 24.60+I10 978-1-25-902668-3

SOM 1249 Management Accounting : text, problems and cases M Y Khan and P K Jain McGraw Hill Education New delhi 2013 1 24.60+I10 978-1-25-902668-3

SOM 1250 Fundamentals of management accounting H V Jhamb Ane Books New delhi 2016 1 549 350.00 978-93-821-2779-6

SOM 1251 Fundamentals of management accounting H V Jhamb Ane Books New delhi 2016 1 549 350.00 978-93-821-2779-6

SOM 1252 Fundamentals of management accounting H V Jhamb Ane Books New delhi 2016 1 549 350.00 978-93-821-2779-6

SOM 1253 Management accounting : for decision making Mamta Shah Ane Books New delhi 2017 1 270 295.00 978-81-805-2132-4

SOM 1254 Management accounting : for decision making Mamta Shah Ane Books New delhi 2017 1 270 295.00 978-81-805-2132-4

SOM 1255 Management accounting : for decision making Mamta Shah Ane Books New delhi 2017 1 270 295.00 978-81-805-2132-4

SOM 1256 Management accounting Madhu Vij Excel books New delhi 2013 1 652 635.00  978-93-5062-321-3

SOM 1257 Management accounting Madhu Vij Excel books New delhi 2013 1 652 635.00  978-93-5062-321-3

SOM 1258 Management accounting Madhu Vij Excel books New delhi 2013 1 652 635.00  978-93-5062-321-3

SOM 1259 A textbook of accounting for management 
S N Maheshwari, Suneel 

K Maheshwari and 
Vikas publishing house New delhi 2016 3 5.55+I8 550.00 978-93-259-5619-3

SOM 1260 A textbook of accounting for management 
S N Maheshwari, Suneel 

K Maheshwari and 
Vikas publishing house New delhi 2016 3 5.55+I8 550.00 978-93-259-5619-3

SOM 1261 A textbook of accounting for management 
S N Maheshwari, Suneel 

K Maheshwari and 
Vikas publishing house New delhi 2016 3 5.55+I8 550.00 978-93-259-5619-3

SOM 1262 A textbook of accounting for management 
S N Maheshwari, Suneel 

K Maheshwari and 
Vikas publishing house New delhi 2016 3 5.55+I8 550.00 978-93-259-5619-3

SOM 1263 Accounting for management V R Palanivelu University science press Bangalore 2013 3 638 485.00 978-93-81159-38-5

SOM 1264 Accounting for management V R Palanivelu University science press Bangalore 2013 3 638 485.00 978-93-81159-38-5

SOM 1265 Accounting for management V R Palanivelu University science press Bangalore 2013 3 638 485.00 978-93-81159-38-5

SOM 1266 Management accounting Paresh Shah Oxford New delhi 2015 2 920 695.00 978-01-9945-052-7

SOM 1267 Management accounting Paresh Shah Oxford New delhi 2015 2 920 695.00 978-01-9945-052-7

SOM 1268 Management accounting Paresh Shah Oxford New delhi 2015 2 920 695.00 978-01-9945-052-7

SOM 1269 An easy approach to corporate laws J P sharma Ane Books New delhi 2015 2 477 325.00 978-93-8365-697-4

SOM 1270 An easy approach to corporate laws J P sharma Ane Books New delhi 2015 2 477 325.00 978-93-8365-697-4

SOM 1271 An easy approach to corporate laws J P sharma Ane Books New delhi 2015 2 477 325.00 978-93-8365-697-4

SOM 1272 Corporate law Naveen Kumar Shelar I K International publishing house New delhi 2016 1 324 325.00 978-93-8590-902-3

SOM 1273 Corporate law Naveen Kumar Shelar I K International publishing house New delhi 2016 1 324 325.00 978-93-8590-902-3

SOM 1274 Corporate law Naveen Kumar Shelar I K International publishing house New delhi 2016 1 324 325.00 978-93-8590-902-3

SOM 1275 Fundamental of corporate accounting
Naseem Ahmed, Nawab 

Ali Khan and Rajender 
Ane Books New delhi 2016 1 694 495.00 978-93-8116-257-6

SOM 1276 Fundamental of corporate accounting
Naseem Ahmed, Nawab 

Ali Khan and Rajender 
Ane Books New delhi 2016 1 694 495.00 978-93-8116-257-6

SOM 1277 Fundamental of corporate accounting
Naseem Ahmed, Nawab 

Ali Khan and Rajender 
Ane Books New delhi 2016 1 694 495.00 978-93-8116-257-6

SOM 1278 Company law S S Gulshan Excel books New delhi 2011 1 596 450.00 978-81-7446-636-5

SOM 1279 Company law S S Gulshan Excel books New delhi 2011 1 596 450.00 978-81-7446-636-5

SOM 1280 Company law S S Gulshan Excel books New delhi 2011 1 596 450.00 978-81-7446-636-5

SOM 1281 Cost accounting : theory and practice
R Palaniappan and N 

Hariharan
I K International publishing house New delhi 2012 1 1200 595.00 978-93-8057-834-7

SOM 1282 Cost accounting : theory and practice
R Palaniappan and N 

Hariharan
I K International publishing house New delhi 2012 1 1200 595.00 978-93-8057-834-7

SOM 1283 Cost accounting : theory and practice
R Palaniappan and N 

Hariharan
I K International publishing house New delhi 2012 1 1200 595.00 978-93-8057-834-7

SOM 1284 Internet banking : a theoretical and practical exploration
Ajimon George and G S 

Gireesh Kumar
New age international publishers New delhi 2017 1 200 299.00 978-93-859-2357-9

SOM 1285 Internet banking : a theoretical and practical exploration
Ajimon George and G S 

Gireesh Kumar
New age international publishers New delhi 2017 1 200 299.00 978-93-859-2357-9

SOM 1286 Internet banking : a theoretical and practical exploration
Ajimon George and G S 

Gireesh Kumar
New age international publishers New delhi 2017 1 200 299.00 978-93-859-2357-9

SOM 1287 E-governance Vasu Deva Commonwealth New delhi 2012 1 251 790.00 81-7169-847-6

SOM 1288 E-governance Vasu Deva Commonwealth New delhi 2012 1 251 790.00 81-7169-847-6

SOM 1289 E-governance Vasu Deva Commonwealth New delhi 2012 1 251 790.00 81-7169-847-6

SOM 1290 E-governance Vasu Deva Commonwealth New delhi 2012 1 251 790.00 81-7169-847-6

COMMUNICATION 1291 Business communication R C Bhatia Ane Books New delhi 2017 2 2017 395.00 978-81-8052-236-9

COMMUNICATION 1292 Business communication R C Bhatia Ane Books New delhi 2017 2 2017 395.00 978-81-8052-236-9

COMMUNICATION 1293 Business communication R C Bhatia Ane Books New delhi 2017 2 2017 395.00 978-81-8052-236-9

COMMUNICATION 1294 Business communication 
M K Sehgal and Vandana 

Khetarpal
Excel books New delhi 2016 2 518 630.00 978-93-5062-314-5

COMMUNICATION 1295 Business communication 
M K Sehgal and Vandana 

Khetarpal
Excel books New delhi 2016 2 518 630.00 978-93-5062-314-5

COMMUNICATION 1296 Business communication 
M K Sehgal and Vandana 

Khetarpal
Excel books New delhi 2016 2 518 630.00 978-93-5062-314-5



COMMUNICATION 1297 Business communication Asha Kaul PHI learning private limited delhi 2016 2 254 195.00 978-81-203-3848-7

COMMUNICATION 1298 Business communication Asha Kaul PHI learning private limited delhi 2016 2 254 195.00 978-81-203-3848-7

COMMUNICATION 1299 Business communication Asha Kaul PHI learning private limited delhi 2016 2 254 195.00 978-81-203-3848-7

COMMUNICATION 1300 Business communication 
Peter Hartley and Clive G 

Bruckmann
Routledge London 2010 1 382 595.00 978-04-151-9550-8

COMMUNICATION 1301 Business communication 
Peter Hartley and Clive G 

Bruckmann
Routledge London 2010 1 382 595.00 978-04-151-9550-8

COMMUNICATION 1302 Business communication 
Peter Hartley and Clive G 

Bruckmann
Routledge London 2010 1 382 595.00 978-04-151-9550-8

COMMUNICATION 1303 Business communication Piyush Bhatnagar Rajat publications New delhi 2008 1 296 750.00 978-81-788-0352-4

COMMUNICATION 1304 Business communication Piyush Bhatnagar Rajat publications New delhi 2008 1 296 750.00 978-81-788-0352-4

COMMUNICATION 1305
Business communication  : concepts and applications in an 

electronic age 

Randolph H Hudson and 

Bernard J Selzler
Jaico publishing house Ahmedabad 2009 5 254 375.00 978-81-799-2468-6

COMMUNICATION 1306
Business communication  : concepts and applications in an 

electronic age 

Randolph H Hudson and 

Bernard J Selzler
Jaico publishing house Ahmedabad 2009 5 254 375.00 978-81-799-2468-6

COMMUNICATION 1307
Business communication  : concepts and applications in an 

electronic age 

Randolph H Hudson and 

Bernard J Selzler
Jaico publishing house Ahmedabad 2009 5 254 375.00 978-81-799-2468-6

COMMUNICATION 1308 Professional communication Kumkum Bhardwaj I K International publishing house New delhi 2008 1 450 285.00 978-81-8986-684-6

COMMUNICATION 1309 Professional communication Kumkum Bhardwaj I K International publishing house New delhi 2008 1 450 285.00 978-81-8986-684-6

COMMUNICATION 1310 Professional communication Kumkum Bhardwaj I K International publishing house New delhi 2008 1 450 285.00 978-81-8986-684-6

COMMUNICATION 1311 Counselling skills for managers
Geeta Rana, Alok Kumar 

Goel, Gunjan Gupta and 
New age international publishers New delhi 2016 1 92 150.00 978-81-224-4082-9

COMMUNICATION 1312 Counselling skills for managers
Geeta Rana, Alok Kumar 

Goel, Gunjan Gupta and 
New age international publishers New delhi 2016 1 92 150.00 978-81-224-4082-9

COMMUNICATION 1313 Counselling skills for managers
Geeta Rana, Alok Kumar 

Goel, Gunjan Gupta and 
New age international publishers New delhi 2016 1 92 150.00 978-81-224-4082-9

COMMUNICATION 1314 Managerial skills K Alex S chand & company New delhi 2013 1 181 350.00 978-81-2199-869-7

COMMUNICATION 1315 Managerial skills K Alex S chand & company New delhi 2013 1 181 350.00 978-81-2199-869-7

COMMUNICATION 1316 Managerial skills K Alex S chand & company New delhi 2013 1 181 350.00 978-81-2199-869-7

COMMUNICATION 1317 Managerial skills K Alex S chand & company New delhi 2013 1 181 350.00 978-81-2199-869-7

COMMUNICATION 1318 Essential communication skills Shalini Aggarwal Ane Books New delhi 2016 1 181 250.00 978-81-8052-280-2

COMMUNICATION 1319 Essential communication skills Shalini Aggarwal Ane Books New delhi 2016 1 181 250.00 978-81-8052-280-2

COMMUNICATION 1320 Communication skills training maureen Orey Viva books New delhi 2017 1 179 795.00 978-81-309-3013-8

SOJMC 1321 Basic concept of journalism Ajay Dash Discovery publishing house New delhi 2007 1 295 850.00 978-81-8356-298-0

SOJMC 1322 Basic concept of journalism Ajay Dash Discovery publishing house New delhi 2007 1 295 850.00 978-81-8356-298-0

SOJMC 1323 Basic concept of journalism Ajay Dash Discovery publishing house New delhi 2007 1 295 850.00 978-81-8356-298-0

SOJMC 1324 Basic concept of journalism Ajay Dash Discovery publishing house New delhi 2007 1 295 850.00 978-81-8356-298-0

SOJMC 1325 History of Journalism Manorma Singh Discovery publishing house New delhi 2011 1 312 800.00 978-81-8356-267-6

SOJMC 1326 History of Journalism Manorma Singh Discovery publishing house New delhi 2011 1 312 800.00 978-81-8356-267-6

SOJMC 1327 History of Journalism Manorma Singh Discovery publishing house New delhi 2011 1 312 800.00 978-81-8356-267-6

SOJMC 1328 History of Journalism Manorma Singh Discovery publishing house New delhi 2011 1 312 800.00 978-81-8356-267-6

SOJMC 1329 History of Journalism Supatro Ghose Wisdon press New delhi 2013 1 269 95.00 978-93-82006-46-6

SOJMC 1330 History of Journalism Supatro Ghose Wisdon press New delhi 2013 1 269 95.00 978-93-82006-46-6

SOJMC 1331 An introduction to journalism : principles and techniques
Sumit Narula and R K 

Jain
Regal publications New delhi 2012 1 291 1,480.00 978-81-8484-144-2

SOJMC 1332 An introduction to journalism : principles and techniques
Sumit Narula and R K 

Jain
Regal publications New delhi 2012 1 291 1,480.00 978-81-8484-144-2

SOJMC 1333 Journalism and democracy Rajesh Kumar Sumit enterprises New delhi 2011 1 288 1,000.00 978-81-8420-276-2

SOJMC 1334 Journalism and democracy Rajesh Kumar Sumit enterprises New delhi 2011 1 288 1,000.00 978-81-8420-276-2

SOJMC 1335 Modern journalism J K Singh A P H Publishing New delhi 2015 1 270 895.00 978-81-313-0509-6

SOJMC 1336 Modern journalism J K Singh A P H Publishing New delhi 2015 1 270 895.00 978-81-313-0509-6

SOJMC 1337 Modern journalism J K Singh A P H Publishing New delhi 2015 1 270 895.00 978-81-313-0509-6

SOJMC 1338 Modern journalism J K Singh A P H Publishing New delhi 2015 1 270 895.00 978-81-313-0509-6

SOJMC 1339 Multimedia journalism R C Ramanujam A P H Publishing New delhi 2016 1 290 895.00 978-81-313-0038-1

SOJMC 1340 Multimedia journalism R C Ramanujam A P H Publishing New delhi 2016 1 290 895.00 978-81-313-0038-1

SOJMC 1341 Multimedia journalism R C Ramanujam A P H Publishing New delhi 2016 1 290 895.00 978-81-313-0038-1

SOJMC 1342 Multimedia journalism R C Ramanujam A P H Publishing New delhi 2016 1 290 895.00 978-81-313-0038-1

SOJMC 1343 Information technology in Journalism S K Bansal A P H Publishing New delhi 2015 1 272 895.00 978-81-313-0508-9

SOJMC 1344 Information technology in Journalism S K Bansal A P H Publishing New delhi 2015 1 272 895.00 978-81-313-0508-9

SOJMC 1345 Information technology in Journalism S K Bansal A P H Publishing New delhi 2015 1 272 895.00 978-81-313-0508-9

SOJMC 1346 Information technology in Journalism S K Bansal A P H Publishing New delhi 2015 1 272 895.00 978-81-313-0508-9

SOJMC 1347 Information technology in Journalism S K Bansal A P H Publishing New delhi 2015 1 272 895.00 978-81-313-0508-9

SOJMC 1348 Information technology in Journalism S K Bansal A P H Publishing New delhi 2015 1 272 895.00 978-81-313-0508-9



SOJMC 1349 Foundations of news and journalism
Swati Chauhan and 

Navin Chandra
Kanishka publishers, distribut New delhi 2011 1 324 850.00 978-81-1739-1203-0

SOJMC 1350 Foundations of news and journalism
Swati Chauhan and 

Navin Chandra
Kanishka publishers, distribut New delhi 2011 1 324 850.00 978-81-1739-1203-0

SOJMC 1351 Broadcasting journalism Ajay Dash Discovery publishing house New delhi 2007 1 264 750.00 978-81-8356-296-6

SOJMC 1352 Broadcasting journalism Ajay Dash Discovery publishing house New delhi 2007 1 264 750.00 978-81-8356-296-6

SOJMC 1353 Broadcasting journalism Ajay Dash Discovery publishing house New delhi 2007 1 264 750.00 978-81-8356-296-6

SOJMC 1354 Broadcasting journalism Ajay Dash Discovery publishing house New delhi 2007 1 264 750.00 978-81-8356-296-6

SOJMC 1355 Press laws and ethics of journalism P K Ravindranath Authors press New delhi 2016 1 136 400.00 978-81-727-3183-0

SOJMC 1356 Press laws and ethics of journalism P K Ravindranath Authors press New delhi 2016 1 136 400.00 978-81-727-3183-0

SOJMC 1357 Press laws and ethics of journalism P K Ravindranath Authors press New delhi 2016 1 136 400.00 978-81-727-3183-0

SOJMC 1358 Press laws and ethics of journalism P K Ravindranath Authors press New delhi 2016 1 136 400.00 978-81-727-3183-0

SOJMC 1359 The culture of journalism : value, ethics and democracy Rajesh Kumar Sumit enterprises New delhi 2012 1 296 1,000.00 978-81-8420-283-0

SOJMC 1360 The culture of journalism : value, ethics and democracy Rajesh Kumar Sumit enterprises New delhi 2012 1 296 1,000.00 978-81-8420-283-0

SOJMC 1361 Citizen and community journalism Rajesh Kumar Sumit enterprises New delhi 2011 1 288 1,050.00 978-81-8420-264-9

SOJMC 1362 Citizen and community journalism Rajesh Kumar Sumit enterprises New delhi 2011 1 288 1,050.00 978-81-8420-264-9

SOJMC 1363 Journalists and environment news : a study of newspapers Raimole Abraham Kanishka publishers, distribut New delhi 2010 1 208 550.00 978-81-8457-226-1

SOJMC 1364 Journalists and environment news : a study of newspapers Raimole Abraham Kanishka publishers, distribut New delhi 2010 1 208 550.00 978-81-8457-226-1

SOJMC 1365
Towards regulating journalism : guidelines and ethical 

standards
A S Shukla Rajat publications New delhi 2010 1 271 850.00 978-81-7880-482-8

SOJMC 1366
Towards regulating journalism : guidelines and ethical 

standards
A S Shukla Rajat publications New delhi 2010 1 271 850.00 978-81-7880-482-8

SOJMC 1367 Ethics of journalism in transition Jitendra Kumar Sherma Authors press delhi 2002 1 272 750.00 978-81-7273-085-7

SOJMC 1368 Ethics of journalism in transition Jitendra Kumar Sherma Authors press delhi 2002 1 272 750.00 978-81-7273-085-7

SOJMC 1369 Journalism today : concepts and practices A S Shukla Rajat publications New delhi 2010 1 283 900.00 978-81-7880-481-1

SOJMC 1370 Journalism today : concepts and practices A S Shukla Rajat publications New delhi 2010 1 283 900.00 978-81-7880-481-1

SOJMC 1371 Indian regional journalism P K Ravindranath Authors press delhi 2005 1 108 500.00 978-81-7273-198-1

SOJMC 1372 Indian regional journalism P K Ravindranath Authors press delhi 2005 1 108 500.00 978-81-7273-198-1

SOJMC 1373 RTI and modern journalism A S Shukla Rajat publications New delhi 2014 1 287 900.00 978-81-7880-480-4

SOJMC 1374 RTI and modern journalism A S Shukla Rajat publications New delhi 2014 1 287 900.00 978-81-7880-480-4

SOJMC 1375 Gandhian journalism : is it relevant today D V R Murthy Kanishka publishers, distribut New delhi 2010 1 87 350.00 978-81-8457-181-3

SOJMC 1376 Gandhian journalism : is it relevant today D V R Murthy Kanishka publishers, distribut New delhi 2010 1 87 350.00 978-81-8457-181-3

SOJMC 1377 Contemporary issues : for students of journalism P K Ravindranath Authors press delhi 2008 1 144 375.00 978-81-7273-464-0

SOJMC 1378 Contemporary issues : for students of journalism P K Ravindranath Authors press delhi 2008 1 144 375.00 978-81-7273-464-0

SOJMC 1379 Journalism and mass communication J K Singh A P H Publishing New delhi 2016 1 270 895.00 978-81-313-1113-4

SOJMC 1380 Journalism and mass communication J K Singh A P H Publishing New delhi 2016 1 270 895.00 978-81-313-1113-4

SOJMC 1381 Journalism and mass communication J K Singh A P H Publishing New delhi 2016 1 270 895.00 978-81-313-1113-4

SOJMC 1382 Introduction to journalism and mass communicatin J C Chaudhary Authors press delhi 2007 1 211 500.00 978-81-7273-390-2

SOJMC 1383 Introduction to journalism and mass communicatin J C Chaudhary Authors press delhi 2007 1 211 500.00 978-81-7273-390-2

SOJMC 1384 Introduction to journalism and mass communicatin J C Chaudhary Authors press delhi 2007 1 211 500.00 978-81-7273-390-2

SOJMC 1385 Introduction to journalism and mass communicatin J C Chaudhary Authors press delhi 2007 1 211 500.00 978-81-7273-390-2

SOJMC 1386 Textbook of mass communication J K Singh A P H Publishing New delhi 2015 1 274 895.00 978-81-313-0063-3

SOJMC 1387 Textbook of mass communication J K Singh A P H Publishing New delhi 2015 1 274 895.00 978-81-313-0063-3

SOJMC 1388 Textbook of mass communication J K Singh A P H Publishing New delhi 2015 1 274 895.00 978-81-313-0063-3

SOJMC 1389 Textbook of mass communication J K Singh A P H Publishing New delhi 2015 1 274 895.00 978-81-313-0063-3

SOJMC 1390 Issues in mass communication : the basic concepts - I
J S Yadava and Pradeep 

Mathur
Kanishka publishers, distribut New delhi 2008 1 312 1,550.00 978-81-7391-224-6

SOJMC 1391 Issues in mass communication : the basic concepts - II
J S Yadava and Pradeep 

Mathur
Kanishka publishers, distribut New delhi 2008 1 312 1,550.00 978-81-7391-224-6

SOJMC 1392 Mass communication and its digital transformation R  C Ramanujam A P H Publishing New delhi 2015 1 289 895.00 978-81-313-0039-8

SOJMC 1393 Mass communication and its digital transformation R  C Ramanujam A P H Publishing New delhi 2015 1 289 895.00 978-81-313-0039-8

SOJMC 1394 Mass communication and its digital transformation R  C Ramanujam A P H Publishing New delhi 2015 1 289 895.00 978-81-313-0039-8

SOJMC 1395 Mass communication and its digital transformation R  C Ramanujam A P H Publishing New delhi 2015 1 289 895.00 978-81-313-0039-8

SOJMC 1396 Mass media : origin and development 
Naval Prabhakar and 

Narendra Basu
Commonwealth New delhi 2011 1 269 790.00 81-311-0031-6

SOJMC 1397 Mass media : origin and development 
Naval Prabhakar and 

Narendra Basu
Commonwealth New delhi 2011 1 269 790.00 81-311-0031-6

SOJMC 1398 Mass media : origin and development 
Naval Prabhakar and 

Narendra Basu
Commonwealth New delhi 2011 1 269 790.00 81-311-0031-6

SOJMC 1399 Mass media : origin and development 
Naval Prabhakar and 

Narendra Basu
Commonwealth New delhi 2011 1 269 790.00 81-311-0031-6

SOJMC 1400 A textbook of communication, media and society Mukul Sahay Windom press New delhi 2013 1 289 995.00 978-93-820-0647-3



SOJMC 1401 A textbook of communication, media and society Mukul Sahay Windom press New delhi 2013 1 289 995.00 978-93-820-0647-3

SOJMC 1402 A textbook of communication, media and society Mukul Sahay Windom press New delhi 2013 1 289 995.00 978-93-820-0647-3

SOJMC 1403 Development dynamics of media and communication Naval Prabhakar Commonwealth New delhi 2011 1 389 800.00 81-7169-721-6

SOJMC 1404 Development dynamics of media and communication Naval Prabhakar Commonwealth New delhi 2011 1 389 800.00 81-7169-721-6

SOJMC 1405 Development dynamics of media and communication Naval Prabhakar Commonwealth New delhi 2011 1 389 800.00 81-7169-721-6

SOJMC 1406 Development dynamics of media and communication Naval Prabhakar Commonwealth New delhi 2011 1 389 800.00 81-7169-721-6

SOJMC 1407 Mass media and journalism Ajay Dash Omega publications New delhi 2009 1 272 700.00 978-81-8455-126-6

SOJMC 1408 Mass media and journalism Ajay Dash Omega publications New delhi 2009 1 272 700.00 978-81-8455-126-6

SOJMC 1409 Mass media and journalism Ajay Dash Omega publications New delhi 2009 1 272 700.00 978-81-8455-126-6

SOJMC 1410 Mass media and journalism Ajay Dash Omega publications New delhi 2009 1 272 700.00 978-81-8455-126-6

SOJMC 1411 Media for dood governance
Rajan Kumar Sahoo, 

Rasamani Behara and 
Dominant New delhi 2016 1 119 695.00 978-93-842-0703-8

SOJMC 1412 Media for dood governance
Rajan Kumar Sahoo, 

Rasamani Behara and 
Dominant New delhi 2016 1 119 695.00 978-93-842-0703-8

SOJMC 1413 Media for dood governance
Rajan Kumar Sahoo, 

Rasamani Behara and 
Dominant New delhi 2016 1 119 695.00 978-93-842-0703-8

SOJMC 1414 Media and journalism J K Singh A P H Publishing New delhi 2016 1 258 795.00 978-81-3130-062-6

SOJMC 1415 Media and journalism J K Singh A P H Publishing New delhi 2016 1 258 795.00 978-81-3130-062-6

SOJMC 1416 Media and journalism J K Singh A P H Publishing New delhi 2016 1 258 795.00 978-81-3130-062-6

SOJMC 1417 Media and journalism J K Singh A P H Publishing New delhi 2016 1 258 795.00 978-81-3130-062-6

SOJMC 1418 Media and journalism J K Singh A P H Publishing New delhi 2016 1 258 795.00 978-81-3130-062-6

SOJMC 1419 Media and journalism J K Singh A P H Publishing New delhi 2016 1 258 795.00 978-81-3130-062-6

SOJMC 1420 Social media and education
C Janakavalli, T 

Nagavalli and V Priya
A P H Publishing New delhi 2014 1 258 795.00 978-93-313-2204-3

SOJMC 1421 Social media and education
C Janakavalli, T 

Nagavalli and V Priya
A P H Publishing New delhi 2014 1 258 795.00 978-93-313-2204-3

SOJMC 1422 Social media and education
C Janakavalli, T 

Nagavalli and V Priya
A P H Publishing New delhi 2014 1 258 795.00 978-93-313-2204-3

SOJMC 1423 Social media and education
C Janakavalli, T 

Nagavalli and V Priya
A P H Publishing New delhi 2014 1 258 795.00 978-93-313-2204-3

SOJMC 1424 Media and public relations J K Singh A P H Publishing New delhi 2014 1 261 695.00 978-81-3130-064-0

SOJMC 1425 Media and public relations J K Singh A P H Publishing New delhi 2014 1 261 695.00 978-81-3130-064-0

SOJMC 1426 Media and public relations J K Singh A P H Publishing New delhi 2014 1 261 695.00 978-81-3130-064-0

SOJMC 1427 Media and public relations J K Singh A P H Publishing New delhi 2014 1 261 695.00 978-81-3130-064-0

SOJMC 1428 Media and public relations J K Singh A P H Publishing New delhi 2014 1 261 695.00 978-81-3130-064-0

SOJMC 1429 Media and public relations J K Singh A P H Publishing New delhi 2014 1 261 695.00 978-81-3130-064-0

SOJMC 1430 Media and communications : the global challenge - Vol. I Nawal Prabhakar Commonwealth New delhi 1998 1 381 1,500.00 81-7069-511-6

SOJMC 1431 Media and communications : the global challenge - Vol. I Nawal Prabhakar Commonwealth New delhi 1998 1 381 1,500.00 81-7069-511-6

SOJMC 1432 Media and communications : the global challenge - Vol. II Nawal Prabhakar Commonwealth New delhi 1998 1 381 1,500.00 81-7069-511-6

SOJMC 1433 Media and communications : the global challenge - Vol. II Nawal Prabhakar Commonwealth New delhi 1998 1 381 1,500.00 81-7069-511-6

SOJMC 1434 Dictionary of digital media Ramachandra Durai Authors press delhi 2005 1 242 450.00 978-81-727-3250-9

SOJMC 1435 Dictionary of digital media Ramachandra Durai Authors press delhi 2005 1 242 450.00 978-81-727-3250-9

SOJMC 1436 Digital media Mahendra Kumar Goel Rajat publications New delhi 2010 1 266 800.00 978-81-7880-485-9

SOJMC 1437 Digital media Mahendra Kumar Goel Rajat publications New delhi 2010 1 266 800.00 978-81-7880-485-9

SOJMC 1438 Digital media : bulding the global audience T K Ganesh
Gnosis publishersof educational 

books
delhi 2006 1 209 500.00 978-81-890-1211-2

SOJMC 1439 Digital media : bulding the global audience T K Ganesh
Gnosis publishersof educational 

books
delhi 2006 1 209 500.00 978-81-890-1211-2

SOJMC 1440 Digital media : bulding the global audience T K Ganesh
Gnosis publishersof educational 

books
delhi 2006 1 209 500.00 978-81-890-1211-2

SOJMC 1441 Digital media : bulding the global audience T K Ganesh
Gnosis publishersof educational 

books
delhi 2006 1 209 500.00 978-81-890-1211-2

SOJMC 1442 Digital media and weblog : facets of modern journalism A S Shukla Rajat publications New delhi 2010 1 251 800.00 978-81-7880-483-5

SOJMC 1443 Digital media and weblog : facets of modern journalism A S Shukla Rajat publications New delhi 2010 1 251 800.00 978-81-7880-483-5

SOJMC 1444 Electronic media M M Gaur Omega publications New delhi 2017 1 248 900.00 978-81-8961-121

SOJMC 1445 Electronic media M M Gaur Omega publications New delhi 2017 1 248 900.00 978-81-8961-121

SOJMC 1446 Electronic media M M Gaur Omega publications New delhi 2017 1 248 900.00 978-81-8961-121

SOJMC 1447 Electronic media M M Gaur Omega publications New delhi 2017 1 248 900.00 978-81-8961-121

SOJMC 1448 Electronic media and communication research methods G K Parthasarathy
Gnosis publishersof educational 

books
delhi 2006 1 216 550.00 979-81-8901-207-5

SOJMC 1449 Electronic media and communication research methods G K Parthasarathy
Gnosis publishersof educational 

books
delhi 2006 1 216 550.00 979-81-8901-207-5

SOJMC 1450 Dynamics of electronic media Vandana Chauhan Sumit enterprises New delhi 2010 1 246 900.00 978-81-8420-221-2

SOJMC 1451 Dynamics of electronic media Vandana Chauhan Sumit enterprises New delhi 2010 1 246 900.00 978-81-8420-221-2

SOJMC 1452 Electronic journalism : principles and practices Aditya Sengupta Authors press delhi 2006 1 168 575.00 978-81-7273-303-2



SOJMC 1453 Electronic journalism : principles and practices Aditya Sengupta Authors press delhi 2006 1 168 575.00 978-81-7273-303-2

SOJMC 1454 Media technology and english language teaching Jameel Ahmad A P H Publishing New delhi 2016 1 196 595.00 978-81-313-0703-8

SOJMC 1455 Media technology and english language teaching Jameel Ahmad A P H Publishing New delhi 2016 1 196 595.00 978-81-313-0703-8

SOJMC 1456 Dictionary of digital journalism Ramachandra Durai Authors press delhi 2005 1 256 450.00 978-81-7273-251-6

SOJMC 1457 Dictionary of digital journalism Ramachandra Durai Authors press delhi 2005 1 256 450.00 978-81-7273-251-6

SOJMC 1458 Internet journalism in India
Om Gupta and Ajay S 

Jasra
Kanishka publishers, distribut New delhi 2011 1 106 300.00 978-81-7391-517-8

SOJMC 1459 Internet journalism in India
Om Gupta and Ajay S 

Jasra
Kanishka publishers, distribut New delhi 2011 1 106 300.00 978-81-7391-517-8

SOJMC 1460 Media and culture Rajesh Kumar Sumit enterprises delhi 2010 1 304 1,100.00 978-81-8420-210-6

SOJMC 1461 Media and culture Rajesh Kumar Sumit enterprises delhi 2010 1 304 1,100.00 978-81-8420-210-6

SOJMC 1462 Mass media, mass culture and elite Rajesh Kumar Sumit enterprises delhi 2010 1 286 1,000.00 978-81-8420-229-8

SOJMC 1463 Mass media, mass culture and elite Rajesh Kumar Sumit enterprises delhi 2010 1 286 1,000.00 978-81-8420-229-8

SOJMC 1464
Communication and media : studies in ideas, initiatives and 

institutions
Angela Wadia Kanishka publishers, distribut New delhi 2010 1 324 750.00 978-81-7391-282-5

SOJMC 1465
Communication and media : studies in ideas, initiatives and 

institutions
Angela Wadia Kanishka publishers, distribut New delhi 2010 1 324 750.00 978-81-7391-282-5

SOJMC 1466
Mass media and interppersonal communication for social 

awakening

K Candrakandan, J 

Venkata Pirabu, C 
Authors press delhi 2001 1 215 475.00 978-81-7273-058-1

SOJMC 1467
Mass media and interppersonal communication for social 

awakening

K Candrakandan, J 

Venkata Pirabu, C 
Authors press delhi 2001 1 215 475.00 978-81-7273-058-1

SOJMC 1468 Media, youth and values J Josephine Authors press New delhi 2015 1 235 995.00 978-93-5207-123-4

SOJMC 1469 Media, youth and values J Josephine Authors press New delhi 2015 1 235 995.00 978-93-5207-123-4

SOJMC 1470 Portrayal of women in media and literature
Arvind M Nawale, 

Shivani Vashist and 
Access New delhi 2013 1 542 1,600.00 978-93-82647-01-0

SOJMC 1471 Portrayal of women in media and literature
Arvind M Nawale, 

Shivani Vashist and 
Access New delhi 2013 1 542 1,600.00 978-93-82647-01-0

SOJMC 1472 Role of media on sex education 
Neelma Kunwar and 

Amita Yadav
Discovery publishing house New delhi 2011 1 129 425.00 978-81-8356-723-7

SOJMC 1473 Role of media on sex education 
Neelma Kunwar and 

Amita Yadav
Discovery publishing house New delhi 2011 1 129 425.00 978-81-8356-723-7

SOJMC 1474 Children new media J Josephine Authors press 2009 1 170 450.00 978-81-7273-472-5

SOJMC 1475 Children new media J Josephine Authors press 2009 1 170 450.00 978-81-7273-472-5

SOJMC 1476 Children new media J Josephine Authors press 2009 1 170 450.00 978-81-7273-472-5

SOJMC 1477 Children new media J Josephine Authors press 2009 1 170 450.00 978-81-7273-472-5

SOJMC 1478 Media education
Shanmukha Rao Padala, 

N V S Suryanarayana and 
A P H Publishing New delhi 2016 1 162 595.00 978-81-313-0985-8

SOJMC 1479 Media education
Shanmukha Rao Padala, 

N V S Suryanarayana and 
A P H Publishing New delhi 2016 1 162 595.00 978-81-313-0985-8

SOJMC 1480 Media education
Shanmukha Rao Padala, 

N V S Suryanarayana and 
A P H Publishing New delhi 2016 1 162 595.00 978-81-313-0985-8

SOJMC 1481 Media education
Shanmukha Rao Padala, 

N V S Suryanarayana and 
A P H Publishing New delhi 2016 1 162 595.00 978-81-313-0985-8

SOJMC 1482 Media education Amita Bhatnagar A P H Publishing New delhi 2016 1 125 395.00 978-81-7946-012-2

SOJMC 1483 Media education Amita Bhatnagar A P H Publishing New delhi 2016 1 125 395.00 978-81-7946-012-2

SOJMC 1484 Media education Amita Bhatnagar A P H Publishing New delhi 2016 1 125 395.00 978-81-7946-012-2

SOJMC 1485 Media education Amita Bhatnagar A P H Publishing New delhi 2016 1 125 395.00 978-81-7946-012-2

SOJMC 1486 Media economics Javed Shaikh Windom press New delhi 2014 1 295 1,150.00 978-93-83318-04-9

SOJMC 1487 Media economics Javed Shaikh Windom press New delhi 2014 1 295 1,150.00 978-93-83318-04-9

SOJMC 1488 Media economics Javed Shaikh Windom press New delhi 2014 1 295 1,150.00 978-93-83318-04-9

SOJMC 1489 India news media : from observer to participant
Usha M Rodrigues and 

Maya Ranganathan
Sage New delhi 2015 1 240 950.00 978-93-5150-050-6

SOJMC 1490 India news media : from observer to participant
Usha M Rodrigues and 

Maya Ranganathan
Sage New delhi 2015 1 240 950.00 978-93-5150-050-6

SOJMC 1491 Media in Modern India Manoj Rajan Deep & deep publications New delhi 2011 1 318 980.00 978-81-8450-352-4

SOJMC 1492 Media in Modern India Manoj Rajan Deep & deep publications New delhi 2011 1 318 980.00 978-81-8450-352-4

SOJMC 1493 Media research : cross-sectional analysis Uma Joshi Authors press delhi 2009 1 371 750.00 978-81-7273-090-1

SOJMC 1494 Media research : cross-sectional analysis Uma Joshi Authors press delhi 2009 1 371 750.00 978-81-7273-090-1

SOJMC 1495 Sting  operation by media Ajay Dash Discovery publishing house New delhi 2016 1 255 925.00 978-93-5056-630-5

SOJMC 1496 Sting  operation by media Ajay Dash Discovery publishing house New delhi 2016 1 255 925.00 978-93-5056-630-5

SOJMC 1497 Sting operation Manorma Singh Discovery publishing house New delhi 2007 1 257 675.00 978-93-5056-628-2

SOJMC 1498 Sting operation Manorma Singh Discovery publishing house New delhi 2007 1 257 675.00 978-93-5056-628-2

SOJMC 1499 Media audience research : a guide fo professionals
Graham Mytton, Peter 

Diem and Piet Hein Van 
Sage New delhi 2016 3 281 650.00 978-93-515-0643-0

SOJMC 1500 Media audience research : a guide fo professionals
Graham Mytton, Peter 

Diem and Piet Hein Van 
Sage New delhi 2016 3 281 650.00 978-93-515-0643-0

SOJMC 1501 Journalism and electronic media S K Bansal A P H Publishing New delhi 2013 1 256 595.00 978-81-1330-065-7

SOJMC 1502 Deifferent dimensions of new media Sandeep Kumar srivastava Kanishka publishers, distribut New delhi 2015 1 195 650.00 978-81-8457-648-1

SOJMC 1503 Journalism : editing and reporting Ajay Dash Omega publications New delhi 2015 1 270 700.00 978-81-8455-128-0

SOJMC 1504 Journalism : editing and reporting Ajay Dash Omega publications New delhi 2015 1 270 700.00 978-81-8455-128-0



SOJMC 1505 Journalism : editing and reporting Ajay Dash Omega publications New delhi 2015 1 270 700.00 978-81-8455-128-0

SOJMC 1506 Journalism : editing and reporting Ajay Dash Omega publications New delhi 2015 1 270 700.00 978-81-8455-128-0

SOJMC 1507 Reporting and editing in journalism
K C Sharma and 

Anupama Sharma Pathak
Deep & deep publications New delhi 2011 1 503 1,580.00 978-81-8450-376-0

SOJMC 1508 Reporting and editing in journalism
K C Sharma and 

Anupama Sharma Pathak
Deep & deep publications New delhi 2011 1 503 1,580.00 978-81-8450-376-0

SOJMC 1509 News coverage reporting and editing Shymali Bhattacharjee Kanishka publishers, distribut New delhi 2010 1 330 850.00 978-81-8457-176-9

SOJMC 1510 News coverage reporting and editing Shymali Bhattacharjee Kanishka publishers, distribut New delhi 2010 1 330 850.00 978-81-8457-176-9

SOJMC 1511 Tv journalism Navodita Pande A P H Publishing New delhi 2012 1 220 595.00 978-81-313-1471-5

SOJMC 1512 Fundamentals of reporting and editing Ambrish Saxena Kanishka publishers, distribut New delhi 2016 1 358 750.00 978-81-7391-972-5

SOJMC 1513 Fundamentals of reporting and editing Ambrish Saxena Kanishka publishers, distribut New delhi 2016 1 358 750.00 978-81-7391-972-5

SOJMC 1514
Master of the newsroom, K. Shivram : the man and the 

journalist
P K Ravindranath Authors press delhi 2008 1 120 350.00 978-81-7273-396-4

SOJMC 1515
Master of the newsroom, K. Shivram : the man and the 

journalist
P K Ravindranath Authors press delhi 2008 1 120 350.00 978-81-7273-396-4

SOJMC 1516
Master of the newsroom, K. Shivram : the man and the 

journalist
P K Ravindranath Authors press delhi 2008 1 120 350.00 978-81-7273-396-4

SOJMC 1517
Master of the newsroom, K. Shivram : the man and the 

journalist
P K Ravindranath Authors press delhi 2008 1 120 350.00 978-81-7273-396-4

SOJMC 1518 Introduction to news reporting Manoranjan Tripathy Authors press delhi 2007 1 176 450.00 978-81-7273-404-6

SOJMC 1519 Introduction to news reporting Manoranjan Tripathy Authors press delhi 2007 1 176 450.00 978-81-7273-404-6

SOJMC 1520 Introduction to news reporting Manoranjan Tripathy Authors press delhi 2007 1 176 450.00 978-81-7273-404-6

SOJMC 1521 Introduction to news reporting Manoranjan Tripathy Authors press delhi 2007 1 176 450.00 978-81-7273-404-6

SOJMC 1522 Digital newsroom Balakrishna Aiyer Authors press delhi 2005 1 118 300.00 978-81-7273-260-8

SOJMC 1523 Digital newsroom Balakrishna Aiyer Authors press delhi 2005 1 118 300.00 978-81-7273-260-8

SOJMC 1524 Digital newsroom Balakrishna Aiyer Authors press delhi 2005 1 118 300.00 978-81-7273-260-8

SOJMC 1525 Digital newsroom Balakrishna Aiyer Authors press delhi 2005 1 118 300.00 978-81-7273-260-8

SOJMC 1526 Newspaper and naxalite movement J Madhu Babu Kanishka publishers, distribut New delhi 2010 1 215 595.00 978-81-8457-215-5

SOJMC 1527 Newspaper and naxalite movement J Madhu Babu Kanishka publishers, distribut New delhi 2010 1 215 595.00 978-81-8457-215-5

SOJMC 1528 A textbook of newspaper management Anirudh Choudhury Windom press New delhi 2013 1 302 1,150.00 978-93-82006-45-9

SOJMC 1529 A textbook of newspaper management Anirudh Choudhury Windom press New delhi 2013 1 302 1,150.00 978-93-82006-45-9

SOJMC 1530 A textbook of newspaper management Anirudh Choudhury Windom press New delhi 2013 1 302 1,150.00 978-93-82006-45-9

SOJMC 1531 News writing George A Hough Kanishka publishers, distribut New delhi 2014 1 484 895.00 81-7391-279-3

SOJMC 1532 News writing George A Hough Kanishka publishers, distribut New delhi 2014 1 484 895.00 81-7391-279-3

SOJMC 1533 Opinion writing A Dash Discovery publishing house New delhi 2009 1 299 995.00 978-81-8356-432-8

SOJMC 1534 Opinion writing A Dash Discovery publishing house New delhi 2009 1 299 995.00 978-81-8356-432-8

SOJMC 1535 News reporting and editing
Jan R Hakemulder, Fay 

AC de Jonge and P P 
Anmol publications New delhi 2006 1 262 700.00 978-81-2610-069-9

SOJMC 1536 Dictionary of printing and typography Manoranjan Tripathy Authors press delhi 2007 1 209 475.00 978-81-7272-410-7

SOJMC 1537 Dictionary of printing and typography Manoranjan Tripathy Authors press delhi 2007 1 209 475.00 978-81-7272-410-7

SOJMC 1538 Basic source material for news writing M K Joseph Anmol publications New delhi 2006 1 355 900.00 978-81-7488-601-9

SOJMC 1539 Basic source material for news writing M K Joseph Anmol publications New delhi 2006 1 355 900.00 978-81-7488-601-9

SOJMC 1540 News, audiences and everyday life Shyam Nath Authors press delhi 2002 1 330 1,200.00 978-81-7273-094-9

SOJMC 1541 News, audiences and everyday life Shyam Nath Authors press delhi 2002 1 330 1,200.00 978-81-7273-094-9

SOJMC 1542 Television and radio broadcasting R C Ramanujam A P H Publishing New delhi 2016 1 272 695.00 978-81-313-1111-0

SOJMC 1543 Television and radio broadcasting R C Ramanujam A P H Publishing New delhi 2016 1 272 695.00 978-81-313-1111-0

SOJMC 1544 Television and radio broadcasting R C Ramanujam A P H Publishing New delhi 2016 1 272 695.00 978-81-313-1111-0

SOJMC 1545 Television and radio broadcasting R C Ramanujam A P H Publishing New delhi 2016 1 272 695.00 978-81-313-1111-0

SOJMC 1546 Television and radio broadcasting R C Ramanujam A P H Publishing New delhi 2016 1 272 695.00 978-81-313-1111-0

SOJMC 1547 Television and radio broadcasting R C Ramanujam A P H Publishing New delhi 2016 1 272 695.00 978-81-313-1111-0

SOJMC 1548 Television in india : many faces Mira K Desai Authors press delhi 2010 1 211 600.00 978-81-7273-555-5

SOJMC 1549 Television in india : many faces Mira K Desai Authors press delhi 2010 1 211 600.00 978-81-7273-555-5

SOJMC 1550 Television in india : many faces Mira K Desai Authors press delhi 2010 1 211 600.00 978-81-7273-555-5

SOJMC 1551 Television in india : many faces Mira K Desai Authors press delhi 2010 1 211 600.00 978-81-7273-555-5

SOJMC 1552 Television advertising Kumari Reena A P H Publishing New delhi 2012 1 115 295.00 978-81-313-1553-8

SOJMC 1553 Television advertising Kumari Reena A P H Publishing New delhi 2012 1 115 295.00 978-81-313-1553-8

SOJMC 1554 Television advertising Kumari Reena A P H Publishing New delhi 2012 1 115 295.00 978-81-313-1553-8

SOJMC 1555 Television advertising Kumari Reena A P H Publishing New delhi 2012 1 115 295.00 978-81-313-1553-8

SOJMC 1556 Television production news programme Somanath Sahoo A P H Publishing New delhi 2016 1 128 395.00 978-93-85876-71-4



SOJMC 1557 Television production news programme Somanath Sahoo A P H Publishing New delhi 2016 1 128 395.00 978-93-85876-71-4

SOJMC 1558 Television production news programme Somanath Sahoo A P H Publishing New delhi 2016 1 128 395.00 978-93-85876-71-4

SOJMC 1559 Television production news programme Somanath Sahoo A P H Publishing New delhi 2016 1 128 395.00 978-93-85876-71-4

SOJMC 1560 Radio in new avatar Am to FM Ambrish Saxena Kanishka Publishers New delhi 2011 1 590 1,295.00 978-81-8457-265-0

SOJMC 1561 Radio in new avatar Am to FM Ambrish Saxena Kanishka Publishers New delhi 2011 1 590 1,295.00 978-81-8457-265-0

SOJMC 1562 Role of radio in primary education K John Babu Kanishka publishers, distribut New delhi 2010 1 210 550.00 978-81-8457-216-2

SOJMC 1563 Role of radio in primary education K John Babu Kanishka publishers, distribut New delhi 2010 1 210 550.00 978-81-8457-216-2

SOJMC 1564 Radio broadcasting : a reader's guide K Parameswaran Authors press New delhi 2012 1 167 450.00 978-81-7273-651-4

SOJMC 1565 Radio broadcasting : a reader's guide K Parameswaran Authors press New delhi 2012 1 167 450.00 978-81-7273-651-4

SOJMC 1566 Digital television journalism Balakrishna Aiyer Authors press New delhi 2016 1 176 750.00 81-7273-355-0

SOJMC 1567 Digital television journalism Balakrishna Aiyer Authors press New delhi 2016 1 176 750.00 81-7273-355-0

SOJMC 1568 Digital television journalism Balakrishna Aiyer Authors press New delhi 2005 1 176 750.00 81-7273-355-0

SOJMC 1569 Digital television journalism Balakrishna Aiyer Authors press New delhi 2005 1 176 750.00 81-7273-355-0

SOJMC 1570 Handbook of right to information Gyanender Singh Omega publications New delhi 2010 1 264 750.00 978-81-8455-246-1

SOJMC 1571 Handbook of right to information Gyanender Singh Omega publications New delhi 2010 1 264 750.00 978-81-8455-246-1

SOJMC 1572 Handbook of right to information Gyanender Singh Omega publications New delhi 2010 1 264 750.00 978-81-8455-246-1

SOJMC 1573 Handbook of right to information Gyanender Singh Omega publications New delhi 2010 1 264 750.00 978-81-8455-246-1

SOJMC 1574 Information communication technology and education M L Narasaiah Discovery publishing house New delhi 2015 1 140 400.00 81-8356-236-1

SOJMC 1575 Information communication technology and education M L Narasaiah Discovery publishing house New delhi 2015 1 140 400.00 81-8356-236-1

SOJMC 1576 Information communication technology and education M L Narasaiah Discovery publishing house New delhi 2015 1 140 400.00 81-8356-236-1

SOJMC 1577 Information communication technology and education M L Narasaiah Discovery publishing house New delhi 2015 1 140 400.00 81-8356-236-1

SOJMC 1578 Right to information and freedom of press J K Singh A P H Publishing New delhi 2011 1 276 695.00 978-81-313-1112-7

SOJMC 1579 Right to information and freedom of press J K Singh A P H Publishing New delhi 2011 1 276 695.00 978-81-313-1112-7

SOJMC 1580 Right to information and freedom of press J K Singh A P H Publishing New delhi 2011 1 276 695.00 978-81-313-1112-7

SOJMC 1581 Freedom of press in the russian federation Shyam Nath Authors press New delhi 2001 1 242 475.00 978-81-7273-056-7

SOJMC 1582 Freedom of press in the russian federation Shyam Nath Authors press New delhi 2001 1 242 475.00 978-81-7273-056-7

SOJMC 1583 Freedom of press Ajay Dash Discovery publishing house New delhi 2012 1 281 725.00 978-81-8356-320-8

SOJMC 1584 Freedom of press Ajay Dash Discovery publishing house New delhi 2012 1 281 725.00 978-81-8356-320-8

SOJMC 1585 Freedom of press Ajay Dash Discovery publishing house New delhi 2012 1 281 725.00 978-81-8356-320-8

SOJMC 1586 Freedom of press Ajay Dash Discovery publishing house New delhi 2012 1 281 725.00 978-81-8356-320-8

SOAPRE 1587 Public relations : prinnciples and functions
Naval Prabhakar and 

Narendra Basu
Commonwealth delhi 2008 1 279 825.00 81-311-0028-6

SOAPRE 1588 Public relations : prinnciples and functions
Naval Prabhakar and 

Narendra Basu
Commonwealth delhi 2008 1 279 825.00 81-311-0028-6

SOAPRE 1589 Public relations : prinnciples and functions
Naval Prabhakar and 

Narendra Basu
Commonwealth delhi 2008 1 279 825.00 81-311-0028-6

SOAPRE 1590
Public relations : bridging technologies and monitoring 

public and the media
Manoranjan Tripathy Authors press New delhi 2011 1 253 725.00 978-81-7273-561-6

SOAPRE 1591
Public relations : bridging technologies and monitoring 

public and the media
Manoranjan Tripathy Authors press New delhi 2011 1 253 725.00 978-81-7273-561-6

SOAPRE 1592
Public relations : bridging technologies and monitoring 

public and the media
Manoranjan Tripathy Authors press New delhi 2011 1 253 725.00 978-81-7273-561-6

SOAPRE 1593
Public relations : bridging technologies and monitoring 

public and the media
Manoranjan Tripathy Authors press New delhi 2011 1 253 725.00 978-81-7273-561-6

SOAPRE 1594 Public relatins
K Chandrakandan, C 

Karthikeyan, C 
Authors press New delhi 1 90 250.00 978-81-7273-096-3

SOAPRE 1595 Public relatins
K Chandrakandan, C 

Karthikeyan, C 
Authors press New delhi 1 90 250.00 978-81-7273-096-3

SOJMC 1596 Professional journalism and public relations A S Shukla Rajat publications New delhi 2012 1 253 800.00 978-81-7880-479-8

SOHT 1597 Introduction to tourism M A Khan Anmol publications New delhi 2005 1 407 600.00 978-81-2612-299-8

SOHT 1598 Introduction to tourism M A Khan Anmol publications New delhi 2005 1 407 600.00 978-81-2612-299-8

SOHT 1599 Textbook of tourism D K Singh Aman publications New delhi 2007 1 302 280.00 978-81-8204-042-7

SOHT 1600 Textbook of tourism D K Singh Aman publications New delhi 2007 1 302 280.00 978-81-8204-042-7

SOHT 1601 Fundamentals of tourism system A K Raina and R C Lodha Kanishka publishers, distribut New delhi 2008 2 256 550.00 978-81-7391-652-6

SOHT 1602 Fundamentals of tourism system A K Raina and R C Lodha Kanishka publishers, distribut New delhi 2008 2 256 550.00 978-81-7391-652-6

SOHT 1603
Fundamentals of tourism and indian religion : principles 

and practices

Chaman Lal Raina and 

Abhinav Kumar Raina
Kanishka publishers, distribut New delhi 2005 1 224 495.00 978-81-7391-709-7

SOHT 1604
Fundamentals of tourism and indian religion : principles 

and practices

Chaman Lal Raina and 

Abhinav Kumar Raina
Kanishka publishers, distribut New delhi 2005 1 224 495.00 978-81-7391-709-7

SOHT 1605 Tourism management Saurabh Dixit A P H Publishing New delhi 2012 1 195 595.00 978-81-3131-567-5

SOHT 1606 Tourism management Saurabh Dixit A P H Publishing New delhi 2012 1 195 595.00 978-81-3131-567-5

SOHT 1607 Tourism management Saurabh Dixit A P H Publishing New delhi 2012 1 195 595.00 978-81-3131-567-5

SOHT 1608 Tourism management 
Jagir Singh Bajwa and 

Ravinder Kaur
A P H Publishing New delhi 2013 1 297 595.00 978-81-3130-047-3



SOHT 1609 Tourism management 
Jagir Singh Bajwa and 

Ravinder Kaur
A P H Publishing New delhi 2013 1 297 595.00 978-81-3130-047-3

SOHT 1610 Tourism management 
Jagir Singh Bajwa and 

Ravinder Kaur
A P H Publishing New delhi 2013 1 297 595.00 978-81-3130-047-3

SOHT 1611 Tourism management Anil Sharma Maxford Books New delhi 2013 1 378 990.00 978-81-8116-025-6

SOHT 1612 Tourism management Anil Sharma Maxford Books New delhi 2013 1 378 990.00 978-81-8116-025-6

SOHT 1613 Relationship of hotel and tourism management Pulak Buragohain Murari lal & sons New delhi 2009 1 208 500.00 978-81-8923-995-4

SOHT 1614 Relationship of hotel and tourism management Pulak Buragohain Murari lal & sons New delhi 2009 1 208 500.00 978-81-8923-995-4

SOHT 1615 Effective tourism management Y P Singh Anmol publications New delhi 2001 1 290 1,500.00 81-261-0778-2

SOHT 1616 Effective tourism management Y P Singh Anmol publications New delhi 2001 1 290 1,500.00 81-261-0778-2

SOHT 1617 A complete book on tourism and travel management Vishal Agnihotri Cyber tech publications New delhi 2007 1 248 650.00 978-81-7884-297-4

SOHT 1618 A complete book on tourism and travel management Vishal Agnihotri Cyber tech publications New delhi 2007 1 248 650.00 978-81-7884-297-4

SOHT 1619 Tourism management in india Javaid Akhtar A P H Publishing New delhi 2009 1 173 495.00 978-81-313-0528-7

SOHT 1620 Tourism management in india Javaid Akhtar A P H Publishing New delhi 2009 1 173 495.00 978-81-313-0528-7

SOHT 1621 Tourism management in india Javaid Akhtar A P H Publishing New delhi 2009 1 173 495.00 978-81-313-0528-7

SOHT 1622 Tourism management : problems and prospects Bijender K Punia A P H Publishing New delhi 2013 1 199 595.00 81-7024-643-1

SOHT 1623 Tourism management : problems and prospects Bijender K Punia A P H Publishing New delhi 2013 1 199 595.00 81-7024-643-1

SOHT 1624 Tourism management : problems and prospects Bijender K Punia A P H Publishing New delhi 2013 1 199 595.00 81-7024-643-1

SOHT 1625 Tourism management
Mukesh Ranga and 

Devesh Nigam
Abhijeet publication delhi 2003 1 320 750.00 81-88683-09-4

SOHT 1626 Tourism management
Mukesh Ranga and 

Devesh Nigam
Abhijeet publication delhi 2003 1 320 750.00 81-88683-09-4

SOHT 1627 Tourism : today and tomorrow Praveen Sethi Anmol publications New delhi 2005 1 303 700.00 978-81-2610-446-8

SOHT 1628 Tourism : today and tomorrow Praveen Sethi Anmol publications New delhi 2005 1 303 700.00 978-81-2610-446-8

SOHT 1629
Cultural tourism in a changing world : politics, participation 

and (re) presentation

Melanie K Smith and 

Mike Robinson
CBS publishers & distributors New delhi 2009 1 303 978-81-2391-713-9

SOHT 1630
Cultural tourism in a changing world : politics, participation 

and (re) presentation

Melanie K Smith and 

Mike Robinson
CBS publishers & distributors New delhi 2009 1 303 978-81-2391-713-9

SOHT 1631 World tourism in 21st century Raj Bahadur Sharma Alfa publication New delhi 2006 1 283 695.00 978-81-8958-218-0

SOHT 1632 World tourism in 21st century Raj Bahadur Sharma Alfa publication New delhi 2006 1 283 695.00 978-81-8958-218-0

SOHT 1633 International tourism Motiram Sonali publications New delhi 2010 1 154 350.00 8188836-19-2

SOHT 1634 International tourism Motiram Sonali publications New delhi 2010 1 154 350.00 8188836-19-2

SOHT 1635 International tourism : potentials measurement and prospects R K Pruthi Rajat publications New delhi 2004 1 340 650.00 978-81-7880-131-5

SOHT 1636 International tourism : potentials measurement and prospects R K Pruthi Rajat publications New delhi 2004 1 340 650.00 978-81-7880-131-5

SOHT 1637 International tourism : potentials measurement and prospects R K Pruthi Rajat publications New delhi 2004 1 340 650.00 978-81-7880-131-5

SOHT 1638 International tourism : potentials measurement and prospects R K Pruthi Rajat publications New delhi 2004 1 340 650.00 978-81-7880-131-5

SOHT 1639 Tourism and intercultural exchange : why tourism matters
Gavin Jack and Alison 

Phipps
CBS publishers & distributors New delhi 2009 1 181 978-81-239-1714-6

SOHT 1640 Tourism and intercultural exchange : why tourism matters
Gavin Jack and Alison 

Phipps
CBS publishers & distributors New delhi 2009 1 181 978-81-239-1714-6

SOHT 1641 Tourism in India : perspective and challenges Romila Chawla Sonali publications New delhi 2015 1 291 600.00 81-88836-12-5

SOHT 1642 Tourism in India : perspective and challenges Romila Chawla Sonali publications New delhi 2015 1 291 600.00 81-88836-12-5

SOHT 1643 Indian tourism business : a legal perspetive Manohar Sajnani Gyan publishing house New delhi 2008 1 267 400.00 81-212-0621-9

SOHT 1644 Indian tourism business : a legal perspetive Manohar Sajnani Gyan publishing house New delhi 2008 1 267 400.00 81-212-0621-9

SOHT 1645 Tourism and cultural heritage of India Neeraj Agarwal Aman publications New delhi 2015 1 420 978-81-8204-081-6

SOHT 1646 Tourism and cultural heritage of India Neeraj Agarwal Aman publications New delhi 2015 1 420 978-81-8204-081-6

SOHT 1647 Wildlife tourism and development Romila Chawla Sonali publications New delhi 2010 1 242 525.00 81-88836-13-3

SOHT 1648 Wildlife tourism and development Romila Chawla Sonali publications New delhi 2010 1 242 525.00 81-88836-13-3

SOHT 1649 Tourism research planning and development Romila Chawla Sonali publications New delhi 2010 1 307 650.00 81-88836-15-X

SOHT 1650 Tourism research planning and development Romila Chawla Sonali publications New delhi 2010 1 307 650.00 81-88836-15-X

SOHT 1651 Tourism development Ritanjali Dash A P H Publishing New delhi 2016 1 284 995.00 978-93-3132-734-5

SOHT 1652 Tourism development Ritanjali Dash A P H Publishing New delhi 2016 1 284 995.00 978-93-3132-734-5

SOHT 1653 Tourism development Ritanjali Dash A P H Publishing New delhi 2016 1 284 995.00 978-93-3132-734-5

SOHT 1654 Adventure tourism Romila Chawla Rajat publications New delhi 2008 1 306 700.00 978-81-7880-339-5

SOHT 1655 Adventure tourism Romila Chawla Rajat publications New delhi 2008 1 306 700.00 978-81-7880-339-5

SOHT 1656 New dimensions of tourism today Nikunj Tarun Alfa publication New delhi 2006 1 273 850.00 978-81-8958-206-7

SOHT 1657 New dimensions of tourism today Nikunj Tarun Alfa publication New delhi 2006 1 273 850.00 978-81-8958-206-7

SOHT 1658 Tourism economics Sipra Mukhopadhyay Ane Books New delhi 2010 1 276 395.00 978-81-8052-177-5

SOHT 1659 Tourism economics Sipra Mukhopadhyay Ane Books New delhi 2010 1 276 395.00 978-81-8052-177-5

SOHT 1660 Tourism economics Sipra Mukhopadhyay Ane Books New delhi 2010 1 276 395.00 978-81-8052-177-5



SOHT 1661 Tourism and economics Saurabh Kumar Dixit Mohit publications New delhi 2005 1 246 595.00 978-81-7445-315-0

SOHT 1662 Tourism and economics Saurabh Kumar Dixit Mohit publications New delhi 2005 1 246 595.00 978-81-7445-315-0

SOHT 1663 Wildlife tourism 
David Newsome, Ross 

Dowling and Susan 
CBS publishers & distributors New delhi 2009 1 299 978-81-239-1711-5

SOHT 1664 Wildlife tourism 
David Newsome, Ross 

Dowling and Susan 
CBS publishers & distributors New delhi 2009 1 299 978-81-239-1711-5

SOHT 1665 Dynamic Tourism Priscilla Boniface CBS publishers & distributors New delhi 2009 1 188 978-81-239-1710-8

SOHT 1666 Dynamic Tourism Priscilla Boniface CBS publishers & distributors New delhi 2009 1 188 978-81-239-1710-8

SOHT 1667 Tourism marketing R K Malhotra Anmol publications New delhi 2005 1 360 1,100.00 978-81-7488-702-3

SOHT 1668 Tourism marketing R K Malhotra Anmol publications New delhi 2005 1 360 1,100.00 978-81-7488-702-3

SOHT 1669 Tourism marketing M A Khan Anmol publications New delhi 2005 1 377 600.00 978-81-2612-301-8

SOHT 1670 Tourism marketing M A Khan Anmol publications New delhi 2005 1 377 600.00 978-81-2612-301-8

SOHT 1671 Indian tourism : a view from outside
Monika Prakash, Nimit 

Chowdhary and Parikshat 
Kanishka publishers, distribut New delhi 2016 1 216 695.00 978-81-8457-704-4

SOHT 1672 Tourism : marketing and advertising V S Dahiya Cyber tech publications New delhi 2008 1 272 700.00 978-81-7884-375-9

SOHT 1673 Tourism : marketing and advertising V S Dahiya Cyber tech publications New delhi 2008 1 272 700.00 978-81-7884-375-9

SOHT 1674
Tourism and transport management : practice and 

procedures
Ratandeep Singh Kanishka publishers, distribut New delhi 2008 1 322 750.00 978-81-8457-075-5

SOHT 1675
Tourism and transport management : practice and 

procedures
Ratandeep Singh Kanishka publishers, distribut New delhi 2008 1 322 750.00 978-81-8457-075-5

SOHT 1676 Dictionary of Travel, Tourism and Hospitality Terms
Robert harris and Joy 

Howard

Global booh & subsciption 

services
New delhi 2001 1 223 978-81-7512-023-5

SOHT 1677 Dictionary of Travel, Tourism and Hospitality Terms
Robert harris and Joy 

Howard

Global booh & subsciption 

services
New delhi 2001 1 223 978-81-7512-023-5

SOHT 1678 Millennium trends in travel and tourism Praveen Sethi Rajat publications New delhi 2002 1 305 900.00 81-7880-046-2

SOHT 1679 Millennium trends in travel and tourism Praveen Sethi Rajat publications New delhi 2002 1 305 900.00 81-7880-046-2

SOHT 1680 Air travel ticketing and fare construction Anil Parmod Rastogi Aman publications New delhi 2016 1 272 800.00 978-81-8204-037-3

SOHT 1681 Air travel ticketing and fare construction Anil Parmod Rastogi Aman publications New delhi 2016 1 272 800.00 978-81-8204-037-3

SOHT 1682 Travel agency and tour operation : concepts and principles Jagmohan Negi Kanishka publishers, distribut New delhi 2015 1 498 995.00 978-81-7391-171-2

SOHT 1683 Travel agency and tour operation : concepts and principles Jagmohan Negi Kanishka publishers, distribut New delhi 2015 1 498 995.00 978-81-7391-171-2

SOHT 1684 Travel agency operations A P Rastogi Aman publications New delhi 2016 1 279 800.00 978-81-8204-036-6

SOHT 1685 Travel agency operations A P Rastogi Aman publications New delhi 2016 1 279 800.00 978-81-8204-036-6

SOHT 1686 Travel agency and ticketing Bimal Kumar Kapoor Murari lal & sons New delhi 2007 1 248 500.00 978-81-89239-52-7

SOHT 1687 Travel agency and ticketing Bimal Kumar Kapoor Murari lal & sons New delhi 2007 1 248 500.00 978-81-89239-52-7

SOHT 1688 Hotel housekeeping : operations and management 
G Raghubalan and 

Smritee Raghubalan
Oxford New delhi 2016 3 790 695.00 978-01-9945-174-6

SOHT 1689 Hotel housekeeping : operations and management 
G Raghubalan and 

Smritee Raghubalan
Oxford New delhi 2016 3 790 695.00 978-01-9945-174-6

SOHT 1690 Basics of hotel housekeeping operations
Suvradeep Gauranga 

Ghosh
The hospitallity press delhi 2016 1 297 495.00 978-81-9320-322-4

SOHT 1691 Basics of hotel housekeeping operations
Suvradeep Gauranga 

Ghosh
The hospitallity press delhi 2016 1 297 495.00 978-81-9320-322-4

SOHT 1692 House-keeping management in hotels
Anita Banerjee and B K 

Chakravarti
A P H Publishing New delhi 2012 1 320 795.00 978-81-3130-184-5

SOHT 1693 House-keeping management in hotels
Anita Banerjee and B K 

Chakravarti
A P H Publishing New delhi 2012 1 320 795.00 978-81-3130-184-5

SOHT 1694 House-keeping management in hotels
Anita Banerjee and B K 

Chakravarti
A P H Publishing New delhi 2012 1 320 795.00 978-81-3130-184-5

SOHT 1695 Organisation of house keeping management R K singh Aman publications New delhi 2005 1 305 650.00 978-81-8204-006-9

SOHT 1696 Organisation of house keeping management R K singh Aman publications New delhi 2005 1 305 650.00 978-81-8204-006-9

SOHT 1697 Housekeeping management D K Aggarwal Aman publications New delhi 2006 1 264 600.00 978-81-8204-023-6

SOHT 1698 Housekeeping management D K Aggarwal Aman publications New delhi 2006 1 264 600.00 978-81-8204-023-6

SOHT 1699 Hotel housekeeping : a training manual Sudhir Andrews McGraw Hill Education Chennai 2016 3 334 978-1-25-900498-8

SOHT 1700 Hotel housekeeping : a training manual Sudhir Andrews McGraw Hill Education Chennai 2016 3 334 978-1-25-900498-8

SOHT 1701 Hotel housekeeping : a training manual Sudhir Andrews McGraw Hill Education Chennai 2016 3 334 978-1-25-900498-8

SOHT 1702 Banquet management and room division D K Aggarwal Aman publications New delhi 2006 1 242 600.00 978-81-8204-026-7

SOHT 1703 Banquet management and room division D K Aggarwal Aman publications New delhi 2006 1 242 600.00 978-81-8204-026-7

SOHT 1704 Hotel accommodation : operation and management V K Srivastav Aman publications New delhi 2008 1 298 900.00 978-81-8204-045-8

SOHT 1705 Hotel accommodation : operation and management V K Srivastav Aman publications New delhi 2008 1 298 900.00 978-81-8204-045-8

SOHT 1706 Textbook of hotel communication
Nisheeth Srivastava and 

Amrit Pal Singh Jolly
Naman Publisher & distributors New delhi 2012 1 293 250.00 978-93-91735-08-4

SOHT 1707 Textbook of hotel communication
Nisheeth Srivastava and 

Amrit Pal Singh Jolly
Naman Publisher & distributors New delhi 2012 1 293 250.00 978-93-91735-08-4

SOHT 1708 Hotel management : marketing, sales and accounting Mridula Mirajkar Kanishka publishers, distribut New delhi 2008 1 272 695.00 978-81-8457-093-9

SOHT 1709 Hotel management : marketing, sales and accounting Mridula Mirajkar Kanishka publishers, distribut New delhi 2008 1 272 695.00 978-81-8457-093-9

SOHT 1710 Hotel management B K Chakravarti A P H Publishing New delhi 2015 1 303 695.00 978-81-313-0334-4

SOHT 1711 Hotel management B K Chakravarti A P H Publishing New delhi 2015 1 303 695.00 978-81-313-0334-4

SOHT 1712 Hotel management B K Chakravarti A P H Publishing New delhi 2015 1 303 695.00 978-81-313-0334-4



SOHT 1713 Text book of computers for hotel management Sonia Rahul Sharma Aman publications New delhi 2013 1 512 470.00 978-81-8204-039-7

SOHT 1714 Text book of computers for hotel management Sonia Rahul Sharma Aman publications New delhi 2013 1 512 470.00 978-81-8204-039-7

SOHT 1715
Grading and classification of hotels, tourism resorts and 

restaurants : principles and practices 
Jagmohan Negi Kanishka publishers, distribut New delhi 2003 1 319 695.00 81-7391-568-7

SOHT 1716
Grading and classification of hotels, tourism resorts and 

restaurants : principles and practices 
Jagmohan Negi Kanishka publishers, distribut New delhi 2003 1 319 695.00 81-7391-568-7

SOHT 1717 Elements of hotel accountancy
G S Rawat, J Negi and N 

Gupta
Aman publications New delhi 2017 1 374 330.00 978-81-8204-063-9

SOHT 1718 Elements of hotel accountancy
G S Rawat, J Negi and N 

Gupta
Aman publications New delhi 2017 1 374 330.00 978-81-8204-063-9

SOHT 1719 Hotel law Jyotsana Rajat publications New delhi 2008 1 279 750.00 978-81-7880-400-2

SOHT 1720 Hotel law Jyotsana Rajat publications New delhi 2008 1 279 750.00 978-81-7880-400-2

SOHT 1721 Hotel lodging, restaurant and resort management R K Arora A P H Publishing New delhi 2011 1 251 795.00 978-81-313-1021-2

SOHT 1722 Hotel lodging, restaurant and resort management R K Arora A P H Publishing New delhi 2011 1 251 795.00 978-81-313-1021-2

SOHT 1723 Hotel lodging, restaurant and resort management R K Arora A P H Publishing New delhi 2011 1 251 795.00 978-81-313-1021-2

SOHT 1724 Safety and security in hotels and restaurants R K singh Aman publications New delhi 2007 1 267 650.00 978-81-8204-035-9

SOHT 1725 Safety and security in hotels and restaurants R K singh Aman publications New delhi 2007 1 267 650.00 978-81-8204-035-9

SOHT 1726 Restaurant management V K Gupta Aman publications New delhi 2007 1 272 650.00 978-81-8204-038-0

SOHT 1727 Restaurant management V K Gupta Aman publications New delhi 2007 1 272 650.00 978-81-8204-038-0

SOHT 1728 Text book of hotel engineering R C Gupta Aman publications New delhi 2015 1 217 375.00 978-81-8204-093-9

SOHT 1729 Text book of hotel engineering R C Gupta Aman publications New delhi 2015 1 217 375.00 978-81-8204-093-9

SOHT 1730 Hotel reception
Suvradeep Gauranga 

Ghosh and Nripendra 
The hospitallity press New delhi 2016 1 274 400.00 978-81-932032-5-5

SOHT 1731 Hotel reception
Suvradeep Gauranga 

Ghosh and Nripendra 
The hospitallity press New delhi 2016 1 274 400.00 978-81-932032-5-5

SOHT 1732 Parlez a' l' hotel! Part -II A Talukdar Aman publications New delhi 2010 1 183 978-81-8204-030-4

SOHT 1733 Parlez a' l' hotel! Part -II A Talukdar Aman publications New delhi 2010 1 183 978-81-8204-030-4

SOHT 1734
Textbook of hotel front office Management and operations : 

with training manual
Manoj Kumar Yadav Aman publications New delhi 2015 1 878 540.00 978-81-8204-077-9

SOHT 1735
Textbook of hotel front office Management and operations : 

with training manual
Manoj Kumar Yadav Aman publications New delhi 2015 1 878 540.00 978-81-8204-077-9

SOHT 1736 Hotel front office : oprations, accounting and management
Arvind Kumar Saraswati 

and Sunita Badhwar
Naman Publisher & distributors New delhi 2013 1 360 425.00 978-93-81735-09-1

SOHT 1737 Hotel front office : oprations, accounting and management
Arvind Kumar Saraswati 

and Sunita Badhwar
Naman Publisher & distributors New delhi 2013 1 360 425.00 978-93-81735-09-1

SOHT 1738 Hotel front office training manual 
Suvradeep Gaurang 

Ghosh
Aman publications New delhi 2012 1 390 978-81-8204-065-5

SOHT 1739 Hotel front office training manual 
Suvradeep Gaurang 

Ghosh
Aman publications New delhi 2012 1 390 978-81-8204-065-5

SOHT 1740 Concept of front office management B K Chakravati A P H Publishing New delhi 2012 1 314 695.00 978-81-7648-990-4

SOHT 1741 Concept of front office management B K Chakravati A P H Publishing New delhi 2012 1 314 695.00 978-81-7648-990-4

SOHT 1742 Concept of front office management B K Chakravati A P H Publishing New delhi 2012 1 314 695.00 978-81-7648-990-4

SOHT 1743 Hotel front office management : A contetual approach Neeraj Agarwal Naman Publisher & distributors New delhi 2012 1 288 400.00 978-93-81735-00-8

SOHT 1744 Hotel front office management : A contetual approach Neeraj Agarwal Naman Publisher & distributors New delhi 2012 1 288 400.00 978-93-81735-00-8

SOHT 1745 Textbook of hotel front office : management and operations Manoj Kumar Yadav Aman publications New delhi 2010 1 399 978-81-8204-049-6

SOHT 1746 Textbook of hotel front office : management and operations Manoj Kumar Yadav Aman publications New delhi 2010 1 399 978-81-8204-049-6

SOHT 1747 Accountancy for the hospitality industry Anoop Pant Rajat publications New delhi 2008 1 299 650.00 978-81-7880-402-6

SOHT 1748 Accountancy for the hospitality industry Anoop Pant Rajat publications New delhi 2008 1 299 650.00 978-81-7880-402-6

SOHT 1749
Research methodology : hospitality and business 

management perspective
Nagendra Singh Nehra Naman Publisher & distributors New delhi 2013 1 146 130.00 978-93-81735-12-1

SOHT 1750
Research methodology : hospitality and business 

management perspective
Nagendra Singh Nehra Naman Publisher & distributors New delhi 2013 1 146 130.00 978-93-81735-12-1

SOHT 1751 Hospitality business strategic management 
Vinay Rana and Yogita 

Pant
The hospitallity press New delhi 2016 1 233 978-81-932032-0-0

SOHT 1752 Hospitality business strategic management 
Vinay Rana and Yogita 

Pant
The hospitallity press New delhi 2016 1 233 978-81-932032-0-0

SOHT 1753 Economics of hotel and hospitality management D K Singh Aman publications New delhi 2007 1 294 650.00 978-81-8204-041-0

SOHT 1754 Economics of hotel and hospitality management D K Singh Aman publications New delhi 2007 1 294 650.00 978-81-8204-041-0

SOHT 1755 Handbook of catering, hospitality and tourism A D Khurana Mohit publications New delhi 2008 1 272 750.00 978-81-7445-452-2

SOHT 1756 Handbook of catering, hospitality and tourism A D Khurana Mohit publications New delhi 2008 1 272 750.00 978-81-7445-452-2

SOHT 1757 Understanding hospitality marketing
Vinay Rana and Nirja B 

Ruwali
The hospitallity press New delhi 2016 1 260 978-81-932032-6-2

SOHT 1758 Understanding hospitality marketing
Vinay Rana and Nirja B 

Ruwali
The hospitallity press New delhi 2016 1 260 978-81-932032-6-2

SOHT 1759 Hospitality Sales and marketing D K Singh Aman publications New delhi 2010 1 288 650.00 978-81-8204-052-6

SOHT 1760 Hospitality Sales and marketing D K Singh Aman publications New delhi 2010 1 288 650.00 978-81-8204-052-6

SOHT 1761 Research process in hospitality and tourism M P Verma Aman publications New delhi 2013 1 201 225.00 978-81-8204-073-1

SOHT 1762 Research process in hospitality and tourism M P Verma Aman publications New delhi 2013 1 201 225.00 978-81-8204-073-1

SOHT 1763 Management accounting for hospitality and tourism Richard Kotak Thomson learning Australia 2002 1 322 978-98-1243-116-5

SOHT 1764 Management accounting for hospitality and tourism Richard Kotak Thomson learning Australia 2002 1 322 978-98-1243-116-5



SOHT 1765 Modern trends in hospitality industry R K singh Aman publications New delhi 2006 1 265 978-81-8204-017-5

SOHT 1766 Modern trends in hospitality industry R K singh Aman publications New delhi 2006 1 265 978-81-8204-017-5

SOHT 1767 Culinary and hospitality glossary Neeraj Agarwal Aman publications New delhi 2015 1 303 978-81-8204-082-3

SOHT 1768 Culinary and hospitality glossary Neeraj Agarwal Aman publications New delhi 2015 1 303 978-81-8204-082-3

SOHT 1769 Hospitality information system Neeraj Agarwal Naman Publisher & distributors New delhi 2013 1 366 425.00 978-93-81735-13-8

SOHT 1770 Introductory accounting for the hospitality industry Garry Dick
Global booh & subsciption 

services
New delhi 2001 1 133 978-81-1751-202-8

SOHT 1771
Personality and body language : for the hospitality 

professionals
Neeraj Agarwal Aman publications New delhi 2015 1 244 395.00 978-81-8204-092-2

SOHT 1772
Human resource development in hospitality  management : 

practices and other issues
Manish Ratti Rajat publications New delhi 2007 1 279 600.00 978-81-7880-274-9

SOHT 1773
Human resource development in hospitality  management : 

practices and other issues
Manish Ratti Rajat publications New delhi 2007 1 279 600.00 978-81-7880-274-9

SOHT 1774 Introduction tohospitality industry : a textbook
S C Bagri and Ashish 

Dahiya
Aman publications New delhi 2010 1 190 440.00 978-81-8204-046-5

SOHT 1775 Introduction tohospitality industry : a textbook
S C Bagri and Ashish 

Dahiya
Aman publications New delhi 2010 1 190 440.00 978-81-8204-046-5

SOHT 1776 Food production and hospitality management
Priyanka Tomar and 

Ashish Chandra
Shree publishers & distributors New delhi 2004 1 302 1,100.00 978-81-8865-895-4

SOHT 1777 Food production and hospitality management
Priyanka Tomar and 

Ashish Chandra
Shree publishers & distributors New delhi 2004 1 302 1,100.00 978-81-8865-895-4

SOHT 1778 Food safety and pesticides S N Mahindru A P H Publishing New delhi 2015 1 325 695.00 978-81-313-0517-1

SOHT 1779 Food safety and pesticides S N Mahindru A P H Publishing New delhi 2015 1 325 695.00 978-81-313-0517-1

SOHT 1780 Food safety and pesticides S N Mahindru A P H Publishing New delhi 2015 1 325 695.00 978-81-313-0517-1

SOW 1781 Food presentation D K Singh Aman publications New delhi 2007 1 264 700.00 978-81-8204-043-4

SOW 1782 Food presentation D K Singh Aman publications New delhi 2007 1 264 700.00 978-81-8204-043-4

SOHT 1783 Food beverage service foundation
Suman Kumar Sharma 

and Jayanta K Bose
Naman Publisher & distributors New delhi 2012 1 310 350.00 978-81-9212-971-6

SOHT 1784 Food beverage service foundation
Suman Kumar Sharma 

and Jayanta K Bose
Naman Publisher & distributors New delhi 2012 1 310 350.00 978-81-9212-971-6

SOHT 1785 Food amd beverage laws : food safety and hygiene Jagmohan Negi Aman publications New delhi 2011 1 287 978-81-8204-031-1

SOHT 1786 Food amd beverage laws : food safety and hygiene Jagmohan Negi Aman publications New delhi 2011 1 287 978-81-8204-031-1

SOHT 1787 Food and beverage service operations Rakesh Mangal The hospitallity press New delhi 2016 1 187 400.00 978-81-932032-4-8

SOHT 1788 Food and beverage service operations Rakesh Mangal The hospitallity press New delhi 2016 1 187 400.00 978-81-932032-4-8

SOHT 1789 Food and beverage : management and cost control Jay Prakash Kant Aman publications New delhi 2015 1 218 375.00 978-81-8204-089-2

SOHT 1790 Food and beverage : management and cost control Jay Prakash Kant Aman publications New delhi 2015 1 218 375.00 978-81-8204-089-2

SOHT 1791 Food and beverage service : a text book Manoj Kumar Yadav Aman publications New delhi 2010 1 612 475.00 978-81-8204-048-9

SOHT 1792 Food and beverage service : a text book Manoj Kumar Yadav Aman publications New delhi 2010 1 612 475.00 978-81-8204-048-9

SOHT 1793 Hospitality information system Neeraj Agarwal Naman Publisher & distributors New delhi 2013 1 366 425.00 978-93-81735-13-8

SOFD 1794 Ikat textiles of India
G K Ghosh and Shukla 

Ghosh
A P H Publishing New delhi 2014 1 145 700.00 81-7648-167-X

SOHT 1795 Texitile and laundry in hotel industry D K Aggarwal Aman publications New delhi 2006 1 273 650.00 978-81-8204-024-3

SOHT 1796 Texitile and laundry in hotel industry D K Aggarwal Aman publications New delhi 2006 1 273 650.00 978-81-8204-024-3

SOHT 1797 Front office management R K singh Aman publications New delhi 2010 1 256 650.00 978-81-8204-012-0

SOHT 1798 Front office management R K singh Aman publications New delhi 2010 1 256 650.00 978-81-8204-012-0

SOHT 1799 Adventure tourism and sports : issues and perspectives Shyam Lal Arora Cyber tech publications New delhi 2007 1 272 650.00 978-81-7884-294-3

SOHT 1800 Tourism and environment Sunil K Kabia Mohit publications New delhi 2005 1 289 600.00 978-81-7445-290-0

SOJMC 1801 Handbook of online journalism
Swati Chauhan and N C 

Pant
Kanishka publishers, distribut New delhi 2016 1 411 1,295.00 978-81-8457-177-6

SOHT 1802 Text book of food and beverage service
S N Bagchi and Anita 

Sharma
Aman publications New delhi 2015 1 531 525.00 978-81-8204-028-1

SOHT 1803 Text book of food and beverage service
S N Bagchi and Anita 

Sharma
Aman publications New delhi 2015 1 531 525.00 978-81-8204-028-1

SOHT 1804
Textbook of food and beverage service : with training 

manual
Manoj Kumar Yadav Aman publications New delhi 2013 1 818 978-81-8204-072-4

SOHT 1805
Textbook of food and beverage service : with training 

manual
Manoj Kumar Yadav Aman publications New delhi 2013 1 818 978-81-8204-072-4

SOW 1806 Food service facilities
Surjeet Kumar and 

Sandeep Malik
Aman publications New delhi 2010 1 285 650.00 978-81-8204-034-2

SOW 1807 Food service facilities
Surjeet Kumar and 

Sandeep Malik
Aman publications New delhi 2010 1 285 650.00 978-81-8204-034-2

SOHT 1808 Effective food service management Y P Singh Anmol publications New delhi 2002 1 301 1,500.00 81-261-0734-0

SOHT 1809 Effective food service management Y P Singh Anmol publications New delhi 2002 1 301 1,500.00 81-261-0734-0

SOHT 1810 Foodservice and catering management R K Arora A P H Publishing New delhi 2016 1 340 895.00 978-81-3103-067-1

SOHT 1811 Foodservice and catering management R K Arora A P H Publishing New delhi 2016 1 340 895.00 978-81-3103-067-1

SOHT 1812 Foodservice and catering management R K Arora A P H Publishing New delhi 2016 1 340 895.00 978-81-3103-067-1

SOHT 1813 Fundamentals of lodging and food service industry Sandipan Biswas Naman Publisher & distributors New delhi 2012 1 312 350.00 978-81-9212-973-0

SOHT 1814 Fundamentals of lodging and food service industry Sandipan Biswas Naman Publisher & distributors New delhi 2012 1 312 350.00 978-81-9212-973-0

SOW 1815 Food microbiology S P Narang A P H Publishing New delhi 2016 1 292 695.00 978-81-7648-740-5

SOW 1816 Food microbiology S P Narang A P H Publishing New delhi 2016 1 292 695.00 978-81-7648-740-5



SOW 1817 Food microbiology S P Narang A P H Publishing New delhi 2016 1 292 695.00 978-81-7648-740-5

SOW 1818 Food S N Mahindru A P H Publishing New delhi 2013 1 230 795.00 978-93-313-2050-6

SOW 1819 Food S N Mahindru A P H Publishing New delhi 2013 1 230 795.00 978-93-313-2050-6

SOW 1820 Food S N Mahindru A P H Publishing New delhi 2013 1 230 795.00 978-93-313-2050-6

SOW 1821 Food preservation and irradiation S N Mahindru A P H Publishing New delhi 2016 1 231 495.00 978-81-7648-926-3

SOW 1822 Food preservation and irradiation S N Mahindru A P H Publishing New delhi 2016 1 231 495.00 978-81-7648-926-3

SOW 1823 Food preservation and irradiation S N Mahindru A P H Publishing New delhi 2016 1 231 495.00 978-81-7648-926-3

SOW 1824 Institutional food management Mohini Sethi New age international publishers New delhi 2016 2 624 399.00 978-81-224-3961-8

SOW 1825 Institutional food management Mohini Sethi New age international publishers New delhi 2016 2 624 399.00 978-81-224-3961-8

SOW 1826 Institutional food management Mohini Sethi New age international publishers New delhi 2016 2 624 399.00 978-81-224-3961-8

SOW 1827 Basic food science and technology S M Reddy New age international publishers New delhi 2017 1 481 350.00 978-81-224-3815-4

SOW 1828 Basic food science and technology S M Reddy New age international publishers New delhi 2017 1 481 350.00 978-81-224-3815-4

SOW 1829 Basic food science and technology S M Reddy New age international publishers New delhi 2017 1 481 350.00 978-81-224-3815-4

SOHT 1830 Catering management : an intergrated approach
Mohini Sethi and Surjeet 

Malhan
New age international publishers New delhi 2017 3 474 299.00 978-81-224-3689-1

SOHT 1831 Catering management : an intergrated approach
Mohini Sethi and Surjeet 

Malhan
New age international publishers New delhi 2017 3 474 299.00 978-81-224-3689-1

SOHT 1832 Food production management Vikas Kumar Aman publications New delhi 2006 1 269 600.00 978-81-8204-022-9

SOHT 1833 Food production management Vikas Kumar Aman publications New delhi 2006 1 269 600.00 978-81-8204-022-9

SOHT 1834 Food production theory Rakesh Mangal Aman publications New delhi 2014 1 411 400.00 978-81-8204-087-8

SOHT 1835 Food production theory Rakesh Mangal Aman publications New delhi 2014 1 411 400.00 978-81-8204-087-8

SOW 1836 Food science 
Sumati R Mudambi and 

Shalini M Rao and M V 
New age international publishers New delhi 2011 1 224 195.00 978-081-224-1779-1

SOW 1837 Food science 
Sumati R Mudambi and 

Shalini M Rao and M V 
New age international publishers New delhi 2011 1 224 195.00 978-081-224-1779-1

SOW 1838 Food science B Srilakshmi New age international publishers New delhi 2016 1 490 399.00 978-81-224-3809-3

SOW 1839 Food science B Srilakshmi New age international publishers New delhi 2016 1 490 399.00 978-81-224-3809-3

SOW 1840 Food science B Srilakshmi New age international publishers New delhi 2016 1 490 399.00 978-81-224-3809-3

SOW 1841 Food science B Srilakshmi New age international publishers New delhi 2016 1 490 399.00 978-81-224-3809-3

SOW 1842 Food science B Srilakshmi New age international publishers New delhi 2016 1 490 399.00 978-81-224-3809-3

SOW 1843 Fundamentals of foods, nutrition and diet therapy
Sumati R Mudambi and 

M V Rajagopal
New age international publishers New delhi 2015 1 400 295.00 978-81-224-3349-4

SOW 1844 Fundamentals of foods, nutrition and diet therapy
Sumati R Mudambi and 

M V Rajagopal
New age international publishers New delhi 2015 1 400 295.00 978-81-224-3349-4

SOW 1845 Fundamentals of foods, nutrition and diet therapy
Sumati R Mudambi and 

M V Rajagopal
New age international publishers New delhi 2015 1 400 295.00 978-81-224-3349-4

SOW 1846 Fundamentals of foods, nutrition and diet therapy
Sumati R Mudambi and 

M V Rajagopal
New age international publishers New delhi 2015 1 400 295.00 978-81-224-3349-4

SOW 1847 Fundamentals of foods, nutrition and diet therapy
Sumati R Mudambi and 

M V Rajagopal
New age international publishers New delhi 2015 1 400 295.00 978-81-224-3349-4

SOW 1848 Nutrition science B Srilakshmi New age international publishers New delhi 2016 1 543 399.00 978-81-224-3459-0

SOW 1849 Nutrition science B Srilakshmi New age international publishers New delhi 2016 1 543 399.00 978-81-224-3459-0

SOW 1850 Nutrition science B Srilakshmi New age international publishers New delhi 2016 1 543 399.00 978-81-224-3459-0

SOW 1851 Food  and nutrition education : a programmed course Punam Chopra A P H Publishing New delhi 2015 1 264

SOW 1852 Food  and nutrition education : a programmed course Punam Chopra A P H Publishing New delhi 2015 1 264

SOW 1853 Food  and nutrition education : a programmed course Punam Chopra A P H Publishing New delhi 2015 1 264

SOW 1854 Food  and nutrition education : a programmed course Punam Chopra A P H Publishing New delhi 2015 1 264

SOW 1855 Food  and nutrition education : a programmed course Punam Chopra A P H Publishing New delhi 2015 1 264

SOHT 1856 The bartender's companion to 750 cocktail
Stuart Walton and 

Suzannah Olivier and 
Hermes house London 2007 1 512 978-18-4477-776-1

SOHT 1857 The bartender's companion to 750 cocktail
Stuart Walton and 

Suzannah Olivier and 
Hermes house London 2007 1 512 978-18-4477-776-1

SOHT 1858 The bartender's  guide to cocktails
Russell Steabben and 

Frank Corsar 

Global booh & subsciption 

services
New delhi 1999 4 192 978-81-7512-016-7

SOHT 1859 The bartender's  guide to cocktails
Russell Steabben and 

Frank Corsar 

Global booh & subsciption 

services
New delhi 1999 4 192 978-81-7512-016-7

SOHT 1860 Bar and beverage management R K Arora A P H Publishing New delhi 2009 1 254 695.00 978-81-313-0692-5

SOHT 1861 Bar and beverage management R K Arora A P H Publishing New delhi 2009 1 254 695.00 978-81-313-0692-5

SOHT 1862 Bar and beverage management R K singh Aman publications New delhi 2010 1 272 650.00 978-81-8204-014-4

SOHT 1863 Bar and beverage management R K singh Aman publications New delhi 2010 1 272 650.00 978-81-8204-014-4

SOHT 1864 Simply cooking : theory and principales Anand Mittal Proman Mumbai 2015 1 344 350.00 978-81-8878-214-7

SOHT 1865 Simply cooking : theory and principales Anand Mittal Proman Mumbai 2015 1 344 350.00 978-81-8878-214-7

SOHT 1866 Simply cooking : practical Anand Mittal The hospitallity press delhi 2016 1 437 495.00 978-81-932032-1-7

SOHT 1867 Simply cooking : practical Anand Mittal The hospitallity press delhi 2016 1 437 495.00 978-81-932032-1-7

SOHT 1868 Modern cookery : for teaching and the trade volume -II Thangam E Philip Orient blackswan delhi 2015 6 766 978-81-250-4045-3



SOHT 1869 Modern cookery : for teaching and the trade volume -II Thangam E Philip Orient blackswan delhi 2015 6 766 978-81-250-4045-3

SOHT 1870 Cold kitchen : a guide to gar de manger D D Sharma Aman publications New delhi 2012 1 169 180.00 978-81-8204-001-4

SOHT 1871 Cold kitchen : a guide to gar de manger D D Sharma Aman publications New delhi 2012 1 169 180.00 978-81-8204-001-4

SOHT 1872 Basic principles of kitchen design Ravi Aggarwal Sublime publications Jaipur 2008 1 199 600.00 978-81-8192-129-1

SOHT 1873 Basic principles of kitchen design Ravi Aggarwal Sublime publications Jaipur 2008 1 199 600.00 978-81-8192-129-1

SOHT 1874 Kitchen equipment and design D K Aggarwal Aman publications New delhi 2006 1 298 650.00 978-81-8204-025-0

SOHT 1875 Kitchen equipment and design D K Aggarwal Aman publications New delhi 2006 1 298 650.00 978-81-8204-025-0

SOHT 1876 Introductory accounting for the hospitality industry Garry Dick
Global booh & subsciption 

services
New delhi 2001 1 133 978-81-1751-202-8

SOW 1877 Fruit and vegetable biotechnology Shagufta A P H Publishing New delhi 2013 1 321 995.00 978-93-313-2052-0

SOW 1878 Fruit and vegetable biotechnology Shagufta A P H Publishing New delhi 2013 1 321 995.00 978-93-313-2052-0

SOW 1879 Fruit and vegetable biotechnology Shagufta A P H Publishing New delhi 2013 1 321 995.00 978-93-313-2052-0

SOW 1880 Fruit and vegetable preservation techniques R K Narang A P H Publishing New delhi 2015 1 304 795.00 978-81-313-0769-4

SOW 1881 Fruit and vegetable preservation techniques R K Narang A P H Publishing New delhi 2015 1 304 795.00 978-81-313-0769-4

SOW 1882 Fruit and vegetable preservation techniques R K Narang A P H Publishing New delhi 2015 1 304 795.00 978-81-313-0769-4

SOHT 1883 Moriculture
Kamal Jaiswal, Sunil P 

Trivedi, B N Pandey and 
A P H Publishing New delhi 2009 1 156 495.00 978-81-313-0505-8

SOHT 1884 Moriculture
Kamal Jaiswal, Sunil P 

Trivedi, B N Pandey and 
A P H Publishing New delhi 2009 1 156 495.00 978-81-313-0505-8

SOHT 1885
The encyclopedic atlas of wine : a comprehensive guide to 

the world's greatest wines and wineries
Catherine Fallis MS Global book publishing Australia 2004 1 528 978-17-4048-050-5

SOHT 1886
The encyclopedic atlas of wine : a comprehensive guide to 

the world's greatest wines and wineries
Catherine Fallis MS Global book publishing Australia 2004 1 528 978-17-4048-050-5

SOHT 1887 Mulberry sericulture : problems and prospects
Kamal Jaiswal, Sunil P 

Trivedi, B N Pandey and 
A P H Publishing New delhi 2013 1 236 895.00 978-81-3130-506-5

SOHT 1888 Mulberry sericulture : problems and prospects
Kamal Jaiswal, Sunil P 

Trivedi, B N Pandey and 
A P H Publishing New delhi 2013 1 236 895.00 978-81-3130-506-5

SOHT 1889 The Indian culinary repertory Rakesh Mangal Naman Publisher & distributors New delhi 2012 1 242 200.00 978-93-81735-11-4

SOHT 1890 The Indian culinary repertory Rakesh Mangal Naman Publisher & distributors New delhi 2012 1 242 200.00 978-93-81735-11-4

SOHT 1891 Spices S N Mahindru A P H Publishing New delhi 2013 1 215 995.00 978-93-313-2063-6

SOHT 1892 Spices S N Mahindru A P H Publishing New delhi 2013 1 215 995.00 978-93-313-2063-6

SOHT 1893 Spices S N Mahindru A P H Publishing New delhi 2013 1 215 995.00 978-93-313-2063-6

SOHT 1894 Spices and condiments S N Mahindru A P H Publishing New delhi 2014 1 210 595.00 978-93-313-2202-9

SOHT 1895 Spices and condiments S N Mahindru A P H Publishing New delhi 2014 1 210 595.00 978-93-313-2202-9

SOHT 1896 Spices and condiments S N Mahindru A P H Publishing New delhi 2014 1 210 595.00 978-93-313-2202-9

SOW 1897 Dietetics B Srilakshmi New age international publishers New delhi 2014 7 457 375.00 978-81-224-3500-9

SOW 1898 Dietetics B Srilakshmi New age international publishers New delhi 2014 7 457 375.00 978-81-224-3500-9

SOW 1899 Dietetics B Srilakshmi New age international publishers New delhi 2014 7 457 375.00 978-81-224-3500-9

SOHT 1900 Five star cuisine B K Chakravarti A P H Publishing New delhi 2014 1 197 595.00

SOHT 1901 Napkin folding R K Singh Aman publications New delhi 2010 1 178 500.00 978-81-8204-018-2

SOHT 1902 Flight catering Awadhesh Kumar Pal Naman Publisher & distributors New delhi 2012 1 296 350.00 978-81-9212-970-9

SOHT 1903 Laboratory techniques in sericulture R K Goel A P H Publishing New delhi 2014 1 358 895.00 978-81-3130-031-2

COMMUNICATION 1904 Communications planning and policy issues Naval Prabhakar Commonwealth New delhi 2010 1 381 800.00 81-7169-722-4

COMMUNICATION 1905 Communications planning and policy issues Naval Prabhakar Commonwealth New delhi 2010 1 381 800.00 81-7169-722-4

COMMUNICATION 1906 Teaching communication S K Pandey Commonwealth delhi 2010 1 358 1,295.00 81-7169-454-3

COMMUNICATION 1907 Teaching communication S K Pandey Commonwealth delhi 2010 1 358 1,295.00 81-7169-454-3

COMMUNICATION 1908 Effective communication skills Ravi Aggarwal Sublime Publications Jaipur 2008 1 239 850.00 978-81-8192-132-1

COMMUNICATION 1909 Effective communication skills Ravi Aggarwal Sublime Publications Jaipur 2008 1 239 850.00 978-81-8192-132-1

COMMUNICATION 1910 The effective communicator John Adair Jaico publishing house Ahmedabad 2005 1 156 250.00 978-81-7224-428-6

COMMUNICATION 1911 The effective communicator John Adair Jaico publishing house Ahmedabad 2005 1 156 250.00 978-81-7224-428-6

COMMUNICATION 1912 The effective communicator John Adair Jaico publishing house Ahmedabad 2005 1 156 250.00 978-81-7224-428-6

COMMUNICATION 1913 Group communication Peter Hartley Routledge London 2009 1 226 978-04-1511-160-7

COMMUNICATION 1914 Group communication Peter Hartley Routledge London 2009 1 226 978-04-1511-160-7

COMMUNICATION 1915 Group communication Peter Hartley Routledge London 2009 1 226 978-04-1511-160-7

COMMUNICATION 1916 Communication theory Javed Shaikh Windom press New delhi 2014 1 301 1,125.00 978-93-83318-03-2

COMMUNICATION 1917 Communication theory Javed Shaikh Windom press New delhi 2014 1 301 1,125.00 978-93-83318-03-2

COMMUNICATION 1918 Communication theory Javed Shaikh Windom press New delhi 2014 1 301 1,125.00 978-93-83318-03-2

COMMUNICATION 1919 Introduction to communication
Naval Prabhakar and 

Narendra Basu
Commonwealth New delhi 2016 1 274 1,150.00 81-311-0030-8

COMMUNICATION 1920 Introduction to communication
Naval Prabhakar and 

Narendra Basu
Commonwealth New delhi 2016 1 274 1,150.00 81-311-0030-8



COMMUNICATION 1921 Verbal and non-verbal communication Piyush Bhatnagar Rajat publications New delhi 2010 1 273 750.00 978-81-7880-354-8

COMMUNICATION 1922 Verbal and non-verbal communication Piyush Bhatnagar Rajat publications New delhi 2010 1 273 750.00 978-81-7880-354-8

COMMUNICATION 1923 Visual communication : Beyond Words Pratish K Mathur Gnosis delhi 2006 1 206 500.00 978-81-8901-208-2

COMMUNICATION 1924 Visual communication : Beyond Words Pratish K Mathur Gnosis delhi 2006 1 206 500.00 978-81-8901-208-2

COMMUNICATION 1925 Communication : today and tomarrow Ravi Aggarwal Sublime Publications Jaipur 2008 1 240 725.00 978-81-8192-123-9

COMMUNICATION 1926 Communication : today and tomarrow Ravi Aggarwal Sublime Publications Jaipur 2008 1 240 725.00 978-81-8192-123-9

COMMUNICATION 1927 Communication tomorrow S K Goel Commonwealth New delhi 2010 1 315 650.00 81-7169-585-X

COMMUNICATION 1928 Communication tomorrow S K Goel Commonwealth New delhi 2010 1 315 650.00 81-7169-585-X

COMPUTER 1929 Recent trends in wireless networks
K Ramesh Reddy and N 

Venkatadri
Commonwealth New delhi 2013 1 240 950.00 978-81-311-0431-6

COMPUTER 1930 Recent trends in wireless networks
K Ramesh Reddy and N 

Venkatadri
Commonwealth New delhi 2013 1 240 950.00 978-81-311-0431-6

COMMUNICATION 1931 Communication today and tomorrow Y K D'Souza Discovery publishing house New delhi 2011 1 312 800.00 81-7141-446-X

COMMUNICATION 1932 Communication today and tomorrow Y K D'Souza Discovery publishing house New delhi 2011 1 312 800.00 81-7141-446-X

COMMUNICATION 1933 Communication today and tomorrow Y K D'Souza Discovery publishing house New delhi 2011 1 312 800.00 81-7141-446-X

COMMUNICATION 1934 Communication today and tomorrow Y K D'Souza Discovery publishing house New delhi 2011 1 312 800.00 81-7141-446-X

COMMUNICATION 1935
Information and communication technologies (ICTs) : 

impacts and impediments
S Venkatesh Authors press delhi 2003 1 314 675.00 81-7273-146-9

COMMUNICATION 1936
Information and communication technologies (ICTs) : 

impacts and impediments
S Venkatesh Authors press delhi 2003 1 314 675.00 81-7273-146-9

COMMUNICATION 1937
Information and communication technologies (ICTs) : 

impacts and impediments
S Venkatesh Authors press delhi 2003 1 314 675.00 81-7273-146-9

COMMUNICATION 1938
Information and communication technologies (ICTs) : 

impacts and impediments
S Venkatesh Authors press delhi 2003 1 314 675.00 81-7273-146-9

COMMUNICATION 1939 Dictionary of digital communication Ramachandra Durai Authors press delhi 2005 1 183 375.00 81-7273-252-X

COMMUNICATION 1940 Dictionary of digital communication Ramachandra Durai Authors press delhi 2005 1 183 375.00 81-7273-252-X

COMMUNICATION 1941
Communication for development : theory and practice for 

empowerment and social justice

Srinivas Raj Melkote and 

H Leslie Steeves
Sage publications London 2015 1 537 750.00 978-93-515-0257-9

COMMUNICATION 1942
Communication for development : theory and practice for 

empowerment and social justice

Srinivas Raj Melkote and 

H Leslie Steeves
Sage publications London 2015 1 537 750.00 978-93-515-0257-9

COMMUNICATION 1943 Communication and management Niraj Kumar Gyan publishing house New delhi 2012 1 520 445.00 978-81-2120-561-0

COMMUNICATION 1944 Communication and management Niraj Kumar Gyan publishing house New delhi 2012 1 520 445.00 978-81-2120-561-0

COMMUNICATION 1945
Communication and development in India : a sociological 

perspective

Dhanraj A Patil, Amar M 

Dhere and 
Rajat publications New delhi 2010 1 382 995.00 978-81-7880-461-3

COMMUNICATION 1946
Communication and development in India : a sociological 

perspective

Dhanraj A Patil, Amar M 

Dhere and 
Rajat publications New delhi 2010 1 382 995.00 978-81-7880-461-3

COMMUNICATION 1947 Development communication Niranjan Pushkar Gnosis delhi 2009 1 227 550.00 978-81-89012-68-7

COMMUNICATION 1948 Development communication Niranjan Pushkar Gnosis delhi 2009 1 227 550.00 978-81-89012-68-7

COMMUNICATION 1949 Development communication Niranjan Pushkar Gnosis delhi 2009 1 227 550.00 978-81-89012-68-7

COMMUNICATION 1950 Development communication Niranjan Pushkar Gnosis delhi 2009 1 227 550.00 978-81-89012-68-7

COMMUNICATION 1951 The basics of communication : a relational perspective
Steve Duck and David T 

McMahan
Sage publications New delhi 2016 2 429 595.00 978-81-321-1021-7

COMMUNICATION 1952 The basics of communication : a relational perspective
Steve Duck and David T 

McMahan
Sage publications New delhi 2016 2 429 595.00 978-81-321-1021-7

COMMUNICATION 1953 Communication in a globalised world : let's speak up
Binod Mishra and 

Gajendra S Chauhan
Authors press delhi 2009 1 232 600.00 978-81-7273-477-0

COMMUNICATION 1954 Communication in a globalised world : let's speak up
Binod Mishra and 

Gajendra S Chauhan
Authors press delhi 2009 1 232 600.00 978-81-7273-477-0

COMMUNICATION 1955 International communications
Naval Prabhakar and 

Narendra Basu
Commonwealth New delhi 2011 1 303 890.00 81-311-0024-3

COMMUNICATION 1956 International communications
Naval Prabhakar and 

Narendra Basu
Commonwealth New delhi 2011 1 303 890.00 81-311-0024-3

COMMUNICATION 1957 Dictionary of telecommunications Ashish Mittal Authors press delhi 2007 1 236 600.00 978-81-7273-412-1

COMMUNICATION 1958 Dictionary of telecommunications Ashish Mittal Authors press delhi 2007 1 236 600.00 978-81-7273-412-1

COMMUNICATION 1959
Social sector communication in india : concepts, practices 

and case studies
Jaishri Jethwaney Sage publications New delhi 2016 1 268 850.00 978-93-515-0814-4

COMMUNICATION 1960
Social sector communication in india : concepts, practices 

and case studies
Jaishri Jethwaney Sage publications New delhi 2016 1 268 850.00 978-93-515-0814-4

COMMUNICATION 1961
Constitutional development and national movement of India 

: freedom movement, acts and India and Indian constitution

R C Agarawal and 

mahesh Bhatnagar
S chand & company New delhi 2016 1 763 425.00 978-81-2190-565-7

COMMUNICATION 1962
Constitutional development and national movement of India 

: freedom movement, acts and India and Indian constitution

R C Agarawal and 

mahesh Bhatnagar
S chand & company New delhi 2016 1 763 425.00 978-81-2190-565-7

COMMUNICATION 1963
Constitutional development and national movement of India 

: freedom movement, acts and India and Indian constitution

R C Agarawal and 

mahesh Bhatnagar
S chand & company New delhi 2016 1 763 425.00 978-81-2190-565-7

COMMUNICATION 1964
Constitutional development and national movement of India 

: freedom movement, acts and India and Indian constitution

R C Agarawal and 

mahesh Bhatnagar
S chand & company New delhi 2016 1 763 425.00 978-81-2190-565-7

COMMUNICATION 1965 Way to success : step by step
Jatinder Singh and 

Ranjeet Mehta
S chand & company New delhi 2014 1 108 200.00 978-93-83746-90-3

COMMUNICATION 1966 Way to success : step by step
Jatinder Singh and 

Ranjeet Mehta
S chand & company New delhi 2014 1 108 200.00 978-93-83746-90-3

COMMUNICATION 1967 Way to success : step by step
Jatinder Singh and 

Ranjeet Mehta
S chand & company New delhi 2014 1 108 200.00 978-93-83746-90-3

COMMUNICATION 1968 Way to success : step by step
Jatinder Singh and 

Ranjeet Mehta
S chand & company New delhi 2014 1 108 200.00 978-93-83746-90-3

COMMUNICATION 1969 Soft skills : know yourself and know the world K Alex S chand & company New delhi 2016 1 254 525.00 978-81-2193-192-2

COMMUNICATION 1970 Soft skills : know yourself and know the world K Alex S chand & company New delhi 2016 1 254 525.00 978-81-2193-192-2

COMMUNICATION 1971 Soft skills : know yourself and know the world K Alex S chand & company New delhi 2016 1 254 525.00 978-81-2193-192-2

COMMUNICATION 1972 Soft skills : know yourself and know the world K Alex S chand & company New delhi 2016 1 254 525.00 978-81-2193-192-2



COMMUNICATION 1973
Personality development and career management : a 

pragmatic perspective
R M Onkar S chand & company New delhi 2015 1 210 500.00 978-81-2192-903-5

COMMUNICATION 1974
Personality development and career management : a 

pragmatic perspective
R M Onkar S chand & company New delhi 2015 1 210 500.00 978-81-2192-903-5

COMMUNICATION 1975
Personality development and career management : a 

pragmatic perspective
R M Onkar S chand & company New delhi 2015 1 210 500.00 978-81-2192-903-5

COMMUNICATION 1976
Personality development and career management : a 

pragmatic perspective
R M Onkar S chand & company New delhi 2015 1 210 500.00 978-81-2192-903-5

COMMUNICATION 1977 Reasoning wonder : verbal and non-verbal
KJS Khurana and Rajeev 

Markanday
S chand & company New delhi 2016 1 308 275.00 978-93-8567-617-8

COMMUNICATION 1978 Reasoning wonder : verbal and non-verbal
KJS Khurana and Rajeev 

Markanday
S chand & company New delhi 2016 1 308 275.00 978-93-8567-617-8

COMMUNICATION 1979 Reasoning wonder : verbal and non-verbal
KJS Khurana and Rajeev 

Markanday
S chand & company New delhi 2016 1 308 275.00 978-93-8567-617-8

COMMUNICATION 1980 Reasoning wonder : verbal and non-verbal
KJS Khurana and Rajeev 

Markanday
S chand & company New delhi 2016 1 308 275.00 978-93-8567-617-8

COMMUNICATION 1981  English grammar without tears
K A Viswanathan Nair 

And Chandrika A
Bangalore New delhi 2012 1 467 325.00 978-93-81159-28-6

COMMUNICATION 1982  English grammar without tears
K A Viswanathan Nair 

And Chandrika A
Bangalore New delhi 2012 1 467 325.00 978-93-81159-28-6

COMMUNICATION 1983  English grammar without tears
K A Viswanathan Nair 

And Chandrika A
Bangalore New delhi 2012 1 467 325.00 978-93-81159-28-6

COMMUNICATION 1984 Leadership : enhancing the lessons of experience
Richard L Hugher, 

Robert C.Ginnett and 
McGraw Hill Education New delhi 2012 1 716 978-1-25-909708-9

COMMUNICATION 1985 Leadership : enhancing the lessons of experience
Richard L Hugher, 

Robert C.Ginnett and 
McGraw Hill Education New delhi 2012 1 716 978-1-25-909708-9

COMMUNICATION 1986
Managing career by discovering your personslity : a 

pragmatic perspective of soft skolls
R M Onkar S chand & company New delhi 2010 1 134 250.00 978-81-2193-334-6

COMMUNICATION 1987
Managing career by discovering your personslity : a 

pragmatic perspective of soft skolls
R M Onkar S chand & company New delhi 2010 1 134 250.00 978-81-2193-334-6

COMMUNICATION 1988
Managing career by discovering your personslity : a 

pragmatic perspective of soft skolls
R M Onkar S chand & company New delhi 2010 1 134 250.00 978-81-2193-334-6

COMMUNICATION 1989
Managing career by discovering your personslity : a 

pragmatic perspective of soft skolls
R M Onkar S chand & company New delhi 2010 1 134 250.00 978-81-2193-334-6

COMMUNICATION 1990 Mergers and acquisitions : an hr perspective
Sue Cartwright and Cary 

Cooper
Jaico publishing house Ahmedabad 2009 1 116 325.00 978-81-8495-034-2

COMMUNICATION 1991 Mergers and acquisitions : an hr perspective
Sue Cartwright and Cary 

Cooper
Jaico publishing house Ahmedabad 2009 1 116 325.00 978-81-8495-034-2

COMMUNICATION 1992 Mergers and acquisitions : an hr perspective
Sue Cartwright and Cary 

Cooper
Jaico publishing house Ahmedabad 2009 1 116 325.00 978-81-8495-034-2

COMMUNICATION 1993 Personality development Elizabeth B Hurlock McGraw Hill Education Chennai 2016 1 503 978-0-07-099360-0

COMMUNICATION 1994 Personality development Elizabeth B Hurlock McGraw Hill Education Chennai 2016 1 503 978-0-07-099360-0

COMMUNICATION 1995 Personality development Elizabeth B Hurlock McGraw Hill Education Chennai 2016 1 503 978-0-07-099360-0

COMMUNICATION 1996 Personality development Elizabeth B Hurlock McGraw Hill Education Chennai 2016 1 503 978-0-07-099360-0

COMMUNICATION 1997 Personality development Elizabeth B Hurlock McGraw Hill Education Chennai 2016 1 503 978-0-07-099360-0

COMMUNICATION 1998
The art of conversation : make conversation with anyone, at 

any time and in any situation
Godfrey Harris Jaico publishing house Ahmedabad 2008 1 96 175.00 978-81-7224-962-5

COMMUNICATION 1999
The art of conversation : make conversation with anyone, at 

any time and in any situation
Godfrey Harris Jaico publishing house Ahmedabad 2008 1 96 175.00 978-81-7224-962-5

COMMUNICATION 2000 Body language : overcoming common problems David Cohen Jaico publishing house Ahmedabad 2016 1 148 199.00 978-81-8495-712-9

COMMUNICATION 2001 Body language : overcoming common problems David Cohen Jaico publishing house Ahmedabad 2016 1 148 199.00 978-81-8495-712-9

COMMUNICATION 2002
Chess : a beginner's guide and Chess tactics : puzzles for 

beginners
Stanley Morrison Jaico publishing house Mumbai 2006 1 95 299.00 978-81-7224-108-7

COMPUTER 2003 World wide web Mahendra Kumar Goel Rajat publications New delhi 2010 1 276 850.00 978-81-7880-487-3

COMPUTER 2004 World wide web Mahendra Kumar Goel Rajat publications New delhi 2010 1 276 850.00 978-81-7880-487-3

COMMUNICATION 2005
Chess : a beginner's guide and Chess tactics : puzzles for 

beginners
Stanley Morrison Jaico publishing house Mumbai 2006 1 95 299.00 978-81-7224-108-7

COMMUNICATION 2006 New supervisor training Elaine Biech Viva books New delhi 2017 1 178 795.00 978-81-309-3010-7

COMMUNICATION 2007 Career guidance and counselling : principles and techniques Shashi Prabha Sharma Kanishka publishers, distribut New delhi 2011 1 430 900.00 978-81-7391-711-0

COMMUNICATION 2008 Career guidance and counselling : principles and techniques Shashi Prabha Sharma Kanishka publishers, distribut New delhi 2011 1 430 900.00 978-81-7391-711-0

COMMUNICATION 2009 Counselling and guidance
S Narayana Rao and 

Prem Sahajpal
McGraw Hill Education Chennai 2016 3 408 978-1-25-900507-7

COMMUNICATION 2010 Counselling and guidance
S Narayana Rao and 

Prem Sahajpal
McGraw Hill Education Chennai 2016 3 408 978-1-25-900507-7

COMMUNICATION 2011 Counselling and guidance
S Narayana Rao and 

Prem Sahajpal
McGraw Hill Education Chennai 2016 3 408 978-1-25-900507-7

COMMUNICATION 2012 Success and beyond R S Dabas New age international publishers New delhi 2014 2 348 299.00 978-81-224-3433-0

COMMUNICATION 2013 Success and beyond R S Dabas New age international publishers New delhi 2014 2 348 299.00 978-81-224-3433-0

COMMUNICATION 2014 Success and beyond R S Dabas New age international publishers New delhi 2014 2 348 299.00 978-81-224-3433-0

COMMUNICATION 2015 Thinking strategically
Avinash K Dixit and 

Barry J Nalebuff
Viva books New delhi 2016 1 393 495.00 978-81-309-2268-3

COMMUNICATION 2016 New age leadership Mahesh Baxi Jaico publishing house Ahmedabad 2014 1 197 250.00 978-81-8495-576-7

COMMUNICATION 2017 New age leadership Mahesh Baxi Jaico publishing house Ahmedabad 2014 1 197 250.00 978-81-8495-576-7

COMMUNICATION 2018 Looking beyond the structure
Dan Bucsescu and 

Michael Eng
Fairchild Books New York 2009 1 296 978-1-56367-719-9

COMMUNICATION 2019 Leaders don’t's command Jorge Cuervo Viva books New delhi 2017 1 174 395.00 978-81-309-3247-7

SOAPRE 2020 Advertising and promation
George E Belch, Michael 

A Belch and Keyoor 
McGraw Hill Education New delhi 2013 1 1016 978-1-25-902685-0

SOAPRE 2021 Advertising and promation
George E Belch, Michael 

A Belch and Keyoor 
McGraw Hill Education New delhi 2013 1 1016 978-1-25-902685-0

SOAPRE 2022 Advertising and promation
George E Belch, Michael 

A Belch and Keyoor 
McGraw Hill Education New delhi 2013 1 1016 978-1-25-902685-0

SOAPRE 2023
Advertising , promotion and other aspects of  integrated 

marketing communications

Terence A Shimp and J 

Craig Andrews
Cengage learning New delhi 2013 1 729 978-81-315-2824-2

SOAPRE 2024
Advertising , promotion and other aspects of  integrated 

marketing communications

Terence A Shimp and J 

Craig Andrews
Cengage learning New delhi 2013 1 729 978-81-315-2824-2



SOAPRE 2025
Advertising , promotion and other aspects of  integrated 

marketing communications

Terence A Shimp and J 

Craig Andrews
Cengage learning New delhi 2013 1 729 978-81-315-2824-2

SOAPRE 2026 Advertising management 
Rajeev Batra, John G 

Myers and David A Aaker
Pearson Chennai 2016 1 768 978-81-775-8850-7

SOAPRE 2027 Advertising management 
Rajeev Batra, John G 

Myers and David A Aaker
Pearson Chennai 2016 1 768 978-81-775-8850-7

SOAPRE 2028 Advertising management 
Rajeev Batra, John G 

Myers and David A Aaker
Pearson Chennai 2016 1 768 978-81-775-8850-7

SOAPRE 2029 Advertising management 
Rajeev Batra, John G 

Myers and David A Aaker
Pearson Chennai 2016 1 768 978-81-775-8850-7

SOAPRE 2030 Advertising management 
Rajeev Batra, John G 

Myers and David A Aaker
Pearson Chennai 2016 1 768 978-81-775-8850-7

SOAPRE 2031
Integrated advertising, promotion, and marketing 

communications

Kenneth E Clow and 

Donald E Baack
Pearson Noida 2014 6 455 978-93-325-1837-7

SOAPRE 2032
Integrated advertising, promotion, and marketing 

communications

Kenneth E Clow and 

Donald E Baack
Pearson Noida 2014 6 455 978-93-325-1837-7

SOAPRE 2033
Integrated advertising, promotion, and marketing 

communications

Kenneth E Clow and 

Donald E Baack
Pearson Noida 2014 6 455 978-93-325-1837-7

SOAPRE 2034 Advertising basics : a resource guide for beginners
 J V Vilanilam and A K 

Varghese
Sage publications New delhi 2016 1 200 978-0-7619-9810-5

SOAPRE 2035 Advertising basics : a resource guide for beginners
 J V Vilanilam and A K 

Varghese
Sage publications New delhi 2016 1 200 978-0-7619-9810-5

SOAPRE 2036 Effective advertising Gerard J Tellis Sage publications New delhi 2016 1 201 750.00 978-81-7829-370-7

SOAPRE 2037 Effective advertising Gerard J Tellis Sage publications New delhi 2016 1 201 750.00 978-81-7829-370-7

SOAPRE 2038 Advertising management Priya Annamalai Rajat publications New delhi 2012 1 312 900.00 978-81-7880-571-9

SOAPRE 2039 Advertising management Priya Annamalai Rajat publications New delhi 2012 1 312 900.00 978-81-7880-571-9

SOAPRE 2040 A textbook of advertising and public relations Sanjeevan Rao Arigela Wisdom press New delhi 2013 1 288 950.00 978-93-82006-44-2

SOAPRE 2041 A textbook of advertising and public relations Sanjeevan Rao Arigela Wisdom press New delhi 2013 1 288 950.00 978-93-82006-44-2

SOAPRE 2042 A textbook of advertising and public relations Sanjeevan Rao Arigela Wisdom press New delhi 2013 1 288 950.00 978-93-82006-44-2

SOAPRE 2043 Events management R K Singh Aman publications New delhi 2014 1 282 650.00 978-81-8204-032-8

SOAPRE 2044 Events management R K Singh Aman publications New delhi 2014 1 282 650.00 978-81-8204-032-8

COMMUNICATION 2045 International communications
Naval Prabhakar and 

Narendra Basu
Commonwealth New delhi 2011 1 303 890.00 81-311-0024-3

SOAPRE 2046 Event and planning management Diwakar Sharma Deep & deep publications New delhi 2009 1 244 850.00 978-7629-633-3

SOHT 2047 Five star cuisine B K Chakravarti A P H Publishing New delhi 2014 1 197 595.00

SOHT 2048 Five star cuisine B K Chakravarti A P H Publishing New delhi 2014 1 197 595.00

SOHT 2049 Financial management in hotels D K Singh Aman publications New delhi 2010 1 294 650.00 978-81-8204-051-9

SOHT 2050 Financial management in hotels D K Singh Aman publications New delhi 2010 1 294 650.00 978-81-8204-051-9

SOC 2051 Power quotes Daniel B Baker Jaico publishing house Mumbai 2008 1 387 399.00 978-81-7992-323-8

SOC 2052 Power quotes Daniel B Baker Jaico publishing house Mumbai 2008 1 387 399.00 978-81-7992-323-8

SOC 2053 Power quotes Daniel B Baker Jaico publishing house Mumbai 2008 1 387 399.00 978-81-7992-323-8

SOC 2054 Digitised film and video production Indrajit Gnosis delhi 2006 1 191 425.00 979-81-8901-205-1

SOC 2055 Digitised film and video production Indrajit Gnosis delhi 2006 1 191 425.00 979-81-8901-205-1

SOC 2056 Digitised film and video production Indrajit Gnosis delhi 2006 1 191 425.00 979-81-8901-205-1

SOC 2057 Digitised film and video production Indrajit Gnosis delhi 2006 1 191 425.00 979-81-8901-205-1

SOC 2058 E-crimes and remedies Vasu Deva Commonwealth New delhi 2012 1 182 850.00 81-7169-848-4

SOC 2059 E-crimes and remedies Vasu Deva Commonwealth New delhi 2012 1 182 850.00 81-7169-848-4

SOC 2060 Film stars in Indian politics Ram Avtar Agnihotri Commonwealth New delhi 2011 1 236 550.00 81-7169-506-X

SOC 2061 Film stars in Indian politics Ram Avtar Agnihotri Commonwealth New delhi 2011 1 236 550.00 81-7169-506-X

SOC 2062 Chronology of science and technology 4000 B C - 2000 A D Ahrar Husain Kanishka Publishers New delhi 2010 1 270 995.00 978-81-8457-203-2

SOC 2063 Chronology of science and technology 4000 B C - 2000 A D Ahrar Husain Kanishka Publishers New delhi 2010 1 270 995.00 978-81-8457-203-2

SOC 2064
Modular Kaizen : continuous and breakthrough 

improvement
Grace L Duffy New age international publishers Bangalore 2016 1 205 499.00 978-81-224-3928-1

SOC 2065
Modular Kaizen : continuous and breakthrough 

improvement
Grace L Duffy New age international publishers Bangalore 2016 1 205 499.00 978-81-224-3928-1

SOC 2066
Modular Kaizen : continuous and breakthrough 

improvement
Grace L Duffy New age international publishers Bangalore 2016 1 205 499.00 978-81-224-3928-1

SOC 2067 Dictionary of movies and films Prahlad Manjrekar Authors press delhi 2007 1 242 575.00 978-81-7273-394-0

SOM 2068 A textbook on professional ethics and human values R S Naagarazan New age international publishers New delhi 2016 2 191 160.00 978-81-224-3972-4

SOC 2069
The following contents of flips 8 : moview 

werecexclusively selected for all movie - goers

The publisher of 

international designers 

The publisher of international 

designers network
1 978-98-8980-973-7

COMMUNICATION 2070 Writing essays and reports : a student's guide Stephen McLaren Viva books New delhi 2017 1 234 295.00 978-93-86105-76-9

SOFD 2071 Fashion designer's handbook for Adobe illustrator
Marianne Centner and 

Frances Vereker
Blackwell publishing Oxford 2008 1 183 978-1-4051-6055-1

SOFD 2072 Fashion designer's handbook for Adobe illustrator
Marianne Centner and 

Frances Vereker
Blackwell publishing Oxford 2008 1 183 978-1-4051-6055-1

SOFD 2073 Computer-aided pattern design and product development
Alison Beazley and Terry 

Bond 
Wiley india New delhi 2003 1 220 978-81-265-3028-1

SOFD 2074 Computer-aided pattern design and product development
Alison Beazley and Terry 

Bond 
Wiley india New delhi 2003 1 220 978-81-265-3028-1

SOFD 2075 Fashion forecasting
Kathryn Mckeley and 

Janine Munslow
Wiley india Kingdom 2008 1 223 978-1-4051-4004-1

SOFD 2076 Fashion forecasting
Kathryn Mckeley and 

Janine Munslow
Wiley india Kingdom 2008 1 223 978-1-4051-4004-1



SOFD 2077 Fashion marketing communications Gaynor Lea-Greenwood Wiley india New delhi 2014 1 203 978-81-265-4840-8

SOFD 2078 Fashion marketing communications Gaynor Lea-Greenwood Wiley india New delhi 2014 1 203 978-81-265-4840-8

SOFD 2079 More dress pattern designing Natalie Bray Wiley india New delhi 2010 1 204 978-81-265-2279-8

SOFD 2080 More dress pattern designing Natalie Bray Wiley india New delhi 2010 1 204 978-81-265-2279-8

SOFD 2081 Fabric, form and flat pattern cutting Winifred Aldrich Blackwell publishing New delhi 2007 1 218 978-14051-75-982

SOFD 2082 Fabric, form and flat pattern cutting Winifred Aldrich Blackwell publishing New delhi 2007 1 218 978-14051-75-982

SOFD 2083 Fabrics and pattern cutting Winifred Aldrich Wiley india New delhi 2013 1 223 978-81-265-4117-1

SOFD 2084 Fabrics and pattern cutting Winifred Aldrich Wiley india New delhi 2013 1 223 978-81-265-4117-1

SOFD 2085 Guide to basic garment assembly for the fashion industry Jayne Smith Wiley india New delhi 2014 1 150 978-81-265-4842-2

SOFD 2086 Guide to basic garment assembly for the fashion industry Jayne Smith Wiley india New delhi 2014 1 150 978-81-265-4842-2

SOFD 2087 Pattern grading for men's clothes : the technology of sizing Gerry Cooklin Wiley india New delhi 2010 1 292 978-81-265-2299-6

SOFD 2088 Pattern grading for men's clothes : the technology of sizing Gerry Cooklin Wiley india New delhi 2010 1 292 978-81-265-2299-6

SOFD 2089 The apparel industry Richard M Jones Blackwell publishing New delhi 2007 2 319 978-1-4051-6768-0

SOFD 2090 The apparel industry Richard M Jones Blackwell publishing New delhi 2007 2 319 978-1-4051-6768-0

SOFD 2091 Introduction to clothing production management A J Chuter Wiley india New delhi 2011 2 189 978-81-265-3031-1

SOFD 2092 Introduction to clothing production management A J Chuter Wiley india New delhi 2011 2 189 978-81-265-3031-1

SOFD 2093 Careers in fashion and textiles Helen Goworek Blackwell publishing Kingdom 2007 1 201 650.00 978-14-0517-128-1

SOFD 2094 Careers in fashion and textiles Helen Goworek Blackwell publishing Kingdom 2007 1 201 650.00 978-14-0517-128-1

SOFD 2095 A year in fashion : a look a day Pascal Morche Prestel Munich 2007 1 978-3-7913-4373-0

SOFD 2096 A year in fashion : a look a day Pascal Morche Prestel Munich 2007 1 978-3-7913-4373-0

SOFD 2097 Cooklin's garment technology for fashion designers
Steven Hayes, John 

Mcloughlin and Dorothy 
Wiley india delhi 2012 1 200 978-81-265-3537-8

SOFD 2098 Cooklin's garment technology for fashion designers
Steven Hayes, John 

Mcloughlin and Dorothy 
Wiley india delhi 2012 1 200 978-81-265-3537-8

SOFD 2099 Introduction to clothing manufacture Gerry Cooklin Blackwell publishing Oxford 2005 1 178 550.00 0-632-05697-5

SOFD 2100 Introduction to clothing manufacture Gerry Cooklin Blackwell publishing Oxford 2005 1 178 550.00 0-632-05697-5

SOFD 2101 Garment - export industry of India P P Deshpande A P H Publishing New delhi 2009 1 254 1,295.00 978-81-313-0464-8

SOFD 2102 Garment - export industry of India P P Deshpande A P H Publishing New delhi 2009 1 254 1,295.00 978-81-313-0464-8

SOFD 2103 Garment - export industry of India P P Deshpande A P H Publishing New delhi 2009 1 254 1,295.00 978-81-313-0464-8

SOFD 2104 Metric pattern cutting for women's wear Winifred Aldrich Wiley india New delhi 2014 1 215 978-81-265-4841-5

SOFD 2105 Metric pattern cutting for women's wear Winifred Aldrich Wiley india New delhi 2014 1 215 978-81-265-4841-5

SOFD 2106 Metric pattern cutting for children's wear and babywear Winifred Aldrich Wiley india New delhi 2015 1 211 978-81-265-3030-4

SOFD 2107 Metric pattern cutting for children's wear and babywear Winifred Aldrich Wiley india New delhi 2015 1 211 978-81-265-3030-4

SOFD 2108 Dress fitting Natalie Bray Blackwell publishing New delhi 2007 1 112 978-0-632-05688-0

SOFD 2109 Dress fitting Natalie Bray Blackwell publishing New delhi 2007 1 112 978-0-632-05688-0

SOFD 2110 Pattern grading for womwn's clothes Gerry Cooklin Wiley india New delhi 2009 1 382 978-81-265-2281-1

SOFD 2111 Pattern grading for womwn's clothes Gerry Cooklin Wiley india New delhi 2009 1 382 978-81-265-2281-1

SOFD 2112
Pattern cutting for women's tailored jackets : classic and 

contemporary
Winifred Aldrich Blackwell publishing New delhi 2010 1 120 978-81-265-2277-4

SOFD 2113
Pattern cutting for women's tailored jackets : classic and 

contemporary
Winifred Aldrich Blackwell publishing New delhi 2010 1 120 978-81-265-2277-4

SOFD 2114 Knitted clothing technology Terry Brackenbury Wiley india delhi 2013 1 197 978-81-265-4116-4

SOFD 2115 Knitted clothing technology Terry Brackenbury Wiley india delhi 2013 1 197 978-81-265-4116-4

SOFD 2116 Fashion marketing Mike Easey Wiley india Chennai 2009 3 260 978-1-4051-3953-3

SOFD 2117 Fashion marketing Mike Easey Wiley india Chennai 2009 3 260 978-1-4051-3953-3

SOFD 2118 Global silk industry : a complete source book 
Rajat K Datta and 

Mahesh Nanavaty
A P H Publishing New delhi 2012 1 347 895.00 81-313-0087-0

SOFD 2119 Global silk industry : a complete source book 
Rajat K Datta and 

Mahesh Nanavaty
A P H Publishing New delhi 2012 1 347 895.00 81-313-0087-0

SOFD 2120 Global silk industry : a complete source book 
Rajat K Datta and 

Mahesh Nanavaty
A P H Publishing New delhi 2012 1 347 895.00 81-313-0087-0

SOFD 2121 Global silk industry : a complete source book 
Rajat K Datta and 

Mahesh Nanavaty
A P H Publishing New delhi 2012 1 347 895.00 81-313-0087-0

SOFD 2122 Global silk industry : a complete source book 
Rajat K Datta and 

Mahesh Nanavaty
A P H Publishing New delhi 2012 1 347 895.00 81-313-0087-0

SOFD 2123 Global silk industry : a complete source book 
Rajat K Datta and 

Mahesh Nanavaty
A P H Publishing New delhi 2012 1 347 895.00 81-313-0087-0

SOFD 2124 Global silk industry : a complete source book 
Rajat K Datta and 

Mahesh Nanavaty
A P H Publishing New delhi 2012 1 347 895.00 81-313-0087-0

SOFD 2125 Textiles fibers S Naik A P H Publishing New delhi 2013 1 297 995.00 978-93-313-1843-5

SOFD 2126 Textiles fibers S Naik A P H Publishing New delhi 2013 1 297 995.00 978-93-313-1843-5

SOFD 2127 Textiles fibers S Naik A P H Publishing New delhi 2013 1 297 995.00 978-93-313-1843-5

SOFD 2128 Textiles fibers S Naik A P H Publishing New delhi 2013 1 297 995.00 978-93-313-1843-5



SOFD 2129 Textiles fibers S Naik A P H Publishing New delhi 2013 1 297 995.00 978-93-313-1843-5

SOFD 2130 Textiles fibers S Naik A P H Publishing New delhi 2013 1 297 995.00 978-93-313-1843-5

SOFD 2131 Textiles fibers S Naik A P H Publishing New delhi 2013 1 297 995.00 978-93-313-1843-5

SOFD 2132 Textile design S Naik A P H Publishing New delhi 2013 1 289 995.00 978-93-313-1840-4

SOFD 2133 Textile design S Naik A P H Publishing New delhi 2013 1 289 995.00 978-93-313-1840-4

SOFD 2134 Laboratory techniques in sericulture R K Goel A P H Publishing New delhi 2014 1 358 895.00 978-81-3130-031-2

SOFD 2135 Laboratory techniques in sericulture R K Goel A P H Publishing New delhi 2014 1 358 895.00 978-81-3130-031-2

SOFD 2136 Laboratory techniques in sericulture R K Goel A P H Publishing New delhi 2014 1 358 895.00 978-81-3130-031-2

SOFD 2137 Weaving and knitting technology S Naik A P H Publishing New delhi 2013 1 302 995.00 978-93-313-1839-8

SOFD 2138 Weaving and knitting technology S Naik A P H Publishing New delhi 2013 1 302 995.00 978-93-313-1839-8

SOFD 2139 Weaving and knitting technology S Naik A P H Publishing New delhi 2013 1 302 995.00 978-93-313-1839-8

SOFD 2140 Weaving and knitting technology S Naik A P H Publishing New delhi 2013 1 302 995.00 978-93-313-1839-8

SOFD 2141 Traditional embroideries of India Shailaja D Naik A P H Publishing New delhi 2014 1 157 500.00 81-7024-731-4

SOFD 2142 Traditional embroideries of India Shailaja D Naik A P H Publishing New delhi 2014 1 157 500.00 81-7024-731-4

SOFD 2143 Traditional embroideries of India Shailaja D Naik A P H Publishing New delhi 2014 1 157 500.00 81-7024-731-4

SOFD 2144 Traditional embroideries of India Shailaja D Naik A P H Publishing New delhi 2014 1 157 500.00 81-7024-731-4

SOFD 2145 Traditional embroideries of India Shailaja D Naik A P H Publishing New delhi 2014 1 157 500.00 81-7024-731-4

SOFD 2146 Traditional embroideries of India Shailaja D Naik A P H Publishing New delhi 2014 1 157 500.00 81-7024-731-4

SOFD 2147 Traditional embroideries of India Shailaja D Naik A P H Publishing New delhi 2014 1 157 500.00 81-7024-731-4

SOFD 2148 Folk embroideryand traditional handloom weaving Shailaja D Naik A P H Publishing New delhi 2012 1 208 995.00 81-7024-877-9

SOFD 2149 Folk embroideryand traditional handloom weaving Shailaja D Naik A P H Publishing New delhi 2012 1 208 995.00 81-7024-877-9

SOFD 2150 Folk embroideryand traditional handloom weaving Shailaja D Naik A P H Publishing New delhi 2012 1 208 995.00 81-7024-877-9

SOFD 2151 Folk embroideryand traditional handloom weaving Shailaja D Naik A P H Publishing New delhi 2012 1 208 995.00 81-7024-877-9

SOFD 2152 Folk embroideryand traditional handloom weaving Shailaja D Naik A P H Publishing New delhi 2012 1 208 995.00 81-7024-877-9

SOFD 2153 Folk embroideryand traditional handloom weaving Shailaja D Naik A P H Publishing New delhi 2012 1 208 995.00 81-7024-877-9

SOFD 2154 Folk embroideryand traditional handloom weaving Shailaja D Naik A P H Publishing New delhi 2012 1 208 995.00 81-7024-877-9

SOFD 2155 Ikat textiles of India
G K Ghosh and Shukla 

Ghosh
A P H Publishing New delhi 2014 1 145 700.00 81-7648-167-X

SOFD 2156 Ikat textiles of India
G K Ghosh and Shukla 

Ghosh
A P H Publishing New delhi 2014 1 145 700.00 81-7648-167-X

SOFD 2157 Ikat textiles of India
G K Ghosh and Shukla 

Ghosh
A P H Publishing New delhi 2014 1 145 700.00 81-7648-167-X

SOFD 2158 Ikat textiles of India
G K Ghosh and Shukla 

Ghosh
A P H Publishing New delhi 2014 1 145 700.00 81-7648-167-X

SOFD 2159 Ikat textiles of India
G K Ghosh and Shukla 

Ghosh
A P H Publishing New delhi 2014 1 145 700.00 81-7648-167-X

SOFD 2160 Ikat textiles of India
G K Ghosh and Shukla 

Ghosh
A P H Publishing New delhi 2014 1 145 700.00 81-7648-167-X

SOFD 2161 Silk culture : a biochemical aproach
P N Pandey, S K Sharan 

and P K Mishra
A P H Publishing New delhi 2012 1 254 895.00 978-81-7648-826-6

SOFD 2162 Silk culture : a biochemical aproach
P N Pandey, S K Sharan 

and P K Mishra
A P H Publishing New delhi 2012 1 254 895.00 978-81-7648-826-6

SOFD 2163 Silk culture : a biochemical aproach
P N Pandey, S K Sharan 

and P K Mishra
A P H Publishing New delhi 2012 1 254 895.00 978-81-7648-826-6

SOFD 2164 Silk culture : a biochemical aproach
P N Pandey, S K Sharan 

and P K Mishra
A P H Publishing New delhi 2012 1 254 895.00 978-81-7648-826-6

SOFD 2165 Silk production N G Ojha and P N Panday A P H Publishing New delhi 2012 1 278 995.00 978-81-7648-782-5

SOFD 2166 Silk production N G Ojha and P N Panday A P H Publishing New delhi 2012 1 278 995.00 978-81-7648-782-5

SOFD 2167 How Fashion works Gavin Waddell Wiley india New delhi 2011 1 211 978-81-2653-029-8

SOFD 2168 Fashion : from concept to consumer Gini Stephens Frings prentice hall USA 1999 1 376 978-01-3080-647-3

SOFD 2169 Fashion illustration : flat drawing
Elena Saez and Maite 

Lafuente
Parragon books UK 2007 1 96 E10.00 978-1-4054-9809-8

SOFD 2170 Textile motifs of India Pepin Van Roojen The pepin press Netherland       2008 1 128 $199 978-90-5768-075-5

SOFD 2171 New fashion print Martin Dawber An imprint of anova books China 2008 1 192 US $24.95 978-19-0638-807-2

SOFD 2172 Indian Textiles : past and present
G K Ghosh and Shukla 

Ghosh
A P H Publishing New delhi 2011 1 306 795.00 81-7024-706-3

SOFD 2173 Fashion buying Helen Goworek Blackwell publishing New delhi 2007 2 190 978-14051-7672-9

SOFD 2174 Fashion Design : process, innovation and practice
Kathryn Mckeley and 

Janine Munslow
Wiley india New delhi 2010 1 228 978-81-265-2298-9

SOFD 2175 Fashion : from concept to consumer Gini Stephens Frings prentice hall New jersey 1994 4 362 978-01-3177-478-0

SOFD 2176 New fashion print Martin Dawber An imprint of anova books China 2008 1 192 US $24.95 978-19-0638-807-2

SOFD 2177 How Fashion works Gavin Waddell Wiley india New delhi 2011 1 211 978-81-2653-029-8

SOFD 2178 The jewelry of southeast Asia Anne Richter Thames & hudson London 2000 1 304 978-05-0051-008-7

SOFD 2179 The jewelry of southeast Asia Anne Richter Thames & hudson London 2000 1 304 978-05-0051-008-7

SOFD 2180 The world of hair colour : a scientific companion John Gray Thomson                                                                                            Australia 2005 1 121 978-18-4480-043-8



SOFD 2181 The world of hair colour : a scientific companion John Gray Thomson                                                                                            Australia 2005 1 121 978-18-4480-043-8

SOFD 2182 Vintage fashion accessories Stacy Loalbo Krause publications China 2009 1 255 US $24.95 978-14-4020-251-3

SOFD 2183 Vintage fashion accessories Stacy Loalbo Krause publications China 2009 1 255 US $24.95 978-14-4020-251-3

SOFD 2184 Encyclopedia of fashion accessories Phyllis Tortora Om book New delhi 2005 1 165 978-81-8710-737-8

SOFD 2185 Encyclopedia of fashion accessories Phyllis Tortora Om book New delhi 2005 1 165 978-81-8710-737-8

SOFD 2186 Non conventional textiles G K Ghosh A P H Publishing New delhi 2015 1 170 695.00 978-81-313-1006-9

SOFD 2187 Non conventional textiles G K Ghosh A P H Publishing New delhi 2015 1 170 695.00 978-81-313-1006-9

SOFD 2188 Textile testing Raul Jewel A P H Publishing New delhi 2014 1 266 595.00 978-81-7648-748-1

SOFD 2189 Textile testing Raul Jewel A P H Publishing New delhi 2014 1 266 595.00 978-81-7648-748-1

SOFD 2190 Silk worm crops
D Chakravorty and P N 

Pandey
A P H Publishing New delhi 2015 1 209 495.00 978-81-7648-891-4

SOFD 2191 Silk worm crops
D Chakravorty and P N 

Pandey
A P H Publishing New delhi 2015 1 209 495.00 978-81-7648-891-4

SOFD 2192 Art of cloth washing Meenakshi Rastogi Sonali publications New delhi 2009 1 271 775.00 978-81-8411-211-5

SOFD 2193 Art of cloth washing Meenakshi Rastogi Sonali publications New delhi 2009 1 271 775.00 978-81-8411-211-5

SOHT 2194 Indian favourites Nita Mehta Snab publishers New delhi 2015 1 100 195.00 978-81-7869-274-6

SOHT 2195 Indian favourites Nita Mehta Snab publishers New delhi 2015 1 100 195.00 978-81-7869-274-6

SOHT 2196 Indian favourites Nita Mehta Snab publishers New delhi 2015 1 100 195.00 978-81-7869-274-6

SOHT 2197 Indian vegetarian favourites Nita Mehta Snab publishers New delhi 2015 1 95 195.00 978-81-7869-273-9

SOHT 2198 Indian vegetarian favourites Nita Mehta Snab publishers New delhi 2015 1 95 195.00 978-81-7869-273-9

SOHT 2199 Indian vegetarian favourites Nita Mehta Snab publishers New delhi 2015 1 95 195.00 978-81-7869-273-9

SOHT 2200 Vegetarian microwave : cookbook Nita Mehta Snab publishers New delhi 2012 1 96 250.00 978-81-7869-069-8

SOHT 2201 Vegetarian microwave : cookbook Nita Mehta Snab publishers New delhi 2012 1 96 250.00 978-81-7869-069-8

SOHT 2202 Vegetarian microwave : cookbook Nita Mehta Snab publishers New delhi 2012 1 96 250.00 978-81-7869-069-8

SOHT 2203 The best of microwave cooking Nita Mehta Snab publishers New delhi 2010 1 115 495.00 978-81-7869-088-9

SOHT 2204 The best of microwave cooking Nita Mehta Snab publishers New delhi 2010 1 115 495.00 978-81-7869-088-9

SOHT 2205 The best of microwave cooking Nita Mehta Snab publishers New delhi 2010 1 115 495.00 978-81-7869-088-9

SOHT 2206 Microwave desi khaana Nita Mehta Snab publishers New delhi 2011 1 105 250.00 978-81-7869-324-8

SOHT 2207 Microwave desi khaana Nita Mehta Snab publishers New delhi 2011 1 105 250.00 978-81-7869-324-8

SOHT 2208 Microwave desi khaana Nita Mehta Snab publishers New delhi 2011 1 105 250.00 978-81-7869-324-8

SOHT 2209 Fish and prawns Nita Mehta Snab publishers New delhi 2012 1 97 395.00 978-81-7869-191-6

SOHT 2210 Fish and prawns Nita Mehta Snab publishers New delhi 2012 1 97 395.00 978-81-7869-191-6

SOHT 2211 Fish and prawns Nita Mehta Snab publishers New delhi 2012 1 97 395.00 978-81-7869-191-6

SOHT 2212 Different ways with Pasta Nita Mehta Snab publishers New delhi 2011 1 96 295.00 978-81-7869-190-9

SOHT 2213 Different ways with Pasta Nita Mehta Snab publishers New delhi 2011 1 96 295.00 978-81-7869-190-9

SOHT 2214 Different ways with Pasta Nita Mehta Snab publishers New delhi 2011 1 96 295.00 978-81-7869-190-9

SOHT 2215 101 non -vegetarian recipes Nita Mehta Snab publishers New delhi 2015 1 148 295.00 978-81-7869-270-8

SOHT 2216 101 non -vegetarian recipes Nita Mehta Snab publishers New delhi 2015 1 148 295.00 978-81-7869-270-8

SOHT 2217 101 non -vegetarian recipes Nita Mehta Snab publishers New delhi 2015 1 148 295.00 978-81-7869-270-8

SOHT 2218 Different ways with paneer vegetarian Nita Mehta Snab publishers New delhi 2013 1 103 250.00 978-81-7869-050-6

SOHT 2219 Different ways with paneer vegetarian Nita Mehta Snab publishers New delhi 2013 1 103 250.00 978-81-7869-050-6

SOHT 2220 Different ways with paneer vegetarian Nita Mehta Snab publishers New delhi 2013 1 103 250.00 978-81-7869-050-6

SOHT 2221
Tandoori cooking in the microwave and oven : microwave 

convection and OTG
Nita Mehta Snab publishers New delhi 2015 1 124 250.00 978-81-7869-033-9

SOHT 2222
Tandoori cooking in the microwave and oven : microwave 

convection and OTG
Nita Mehta Snab publishers New delhi 2015 1 124 250.00 978-81-7869-033-9

SOHT 2223
Tandoori cooking in the microwave and oven : microwave 

convection and OTG
Nita Mehta Snab publishers New delhi 2015 1 124 250.00 978-81-7869-033-9

SOHT 2224 Asian cookbook Nita Mehta Snab publishers New delhi 2009 1 104 250.00 978-81-7869-246-3

SOHT 2225 Asian cookbook Nita Mehta Snab publishers New delhi 2009 1 104 250.00 978-81-7869-246-3

SOHT 2226 Asian cookbook Nita Mehta Snab publishers New delhi 2009 1 104 250.00 978-81-7869-246-3

SOHT 2227 101 vegetarian recipes Nita Mehta Snab publishers New delhi 2015 1 131 395.00 978-81-7869-212-8

SOHT 2228 101 vegetarian recipes Nita Mehta Snab publishers New delhi 2015 1 131 395.00 978-81-7869-212-8

SOHT 2229 101 vegetarian recipes Nita Mehta Snab publishers New delhi 2015 1 131 395.00 978-81-7869-212-8

SOHT 2230 Cookbook for controlling diabetes vegetarian recipes Nita Mehta Snab publishers New delhi 2012 1 104 395.00 978-81-7869-299-9

SOHT 2231 Cookbook for controlling diabetes vegetarian recipes Nita Mehta Snab publishers New delhi 2012 1 104 395.00 978-81-7869-299-9

SOHT 2232 Cookbook for controlling diabetes vegetarian recipes Nita Mehta Snab publishers New delhi 2012 1 104 395.00 978-81-7869-299-9



SOHT 2233 Learn to cook chinese vegetarian Nita Mehta Snab publishers New delhi 2011 1 104 250.00 978-81-7869-098-8

SOHT 2234 Learn to cook chinese vegetarian Nita Mehta Snab publishers New delhi 2011 1 104 250.00 978-81-7869-098-8

SOHT 2235 Learn to cook chinese vegetarian Nita Mehta Snab publishers New delhi 2011 1 104 250.00 978-81-7869-098-8

SOHT 2236 Best of Indian cooking Nita Mehta Snab publishers New delhi 2012 1 99 295.00 978-81-7869-180-0

SOHT 2237 Best of Indian cooking Nita Mehta Snab publishers New delhi 2012 1 99 295.00 978-81-7869-180-0

SOHT 2238 Best of Indian cooking Nita Mehta Snab publishers New delhi 2012 1 99 295.00 978-81-7869-180-0

SOHT 2239 Cakes and cack decorations Nita Mehta Snab publishers New delhi 2015 1 80 195.00 978-81-7869-189-3

SOHT 2240 Cakes and cack decorations Nita Mehta Snab publishers New delhi 2015 1 80 195.00 978-81-7869-189-3

SOHT 2241 Cakes and cack decorations Nita Mehta Snab publishers New delhi 2015 1 80 195.00 978-81-7869-189-3

SOHT 2242 Cooking for growing children Nita Mehta Snab publishers New delhi 2012 1 96 250.00 978-81-7869-113-8

SOHT 2243 Cooking for growing children Nita Mehta Snab publishers New delhi 2012 1 96 250.00 978-81-7869-113-8

SOHT 2244 Cooking for growing children Nita Mehta Snab publishers New delhi 2012 1 96 250.00 978-81-7869-113-8

SOHT 2245 Zero oil cooking Nita Mehta Snab publishers New delhi 2013 1 94 295.00 978-81-7869-111-4

SOHT 2246 Zero oil cooking Nita Mehta Snab publishers New delhi 2013 1 94 295.00 978-81-7869-111-4

SOHT 2247 Zero oil cooking Nita Mehta Snab publishers New delhi 2013 1 94 295.00 978-81-7869-111-4

SOHT 2248 Soups and salads Nita Mehta Snab publishers New delhi 2013 1 103 295.00 978-81-7869-072-8

SOHT 2249 Soups and salads Nita Mehta Snab publishers New delhi 2013 1 103 295.00 978-81-7869-072-8

SOHT 2250 Soups and salads Nita Mehta Snab publishers New delhi 2013 1 103 295.00 978-81-7869-072-8

SOHT 2251 Cup cakes and brownies Nita Mehta Snab publishers New delhi 2013 1 99 295.00 978-81-7869-395-8

SOHT 2252 Cup cakes and brownies Nita Mehta Snab publishers New delhi 2013 1 99 295.00 978-81-7869-395-8

SOHT 2253 Cup cakes and brownies Nita Mehta Snab publishers New delhi 2013 1 99 295.00 978-81-7869-395-8

SOHT 2254 Snacks for children Nita Mehta Snab publishers New delhi 2013 1 100 295.00 978-81-7869-300-2

SOHT 2255 Snacks for children Nita Mehta Snab publishers New delhi 2013 1 100 295.00 978-81-7869-300-2

SOHT 2256 Snacks for children Nita Mehta Snab publishers New delhi 2013 1 100 295.00 978-81-7869-300-2

SOHT 2257 Mother and child cookbook Nita Mehta Snab publishers New delhi 2012 1 92 495.00 978-81-7869-211-1

SOHT 2258 Mother and child cookbook Nita Mehta Snab publishers New delhi 2012 1 92 495.00 978-81-7869-211-1

SOHT 2259 Mother and child cookbook Nita Mehta Snab publishers New delhi 2012 1 92 495.00 978-81-7869-211-1

SOHT 2260 Cookbook for festivals of Indian Nita Mehta Snab publishers New delhi 2011 1 168 795.00 978-81-7869-319-4

SOHT 2261 Cookbook for festivals of Indian Nita Mehta Snab publishers New delhi 2011 1 168 795.00 978-81-7869-319-4

SOHT 2262 Cookbook for festivals of Indian Nita Mehta Snab publishers New delhi 2011 1 168 795.00 978-81-7869-319-4

SOHT 2263 Regional cuisines of India Nita Mehta Snab publishers New delhi 2013 1 164 595.00 978-81-7869-321-7

SOHT 2264 Regional cuisines of India Nita Mehta Snab publishers New delhi 2013 1 164 595.00 978-81-7869-321-7

SOHT 2265 Regional cuisines of India Nita Mehta Snab publishers New delhi 2013 1 164 595.00 978-81-7869-321-7

SOHT 2266 101 recipes for children vegetarian Nita Mehta Snab publishers New delhi 2012 1 135 595.00 978-81-7869-263-0

SOHT 2267 101 recipes for children vegetarian Nita Mehta Snab publishers New delhi 2012 1 135 595.00 978-81-7869-263-0

SOHT 2268 101 recipes for children vegetarian Nita Mehta Snab publishers New delhi 2012 1 135 595.00 978-81-7869-263-0

SOHT 2269 Flavours of rajasthan Nita Mehta Snab publishers New delhi 2011 1 156 795.00 978-81-7869-320-0

SOHT 2270 Flavours of rajasthan Nita Mehta Snab publishers New delhi 2011 1 156 795.00 978-81-7869-320-0

SOHT 2271 Flavours of rajasthan Nita Mehta Snab publishers New delhi 2011 1 156 795.00 978-81-7869-320-0

SOHT 2272 Indian cooking with olive oil Nita Mehta Snab publishers New delhi 2011 1 143 595.00 978-81-7869-328-6

SOHT 2273 Indian cooking with olive oil Nita Mehta Snab publishers New delhi 2011 1 143 595.00 978-81-7869-328-6

SOHT 2274 Indian cooking with olive oil Nita Mehta Snab publishers New delhi 2011 1 143 595.00 978-81-7869-328-6

SOHT 2275 Salads : for all occasions Vijaya Hiremath Jaico publishing house Ahmedabad 2015 1 96 299.00 978-81-7992-328-3

SOHT 2276 Salads : for all occasions Vijaya Hiremath Jaico publishing house Ahmedabad 2015 1 96 299.00 978-81-7992-328-3

SOHT 2277 Salads : for all occasions Vijaya Hiremath Jaico publishing house Ahmedabad 2015 1 96 299.00 978-81-7992-328-3

SOHT 2278 Made in India Kunal Vijayakar Jaico publishing house Ahmedabad 2015 1 146 399.00 978-81-8495-641-2

SOHT 2279 Made in India Kunal Vijayakar Jaico publishing house Ahmedabad 2015 1 146 399.00 978-81-8495-641-2

SOHT 2280 Made in India Kunal Vijayakar Jaico publishing house Ahmedabad 2015 1 146 399.00 978-81-8495-641-2

SOW 2281 Unjunked : healthy eating for weight loss Suman Agrawal Jaico publishing house Ahmedabad 2016 1 202 496.00 978-81-8495-566-8

SOW 2282 Unjunked : healthy eating for weight loss Suman Agrawal Jaico publishing house Ahmedabad 2016 1 202 496.00 978-81-8495-566-8

SOW 2283 Unjunked : healthy eating for weight loss Suman Agrawal Jaico publishing house Ahmedabad 2016 1 202 496.00 978-81-8495-566-8

SOHT 2284 Chocolate cookbook : step-by-step Nita Mehta Snab publishers New delhi 2014 1 96 295.00 978-81-7869-225-8



SOHT 2285 Chocolate cookbook : step-by-step Nita Mehta Snab publishers New delhi 2014 1 96 295.00 978-81-7869-225-8

SOHT 2286 Eggless cakes and muffins Nita Mehta Snab publishers New delhi 2015 1 101 295.00 978-81-7869-323-1

SOHT 2287 Eggless cakes and muffins Nita Mehta Snab publishers New delhi 2015 1 101 295.00 978-81-7869-323-1

SOHT 2288 Learn to cook pizza and pasta Nita Mehta Snab publishers New delhi 2012 1 103 250.00 978-81-7869-099-5

SOHT 2289 Learn to cook pizza and pasta Nita Mehta Snab publishers New delhi 2012 1 103 250.00 978-81-7869-099-5

SOHT 2290 Art of baking eggless Nita Mehta Snab publishers New delhi 2015 1 64 150.00 978-81-7869-495-5

SOHT 2291 Art of baking eggless Nita Mehta Snab publishers New delhi 2015 1 64 150.00 978-81-7869-495-5

SOHT 2292 Permanent weight loss cookbook vegetarian Nita Mehta Snab publishers New delhi 2016 1 100 250.00 978-81-7869-265-4

SOHT 2293 Permanent weight loss cookbook vegetarian Nita Mehta Snab publishers New delhi 2016 1 100 250.00 978-81-7869-265-4

SOHT 2294 101 chicken recipes Nita Mehta Snab publishers New delhi 2016 1 144 295.00 978-81-7869-066-7

SOHT 2295 101 chicken recipes Nita Mehta Snab publishers New delhi 2016 1 144 295.00 978-81-7869-066-7

SOHT 2296 Chinese cooking for the Indian kitchen Nita Mehta Snab publishers New delhi 2011 1 113 295.00 978-81-86004-89-0

SOHT 2297 Chinese cooking for the Indian kitchen Nita Mehta Snab publishers New delhi 2011 1 113 295.00 978-81-86004-89-0

SOHT 2298 Flavours of Indian cooking Nita Mehta Snab publishers New delhi 2013 1 164 595.00 978-81-86004-80-7

SOHT 2299 Flavours of Indian cooking Nita Mehta Snab publishers New delhi 2013 1 164 595.00 978-81-86004-80-7

SOHT 2300 Bhawanee's delectable multi-cuisine cookbook Bhawanee Singh Aman publications New delhi 2013 1 450 450.00 978-81-8204-078-6

SOHT 2301 Bhawanee's delectable multi-cuisine cookbook Bhawanee Singh Aman publications New delhi 2013 1 450 450.00 978-81-8204-078-6

SOHT 2302 Everyday cooking vegetarian Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-479-5

SOHT 2303 Everyday cooking vegetarian Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-479-5

SOHT 2304 Everyday cooking vegetarian Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-479-5

SOHT 2305 Step by step food styling, garnishing and table laying Nita Mehta Snab publishers New delhi 2013 1 48 125.00 978-81-7869-506-8

SOHT 2306 Step by step food styling, garnishing and table laying Nita Mehta Snab publishers New delhi 2013 1 48 125.00 978-81-7869-506-8

SOHT 2307 Step by step food styling, garnishing and table laying Nita Mehta Snab publishers New delhi 2013 1 48 125.00 978-81-7869-506-8

SOHT 2308 The dalroti and Indian breads cookbook Nita Mehta Snab publishers New delhi 2015 1 47 125.00 978-81-7869-475-7

SOHT 2309 The dalroti and Indian breads cookbook Nita Mehta Snab publishers New delhi 2015 1 47 125.00 978-81-7869-475-7

SOHT 2310 The dalroti and Indian breads cookbook Nita Mehta Snab publishers New delhi 2015 1 47 125.00 978-81-7869-475-7

SOHT 2311 Burgers and sandwiches vegetarian Nita Mehta Snab publishers New delhi 2012 1 95 195.00 978-81-7869-156-5

SOHT 2312 Burgers and sandwiches vegetarian Nita Mehta Snab publishers New delhi 2012 1 95 195.00 978-81-7869-156-5

SOHT 2313 Burgers and sandwiches vegetarian Nita Mehta Snab publishers New delhi 2012 1 95 195.00 978-81-7869-156-5

SOHT 2314 Street food of delhi Nita Mehta Snab publishers New delhi 2016 1 48 125.00 978-81-7869-435-1

SOHT 2315 Street food of delhi Nita Mehta Snab publishers New delhi 2016 1 48 125.00 978-81-7869-435-1

SOHT 2316 Street food of delhi Nita Mehta Snab publishers New delhi 2016 1 48 125.00 978-81-7869-435-1

SOHT 2317 Recipes for growing kids Nita Mehta Snab publishers New delhi 2016 1 47 125.00 978-81-7869-515-0

SOHT 2318 Recipes for growing kids Nita Mehta Snab publishers New delhi 2016 1 47 125.00 978-81-7869-515-0

SOHT 2319 Recipes for growing kids Nita Mehta Snab publishers New delhi 2016 1 47 125.00 978-81-7869-515-0

SOHT 2320 Paranthas & rice for kids Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-473-3

SOHT 2321 Paranthas & rice for kids Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-473-3

SOHT 2322 Paranthas & rice for kids Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-473-3

SOHT 2323 Desserts Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-161-9

SOHT 2324 Desserts Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-161-9

SOHT 2325 Desserts Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-161-9

SOHT 2326 Chinese Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-158-9

SOHT 2327 Chinese Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-158-9

SOHT 2328 Chinese Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-158-9

SOHT 2329 Food for children : tasty & nutritious recipes Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-160-2

SOHT 2330 Food for children : tasty & nutritious recipes Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-160-2

SOHT 2331 Food for children : tasty & nutritious recipes Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-160-2

SOHT 2332 Lebanese cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-159-6

SOHT 2333 Lebanese cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-159-6

SOHT 2334 Lebanese cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-159-6

SOHT 2335 Soups and salads Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-162-6

SOHT 2336 Soups and salads Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-162-6



SOHT 2337 Soups and salads Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-162-6

SOHT 2338 Soups and salads Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-162-6

SOHT 2339 Soups and salads Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-162-6

SOHT 2340 Soups and salads Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-162-6

SOHT 2341 Thai cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-125-1

SOHT 2342 Thai cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-125-1

SOHT 2343 Thai cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-125-1

SOHT 2344 Thai cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-125-1

SOHT 2345 Thai cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-125-1

SOHT 2346 Thai cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-125-1

SOHT 2347 Barbecue cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-185-5

SOHT 2348 Barbecue cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-185-5

SOHT 2349 Barbecue cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-185-5

SOHT 2350 Barbecue cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-185-5

SOHT 2351 Barbecue cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-185-5

SOHT 2352 Barbecue cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-185-5

SOHT 2353 Indian cookking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-121-3-

SOHT 2354 Indian cookking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-121-3-

SOHT 2355 Indian cookking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-121-3-

SOHT 2356 Indian cookking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-121-3-

SOHT 2357 Indian cookking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-121-3-

SOHT 2358 Indian cookking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-121-3-

SOHT 2359 Mexican cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-122-0

SOHT 2360 Mexican cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-122-0

SOHT 2361 Mexican cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-122-0

SOHT 2362 Mexican cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-122-0

SOHT 2363 Mexican cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-122-0

SOHT 2364 Mexican cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-122-0

SOHT 2365 Vegetarian cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-126-8

SOHT 2366 Vegetarian cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-126-8

SOHT 2367 Vegetarian cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-126-8

SOHT 2368 Vegetarian cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-126-8

SOHT 2369 Vegetarian cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-126-8

SOHT 2370 Vegetarian cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-126-8

SOHT 2371 Food for children : tasty & nutritious recipes Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-160-2

SOHT 2372 Food for children : tasty & nutritious recipes Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-160-2

SOHT 2373 Food for children : tasty & nutritious recipes Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-160-2

SOHT 2374 Desserts Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-161-9

SOHT 2375 Desserts Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-161-9

SOHT 2376 Desserts Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-161-9

SOHT 2377 Chinese Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-158-9

SOHT 2378 Chinese Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-158-9

SOHT 2379 Chinese Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-158-9

SOHT 2380 Lebanese cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-159-6

SOHT 2381 Lebanese cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-159-6

SOHT 2382 Lebanese cooking Nita Mehta Snab publishers New delhi 2015 1 48 125.00 978-81-7869-159-6

SOHT 2383 Healthy microwave cooking Nita Mehta Snab publishers New delhi 2012 1 48 90.00 978-81-7869-342-2

SOHT 2384 Healthy microwave cooking Nita Mehta Snab publishers New delhi 2012 1 48 90.00 978-81-7869-342-2

SOHT 2385 Healthy microwave cooking Nita Mehta Snab publishers New delhi 2012 1 48 90.00 978-81-7869-342-2

SOHT 2386 Fuming sizzlers cookbook Nita Mehta Snab publishers New delhi 2012 1 48 90.00 978-81-7869-344-6

SOHT 2387 Fuming sizzlers cookbook Nita Mehta Snab publishers New delhi 2012 1 48 90.00 978-81-7869-344-6

SOHT 2388 Fuming sizzlers cookbook Nita Mehta Snab publishers New delhi 2012 1 48 90.00 978-81-7869-344-6



SOHT 2389 Chicken snacks & soups Nita Mehta Snab publishers New delhi 2012 1 48 90.00 978-81-7869-341-5

SOHT 2390 Chicken snacks & soups Nita Mehta Snab publishers New delhi 2012 1 48 90.00 978-81-7869-341-5

SOHT 2391 Chicken snacks & soups Nita Mehta Snab publishers New delhi 2012 1 48 90.00 978-81-7869-341-5

SOHT 2392 Snacks for children Nita Mehta Snab publishers New delhi 2012 1 48 90.00 978-81-7869-345-3

SOHT 2393 Snacks for children Nita Mehta Snab publishers New delhi 2012 1 48 90.00 978-81-7869-345-3

SOHT 2394 Snacks for children Nita Mehta Snab publishers New delhi 2012 1 48 90.00 978-81-7869-345-3

SOHT 2395 Tempting cakes cookies Nita Mehta Snab publishers New delhi 2012 1 48 90.00 978-81-7869-340-8

SOHT 2396 Tempting cakes cookies Nita Mehta Snab publishers New delhi 2012 1 48 90.00 978-81-7869-340-8

SOHT 2397 Tempting cakes cookies Nita Mehta Snab publishers New delhi 2012 1 48 90.00 978-81-7869-340-8

SOHT 2398 Sandwiches wraps Nita Mehta Snab publishers New delhi 2012 1 48 90.00 978-81-7869-343-9

SOHT 2399 Sandwiches wraps Nita Mehta Snab publishers New delhi 2012 1 48 90.00 978-81-7869-343-9

SOHT 2400 Sandwiches wraps Nita Mehta Snab publishers New delhi 2012 1 48 90.00 978-81-7869-343-9

SOHT 2401 Chicken recipes Nita Mehta Snab publishers New delhi 2015 1 102 99.00 978-81-7869-243-2

SOHT 2402 Chicken recipes Nita Mehta Snab publishers New delhi 2015 1 102 99.00 978-81-7869-243-2

SOHT 2403 Chicken recipes Nita Mehta Snab publishers New delhi 2015 1 102 99.00 978-81-7869-243-2

SOHT 2404 Home made ice creams Nita Mehta Snab publishers New delhi 2015 1 103 99.00 987-81-86004-08-1

SOHT 2405 Home made ice creams Nita Mehta Snab publishers New delhi 2015 1 103 99.00 987-81-86004-08-1

SOHT 2406 Home made ice creams Nita Mehta Snab publishers New delhi 2015 1 103 99.00 987-81-86004-08-1

SOHT 2407 Mocktail and snacks Nita Mehta Snab publishers New delhi 2015 1 98 99.00 978-81-86004-37-1

SOHT 2408 Mocktail and snacks Nita Mehta Snab publishers New delhi 2015 1 98 99.00 978-81-86004-37-1

SOHT 2409 Mocktail and snacks Nita Mehta Snab publishers New delhi 2015 1 98 99.00 978-81-86004-37-1

SOHT 2410 Soups, salads Nita Mehta Snab publishers New delhi 2014 1 96 99.00 978-81-86004-15-9

SOHT 2411 Soups, salads Nita Mehta Snab publishers New delhi 2014 1 96 99.00 978-81-86004-15-9

SOHT 2412 Soups, salads Nita Mehta Snab publishers New delhi 2014 1 96 99.00 978-81-86004-15-9

SOHT 2413 Meditrrranean recipes Nita Mehta Snab publishers New delhi 2012 1 103 89.00 978-81-7869-223-4

SOHT 2414 Meditrrranean recipes Nita Mehta Snab publishers New delhi 2012 1 103 89.00 978-81-7869-223-4

SOHT 2415 Meditrrranean recipes Nita Mehta Snab publishers New delhi 2012 1 103 89.00 978-81-7869-223-4

SOHT 2416 Eggless desserts Nita Mehta Snab publishers New delhi 2015 1 102 99.00 978-81-7869-049-0

SOHT 2417 Eggless desserts Nita Mehta Snab publishers New delhi 2015 1 102 99.00 978-81-7869-049-0

SOHT 2418 Eggless desserts Nita Mehta Snab publishers New delhi 2015 1 102 99.00 978-81-7869-049-0

SOHT 2419 Saatvik khaana ; delicious food without onion & garlic Nita Mehta Snab publishers New delhi 2012 1 101 99.00 978-81-7869-354-5

SOHT 2420 Saatvik khaana ; delicious food without onion & garlic Nita Mehta Snab publishers New delhi 2012 1 101 99.00 978-81-7869-354-5

SOHT 2421 Saatvik khaana ; delicious food without onion & garlic Nita Mehta Snab publishers New delhi 2012 1 101 99.00 978-81-7869-354-5

SOHT 2422 Taste of kashmir Nita Mehta Snab publishers New delhi 2012 1 103 99.00 978-81-7676-014-0

SOHT 2423 Taste of kashmir Nita Mehta Snab publishers New delhi 2012 1 103 99.00 978-81-7676-014-0

SOHT 2424 Taste of kashmir Nita Mehta Snab publishers New delhi 2012 1 103 99.00 978-81-7676-014-0

SOHT 2425 Baby cookbook Nita Mehta Snab publishers New delhi 2012 1 103 99.00 978-81-7676-101-7

SOHT 2426 Baby cookbook Nita Mehta Snab publishers New delhi 2012 1 103 99.00 978-81-7676-101-7

SOHT 2427 Baby cookbook Nita Mehta Snab publishers New delhi 2012 1 103 99.00 978-81-7676-101-7

SOHT 2428 Taste of Asia non vegetarian Nita Mehta Snab publishers New delhi 2012 1 104 89.00 978-81-7869-294-4

SOHT 2429 Taste of Asia non vegetarian Nita Mehta Snab publishers New delhi 2012 1 104 89.00 978-81-7869-294-4

SOHT 2430 Taste of Asia non vegetarian Nita Mehta Snab publishers New delhi 2012 1 104 89.00 978-81-7869-294-4

SOHT 2431 Chinese vegetarian recipes Nita Mehta Snab publishers New delhi 2014 1 96 99.00 978-81-7869-209-8

SOHT 2432 Chinese vegetarian recipes Nita Mehta Snab publishers New delhi 2014 1 96 99.00 978-81-7869-209-8

SOHT 2433 Chinese vegetarian recipes Nita Mehta Snab publishers New delhi 2014 1 96 99.00 978-81-7869-209-8

SOHT 2434 The best of mutton recipes Nita Mehta Snab publishers New delhi 2015 1 102 99.00 978-81-7869-027-8

SOHT 2435 The best of mutton recipes Nita Mehta Snab publishers New delhi 2015 1 102 99.00 978-81-7869-027-8

SOHT 2436 The best of mutton recipes Nita Mehta Snab publishers New delhi 2015 1 102 99.00 978-81-7869-027-8

SOHT 2437 Taste of hyderabad : non-veg Nita Mehta Snab publishers New delhi 2015 1 96 99.00 978-81-7869-272-2

SOHT 2438 Taste of hyderabad : non-veg Nita Mehta Snab publishers New delhi 2015 1 96 99.00 978-81-7869-272-2

SOHT 2439 Taste of hyderabad : non-veg Nita Mehta Snab publishers New delhi 2015 1 96 99.00 978-81-7869-272-2

SOHT 2440 Cake cookbook Nita Mehta Snab publishers New delhi 2014 1 95 99.00 978-81-7869-227-2



SOHT 2441 Cake cookbook Nita Mehta Snab publishers New delhi 2014 1 95 99.00 978-81-7869-227-2

SOHT 2442 Cake cookbook Nita Mehta Snab publishers New delhi 2014 1 95 99.00 978-81-7869-227-2

SOHT 2443 Taste of Gujarat Nita Mehta Snab publishers New delhi 2014 1 104 99.00 978-81-86004-95-1

SOHT 2444 Taste of Gujarat Nita Mehta Snab publishers New delhi 2014 1 104 99.00 978-81-86004-95-1

SOHT 2445 Taste of Gujarat Nita Mehta Snab publishers New delhi 2014 1 104 99.00 978-81-86004-95-1

SOHT 2446 Cooking under 10 minutes Nita Mehta Snab publishers New delhi 2015 1 96 99.00 978-81-7869-232-6

SOHT 2447 Cooking under 10 minutes Nita Mehta Snab publishers New delhi 2015 1 96 99.00 978-81-7869-232-6

SOHT 2448 Cooking under 10 minutes Nita Mehta Snab publishers New delhi 2015 1 96 99.00 978-81-7869-232-6

SOHT 2449 Cakes & cookies Nita Mehta Snab publishers New delhi 2015 1 104 99.00 978-81-7869-146-6

SOHT 2450 Cakes & cookies Nita Mehta Snab publishers New delhi 2015 1 104 99.00 978-81-7869-146-6

SOHT 2451 Cakes & cookies Nita Mehta Snab publishers New delhi 2015 1 104 99.00 978-81-7869-146-6

SOHT 2452 Oats breakfast cookbook Nita Mehta Snab publishers New delhi 2013 1 95 99.00 978-81-7869-396-9

SOHT 2453 Oats breakfast cookbook Nita Mehta Snab publishers New delhi 2013 1 95 99.00 978-81-7869-396-9

SOHT 2454 Oats breakfast cookbook Nita Mehta Snab publishers New delhi 2013 1 95 99.00 978-81-7869-396-9

SOHT 2455 Taste of Amritsar non-veg Nita Mehta Snab publishers New delhi 2013 1 104 99.00 978-81-7869-258-6

SOHT 2456 Taste of Amritsar non-veg Nita Mehta Snab publishers New delhi 2013 1 104 99.00 978-81-7869-258-6

SOHT 2457 Taste of Amritsar non-veg Nita Mehta Snab publishers New delhi 2013 1 104 99.00 978-81-7869-258-6

SOHT 2458 Taste of Rajasthan non-veg Nita Mehta Snab publishers New delhi 2013 1 104 99.00 978-81-7869-371-2

SOHT 2459 Taste of Rajasthan non-veg Nita Mehta Snab publishers New delhi 2013 1 104 99.00 978-81-7869-371-2

SOHT 2460 Taste of Rajasthan non-veg Nita Mehta Snab publishers New delhi 2013 1 104 99.00 978-81-7869-371-2

SOHT 2461 Tandoori cooking in the oven Nita Mehta Snab publishers New delhi 2015 1 102 99.00 978-81-7869-038-4

SOHT 2462 Tandoori cooking in the oven Nita Mehta Snab publishers New delhi 2015 1 102 99.00 978-81-7869-038-4

SOHT 2463 Tandoori cooking in the oven Nita Mehta Snab publishers New delhi 2015 1 102 99.00 978-81-7869-038-4

SOHT 2464 Lebanese recipes Nita Mehta Snab publishers New delhi 2012 1 104 89.00 978-81-7869-302-6

SOHT 2465 Lebanese recipes Nita Mehta Snab publishers New delhi 2012 1 104 89.00 978-81-7869-302-6

SOHT 2466 Lebanese recipes Nita Mehta Snab publishers New delhi 2012 1 104 89.00 978-81-7869-302-6

SOHT 2467 Refreshing mocktails Nita Mehta Snab publishers New delhi 2015 1 96 99.00 978-81-7869-313-2

SOHT 2468 Refreshing mocktails Nita Mehta Snab publishers New delhi 2015 1 96 99.00 978-81-7869-313-2

SOHT 2469 Refreshing mocktails Nita Mehta Snab publishers New delhi 2015 1 96 99.00 978-81-7869-313-2

SOHT 2470 Tikka seekh & kebab Nita Mehta Snab publishers New delhi 2015 1 102 99.00 978-81-7869-053-7

SOHT 2471 Tikka seekh & kebab Nita Mehta Snab publishers New delhi 2015 1 102 99.00 978-81-7869-053-7

SOHT 2472 Tikka seekh & kebab Nita Mehta Snab publishers New delhi 2015 1 102 99.00 978-81-7869-053-7

SOHT 2473 Microwave recipes : vegetarian Nita Mehta Snab publishers New delhi 2012 1 104 99.00 978-81-7869-167-1

SOHT 2474 Microwave recipes : vegetarian Nita Mehta Snab publishers New delhi 2012 1 104 99.00 978-81-7869-167-1

SOHT 2475 Microwave recipes : vegetarian Nita Mehta Snab publishers New delhi 2012 1 104 99.00 978-81-7869-167-1

SOHT 2476 Tiffin recipes for children Nita Mehta Snab publishers New delhi 2012 1 104 89.00 978-81-7869-177-0

SOHT 2477 Tiffin recipes for children Nita Mehta Snab publishers New delhi 2012 1 104 89.00 978-81-7869-177-0

SOHT 2478 Tiffin recipes for children Nita Mehta Snab publishers New delhi 2012 1 104 89.00 978-81-7869-177-0

SOHT 2479 Microwave recipes : non-vegetarian Nita Mehta Snab publishers New delhi 2015 1 96 99.00 978-81-7869-169-5

SOHT 2480 Microwave recipes : non-vegetarian Nita Mehta Snab publishers New delhi 2015 1 96 99.00 978-81-7869-169-5

SOHT 2481 Microwave recipes : non-vegetarian Nita Mehta Snab publishers New delhi 2015 1 96 99.00 978-81-7869-169-5

SOHT 2482 Sizzlers vegetarian cookbook Nita Mehta Snab publishers New delhi 2015 1 96 99.00 978-81-7869-303-3

SOHT 2483 Sizzlers vegetarian cookbook Nita Mehta Snab publishers New delhi 2015 1 96 99.00 978-81-7869-303-3

SOHT 2484 Sizzlers vegetarian cookbook Nita Mehta Snab publishers New delhi 2015 1 96 99.00 978-81-7869-303-3

SOHT 2485 Pizza & pasta vegetarian Nita Mehta Snab publishers New delhi 2014 1 96 99.00 978-81-7869-275-3

SOHT 2486 Pizza & pasta vegetarian Nita Mehta Snab publishers New delhi 2014 1 96 99.00 978-81-7869-275-3

SOHT 2487 Pizza & pasta vegetarian Nita Mehta Snab publishers New delhi 2014 1 96 99.00 978-81-7869-275-3

SOHT 2488 Diet snacks & desserts Nita Mehta Snab publishers New delhi 2012 1 104 99.00 978-81-7869-292-0

SOHT 2489 Diet snacks & desserts Nita Mehta Snab publishers New delhi 2012 1 104 99.00 978-81-7869-292-0

SOHT 2490 Diet snacks & desserts Nita Mehta Snab publishers New delhi 2012 1 104 99.00 978-81-7869-292-0

SOHT 2491 Chinese non-vegetarian recipes Nita Mehta Snab publishers New delhi 2015 1 96 99.00 978-81-7869-244-9

SOHT 2492 Chinese non-vegetarian recipes Nita Mehta Snab publishers New delhi 2015 1 96 99.00 978-81-7869-244-9



SOHT 2493 Chinese non-vegetarian recipes Nita Mehta Snab publishers New delhi 2015 1 96 99.00 978-81-7869-244-9

SOHT 2494 Cakes & chocolates Nita Mehta Snab publishers New delhi 2014 1 104 99.00 978-81-86004-11-1

SOHT 2495 Cakes & chocolates Nita Mehta Snab publishers New delhi 2014 1 104 99.00 978-81-86004-11-1

SOHT 2496 Cakes & chocolates Nita Mehta Snab publishers New delhi 2014 1 104 99.00 978-81-86004-11-1

SOHT 2497 Eggless muffins and cakes Nita Mehta Snab publishers New delhi 2015 1 96 99.00 978-81-7869-355-2

SOHT 2498 Eggless muffins and cakes Nita Mehta Snab publishers New delhi 2015 1 96 99.00 978-81-7869-355-2

SOHT 2499 Eggless muffins and cakes Nita Mehta Snab publishers New delhi 2015 1 96 99.00 978-81-7869-355-2

SOHT 2500 Mughlai : non-vegetarian khaana Nita Mehta Snab publishers New delhi 2015 1 102 99.00 978-81-86004-97-5

SOHT 2501 Mughlai : non-vegetarian khaana Nita Mehta Snab publishers New delhi 2015 1 102 99.00 978-81-86004-97-5

SOHT 2502 Mughlai : non-vegetarian khaana Nita Mehta Snab publishers New delhi 2015 1 102 99.00 978-81-86004-97-5

SOHT 2503 Drinks and Indian desserts Nita Mehta Snab publishers New delhi 2013 1 104 99.00 978-81-7869-305-7

SOHT 2504 Drinks and Indian desserts Nita Mehta Snab publishers New delhi 2013 1 104 99.00 978-81-7869-305-7

SOHT 2505 Drinks and Indian desserts Nita Mehta Snab publishers New delhi 2013 1 104 99.00 978-81-7869-305-7

SOHT 2506 Low calorie snacks vegetarian Nita Mehta Snab publishers New delhi 2012 1 104 99.00 978-81-7869-090-2

SOHT 2507 Low calorie snacks vegetarian Nita Mehta Snab publishers New delhi 2012 1 104 99.00 978-81-7869-090-2

SOHT 2508 Low calorie snacks vegetarian Nita Mehta Snab publishers New delhi 2012 1 104 99.00 978-81-7869-090-2

SOHT 2509 Italian vegetarian cookery Nita Mehta Snab publishers New delhi 2012 1 103 99.00 978-81-7869-014-8

SOHT 2510 Italian vegetarian cookery Nita Mehta Snab publishers New delhi 2012 1 103 99.00 978-81-7869-014-8

SOHT 2511 Italian vegetarian cookery Nita Mehta Snab publishers New delhi 2012 1 103 99.00 978-81-7869-014-8

SOHT 2512 Quick and delicious breakfast non-vegetarian Nita Mehta Snab publishers New delhi 2012 1 103 99.00 978-81-7676-006-5

SOHT 2513 Quick and delicious breakfast non-vegetarian Nita Mehta Snab publishers New delhi 2012 1 103 99.00 978-81-7676-006-5

SOHT 2514 Quick and delicious breakfast non-vegetarian Nita Mehta Snab publishers New delhi 2012 1 103 99.00 978-81-7676-006-5

SOHT 2515 Quick cooking Nita Mehta Snab publishers New delhi 2012 1 102 89.00 978-81-7869-231-9

SOHT 2516 Quick cooking Nita Mehta Snab publishers New delhi 2012 1 102 89.00 978-81-7869-231-9

SOHT 2517 Quick cooking Nita Mehta Snab publishers New delhi 2012 1 102 89.00 978-81-7869-231-9

SOHT 2518 Pizzas and pastas Star rasoi Prakash books New delhi 2008 1 64 59.00 978-81-7234-266-1

SOHT 2519 Pizzas and pastas Star rasoi Prakash books New delhi 2008 1 64 59.00 978-81-7234-266-1

SOHT 2520 Continental desserts Star rasoi Prakash books New delhi 2008 1 62 59.00 978-81-7234-267-8

SOHT 2521 Continental desserts Star rasoi Prakash books New delhi 2008 1 62 59.00 978-81-7234-267-8

SOHT 2522 Gujarati kitchen Vijaylakshmi Baig Roli books New delhi 2011 1 96 978-81-7436-197-4

SOHT 2523 Gujarati kitchen Vijaylakshmi Baig Roli books New delhi 2011 1 96 978-81-7436-197-4

SOHT 2524 Rajasthani Kitchen Pushpita Singh Roli books New delhi 2013 1 96 978-81-7436-125-7

SOHT 2525 Rajasthani Kitchen Pushpita Singh Roli books New delhi 2013 1 96 978-81-7436-125-7

SOHT 2526 Goan Kitchen Rita D' Spuza Roli books New delhi 2011 1 96 978-81-7436-195-0

SOHT 2527 Goan Kitchen Rita D' Spuza Roli books New delhi 2011 1 96 978-81-7436-195-0

SOHT 2528 Marwari Kitchen Bina Parasramka Roli books New delhi 2011 1 96 978-81-7436-245-2

SOHT 2529 Marwari Kitchen Bina Parasramka Roli books New delhi 2011 1 96 978-81-7436-245-2

SOHT 2530 Bengali Kitchen Sujit Bose Roli books New delhi 2013 1 96 978-81-7436-128-8

SOHT 2531 Bengali Kitchen Sujit Bose Roli books New delhi 2013 1 96 978-81-7436-128-8

SOHT 2532 Punjabi Kitchen Master Chefs of India Roli books New delhi 2013 1 96 978-81-7436-158-5

SOHT 2533 Punjabi Kitchen Master Chefs of India Roli books New delhi 2013 1 96 978-81-7436-158-5

SOHT 2534 Kashmiri kichen Purnima Kachru Roli books New delhi 2011 1 96 978-81-7436-117-2

SOHT 2535 Favourite north Indian recipes Vijaylakshmi Baig Roli books New delhi 2010 1 96 978-81-7436-196-7

SOHT 2536 Shakes and smoothies Star rasoi Prakash books New delhi 2008 1 64 59.00 978-81-7234-270-8

SOHT 2537 Natural healers H K Bakhru Jaico publishing house Ahmedabad 2016 1 194 250.00 978-81-7224-831-4

SOHT 2538 Natural healers H K Bakhru Jaico publishing house Ahmedabad 2016 1 194 250.00 978-81-7224-831-4

SOHT 2539 Hunar se rozgar : food production Krishna Gopal Dubey Aman publications New delhi 2014 1 191 978-81-8204-084-7

SOHT 2540 Hunar se rozgar : food production Krishna Gopal Dubey Aman publications New delhi 2014 1 191 978-81-8204-084-7

SOHT 2541 FAQ's food production Krishna Gopal Dubey Naman Publisher & distributors New delhi 2012 1 190 200.00 978-93-81735-07-7

SOHT 2542 FAQ's food production Krishna Gopal Dubey Naman Publisher & distributors New delhi 2012 1 190 200.00 978-93-81735-07-7

SOHT 2543 Basics of baking Sandeep Malik Aman publications New delhi 2007 1 296 650.00 978-81-8204-033-5

SOHT 2544 Basics of baking Sandeep Malik Aman publications New delhi 2007 1 296 650.00 978-81-8204-033-5



SOHT 2545 Italian cooking for the indian kitchen Nita Mehta Snab publishers New delhi 2013 1 103 295.00 978-81-86004-73-9

SOHT 2546 Italian cooking for the indian kitchen Nita Mehta Snab publishers New delhi 2013 1 103 295.00 978-81-86004-73-9

SOHT 2547 Meat Subhadir Majurnder Aman publications New delhi 2014 1 298 695.00 978-81-8204-079-3

SOHT 2548 Meat Subhadir Majurnder Aman publications New delhi 2014 1 298 695.00 978-81-8204-079-3

SOM 2549 Rural marketing environment, problems and strategies T P gopalaswamy Vikas publishing house Noida 2013 3 250 325.00 978-81-2593-097-6

SOM 2550 Rural marketing environment, problems and strategies T P gopalaswamy Vikas publishing house Noida 2013 3 250 325.00 978-81-2593-097-6

SOM 2551 India and SAARC nationals M Siddiqi Maxford books New delhi 2014 1 352 995.00 978-81-8116-023-2

SOM 2552 India and SAARC nationals M Siddiqi Maxford books New delhi 2014 1 352 995.00 978-81-8116-023-2

SOM 2553 Local resources for rural development R K Singal New age international publishers New delhi 2013 1 134 100.00 978-81-224-3534-4

SOM 2554 Local resources for rural development R K Singal New age international publishers New delhi 2013 1 134 100.00 978-81-224-3534-4

SOM 2555 Local resources for rural development R K Singal New age international publishers New delhi 2013 1 134 100.00 978-81-224-3534-4

SOM 2556
Introduction to six sigma : methods, approaches and 

applications

N A Siddiqui and 

Abhishek Dwivedi
New age international publishers New delhi 2017 1 135 150.00 978-93-859-2324-1

SOM 2557
Introduction to six sigma : methods, approaches and 

applications

N A Siddiqui and 

Abhishek Dwivedi
New age international publishers New delhi 2017 1 135 150.00 978-93-859-2324-1

SOM 2558
Introduction to six sigma : methods, approaches and 

applications

N A Siddiqui and 

Abhishek Dwivedi
New age international publishers New delhi 2017 1 135 150.00 978-93-859-2324-1

SOM 2559 Six sigma project management : a pocket guide Jeffrey N Lowenthal New age international publishers New delhi 2010 1 130 50.00 978-81-224-2802-5

SOM 2560 Six sigma project management : a pocket guide Jeffrey N Lowenthal New age international publishers New delhi 2010 1 130 50.00 978-81-224-2802-5

SOM 2561 Six sigma project management : a pocket guide Jeffrey N Lowenthal New age international publishers New delhi 2010 1 130 50.00 978-81-224-2802-5

OTHER 2562 Kautilya's arthashastra Jignesh Shah Jaico publishing house Ahmedabad 2017 1 168 299.00 978-81-8495-029-8

OTHER 2563 Kautilya's arthashastra Jignesh Shah Jaico publishing house Ahmedabad 2017 1 168 299.00 978-81-8495-029-8

OTHER 2564 Kautilya's arthashastra Jignesh Shah Jaico publishing house Ahmedabad 2017 1 168 299.00 978-81-8495-029-8

OTHER 2565 Gandhi : the master communicator Kusum Lata Chadda Kanishka publisher New delhi 2010 1 306 850.00 978-81-8457-242-1

OTHER 2566 Gandhi : the master communicator Kusum Lata Chadda Kanishka publisher New delhi 2010 1 306 850.00 978-81-8457-242-1

OTHER 2567 The discovery of india Jawaharlal Nehru Penguin Books Gurgaon 2010 1 642 699.00 978-0-143-03103-1

SOA 2568
The walt disney film archives : the animated movies 1921-

1968
Daniel Kothenschulte Taschen 2016 1 619 $156.47

SOJMC 2569 Digital photo journalism Balakrishna Aiyer Authors press New delhi 2005 1 169 600.00 81-7273-259-7

SOHT 2570 Delights from Goa Aroona Reejhsinghani Jaico publishing house Ahmedabad 2013 1 135 125.00 978-81-7224-078-3

SOHT 2571 Delights from Goa Aroona Reejhsinghani Jaico publishing house Ahmedabad 2013 1 135 125.00 978-81-7224-078-3

SOHT 2572 Delights from Goa Aroona Reejhsinghani Jaico publishing house Ahmedabad 2013 1 135 125.00 978-81-7224-078-3

SOHT 2573
Personality and body language : for the hospitality 

professionals
Neeraj Agarwal Aman publications New delhi 2015 1 244 395.00 978-81-8204-092-2

SOHT 2574 The professional waiter Suman Sharma Naman Publisher & distributors New delhi 2012 1 224 350.00 978-81-9212-972-3

SOHT 2575 The professional waiter Suman Sharma Naman Publisher & distributors New delhi 2012 1 224 350.00 978-81-9212-972-3

SOAPRE 2576 Public relations : prinnciples and functions
Naval Prabhakar and 

Narendra Basu
Commonwealth delhi 2008 1 279 825.00 81-311-0028-6

SOJMC 2577 Mass communication in India Keval J Kumar A Jaico book delhi 2016 5 609 299.00 978-81-7224-373-9

SOC 2578 Dictionary of movies and films Prahlad Manjrekar Authors press delhi 2007 1 242 575.00 978-81-7273-394-0

SOFA 2579 The hindu view of art- V3 Mulk Raj Anand Routledge London 2019 1 245 2,645.00 978-0-367-14454-8

SOFA 2580 The history of western art Sandhya Ketkar Jyotna prakashan Pune 2021 1 176 250.00 978-81-7925-523-0

SOFA 2581 The history of western art Sandhya Ketkar Jyotna prakashan Pune 2021 1 176 250.00 978-81-7925-523-0

SOFA 2582 The history of Indian art Sandhya Ketkar Jyotna prakashan Pune 2019 1 214 250.00 978-81-7925-475-2

SOFA 2583 The history of Indian art Sandhya Ketkar Jyotna prakashan Pune 2019 1 214 250.00 978-81-7925-475-2

SOFA 2584 Bhartiya chitrakala ka itihaas Avinash Bahadur Verma Prakash book dipo Dilhi 2021 1 370 255.00 987-81-7977-587-5

SOFA 2585 A history of fine arts : in India and the West Edith Tomory Orient blackswan Hyderabad 2022 1 532 751.00 978-81-250-0702-9

SOFA 2586 A history of fine arts : in India and the West Edith Tomory Orient blackswan Hyderabad 2022 1 532 751.00 978-81-250-0702-9

SOFA 2587 Bhartiya chitrakala ka itihaas Avinash Bahadur Verma Prakash book dipo Dilhi 2021 1 370 255.00 987-81-7977-587-5

SOFA 2588 Bhartiya chitrakala ka itihaas Avinash Bahadur Verma Prakash book dipo Dilhi 2021 1 370 255.00 987-81-7977-587-5

SOFA 2589 Comparative aesthetics : Indian aesthetics -Vol-I Kanti Chandra Pandey Chowkhamba sanskrit series Varanasi 2020 6 756 1,100.00 978-81-7080-262-8

SOFA 2590 Comparative aesthetics :Western aesthetics -Vol-II Kanti Chandra Pandey Chowkhamba sanskrit series Varanasi 2020 6 612 978-81-7080-263-6

SOFA 2591 Art, design and visual culture Malcolm Barnard St. martin's press New Yerk 1998 1 214 2,569.00 978-03-1221-692-4

SOFA 2592
Artist's painting techniques : explore watercolours, Acrylics, 

and oils
Bob Bridle. Ed Penguin random house London 2016 1 304 1,429.00 978-0-2412-2945-3

SOFA 2593 The art of figure drawing : for beginners Gecko Keck Quarto publishing group USA 2020 1 144 1,366.00 978-16-3322-881-8

SOFA 2594 The art of figure drawing : for beginners Gecko Keck Quarto publishing group USA 2020 1 144 1,366.00 978-16-3322-881-8

SOFA 2595 The art of figure drawing : for beginners Gecko Keck Quarto publishing group USA 2020 1 144 1,366.00 978-16-3322-881-8

SOFD 2596 Fashion Design : process, innovation and practice
Kathryn Mckeley and 

Janine Munslow
Wiley india New delhi 2010 1 228 978-81-265-2298-9



SOSP 2597 Tim walker story tiller Robin Bush Thames & hudson China 2021 1 255 3,292.00 978-0-500-29391-1

SOID 2598 The great ages of world architecture
G K Hiraskar and K G 

Hiraskar
Dhanpat rai publications New delhi 2021 28 406 467.00 978-81-899288-8-9

SOPA 2599 Tabla : rare compositions of the great masters Vijay Shanker Mishra Kanishka publisher New delhi 2021 1 164 500.00 978-81-8457-641-2

SOFD 2600 Apparel manufacturing technology 
T Karthik, P ganesan and 

gopalakrishnan
CRC Press London 2017 1 472 978-1-4987-6375-2

SOPA 2601 The right way to read music Harry and Michael Boxter Robinson London 2008 1 255 854.00 978-0-7160-2200

SOPA 2602 The AB guide to music theory : part 1 Eric Taylor Abrsm England 1989 1 103+xxvi 765.00 978-1-85472-446-5

SOPA 2603 The mastering engineer's handbook Bobby Owsinski BOMG publishing Burbank 2017 4 189 2,384.00 978-0-9985033-6-3

SOAPRE 2604
Event planning and management : principle, planning and 

practice 

Ruth Dowson and David 

Bassett
Koganpage UK 2018 2 345 3,596.00 978-0-7494-8331-9

SOJMC 2605 McQUAIL'S media and mass communication theory
Denim McQUAIL and 

Mark Deuze
Sage publications New delhi 2020 7 672 3,141.00 978-1-4739-0251-0

SOJMC 2606 Public relations : the profession and the practice 
Dan Lattimore, Otis 

Baskin , Suzette T 
McGraw Hill Education Boston 2009 3 393+I 11 3,582.20 978-0-0-337887-9

SOFD 2607 Learn to draw and paint Curtis Tappenden The ive press England 2003 1 320 3,582.20

SOC 2608 Digital cinematography Paul Wheeler Focal press New Yerk 2015 1 188 8,500.00 978-1-138-13895-7

SOAPRE 2609 Freelancer's guide to corporate event design Troy Halsey Focal press New Yerk 2010 1 312 5,294.00 978-0-240-81224-3

SOA 2610 The illusion of life : disney animation 
Frank Thomas and Ollie 

Johnston
Disney Italy 1995 1 571 3,868.00 978-078686070-8

SOA 2611 The illusion of life : disney animation 
Frank Thomas and Ollie 

Johnston
Disney Italy 1995 1 571 3,868.00 978-078686070-8

SOA 2612 The illusion of life : disney animation 
Frank Thomas and Ollie 

Johnston
Disney Italy 1995 1 571 3,868.00 978-078686070-8

SOA 2613 The art of 3d computer animation and effects Isaac Kerlow John Wiley Canada 2009 4 500 5,975.00 978-0-470-08490-8

SOA 2614 The art of 3d computer animation and effects Isaac Kerlow John Wiley Canada 2009 4 500 5,975.00 978-0-470-08490-8

SOA 2615 The art of 3d computer animation and effects Isaac Kerlow John Wiley Canada 2009 4 500 5,975.00 978-0-470-08490-8

SOA 2616 Character animation crash course Eric Goldberg Silman- James press Los angeles 2008 1 218 2,433.00 978-1879-50597-1

SOA 2617 Character animation crash course Eric Goldberg Silman- James press Los angeles 2008 1 218 2,433.00 978-1879-50597-1

SOA 2618 Character animation crash course Eric Goldberg Silman- James press Los angeles 2008 1 218 2,433.00 978-1879-50597-1

SOID 2619 Sir Banister Fletcher's A history of architecture Banister Fletcher's CBS publishers & distributors New delhi 1999 20 1794 1,992.99 81-239-0641-2

SOID 2620 Sir Banister Fletcher's A history of architecture Banister Fletcher's CBS publishers & distributors New delhi 1999 20 1794 1,992.99 81-239-0641-2

SOID 2621 Building construction illustrated Francis D K  Ching Wiley india Canada 2019 6 12.24+A.30 3,232.00 978-1-119-58308-0

SOID 2622 Building construction illustrated Francis d k Ching Wiley india Canada 2019 6 12.24+A.30 3,232.00 978-1-119-58308-0

SOID 2623 Time-saver standards for building types
Joseph De Chiara and 

Michael J Crosbie
McGraw Hill Education New Yerk 2019 5 1005 3,015.00 978-93-392-1777-8

SOID 2624 Time-saver standards for building types
Joseph De Chiara and 

Michael J Crosbie
McGraw Hill Education New Yerk 2019 5 1005 3,015.00 978-93-392-1777-8

SOID 2625 Human dimension & interior space
Julius Panero and Martin 

Zelnik
Whitney library of design New Yerk 1979 1 320 2,799.00 0-8230-7271-1

SOID 2626 The great ages of world architecture
G K Hiraskar and K G 

Hiraskar
Dhanpat rai publications New delhi 2021 3 406 395.00 978-81-899288-8-9

SOID 2627 The Visual Dictionary of interior architecture and design
Michal Coates, Sally 

Stone Graeme Brooker
An AVA book London 2009 1 288 1,350.00 978-2-940373-80-2

SOID 2628 The Visual Dictionary of interior architecture and design
Michal Coates, Sally 

Stone Graeme Brooker
An AVA book London 2009 1 288 1,350.00 978-2-940373-80-2

SOID 2629 The encyclopedia of furniture Joseph Aronson Clarkson potter/publisher New York 1965 3 484 5,558.00 0-517-03735-1

SOID 2630 The encyclopedia of furniture Joseph Aronson Clarkson potter/publisher New York 1965 3 484 5,558.00 0-517-03735-1

SOID 2631 Building construction Vol. 1 W B Mckay Pearson UK 2021 5 170 594.00 978-93-325-0823-1

SOAPRE 2632
Event management and marketing : theory, 

practicalapproaches and planning 

Anukrati Sharma and 

Shruti Arora
Bharti publications New delhi 2022 1 177 325.00 978-93-86608-61-1

SOAPRE 2633
Events feasibility and development : from strategy to 

operations
William O'Toole Routledge Londan 2015 1 333 3,246.00 9780-75-0666-40-4

SOA 2634 Thinking with type Ellen Lupton Princeton architectural press New York 2010 2 224 949.00 978-1-56898-969-3

SOA 2635 Thinking with type Ellen Lupton Princeton architectural press New York 2010 2 224 949.00 978-1-56898-969-3

SOA 2636 Thinking with type Ellen Lupton Princeton architectural press New York 2010 2 224 949.00 978-1-56898-969-3

SOW 2637 Biochemistry
U Satyanarayana and U 

Chakrapani
Elsevier New delhi 2021 6 777 1,494.00 978-81-312-6435-5

SOW 2638 Biochemistry
U Satyanarayana and U 

Chakrapani
Elsevier New delhi 2021 6 777 1,494.00 978-81-312-6435-5

SOW 2639 Biochemistry
U Satyanarayana and U 

Chakrapani
Elsevier New delhi 2021 6 777 1,494.00 978-81-312-6435-5

SOW 2640 Biochemistry
U Satyanarayana and U 

Chakrapani
Elsevier New delhi 2021 6 777 1,494.00 978-81-312-6435-5

SOW 2641 Essentials of medical physiology
K Sembulingam and 

Prema Sembulingam

Jaypee brothers medical 

publishers
New delhi 2023 9 997 2,010.00 978-93-5696-084-8

SOW 2642 Review of medical physiology
K Sembulingam and 

Prema Sembulingam

Jaypee brothers medical 

publishers
New delhi 2023 4 205 2,010.00 978-93-5696-084-8

SOW 2643 Essentials of medical physiology
K Sembulingam and 

Prema Sembulingam

Jaypee brothers medical 

publishers
New delhi 2023 9 997 2,010.00 978-93-5696-084-8

SOW 2644 Review of medical physiology
K Sembulingam and 

Prema Sembulingam

Jaypee brothers medical 

publishers
New delhi 2023 4 205 2,010.00 978-93-5696-084-8

SOC 2645 The technique of film and video editing Ken Dancyger Routledge New York 2019 6 511 3,675.00 978-1-138-62840-3

SOC 2646 The technique of film and video editing Ken Dancyger Routledge New York 2019 6 511 3,675.00 978-1-138-62840-3

SOW 2647 English phonetics and pronunciation for Indian learners G S Kushwaha nation press Chennai 2017 1 129 196.00 978-1-947137-43-1

SOID 2648 Sir Banister Fletcher's A history of architecture Banister Fletcher's CBS publishers & distributors New delhi 1999 20 1794 1,992.99 81-239-0641-2



SOW 2649 Food chemistry Lillian Hoagland Meyer CBS publishers & distributors delhi 1987 1 385 495.00

SOFA 2650 Drawing lessons from the great masters Roberrt Beverly Hale Wtson-guptill publications New York 2009 1 271 1,418.00 978-0-8230-1401-9

SOSP 2651 Understanding color in photography Bryan Peterson Watson guptill California 2017 1 136 699.00 978-0-7704-3311-6

SOSP 2652 Understanding color in photography Bryan Peterson Watson guptill California 2017 1 136 699.00 978-0-7704-3311-6

SOPA 2653 The AB guide to music theory : part 1 Eric Taylor Abrsm England 1989 1 103+xxvi 765.00 978-1-85472-446-5

SOPA 2654 The AB guide to music theory : part 1 Eric Taylor Abrsm England 1989 1 103+xxvi 765.00 978-1-85472-446-5

SOFA 2655 The elements of landscape oil painting Suzanne Brooker Watson-guptill publications New York 2015 1 198 1,499.00 978-0-80413-755-3

COMMUNICATION 2656 Hug your haters Jay Baer Portfolio/ Penguin New York 2016 1 219 587.00 978-1-101-98067-5

COMMUNICATION 2657 The art of public speaking Stephen E Lucas Tata Mcgraw hill New delhi 2012 10 410 1,336.00 978-1-25-902912-7

SOPA 2658 Rag parichay part 1 Harishchandra Shrivastav Sageet sadan prakashan Ilahabad 2023 1 190 650.00

SOPA 2659 Rag parichay part 2 Harishchandra Shrivastav Sageet sadan prakashan Ilahabad 2023 1 304

SOPA 2660 Rag parichay part 3 Harishchandra Shrivastav Sageet sadan prakashan Ilahabad 2023 1 368

SOPA 2661 Rag parichay part 4 Harishchandra Shrivastav Sageet sadan prakashan Ilahabad 2023 1 320

SOPA 2662 Rag parichay part 1 Harishchandra Shrivastav Sageet sadan prakashan Ilahabad 2023 1 190 650.00

SOPA 2663 Rag parichay part 2 Harishchandra Shrivastav Sageet sadan prakashan Ilahabad 2023 1 304

SOPA 2664 Rag parichay part 3 Harishchandra Shrivastav Sageet sadan prakashan Ilahabad 2023 1 368

SOPA 2665 Rag parichay part 4 Harishchandra Shrivastav Sageet sadan prakashan Ilahabad 2023 1 320

SOW 2666 Human anatomy vol. 1 B D Chaurasia CBS publishers & distributors New delhi 2023 9 362 2,139.00 978-93-5466-473-1

SOW 2667 Human anatomy vol. 2 B D Chaurasia CBS publishers & distributors New delhi 2023 9 532 978-93-5466-473-1

SOW 2668 Human anatomy vol. 3 B D Chaurasia CBS publishers & distributors New delhi 2023 9 362 978-93-5466-473-1

SOW 2669 Human anatomy vol. 4 B D Chaurasia CBS publishers & distributors New delhi 2023 9 226 978-93-5466-473-1

SOA 2670 Composition: understanding line, notan and color Arthur Wesley Dow Dover publications New York 2007 1 128 1,186.00 978-0-486-46007-9

COMMUNICATION 2671 The only grammar book Susan Thurman Adams media New York 2003 1 184 185.00 978-1-58062-855-6

COMMUNICATION 2672 The only grammar book Susan Thurman Adams media New York 2003 1 184 185.00 978-1-58062-855-6

COMMUNICATION 2673 The only grammar book Susan Thurman Adams media New York 2003 1 184 185.00 978-1-58062-855-6

SOA 2674 The animator's survival kit Richard Williams Faber & faber limited London 2009 1 382 2,282.00 978-0-571-23834-7

SOA 2675 The animator's survival kit Richard Williams Faber & faber limited London 2009 1 382 2,282.00 978-0-571-23834-7

SOA 2676 The animator's survival kit Richard Williams Faber & faber limited London 2009 1 382 2,282.00 978-0-571-23834-7

SOPA 2677 Taal parichay part 1 Girish Chandra Shrivastav Sangeet sadan prakasan Ilahabad 2021 1 176 125.00

SOPA 2678 Taal parichay part 2 Girish Chandra Shrivastav Sangeet sadan prakasan Ilahabad 2021 1 240 150.00

SOPA 2679 Taal parichay part 3 Girish Chandra Shrivastav Sangeet sadan prakasan Ilahabad 2021 1 250 336.00

SOPA 2680 Taal parichay part 1 Girish Chandra Shrivastav Sangeet sadan prakasan Ilahabad 2021 1 176 125.00

SOPA 2681 Taal parichay part 2 Girish Chandra Shrivastav Sangeet sadan prakasan Ilahabad 2021 1 240 150.00

SOPA 2682 Taal parichay part 3 Girish Chandra Shrivastav Sangeet sadan prakasan Ilahabad 2021 1 250 336.00

SOSP 2683 Tim walker story tiller Robin Bush Thames & hudson China 2021 1 255 3,292.00 978-0-500-29391-1

SOA 2684 Starting point 1979-1996 Hayao Miyazaki VIZ Media USA 2009 1 461 842.00 978-1-4215-6104-2

SOA 2685 Starting point 1979-1996 Hayao Miyazaki VIZ Media USA 2009 1 461 842.00 978-1-4215-6104-2

SOA 2686 Starting point 1979-1996 Hayao Miyazaki VIZ Media USA 2009 1 461 842.00 978-1-4215-6104-2

SOA 2687 A beginner's guide to 3D modeling Cameron Coward no starch press USA 2019 1 126 1,561.00 978-1-59327-926-4

SOPA 2688 Practical recording techniques
Bruce Bartlett and Jenny 

Bartlett
Elsevier Amsterdam 2005 4 600 1,233.00 978-0-240-80685-3

SOID 2689 Building construction Vol. 1 W B Mckay Pearson UK 2021 5 170 594.00 978-93-325-0823-1

SOC 2690 Directing : film techniques and aesthetics
Michael Rabiger and 

Mick Hurbis -Cherrier
A focal press London 2023 6 582 2,495.00 978-1-032-39187-8

SOC 2691 Directing : film techniques and aesthetics
Michael Rabiger and 

Mick Hurbis -Cherrier
A focal press London 2023 6 582 2,495.00 978-1-032-39187-8

SOPA 2692 Tabla : rare compositions of the great masters Vijay Shanker Mishra Kanishka publisher New delhi 2021 1 164 500.00 978-81-8457-641-2

SOC 2693 An actor prepares Constantin Stanislavski Bloomsbury New delhi 2023 1 270 583.00 978-93-56402-51-5

SOW 2694 Dietetics B Srilakshmi New age international publishers New delhi 2023 9 575 590.00 978-93-95161-84-8

SOPA 2695 The right way to read music Harry and Michael Boxter Robinson London 2008 1 255 854.00

SOPA 2696 Rag parichay part 1 Harishchandra Shrivastav Sageet sadan prakashan Ilahabad 2023 1 190 650.00

SOPA 2697 Rag parichay part 2 Harishchandra Shrivastav Sageet sadan prakashan Ilahabad 2023 1 304

SOPA 2698 Rag parichay part 3 Harishchandra Shrivastav Sageet sadan prakashan Ilahabad 2023 1 368

SOPA 2699 Rag parichay part 4 Harishchandra Shrivastav Sageet sadan prakashan Ilahabad 2023 1 320

SOPA 2700 Rag parichay part 1 Harishchandra Shrivastav Sageet sadan prakashan Ilahabad 2023 1 190 650.00



SOPA 2701 Rag parichay part 2 Harishchandra Shrivastav Sageet sadan prakashan Ilahabad 2023 1 304

SOPA 2702 Rag parichay part 3 Harishchandra Shrivastav Sageet sadan prakashan Ilahabad 2023 1 368

SOPA 2703 Rag parichay part 4 Harishchandra Shrivastav Sageet sadan prakashan Ilahabad 2023 1 320

SOAPRE 2704 Event management 
Lynn Van Der Wagen 

and Brenda R Carlos
Pearson New Jersey 2005 1 296 2,730.00 0-13-14938-5

SOC 2705 Indian classical dance Kapila Vatsyayan Publication division New delhi 2021 6 95 308.00 978-93-5409-203-9

SOAPRE 2706 The event safety book Bruno Marx CPSIA USA 2016 1 119 2,748.00 978-1539303145

SOSP 2707 Vision of Earth Susan Tyler Hitchcock National geographic Washington 2006 1 512 1,864.00 978-1426-211-737

SOC 2708 The empty space Peter Brook Scribner New York 1996 1 142 1,231.00 978-0-684-82957-9

SOID 2709 The Fundamentals of interior design Simon Dodsworth Bloomsbury Londan 2015 2 208 4,148.00 978-1-4725-2853-7

SOW 2710 Nutrition and dietetics Shubhangini A Joshi McGraw Hill Education Chennai 2023 5 711 664.00 978-93-90727-82-7

SOW 2711 Nutrition and dietetics Shubhangini A Joshi McGraw Hill Education Chennai 2023 5 711 664.00 978-93-90727-82-7

SOW 2712 Nutrition and dietetics Shubhangini A Joshi McGraw Hill Education Chennai 2023 5 711 664.00 978-93-90727-82-7

SOW 2713 Nutrition and dietetics Shubhangini A Joshi McGraw Hill Education Chennai 2023 5 711 664.00 978-93-90727-82-7

SOJMC 2714 Mass communication in India Keval J Kumar Jaico publishing house Ahmedabad 2023 67 630 294.00 81-7224-373-1

SOJMC 2715 Mass communication in India Keval J Kumar Jaico publishing house Ahmedabad 2023 67 630 294.00 81-7224-373-1

SOJMC 2716 Mass communication in India Keval J Kumar Jaico publishing house Ahmedabad 2023 67 630 294.00 81-7224-373-1

SOJMC 2717 McQUAIL'S media and mass communication theory
Denim McQUAIL and 

Mark Deuze
Sage New delhi 2020 7 672 4,642.00 978-1-4739-0251

SOJMC 2718 Video production Vasuki Belavadi Oxford New delhi 2013 2 408 1,209.00 0-19-808541-9

SOJMC 2719 Video production Vasuki Belavadi Oxford New delhi 2013 2 408 1,209.00 0-19-808541-9

SOJMC 2720 Video production Vasuki Belavadi Oxford New delhi 2013 2 408 1,209.00 0-19-808541-9

SOHT 2721 Hotel housekeeping Sudhir Andrews Oxford New delhi 2013 3 334 4,686.00 978-1-25-902691-1

SOJMC 2722 Media research D V R Murthy Kanishka publisher New delhi 2008 1 220 379.00 978-81-8457-089-2

SOJMC 2723 Media research D V R Murthy Kanishka publisher New delhi 2008 1 220 379.00 978-81-8457-089-2

SOHT 2724 Food production operations Parvinder S Bali Oxford New delhi 2022 3 552 712.00 0-19-012479-2

SOHT 2725 Food production operations Parvinder S Bali Oxford New delhi 2022 3 552 712.00 0-19-012479-2

SOHT 2726 Quantity food production operations and Indian cuisine Parvinder S Bali Oxford New delhi 2022 16 330 634.00 0-19-806849-2

SOHT 2727 Food and beverage service R Singaravelavan Oxford New delhi 2023 10 755 731.00 0-19-946468-5

SOHT 2728 Food and beverage service R Singaravelavan Oxford New delhi 2023 10 755 731.00 0-19-946468-5

SOHT 2729 Food and beverage service R Singaravelavan Oxford New delhi 2023 10 755 731.00 0-19-946468-5

SOFD 2730 Textilepedia: the complete fabric guide Fashionary Team Fashionary Hong Kong 2022 1 239 2,661.00 978-988-77110-9-4

SOFD 2731 Textilepedia: the complete fabric guide Fashionary Team Fashionary Hong Kong 2022 1 239 2,661.00 978-988-77110-9-4

SOFD 2732 Fashionpedia: the visual dictionary of fashion design Fashionary Team Fashionary Hong Kong 2021 1 335 2,953.00 978-988-13547-6-1

SOFD 2733 Fashionpedia: the visual dictionary of fashion design Fashionary Team Fashionary Hong Kong 2021 1 335 2,953.00 978-988-13547-6-1

SOFD 2734 Patternmaking for fashion design helen Joseph Armstrong Pearson Noida 2023 5 919 895.00 978-93-325-1811-7

SOFD 2735 Patternmaking for fashion design helen Joseph Armstrong Pearson Noida 2023 5 919 895.00 978-93-325-1811-7

SOC 2736 The empty space Peter Brook Scribner New York 2019 1 142 1,553.00 978-0-684-82957-9

SOID 2737 The Fundamentals of interior design Simon Dodsworth Bloomsbury Londan 2015 2 208 8,711.00 978-1-4725-2853-7

SOC 2738 The five c's of cinematography Joseph V Mascelli Cine/ Grafic publication California 1970 4 251 5,496.00 9600240-0-X

SOFD 2739 Draping : techniques for beginners Francesca Sterlacci Laurence king publishing UK 2019 1 352 4,220.00 978-1-78627-176-1

SOC 2740 Understanding movies Louis Giannetti Prentice hall New Jersey 1999 8 529 6,250.00 0-13-646563-3



S.No. School Total Volume Total Title

1 SOAPRE 49 22

2 SOA 21 9

3 SOC 55 40

4 SOFD 202 116

5 SOFA 19 12

6 SOHT 694 308

SOW 71 26

7 SOM 897 389

8 SOID 24 14

9 SOJMC 408 190

10 SOPA 42 26

11 SOSP 8 6

12 COMMUNICATION 160 64

13 COMPUTER 47 19

14 OTHER 50 35

2747 1276

AAFT UNIVERSITY

LIBRARY

Department wise total books
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ANNEXURE 5.13.1 



CHAPTER-VIII 

8.1 Appointment of Examiners 

1) The examination committee consisting of the concerned Dean, Chairman 

Board of Studies and one faculty member nominated by Vice-Chancellor shall 

prepare panel of examiners for different papers, practical, viva, dissertation 

etc.  

2) The list of examiners will be submitted to the Controller of Examination along 

with the Marking Scheme of that particular semester. 

3) The Controller of Examination shall appoint paper-setters, co-examiners, 

practical/viva voce examiners ordinarily from amongst persons 

recommended by the examination committee. He may however, appoint a 

person whose name is not included in the list of names recommended by the 

examination committee if he is satisfied that the person in question possesses 

minimum qualification and his appointment will not be contrary to the 

provisions of the following paragraphs.  

4) The qualification of the paper - setter and Co - Examiners shall be as follows 

namely. 

8.1.1 Qualification for a Paper-setter: 

Examination Qualification 

(i) Post-Graduate examination in all 

faculties 

Experience of teaching the subject at post 

graduate level for at least Five Years. 

   (OR)  

Experience of teaching the subject at the 

postgraduate level for at least two years 

and total teaching experience of not less 

than seven years, which can include 

experience of teaching at under graduate 

level. 

 

(ii) Degree examination in all Faculties Teaching the subject at Undergraduate 

and/or Postgraduate for at least 3 years, 

 

        

8.1.2 Qualification for Co-Examiners 

The qualification shall be the same as for the paper-setters but the minimum teaching 

professional experience required may be less by two years than that prescribed in the 

case of the paper-setters. Provided that in case of degree examination where sufficient 

number of internal co-examiners, in a subject with the aforesaid qualification is not 

available, teacher in the University Colleges, Departments and Institutions of the 



university with at least three years teaching experience at the degree/Post-graduate level 

in the subject shall be eligible for appointment as Co-examiners. 

5) In case of practical and Viva-Voce examinations at the Post-Graduate level, 

external examiner shall be a person not below the rank of an Associate 

Professor. 

6) In case of practical and Viva-Voce examination at the degree level the 

external examiners shall be a teacher of the subject with not less than three 

years' experience of teaching the subject at the degree and/or post graduate 

level. 

7) The internal examiner in case of practical examination both at the degree 

and the post-graduate and diploma level shall be appointed from amongst 

the teachers of the University. 

8) The external examiner at the post-graduate level in case of Practical/Viva 

Voce examination shall not ordinarily be a teacher of the University 

Department. 

9) Ordinarily 50% of the paper setter at the post graduate and first degree 

examination in any subject shall be external. Where in for any paper, if more 

than one examiner is appointed, the paper setter shall be the Head Examiner. 

Examiners other than the paper setter shall be the Co-examiners. 

10) For appointment as Paper-setter and Co-Examiners, the teachers in the 

University Department shall ordinarily be considered on the basis of 

seniority in subject to fulfillment of other conditions for such appointment. 

11) No one shall ordinarily be given more than two external practical 

examination ships. Provided that in case of center where the total strength 

of candidates appearing at years 1, II, and III of a first degree examination is 

less than 120, one external examiner may be appointed for all the three 

examinations. 

12) In case of under graduate practical examinations one external examiner shall 

not ordinarily examine more than 120 candidates. In case of written 

examination an examiner shall not ordinarily evaluate more than 240 scripts 

and a Co-examiner shall be appointed if the number of candidates appearing 

in the paper is more than 300. 

13) While recommending name for examiner-ship in courses where English is 

not the sole medium of examination, the Examination - Committee shall 

ensure that the examiners recommended can evaluate the scripts written in 

Hindi. 

14) The provision of sub-paragraphs (2) above shall not apply in case of 

Examination in the faculties of Engineering, Technology, Education, 

Pharmacy, etc. 

15) Examiner shall be appointed for the examination of duration of one year only 

but they shall be eligible for re-appointment. 

16) Any person who has acted as an examiner, paper-setter Co-examiners or 

external Viva-Voce examiner for three consecutive years shall ordinarily not 

be eligible for re-appointment until a period of one year elapses between the 

year in which he/she last acted as an examiner and the year in which he is 

re-appointed. Provided that such a gap will not be necessary in case of 



internal examiners if the number of available eligible examiners in the 

subject concerned is less than the number of internal examiners required. 

Provided also that on the recommendation of the Examination Committee, a 

specialist or expert may be continued for two more years after the expiry of 

the three years period, without a gap. 

17) An examiner may be discontinued any time before the expiry of the three 

year period if in the opinion of the Examination Committee, his work is 

found-to be unsatisfactory. 

18) An examiner's work shall be deemed to be unsatisfactory if  

Mistakes of such nature are found in his work in the course of checking 

and scrutiny which affect the result  

Or 

He/She is found by the Examination Committee to have delayed the work 

without good cause  

Or 

There is an adverse report from the Head Examiner,  

Or 

In the opinion of the Examination Committee, there are reasonable doubts 

about his/her integrity or suspicion that he/she is accessible to 

examinees or their relations  

And 

If there are serious complaints against his/her paper e.g. that this paper 

was much above or below the standard or contained questions outside 

the prescribed course or the branch or any such condition prescribed by 

the Examination Committee. 

 

19) The paper setter shall lay down a memorandum of instructions for the 

guidance of the co-examiners so that the latter may be in conformity with 

standard of the former in the evaluation of the answer-books. 

20) If for any reason an examiner is unable to evaluate the answer-books or to 

perform the duties of the Head Examiner after setting the question paper, he 

shall be entitled to receive only one-half of the amount of fees for paper 

setting and the balance shall be payable to the examiner who performs, the 

duties of the Head Examiner subsequently. 

21) Provided that if the paper setter dies before he is able to take up or complete 

the evaluation of the answer books, full fee prescribed for paper setting shall 

be paid to his heirs. 

22) In any subject if a Viva-Voce Examination is prescribed a board of two 

examiners of whom one shall be an external examiner and the other the 

internal examiner shall conduct the same. 

23) In the case of Examinations like MBA, M.Com, M. Phil., MA etc. where a thesis 

is permissible in lieu of a paper or a project there shall be a Board of two 

examiners for evaluating the thesis. The maximum number of marks for the 

thesis shall be equally divided between the two examiners each of whom 

shall mark the thesis independently. If the evaluations of these two 

examiners differ by 20%, the thesis shall be referred to the third examiner, 



(other than a teacher of the University) who shall award mark out of half of 

the maximum marks for the thesis. The aggregate of two (of the three) 

awards nearest to each other and to the best advantage of the candidate shall 

be taken as the correct evaluation. 

24) No person shall act as a paper-setter or examiner either in theory, viva-voce 

or practical examination, if any of his relations is taking the examination 

provided that this provision shall not debar from acting as an examiner for 

practical at a center other that at which his relation is appearing. 

25) No person shall act as moderator or tabulator for any examination if any of 

his relative is appearing or has appeared in concerned examination. 

26) Notwithstanding the provisions contained in these ordinances, the Vice 

Chancellor in consultation with the Academic Council and the Examination 

Committee may in so far as that particular examination is concerned modify 

all or some of the rules to meet the constraints. 
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AAFT UNIVERSITY OF MEDIA AND ARTS 
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[ c o D E :  BOARD OF MANAGEMENT 

MINUTE OF MEETING 

I DATE: 

Proceedings of the 1" Meeting of Board of Management, AAFT University of Media and Arts, held at 
11.30 AM on Monday, 11.03.2019 

The First meeting of the Board of Management, held on 11.03.2019 at 11.30.  The following members 
attended the meeting: 

Sr. No. Name Representing Designation 

1. Dr.Sandeep Marwah Chancellor Chairperson 

2. Mr.Mohit Marwah Managing Director Member 

3. Mr.Akshay Marwah Chief Executive Officer Member 

4. Dr.Manoj Agrawal Technical Expert Member 

5. Mr.Viney Kumar Sabikhi Technical Expert Member 

6. 
Dr.Albeena Abbas Technical Expert Member 

'- 2 
' 

7. Mr.Ashwani Kumar . Chief Finance Officer Member 

8. Mr.Sudhir Ranjan Registrar Member-Secretary 

Welcome address by Chairperson. 

The meeting commenced with the Chairperson welcoming all members of the Board of Management 
(BOM) to the inaugural meeting of AAFT University of Media and Arts. Each member introduced 
themselves, highlighting their respective areas of expertise and roles within the university community. 

AGENDA 1 -  Discussion on the priority areas of focus for BOM members in the first year of 

inception 

1.1 The discussion on the area of focus for the BOM members during the first year of inception 

commenced with an overview of the university's mission, vision, and strategic objectives. 

Members deliberated on various aspects and identified key priorities to guide their 

collective efforts in the inaugural year. 

Academic Excellence: The BOM members unanimously agreed that acade 

should be the foremost priority for the university. They emphasized the 
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innovative curricula, foster interdisciplinary collaboration, and recruit distinguished faculty 

members to uphold academic standards. 

Infrastructure Development: Recognizing the importance of state-of-the-art facilities in 

facilitating quality education, the BOM members underscored the need for strategic 

investments in infrastructure development. They discussed plans for building modem 

classrooms, well-equipped laboratories, and cutting-edge studios to enhance the learning 

experience for students. 

Industry Partnerships: The BOM members emphasized the significance of forging strong 

partnerships with industry leaders and professionals. They discussed strategies for 

establishing internship programs, organizing industry seminars, and facilitating 

collaborative projects to provide students with real-world exposure and networking 

opportunities. 

Student Support Services: Acknowledging the importance of holistic student 

development, the BOM members highlighted the need for comprehensive student support 

services. They discussed plans for implementing counseling services, career guidance 

programs, and extracurricular activities to nurture students' personal and professional 

growth. 

Research and Innovation: Emphasizing the role of research and innovation in driving 

academic excellence, the BOM members discussed plans for promoting a culture of 

research among faculty and students. They explored opportunities for securing research 

grants, organizing conferences, and establishing research centers to address contemporary 

challenges in media and arts.  

Throughout the discussion, there was a shared commitment among BOM members to 

uphold the values of integrity, inclusivity, and excellence in all university endeavors. They 

expressed confidence in the collective ability to navigate challenges and seize opportunities 

to position AAFT University of Media and Arts as a leading institution in media and arts 

education. 

AGENDA 2 -  Identification of urgent needs aligned with standards and statutes for the 

university and presentation to the Governing Body for further action. 

2.1 The agenda item focused on identifying urgent needs across various domains within the 

university. Members of the BOM engaged in a comprehensive discussion, drawing insights 

from their diverse expertise and perspectives. Several urgent needs were identified and 

discussed during the meeting: 

Infrastructure Enhancement: The need for infrastructure development and enhancement 

to support the growing student population and evolving academic programs was 

highlighted. This included the expansion of classroom facilities, modernization of 

laboratories, and improvement of campus amenities to enhance the overall learning 

expenence. 
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Faculty Development: Members underscored the importance of investing in faculty 

development programs to enhance teaching methodologies, research capabilities, and 

professional development opportunities. Strategies to attract and retain top talent were 

discussed to ensure academic excellence across all disciplines. 

Curriculum Review and Innovation: The necessity of conducting a comprehensive 

review of the curriculum to align with industry trends, technological advancements, and 

changing market demands was emphasized. Members discussed the importance of 

integrating innovative teaching methods, interdisciplinary approaches, and industry 

relevant coursework to enhance student learning outcomes. 

Student Support Services: The importance of bolstering student support services, 

including counseling, career guidance, and academic advisement, was recognized. 

Members discussed strategies to enhance student engagement, promote inclusivity, and 

address the diverse needs of the student body effectively. 

Technology Integration: The need for leveraging technology to enhance teaching, 

learning, and administrative processes was emphasized. Members discussed the importance 

of investing in digital infrastructure, e-learning platforms, and innovative technologies to 

support remote learning and academic collaboration. 

Following the discussion, the BOM members collectively drafted a comprehensive report 

outlining the identified urgent needs and proposed strategies for addressing them. The report 

was structured to align with established standards and statutes while prioritizing the 

university's strategic goals and mission. 

AGENDA 3 -  Discussion on the specific area for the newly constituted Academic Council to 

prioritize and present back to the board. 

3 . 1  Agenda item number 3 was introduced, highlighting the significance of empowering the 

newly constituted Academic Council to address key areas of concern and present actionable 

recommendations to the Board for consideration. The Vice-Chancellor provided an 

overview of the Academic Council's mandate and emphasized the need for strategic focus 

in identifying priority areas for improvement and development. Following the introduction, 

a robust discussion ensued among BOM members regarding potential focus areas for the 

Academic Council. Various suggestions were put forth, including: 

Curriculum Development: Enhancing and modernizing academic programs to align with 

industry trends and emerging technologies. 

Student Support Services: Implementing initiatives to enhance student engagement, 

retention, and success rates. 

Faculty Development: Providing professional development opportunities and support for 

faculty members to enhance teaching effectiveness and scholarly activities. 

Research and Innovation: Fostering a culture of research and innovation among faculty 
and students, with a focus on interdisciplinary collaboration and external part - · .. ,._,_ 

«$ 
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Infrastructure and Facilities: Ensuring adequate infrastructure and facilities to support 

teaching, learning, and research activities across campus. 

Community Engagement: Strengthening ties with local communities and industry 

partners through outreach programs, internships, and collaborative projects. 

After careful deliberation, the BOM reached a consensus to prioritize curriculum 

development as the initial focus area for the Academic Council. The Registrar was tasked 

with leading the Academic Council in conducting a comprehensive review of existing 

academic programs, identifying areas for enhancement, and proposing recommendations 

for curriculum reforms. 

Additionally, it was agreed that the Academic Council would collaborate closely with 

relevant stakeholders, including faculty members, department heads, students, and industry 

experts, to gather input and ensure alignment with the university's strategic goals and 

objectives. 

In closing, the Chancellor reiterated the importance of proactive engagement and 

collaboration among all stakeholders in advancing the university's academic mission. 

AGENDA 4 -  D i s c u s s i o n  on the need for ERP implementation along with timelines. 

4.1 The discussion on the implementation of an ERP system from the inception of the university 

was initiated. The President, [ ], provided a comprehensive overview of the benefits 

and necessity of adopting an ERP system to streamline administrative processes, enhance 

data management, and improve overall operational efficiency. 

The Registrar, elaborated on the current administrative challenges faced by the university, 

including fragmented data systems, manual processes, and inefficient communication 

channels. He emphasized the need for a centralized ERP system to integrate various 

departments and functions, thereby facilitating seamless information flow and decision 

making. 

The CFO, [ ], highlighted the financial implications of ERP implementation, 

including initial investment costs, ongoing maintenance expenses, and potential long-term 

savings. He stressed the importance of establishing a clear budgetary framework and 

financial plan to support the ERP project. 

A lively discussion ensued among BOM members, during which various concerns and 

considerations were raised regarding the scope, functionality, and customization 

requirements of the ERP system. The Deans of schools provided valuable insights into 

department-specific needs and expectations from the ERP solution. 

After thorough deliberation, the BOM reached a consensus on the importance of proceeding 

with the implementation of an ERP system from the beginning stages of the university's 

establishment. The decision was motivated by the recognition of the long-term benefits and 

transformative impact an integrated ERP solution would have on the institution's 

operational efficiency and academic excellence. 
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To ensure effective execution, the BOM agreed to establish clear timelines and milestones 

for the ERP implementation project. A dedicated task force comprising key stakeholders 

from various departments was formed to oversee the planning, implementation, and 

evaluation phases of the ERP initiative. 

AGENDA 5 - Ratification of programs with student intake to be offered from the academic 

year 2019-20 

5 . 1  The agenda item regarding the ratification of programs for the academic year 2019-20 was 

introduced, emphasizing the importance of aligning the university's academic offerings with 

industry trends, student interests, and societal needs. The Registrar presented a 

comprehensive overview of the proposed programs, highlighting their relevance, 

curriculum structure, and anticipated student intake. The Board members engaged in a 

detailed discussion regarding each proposed program, evaluating its potential impact on 

student learning outcomes, industry relevance, and market demand. Faculty representatives 

provided valuable insights into the curriculum design, course content, and pedagogical 

approaches adopted for each program. 

The Registrar outlined the meticulous process undertaken by the Academic Council and 

curriculum development committees in designing and refining the proposed programs. He 

emphasized the incorporation of feedback from industry experts, academic peers, and 

student representatives to ensure program excellence and relevance. The discussion 

encompassed various aspects, including the program's interdisciplinary nature, alignment 

with national and international standards, and opportunities for experiential learning and 

industry collaboration. Members deliberated on the potential for cross-disciplinary 

synergies and innovative teaching methodologies to enhance student engagement and 

employability. Concerns raised during the discussion centered on resource allocation, 

faculty expertise, infrastructure requirements, and market competitiveness of the proposed 

programs. The Treasurer provided insights into budgetary considerations and financial 

feasibility, ensuring alignment with the university's strategic priorities and long-term 

sustainability. 

After thorough deliberation and review, the Board unanimously ratified the programs with 

student intake to be offered from the academic year 2019-20. The decision underscored the 

Board's confidence in the academic rigor, relevance, and potential impact of the proposed 

programs on student success and institutional reputation. The ratification of programs for 

the academic year 2019-20 reflected the collective commitment of the Board members to 

advancing the university's mission of nurturing talent, fostering creativity, and shaping 

future leaders in media and arts. 
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AGENDA 6 - Ratification of the appointments of faculty and administrative staff of the 

university 

6.1 The primary agenda item for deliberation was the ratification of appointments for faculty 

and administrative staff across various departments and disciplines of the university. This 

crucial decision would set the foundation for the academic and administrative landscape of 

AAFT University. 

The Registrar presented a detailed report on the appointments made for the following 

schools: 

6.1.1 School of Cinema 

6.1.2 School of Still Photography 

6.1.3 School of Fashion 

6.1.4 School of Journalism & Mass Communication 

6.1.5 School of Performing Arts 

6.1.6 School of Management 

6.1.7 School of Interior Design 

6.1.8 School of Animation 

6.1.9 School of Advertising, PR & Events 

6.1.10 School of Hospitality Management 

6.1.11 School of Fine Arts • 

Registrar provided detailed insights into the selection process, highlighting the 

qualifications, experience, and expertise of the recommended candidates. The emphasis was 

placed on ensuring that the appointed faculty members possess the requisite skills and 

knowledge to effectively contribute to the academic and professional development of 

students. 

Subsequently, the Registrar presented the list of proposed appointments for administrative 

staff positions vital to the efficient functioning of the university. These positions included 

administrative officers, accountants, academic coordinators, clerical staff, IT professionals, 

and support personnel across various departments and administrative units. 

After thorough deliberation and consideration, the BOM members expressed their 

confidence in the selection process and the recommended candidates. The consensus was 

reached to ratify the appointments of faculty and administrative staff across all departments. 

The BOM acknowledged the importance of ensuring diversity, inclusivity, and academic 

excellence in the university's faculty and staff composition. The emphasis was placed on 

fostering a conducive learning environment that promotes creativity, innovation, and 

critical thinking among students. Furthermore, the BOM recognized the significance of 

providing continuous professional development opportunities for fac 
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enhance their teaching methodologies, research capabilities, and administrative skills. The 

Registrar was tasked with ensuring the timely completion of all necessary administrative 

procedures related to the ratified appointments. This included issuing appointment letters, 

facilitating orientation programs, and providing necessary support to integrate new faculty 

and staff into the university community. 

AGENDA 7-Notifying the members regarding the appointment of advisors to the university. 

7.1 After reviewing the agenda, the Chairperson introduced the topic of appointing advisors to 

the university. The Chairperson highlighted the importance of seeking guidance and 

expertise from experienced professionals in various fields to enhance the university's 

academic programs, research initiatives, and overall strategic planning. 

The Registrar presented a proposal outlining the criteria for selecting advisors and the 

process for their appointment. The proposal emphasized the need for advisors who possess 

expertise in areas relevant to the university's mission and vision, including media, arts, 

education, administration, and industry. 

Following the presentation, the floor was opened for discussion. Members of the Board of 

Management shared their insights and perspectives on the selection criteria and suggested 

potential candidates for the advisory roles. There was a consensus among the members 

regarding the importance of appointing advisors who could provide valuable guidance and 

support to the university's leadership team. After thorough deliberation, the Board of 

Management unanimously approved the appointment of advisors to the university. The 

Chairperson expressed gratitude to the members for their valuable contributions and 

emphasized the significance of seeking external counsel to promote excellence and 

innovation at AAFT University. Subsequently, the Registrar was tasked with drafting 

formal letters of appointment to the selected advisors. The letters would outline the terms 

of reference, roles, and responsibilities, as well as the expectations from the advisors in 

supporting the university's mission and strategic objectives. 

The President proposed the establishment of an advisory committee comprising the 

appointed advisors, senior university officials, and key stakeholders. The committee would 

meet periodically to discuss emerging trends, challenges, and opportunities in the fields of 

media and arts education and provide recommendations for strategic initiatives and program 

enhancements. The Board of Management acknowledged the proposal and tasked the 

President with coordinating the formation of the advisory committee and facilitating its 

inaugural meeting. 

In conclusion, the Board of Management meeting at AAFT University of Media and Arts 

concluded with the successful approval of the appointment of advisors. The decision 

reflected the university's commitment to leveraging external expertise and perspectives to 

enhance its academic programs, research endeavors, and overall institutional effectiveness. 

The meeting adjourned with a renewed sense of enthusiasm and dedication towards 

advancing the university's mission of excellence in media and arts education, Z,,, 
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l c o o E :  BOARD OF MANAGEMENT 

MINUTE OF MEETING 

l » A T E :  

Proceedings of the 2" Meeting of Board of Management, AAFT University of Media and Arts, held at 
10.30 AM on Monday, 23.09.2019 

The Second meeting of the Board of Management, held on 23.09.2019 at 10.30 AM in the Chairperson's 
office. The following members attended the meeting: - 

Sr.No. Name Representing Designation 

1. Dr.Sandeep Marwah Chancellor Chairperson 

2. Mr.Mohit Marwah Managing Director Member 

3. Mr.Akshay Marwah Chief Executive Officer Member 

4. Dr.Manoj Agrawal Technical Expert Member 

5. Mr.Viney Kumar Sabikhi Technical Expert Member 

6. Dr.Albeena Abbas Technical Expert Member 
- 

C T  c..  

r  
'  �' 

7. Mr.Ashwani Kumar Gupta Chief Finance Officer Member 

8. Mr.Sudhir Ranjan Registrar Member-Secretary 

Welcome address by Chairperson. 

At the outset of the second Board of Management (BOM) meeting, the Chairperson extended a warm 
welcome to all attendees, acknowledging their presence and participation in the ongoing proceedings 
of AAFT University of Media and Arts. Following the Chairperson's welcome, each member briefly 
introduced themselves, emphasizing their expertise and contributions within the university community. 
This introductory session allowed for a collective understanding of the diverse skill sets and roles 
represented within the BOM. The exchange of introductions fostered an environment of collaboration 
and mutual respect, setting a positive tone for the productive discussions and decisions to follow in the 
meeting. 

AGENDA 1 - Confirmation of the last BOM meeting held on 11.03.2019 

1.1 The meeting commenced with the confirmation of the minutes from the previous session. 

Members reviewed and approved the minutes, ensuring accuracy and completeness of the 
records. 
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Area of Focus for BOM Members: A comprehensive discussion ensued regarding the 

priority areas for the Board of Management (BOM) members during the university's 

inaugural year. Emphasis was placed on strategic planning, resource allocation, and 

fostering a conducive academic and administrative environment. 

Identification of Urgent Needs: The BOM deliberated on urgent needs aligned with 

statutory requirements and international standards. Several key areas, including 

infrastructure development, faculty recruitment, and curriculum enhancement, were 

identified for immediate attention. These needs were presented to the BoM for further action 

and resource allocation. 

Area for Academic Council: The newly constituted Academic Council was tasked with 

addressing specific academic priorities and presenting recommendations to the Board. 

Discussions centered on curriculum development, faculty development programs, and 

initiatives to enhance teaching and learning outcomes. 

Implementation of ERP: The need for implementing an Enterprise Resource Planning 

(ERP) system was thoroughly discussed, considering its potential to streamline 

administrative processes, improve data management, and enhance operational efficiency. 

Timelines for the ERP implementation was proposed and deliberated upon. 

Ratification of Programs and Staff Appointments: The Board of Management ratified 

the programs with student intake scheduled for the academic year 2019-20, ensuring 

alignment with regulatory standards and market demands. Additionally, appointments of 

faculty and administrative staff were reviewed and officially ratified, ensuring adherence to 

recruitment policies and procedures. 

Appointment of Advisors: Members were notified about the appointment of advisors to 

the university, highlighting their role in providing strategic guidance, mentorship, and 

expertise in various domains. The appointment of advisors was welcomed as a valuable 

addition to the university's leadership team. 

The proceedings of the meeting were documented and disseminated to all relevant 

stakeholders for reference and action as necessary. 

AGENDA 2 - Confirmation of Sanctioned Seats and Faculty for Current Academic Year 

2.1 The Registrar provided an overview of the agenda items and stressed the significance of 

confirming sanctioned seats and faculty for the current academic year to facilitate smooth 

operations and academic excellence, the Registrar presented a comprehensive report 

detailing the sanctioned seats and faculty positions for the current academic year across 

various schools and departments of the university. The report included information on the 

number of seats allocated for each program, faculty appointments, and any changes or 

updates since the last BOM meeting. Following the presentation, the floor was opened for 

discussion and deliberation. Members of the BOM engaged in a thorough review of the 

report, scrutinizing details such as program-wise seat allocation, faculty qualifentiqn d 
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distribution of teaching responsibilities. They sought clarification on specific aspects of the 

report, including faculty recruitment processes and adherence to regulatory guidelines. The 

Dean provided additional insights into the faculty requirements and student intake for their 

respective academic units. They highlighted the importance of maintaining an optimal 

faculty-student ratio to ensure personalized attention and quality education delivery. 

A constructive dialogue ensued regarding strategies to address any disparities or challenges 

in faculty recruitment and student admissions across different programs. Suggestions were 

made to streamline the recruitment process, enhance faculty training and development 

initiatives, and explore innovative approaches to attract and retain talented faculty members. 

The Registrar addressed concerns raised by the BOM members and assured them of the 

university's commitment to upholding academic standards and fulfilling regulatory 

requirements. He underscored the importance of continuous monitoring and evaluation to 

ensure effective utilization of resources and alignment with the university's strategic 

objectives. 

After a thorough discussion, the BOM unanimously approved the confirmation of 

sanctioned seats and faculty for the current academic year. The Chancellor commended the 

collaborative efforts of all stakeholders in ensuring the smooth functioning of academic 

affairs and expressed confidence in the university's ability to achieve its academic and 

institutional goals. 

AGENDA 3 - Discussion on Total Admission Count for the 2019 July Batch and Proposal for 

Outreach Plan to Governing Body 

3 . 1  The agenda for the meeting focused primarily on understanding the total admission count 

for the 2019 July Batch and devising an effective outreach plan to enhance student 

enrollment in the future. The discussion began with a presentation by the Registrar, who 

provided comprehensive data and insights into the admission figures for the July 2019 

intake. 

The Registrar presented detailed statistics regarding the number of applicants, admitted 

students, and enrollment trends across various programs offered by the university. The data 

highlighted areas of strength and areas for improvement in the university's recruitment 

efforts. Following the presentation, a constructive dialogue ensued among the BOM 

members regarding the factors influencing admission numbers and strategies to enhance 

future enrollments. The members acknowledged the importance of understanding 

demographic shifts, market demand, and competition in the higher education landscape. 

Several key points emerged from the discussion: 

Analysis of Admission Trends: BOM members emphasized the importance of analyzing 

admission trends over time to identify patterns and opportunities for growth. They 

underscored the need for data-driven decision-making to inform recruitment strategies 

effectively. 
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Identification of Target Demographics: There was consensus among the members on the 

importance of identifying target demographics and tailoring outreach efforts to attract 

prospective students from diverse backgrounds and regions. 

Enhancement of Marketing and Communication Strategies: The BOM recognized the 

significance of robust marketing and communication strategies to effectively promote the 

university's programs and unique offerings. They emphasized the need for innovative 

approaches to engage with potential students through digital platforms, social media, and 

targeted campaigns. 

Expansion of Outreach Activities: Members discussed the importance of expanding 

outreach activities, including participation in education fairs, workshops, and community 

events. They stressed the value of establishing partnerships with schools, colleges, and 

educational organizations to broaden the university's reach and visibility. 

Evaluation of Recruitment Processes: BOM members emphasized the importance of 

evaluating existing recruitment processes and streamlining procedures to enhance 

efficiency and effectiveness. They highlighted the need for continuous improvement and 

adaptation to changing market dynamics. 

The members engaged in a constructive conversation, offering suggestions to refine the 

plan. There was unanimous agreement on the need for a well-coordinated, data-driven 

approach that aligns with the university's ethos and goals. The Chairperson proposed that 

the finalized outreach plan be presented to the Governing Body for approval. The plan 

would encompass actionable strategies, a clear timeline, and allocated budgets for effective 

implementation. 

AGENDA 4 - Exploration of Collaborations to Enhance University Presence in Higher 

Education Landscape, Proposed to Governing Body 

4.1 The discussion opened with a presentation by the Chairperson, outlining the current 

landscape of higher education and emphasizing the need for innovative partnerships to stay 

competitive and relevant. The Chairperson highlighted the university's strengths and unique 

offerings, underscoring the potential for strategic collaborations to amplify its impact. 

The Registrar provided insights into existing collaborations and partnerships with industry 

stakeholders, academic institutions, and government agencies. He emphasized the 

importance of nurturing these relationships while seeking new opportunities for growth and 

expansion. Members of the Board engaged in a lively discussion, exploring various 

collaboration possibilities across different domains. Suggestions ranged from academic 

exchanges and joint research initiatives to industry partnerships and community 

engagement programs. The Dean of Academic Affairs proposed the establishment of joint 

degree programs with renowned international universities, citing the potential for enriching 

the academic experience and attracting high-caliber students and faculty. The Head of 

Industry Relations presented a comprehensive plan to forge strategic partnerships with 

leading companies and organizations in the media and arts sector. He highlighted the 
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benefits of industry-academia collaborations, including internships, research grants, and job 

placements for students. The Faculty Representatives emphasized the importance of 

interdisciplinary collaborations within the university, fostering cross-disciplinary research 

and innovation. They proposed the creation of interdisciplinary research centers to address 

complex societal challenges and promote interdisciplinary learning. Government 

Representatives provided insights into funding opportunities and support mechanisms 

available through government initiatives, encouraging the university to leverage these 

resources for collaborative endeavors. 

Action items were identified, including the formation of a dedicated task force to explore 

collaboration opportunities, the establishment of partnership frameworks, and the 

development of a strategic roadmap for implementation. 

AGENDA 5 - Assessment of Examination and Evaluation System Robustness, Proposal to 

Governing Body for Specific Needs 

5 . 1  The agenda item was introduced, emphasizing the significance of maintaining academic 

standards and enhancing the overall learning experience for students. The Registrar 

provided an overview of the examination and evaluation system currently in place at AAFT 

University. He highlighted key aspects such as examination scheduling, question paper 

setting, evaluation procedures, and result declaration processes. Additionally, the Registrar 

presented data on past examination cycles, including student performance trends and 

feedback received from faculty and students. Following the presentation, a comprehensive 

discussion ensued among BOM members regarding the strengths and challenges of the 

existing examination and. evaluation system. Members expressed appreciation for the 

efforts made to uphold academic integrity but also raised concerns about certain aspects 

that warrant further attention. Several specific areas of discussion and consideration 

emerged during the meeting: 

Question Paper Setting and Evaluation: Members emphasized the importance of 

ensuring the quality and relevance of examination question papers to assess students' 

understanding of course content effectively. There was consensus on the need for periodic 

review and updating of question banks to align with evolving academic standards. 

Assessment Methods and Weightage: The meeting discussed the diversity of assessment 

methods used across disciplines and the appropriate allocation of weightage to different 

components of assessment. Members recognized the importance of maintaining a balance 

between objective and subjective evaluation methods to assess students comprehensively. 

Technology Integration: The potential benefits of leveraging technology to streamline 

examination processes, including online examination platforms, electronic evaluation 

systems, and plagiarism detection tools, were deliberated. Members acknowledged the 

importance of investing in appropriate technology infrastructure to enhance efficiency and 

transparency in evaluation procedures. 
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Student Feedback Mechanisms: The importance of soliciting feedback from students 

regarding their examination experiences and suggestions for improvement was highlighted. 

Members emphasized the need for robust feedback mechanisms to identify areas of concern 

and implement targeted interventions. 

After a thorough discussion, the BOM resolved to form a committee comprising faculty 
members, administrative staff, and student representatives to conduct a comprehensive 
review of the examination and evaluation system. The committee would be tasked with 
identifying specific areas for improvement, exploring best practices in academic 
assessment, and proposing actionable recommendations to enhance the robustness and 
effectiveness of the system. The agenda concluded with a commitment to ensuring the 
continuous enhancement of the examination and evaluation system at AAFT University of 
Media and Arts. 

AGENDA 6 - Confirmation of Academic Council Proposal on Curriculum and Requirements 

Alignment, Forwarding to Governing Body beyond BOM Scope. 

6.1 The Registrar presented an overview of the proposal submitted by the Academic Council, 

highlighting its significance in enhancing the curriculum and aligning educational 

requirements with evolving industry standards and academic trends. The proposal aimed to 

introduce new courses, revise existing ones, and incorporate innovative teaching 

methodologies to enrich the learning experience of students. Following the presentation, the 

floor was opened for discussion among BOM members. Several members expressed 

commendation for the Academic Council's efforts in reviewing and enhancing the 

curriculum to meet the dynamic needs of the media and arts industry. They emphasized the 

importance of ensuring that the university's academic offerings remain relevant and 

competitive in today's fast-paced world. 

During the discussion, concerns were raised regarding the logistical and resource 

implications of implementing the proposed curriculum changes. Members stressed the need 

for adequate faculty training, infrastructure upgrades, and ongoing support to facilitate 

smooth implementation. The Treasurer provided insights into the financial implications of 

the proposed curriculum changes, outlining the budgetary considerations and potential 

funding sources to support the initiatives. Discussions ensued regarding the allocation of 

resources and prioritization of budgetary allocations to align with the proposed curriculum 

enhancements. 

Following thorough deliberations, the BOM members reached a consensus to endorse the 

proposal submitted by the Academic Council. They acknowledged the importance of 

empowering faculty and students with innovative educational experiences that align with 

industry demands and emerging trends in media and arts. Furthermore, it was decided that 

the endorsed proposal would be forwarded to the Governing Body for final approval, given 

its significance and broad implications for the university's academic offerings and strategic 

direction. 
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In conclusion, the proceedings of the Board of Management meeting at AAFT University 

of Media and Arts reflected a shared commitment to academic excellence and innovation. 

The endorsement of the proposal submitted by the Academic Council underscored the 

university's dedication to fostering a dynamic learning environment that prepares students 

for success in the media and arts industry. With the collective support of BOM members, 

the university is poised to embark on a journey of curriculum enhancement and educational 

transformation that will shape the future of media and arts education at AAFT University. 

The meeting adjourned with a sense of optimism and anticipation for the positive impact of 

the endorsed proposal on the university community and beyond. 
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l c o o E :  BOARD OF MANAGEMENT 

MINUTE OF MEETING 

I D A T E :  

Proceedings of the 3" Meeting of Board of Management, AAFT University of Media and Arts, held at 
12.00 PM on Friday, 20.03.2020 

The Third meeting of the Board of Management, held on 20.03.2020 at 12.00 PM. The following 
members attended the meeting: - 

Sr. No. Name Representing Designation 

1. Dr.Sandeep Marwah Chancellor Chairperson 

2. Mr.Mohit Marwah Managing Director Member 

3. Mr.Akshay Marwah Chief Executive Officer Member 
-~ 

4. Dr.Manoj Agrawal Technical Expert Member 

' ' 
5. Mr.Viney Kumar Sabikhi Technical Expert Member 

.. 

' 
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Technical Expert Member 6. Dr.Albeena Abbas 

7. Mr.Ashwani Kumar Gupta 
A 

pr Chief Finance Officer Member 
. 

i 
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8. Mr.Sudhir Ranjan Registrar Member-Secretary 

Welcome address by Chairperson. 

At the onset of the third Board of Management (BOM) meeting, the Chairperson warmly greeted all 
attendees, recognizing their presence and active engagement in the ongoing affairs of AAFT University 
of Media and Arts. Following the Chairperson's welcome, each member briefly presented themselves, 
highlighting their expertise and contributions within the university community. This initial session 
allowed for a comprehensive understanding of the diverse skill sets and responsibilities represented 
within the BOM. The exchange of introductions nurtured an atmosphere of cooperation and mutual 
appreciation, establishing a constructive ambiance for the forthcoming discussions and decisions during 
the meeting. 

AGENDA 1 - Confirmation of the last BOM meeting held on 23.09.2019 

1.1 The meeting commenced with the confirmation of the minutes from the previous session. 

Following this, the agenda items were discussed and resolved as follows: 

Confirmation of Sanctioned Seats and Faculty for the Current Academic Year: The 

Registrar presented a detailed report on the sanctioned seats and faculty Is for the 

current academic year. After thorough deliberation, the BOM unanihww9fed the 
t 
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sanctioned seats and faculty allocations, ensuring alignment with the university's strategic 

goals and program requirements. 

Discussion on Total Admission Count for the 2019 July Batch: The Admission 

Committee provided an overview of the total admission count for the 2019 July Batch. The 

BOM engaged in a constructive discussion to understand the enrollment trends and to 

formulate an effective outreach plan for future admissions. Strategies to enhance the 

university's visibility and attract high-quality students were explored and endorsed for 

proposal to the Governing Body. 

Exploration of Collaborations to Enhance University Presence in Higher Education 

Landscape: A comprehensive discussion ensued regarding potential collaborations to 

elevate the university's presence in the higher education landscape. Members proposed 

various partnerships with industry leaders, academic institutions, and research 

organizations to foster innovation, knowledge exchange, and academic excellence. The 

BOM agreed to present these proposals to the Governing Body for consideration and 

approval. 

Review of Examination and Evaluation System Robustness: The Academic Affairs 

Committee presented an assessment of the examination and evaluation system's robustness 

in light of the upcoming first-semester examinations. Identified areas for improvement were 

discussed, and proposals were formulated to address any specific needs identified. These 

proposals will be presented to the Governing Body for further review and approval. 

Confirmation of Proposal Submitted by Academic Council: The Academic Council's 

proposal related to curriculum and aligned requirements, extending beyond the scope of the 

Board of Management, was reviewed. After careful consideration, the BOM endorsed the 

proposal to be forwarded to the Governing Body for final approval. 

AGENDA 2 -  Directive for Academic Council to Propose Transition to Digital Mode for 

Academic Continuity amid Emergency Situation 

2.1 The meeting commenced with a solemn acknowledgment of the gravity of the situation and 

its potential impact on the university community. The Chairperson emphasized the need for 

proactive measures to mitigate the risk of virus transmission within the university premises 

and to ensure the seamless delivery of academic programs. The primary agenda of the 

meeting centered on the directive to be released to the Academic Council to propose the 

transition of academics to digital mode. The Registrar presented a comprehensive overview 

of the current situation, highlighting the importance of swift action to adapt to the evolving 

circumstances. 

In light of the directive, the Academic Council was tasked with proposing a framework for 

the transition of academic activities to digital platforms. This included considerations for 

online lectures, virtual classrooms, remote assessments, and other digital tools and 

resources necessary to support uninterrupted learning. The Head of the Ae · ·· ouncil 

outlined the proposed plan, which included the following key component g"@Re 
i • % 
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Online Lectures: Faculty members would be encouraged to conduct lectures through 

virtual platforms, ensuring that course content is delivered effectively and students have 

access to learning materials. 

Virtual Classrooms: The establishment of virtual classrooms would enable interactive 

discussions, collaborative projects, and engagement with course materials in real-time, 

fostering an immersive learning experience for students. 

Remote Assessments: The Academic Council would explore options for conducting 

assessments and examinations remotely, while upholding academic integrity and fairness 

in evaluation processes. 

Digital Resources: Efforts would be made to curate and provide access to a wide range of 

digital resources, including e-books, online journals, multimedia content, and other 

educational materials to support student learning and research. 

Technical Support: The university would provide technical assistance and training to 

faculty and students to ensure smooth adaptation to digital platforms and to address any 

technical challenges or concerns. 

Following the presentation, a thorough discussion ensued among the members of the Board 

of Management. There was unanimous agreement on the importance of prioritizing the 

health and safety of the university community while ensuring the continuity of academic 

activities. Members expressed their support for the proposed transition to digital academics 

and emphasized the need for clear communication, transparency, and flexibility during this 

challenging time. They underscored the importance of providing adequate support and 

resources to faculty and students to facilitate a seamless transition to online learning. 

(ANNEXURE I) 

AGENDA 3 -  Scheduling of Governing Body Meeting for Immediate Implementations based 

on Academic Council Suggestions for Complete Alignment of Academic Delivery through ERP. 

3 . 1  The meeting opened with a moment of acknowledgment for the challenging circumstances 

and the need for swift action in response to the emerging public health situation. The 

Chairperson expressed gratitude for the commitment shown by the university community 

during these unprecedented times, the agenda was promptly shifted to the scheduling of a 

Governing Body meeting, recognizing the significance of collective decision-making 

during these critical moments. The Chairperson emphasized the importance of seamless 

communication and coordination among stakeholders to ensure a well-informed and 

effective response. 

The Registrar provided an overview of the current scenario, detailing the first confirmed 

case of COVID-19 in Raipur, Chhattisgarh. The implications for the university, including 

potential disruptions to regular operations, were discussed. It was unanimously agreed that 

proactive measures needed to be taken to address the situation promptly. - - .  
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The main focus then shifted to the Academic Council's recommendations for the complete 

alignment of academic delivery through ERP. The Head of the Academic Council presented 

key insights into the proposed strategies, emphasizing the utilization of technology to ensure 

uninterrupted academic activities, including online classes, examinations, and 

administrative processes. Members of the BOM engaged in a comprehensive discussion 

regarding the feasibility, implementation timelines, and potential challenges associated with 

transitioning to a more technologically integrated academic framework. The importance of 

faculty training and support for students in adapting to the digital learning environment was 

highlighted. 

Considering the urgency and the need for immediate action, it was unanimously agreed to 

schedule an emergency Governing Body meeting. The primary objective of this meeting 

would be to deliberate on the Academic Council's recommendations and determine the best 

course of action for the university in response to the COVID-19 situation. 

The Chairperson proposed a tentative date (25" March, 2020) for the emergency Governing 
Body meeting, allowing sufficient time for the circulation of relevant documents and 
preparation. The Registrar was entrusted with the responsibility of coordinating the logistics 
for the meeting, ensuring the participation of all essential stakeholders. 

AGENDA 4 - Timeline Discussion for Submission of Proposal to Academic Council within 48 

Hours 

4.1 The Chairperson initiated the meeting by acknowledging the gravity of the situation and 

emphasizing the need for prompt action to address the emerging challenges posed by the 

COVID-19 pandemic. He underscored the importance of prioritizing the health and safety 

of the university community while ensuring continuity in academic and administrative 

operations. 

The Registrar provided a brief overview of the agenda item, highlighting the urgency of 

submitting a proposal to the Academic Council within 48 hours to address the implications 

of the confirmed COVID-19 case in Raipur. He emphasized the need for proactive measures 

to mitigate risks and safeguard the well-being of students, faculty, and staff, following the 

introduction, the registrar presented the proposed timeline for the submission of the 

proposal to the Academic Council. He outlined key milestones and deadlines, including the 

gathering of relevant data, analysis of potential impacts, and formulation of 

recommendations. 

The discussion then opened to the floor, allowing BOM members to share their insights and 

perspectives on the proposed timeline. Several members expressed concerns about the 

feasibility of meeting the 48-hour deadline given the complexity of the situation and the 

need for thorough analysis and deliberation. In response to these concerns, the President 

proposed a phased approach to the submission process, emphasizing the importance of 
prioritizing critical issues while allowing sufficient time for compreh . and 
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decision-making. He suggested dividing the task into manageable segments and assigning 

specific responsibilities to relevant stakeholders to streamline the process. 

The Dean of Academic emphasized the need for clear communication and collaboration 

among departments and administrative units to ensure alignment and coherence in the 

proposal. He stressed the importance of engaging faculty and staff in the decision-making 

process to leverage their expertise and insights. The meeting then transitioned into a detailed 

discussion on the content and scope of the proposal. Members deliberated on various 

aspects, including the implementation of remote learning and teaching 'strategies, 

contingency plans for academic and administrative operations, and measures to support 

student welfare and mental health. As the discussion progressed, consensus emerged on the 

importance of adopting a flexible and adaptive approach to address the evolving challenges 

posed by the COVID-19 pandemic. Members emphasized the need for resilience, 

innovation, and solidarity within the university community to navigate the unprecedented 

circumstances effectively. 

The meeting concluded with a unanimous agreement to proceed with the proposed timeline 
for the submission of the proposal to the Academic Council within 48 hours, with a 
commitment to ongoing communication, collaboration, and support across all levels of the 
university. 

AGENDA 5-Scheduling of Governing Body Meeting within 48 Hours of Proposal Receipt 

from Academic Council 

5 . 1  The meeting commenced with a moment of reflection on the challenges posed by the 

COVID-19 pandemic and-its implications for university operations. The Chairperson 

emphasized the paramount importance of prioritizing the health and safety of students, 

faculty, staff, and the broader community while ensuring continuity in academic and 

administrative affairs. The Registrar provided an overview of the proposal for scheduling 

Governing Body meetings within 48 hours of proposal receipt from the Academic Council. 

Given the urgency of decision-making amid the evolving COVID-19 situation, the proposal 

aimed to streamline governance processes and enhance agility in responding to emerging 

issues. 

Discussion ensued regarding the practical implications of implementing the proposed 

scheduling framework. Members acknowledged the need for flexibility and adaptability in 

navigating the uncertainties posed by the pandemic while upholding the university's 

commitment to transparency, accountability, and effective governance. The President 

highlighted the importance of leveraging technology to facilitate remote participation in 

Governing Body meetings, thereby minimizing the need for physical gatherings and 

reducing the risk of viral transmission. I twas agreed that virtual platforms would be utilized 

to ensure the continued engagement of all stakeholders in decision-making processes. 

Concerns were raised regarding the logistical challenges associated with convening 
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communication, efficient coordination, and timely dissemination of meeting materials to 

facilitate informed decision-making. In light of the first COVID-19 case detected in Raipur, 

Chhattisgarh, members underscored the need for heightened vigilance and adherence to 

public health guidelines. It was agreed that the university would implement enhanced safety 

protocols, including mandatory mask-wearing, physical distancing, and regular sanitization 

of campus facilities. 

The Chief Financial officer provided an update on the financial implications of the 

pandemic and outlined measures to mitigate potential disruptions to university operations. 

Members expressed solidarity in navigating the financial challenges posed by the pandemic 

and affirmed their commitment to safeguarding the university's fiscal sustainability. 

In conclusion, the third Board of Management meeting at AAFT University of Media and 

Arts concluded with unanimous approval for the proposal to schedule Governing Body 

meetings within 48 hours of proposal receipt from the Academic Council. Members 

reaffirmed their shared commitment to upholding the university's mission and values amidst 

the unprecedented challenges posed by the COVID-19 pandemic. The meeting adjourned 

with a renewed sense of purpose and determination to adapt and thrive in the face of 

adversity. The proceedings of the meeting were duly recorded and will serve as a testament 

to the university's resilience and collective resolve in times of crisis. 

I 
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I CODE: BOARD OF MANAGEMENT I DATE: 

MINUTE OF MEETING 

Proceedings of the 7" Meeting of Board of Management, AAFT University of Media and Arts, held at 
12.00 PM on Tuesday, 10.05.2022 

The Seventh meeting of the Board of Management, held on 10.05.2022 at 12.00 PM. The following 
members attended the meeting: - 

Sr. No. Name Representing Designation 

1. Dr.Sandeep Marwah Chancellor Chairperson 

2. Mr.Mohit Marwah Managing Director Member 

3.  Mr.Akshay Marwah 
I 

Chief Executive Officer Member 

4. Dr.Shikha Venna Kashyap Director Member 

5. Dr.Manoj Agrawal Technical Expert Member 
a  

., 
� ,;- 

I 
1 l '-, . .,. 

6. Mr.Viney Kumar Sabikhi - Technical Expert Member 
- - 

7. Dr.Albeena Abbas Technical Expert Member 

8. Mr.Ashwani Kumar Gupta Chief Finance Officer Member 

9. Mr.Sudhir Ranjan Registrar Member-Secretary 

Welcome address by Chairperson. 

» 

0hlt 

At the beginning of the 7th Board of Management (BOM) meeting, the Chairperson extended a warm 
welcome to all attendees, acknowledging their participation and active involvement in the ongoing 
affairs of AAFT University of Media and Arts. Following the Chairperson's greeting, each member 
briefly introduced themselves, highlighting their areas of expertise and contributions within the 
university community. This initial session facilitated a comprehensive understanding of the diverse skill 
sets and responsibilities represented within the BOM. The exchange of introductions fostered an 
atmosphere of collaboration and mutual respect, setting a positive tone for the upcoming discussions 
and decisions during the meeting. dis 

-> 
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AGENDA 1 - Confirmation of the last BOM and AC Combined meeting held on 23.08.2021 

1.1 The meeting commenced with the confirmation of the minutes from the previous session. 

Following this, the agenda items were discussed and resolved as follows: 

- Analysis of existing faculty strength and faculty load to propose projections. 

Analysis of sanctioned seat per program to understand the best performing programs and 

least targeted programs. 

- Discussion on strategies to promote the pedagogy adopted at the university to create a 

benchmarking scenario. 

Review of preparations to conduct exams in online mode. 

Review of the plan to distribute marksheets to students who did not receive them during 

the pandemic period. 

Discussion on the strategy to operate in double shifts, to be proposed to the Governing 

Body for final approval. 

Discussion on the strategy for transportation management to address double shift 

operations, to be proposed to the Governing Body for final approval. 

Proposal invited for Value Added Courses across the schools for all programs. 

Discussion on the schema for course outline manual. 

Discussion on the schema for lab manuals. 

Strategy to analyze lab utilization to develop projections on requirements in advance. 

Discussion on adding provisions to offer specializations in the curriculum. 

Proposal for bridge courses, especially on communication and for programs where 

enrolments are from different domains for specific master's programs. 

- Discussion on mentoring policy and policy for slow and fast learners. 

- Library up gradation and regular meetings of the library committee to develop the library 

and lead towards a robust utilization model and digitization. 

- Release of approval to the recommendation of the constitution of the Board of Studies 

(BOS) for various schools and the submitted minutes. 

- Discussion on the launching of Communique (The Biannual newsletter for the 

university). 

- Review of the newly developed newsroom. 

Each agenda item was thoroughly discussed, with input from various members of the Board of 

Management. Decisions were made based on the collective agreement and consensus reached 

during the deliberations. 

AGENDA 2 - Discussion on Initiating Collaboration with Councils like NSDC 

2.1 The Chairperson initiated the discussion by emphasizing the importance of fostering strategic 

collaborations with prominent organizations such as the NSDC to enhance skill development 

initiatives and enrich the educational experience for students. The registrar provided an 

overview of the NSDC and its role in promoting skill development across various sectors of the 

economy. He highlighted the potential benefits of collaborating with the SM including 
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access to training resources, industry insights, and certification programs aligned with emerging 

trends in media and arts. The Registrar presented a comprehensive proposal outlining the 

objectives, scope, and potential outcomes of the collaboration with the NSDC. The proposal 

emphasized the importance of integrating skill development initiatives into the university 

curriculum to ensure that students are equipped with the necessary competencies to excel in their 

chosen fields. 

A robust discussion ensued, with BOM members expressing enthusiastic support for the 

proposed collaboration with the NSDC. They emphasized the importance of aligning academic 

programs with industry requirements and ensuring that students are adequately prepared for the 

evolving demands of the media and arts sector. Several BOM members shared insights and 

suggestions for enhancing the scope and impact of the collaboration with the NSDC. They 

emphasized the need for comprehensive training programs, industry internships, and mentorship 

opportunities to provide students with practical exposure and real-world experience. After 

careful deliberation, the BOM unanimously approved the proposal to initiate collaboration with 

the NSDC. The Chancellor commended the proactive approach taken by the university in 

fostering partnerships that enhance student learning and employability prospects. 

AGENDA 3 - Elevating School of Hospitality and Tourism Management through Association with 

Chhattisgarh Tourism Board 

3 . 1  The Chairperson opened the session by emphasizing the significance of fostering partnerships 

to enhance educational opportunities and industry engagement. The discussion on Agenda Item 

3 commenced with a presentation by the Dean, highlighting the potential benefits of 

collaborating with the Chhattisgarh Tourism Board. The Dean emphasized the importance of 

leveraging the rich cultural heritage and natural beauty of Chhattisgarh to enhance experiential 

learning opportunities for students in hospitality and tourism management programs. The Dean 

outlined several key areas of collaboration, including: 

Curriculum Enhancement: Developing specialized courses and experiential learning 

opportunities aligned with the needs and trends of the tourism industry in Chhattisgarh. 

Internship and Placement Opportunities: Facilitating internships and placements for students 

within the Chhattisgarh tourism sector, providing them with hands-on experience and industry 

exposure. 

Research and Development: Collaborating on research projects and initiatives aimed at 

addressing challenges and opportunities in the tourism sector, contributing to the sustainable 

development of tourism in Chhattisgarh. 

Following the presentation, an engaging discussion ensued among BOM members regarding the 

proposed collaboration. Members expressed enthusiasm for the potential benefits of partnering 

with the Chhattisgarh Tourism Board, emphasizing the value of practical learning experiences 

and industry connections for students. Several BOM members highlighted the importance of 

ensuring that the collaboration is mutually beneficial, with clear objectives, outcomes, and 
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accountability measures outlined in a formal agreement between the university and the 
Chhattisgarh Tourism Board. 

After thorough deliberation, the BOM unanimously approved the proposal to pursue 
collaboration with the Chhattisgarh Tourism Board to elevate the School of Hospitality and 
Tourism Management to the next level. The Chancellor commended the proactive approach of 
the university in seeking strategic partnerships to enhance the educational experience for 
students and support the development of the tourism industry in Chhattisgarh. 

AGENDA 4 - Organizing Festivals in Collaboration with Mother Institute on University Campus 

4.1 The Chairperson provided an overview of the proposed collaboration, emphasizing the 
importance of fostering a strong partnership with the mother institute to enhance the university's 
cultural and academic offerings. He highlighted the potential benefits of organizing festivals, 
including the promotion of arts, culture, and academic excellence. The Dean presented a detailed 
plan for organizing festivals in collaboration with the mother institute. He outlined the objectives 
of the festivals, which included celebrating diversity, promoting creativity, and providing a 
platform for students to showcase their talents. 

The proposed festivals would feature a variety of cultural performances, including music, dance, 
theater, and visual arts. Additionally, academic symposiums, workshops, and panel discussions 
would be organized to stimulate intellectual discourse and exchange of ideas among students, 
faculty, and the wider community. Members of the BOM expressed enthusiasm for the proposed 
collaboration and commended the efforts of the university administration in promoting cultural 
and academic enrichment opportunities. They emphasized the importance of creating a vibrant 
campus environment that fosters creativity, innovation, and cross-cultural understanding. 

During the discussion, several suggestions were made to enhance the scope and impact of the 

festivals, including inviting renowned artists, scholars, and experts to participate as guest 
speakers or performers. The importance of effective marketing and promotion strategies to 
attract a diverse audience and maximize participation was also emphasized. 

After a thorough deliberation, the BOM unanimously approved the proposal to collaborate with 
the mother institute in organizing festivals on the university campus. The members expressed 
their confidence in the ability of the organizing committee to execute the events successfully 
and make them memorable experiences for all participants. 

AGENDA 5 - Developing Ecosystem to Enhance Student Participation in Festivals at Noida 

Campus 

5.1  The agenda for developing an ecosystem to enhance student participation in festivals at the 
Noida campus was introduced. The Registrar presented a comprehensive overview of the 
proposed initiatives aimed at promoting student involvement and fostering a sense of 
community and belonging. Key highlights of the discussion included: 

Promotion of Diversity and Inclusion: Members emphasized the importance of celebrating 
diversity and encouraging participation from students of various backgrounds and disciplines. 
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Expansion of Festival Offerings: The Board discussed strategies for expanding the range of 

festivals and cultural events held at the Noida campus to cater to diverse interests and 

preferences. 

Enhancement of Student Engagement: Members deliberated on ways to enhance student 

engagement through interactive workshops, panel discussions, and hands-on activities during 

festivals. 

Collaboration with Industry Partners: The Board explored opportunities for collaboration 

with industry partners, cultural organizations, and local communities to enrich the festival 

experience and provide students with real-world exposure. 

Infrastructure and Resource Allocation: Discussions centered on ensuring adequate 

infrastructure and resources to support the successful organization and execution of festivals, 

including venue arrangements, equipment, and logistical support. 

Promotion and Marketing Strategies: The Board discussed strategies for effectively 

promoting and marketing festivals to maximize student participation and community 

engagement. 

After a thorough exchange of ideas and opinions, the Board of Management unanimously agreed 

to allocate resources and support the implementation of the proposed initiatives to enhance 

student participation in festivals at the Noida campus. 

AGENDA 6 - Establishing Various Clubs to Enhance Interactive Learning 

6.1 Under Agenda Item 6, the proposal to introduce two new clubs, the ECO Club and Arts Club, 

was presented for consideration. The objective behind the addition of these clubs was to broaden 

the scope of student engagement and provide platforms for exploring diverse interests and 

talents. The Registrar began the discussion by providing an overview of the existing clubs at the 

university, which included the Photography Club, Cinema Club, Research Club, 

Entrepreneurship Club, and Personality Club. Each club has played a significant role in fostering 

student engagement, enhancing skill development, and promoting extracurricular activities on 

campus. 

The proposal to introduce the ECO Club aimed at promoting environmental awareness, 

sustainability practices, and community engagement in eco-friendly initiatives. The club would 

organize tree plantation drives, waste management programs, and awareness campaigns on 

environmental conservation. Similarly, the proposal for the Arts Club aimed to provide students 

with opportunities to explore and express their creativity through various art forms such as 

painting, sculpture, music, and dance. The club would organize art exhibitions, cultural events, 

and workshops to nurture artistic talents among students. 

Members of the BOM expressed unanimous support for the addition of the ECO Club and Arts 

Club, recognizing the importance of holistic development and experiential learning 

opportunities for students. They emphasized the need to create inclusive platforms that cater to 

, 
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allocation of resources, faculty support, and infrastructure requirements for the successful 

establishment and functioning of the new clubs. It was agreed upon that designated faculty 

advisors would provide guidance and mentorship to club members, ensuring meaningful 

engagement and impactful initiatives. 

Furthermore, the BOM deliberated on the integration of club activities with the university's 
academic curriculum and co-curricular programs to enhance student learning outcomes and 
holistic development. (ANNEXURE I) 

AGENDA 7 - Discussion on Campus Placements and Incubation Opportunities for Students 

7.1 The Chairperson opened the session by acknowledging the transformative impact that effective 

campus placements and incubation opportunities can have on students' career trajectories. The 

agenda was then turned to the Discussion on Campus Placements and Incubation Opportunities 

for Students. The Chairperson presented a comprehensive report on the current status of campus 

placements, highlighting the placements achieved by students in various media and arts sectors. 

The report included data on industry partnerships, successful placements, and feedback from 

recruiters. Subsequently, the discussion shifted to exploring avenues for enhancing campus 

placements further. Members exchanged ideas on strengthening industry connections, 

organizing industry-specific workshops, and incorporating industry-relevant skills into the 

curriculum. The consensus was to establish a dedicated Placement Cell to facilitate smoother 

interactions between students and potential employers. 

The second aspect of the agenda centered on discussing incubation opportunities for students. 

The Registrar presented insights into the ongoing initiatives and proposed strategies to foster an 
entrepreneurial spirit among students. The BOM members actively engaged in discussions on 
creating an Incubation Center within the university to support innovative start-up ideas among 
students. There was unanimous agreement on the pivotal role of industry collaborations and 

incubation in providing students with practical exposure and preparing them for the dynamic 
media and arts landscape. The BOM acknowledged the need for a structured approach to link 

academic learning with real-world applications. 

AGENDA 8 - Standardizing Internship Models at University 

8.1 The discussion began with the Chairperson opening remarks, emphasizing the significance of 

internships in providing students with real-world experience and enhancing their employability. 

Registrar presented an overview of the current internship models across various schools and 

faculties, highlighting the need for standardization to ensure consistency and quality. 

The Dean provided insights into the unique requirements of internship programs within their 

respective disciplines, including Cinema, Journalism, Animation, Fashion, and Hospitality. The 

discussion delved into the duration, structure, evaluation methods, and industry partnerships 

associated with internships. Several positive aspects of existing internship models were 

acknowledged, such as industry relevance, experiential learning, and valuable industry 
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connections for students. However, concerns were raised regarding variations in program 

structures and evaluation criteria, prompting the need for a standardized approach. 

A proposal for a university-wide internship framework was presented, encompassing guidelines 

for designing, implementing, and assessing internships across all disciplines. The proposal 

emphasized a balance between academic rigor and practical exposure, ensuring that internship 

experiences align with the university's academic objectives. Members engaged in a constructive 

dialogue, sharing their perspectives on the proposed framework. The importance of flexibility 

to accommodate the diverse needs of different disciplines while maintaining a common structure 

was underscored. The Registrar provided insights into the logistical aspects of implementing the 

standardized internship model, including documentation, monitoring, and compliance. 

After thorough deliberation, the BOM reached a consensus to approve the proposed framework 

for standardizing internship models at AAFT University. The members expressed their 

commitment to enhancing the overall quality and coherence of internship experiences for 

students. The next steps involved the formation of an implementation task force, comprising 

representatives from each school and relevant administrative units, to ensure a smooth transition 

to the standardized internship model. The task force would be responsible for refining the 

framework, developing guidelines, and coordinating with industry partners. (ANNEXURE II) 

AGENDA 9 - Comprehensive Training for Students in Language and Personality Development 

9 . 1  The agenda item of Comprehensive Training for Students in Language and Personality 

Development was introduced, highlighting the importance of equipping students with essential 

communication skills and fostering personal growth to enhance their professional readiness. The 

Dean of Academic presented a comprehensive proposal outlining the objectives, methodology, 

and scope of the proposed training program. Emphasizing the significance of effective 

communication and interpersonal skills in the media and arts industry, the proposal aimed to 

integrate language and personality development modules into the university's curriculum. 

Following the presentation, a robust discussion ensued among the BOM members, emphasizing 

the need for a tailored approach to address the diverse needs of students across different 

disciplines within the university. Members underscored the importance of incorporating 

practical exercises, interactive workshops, and real-world simulations to ensure the efficacy of 

the training program. The Registrar highlighted the potential benefits of partnering with industry 

experts and renowned professionals to deliver specialized training sessions and workshops. 

Members expressed unanimous support for exploring collaborations with external agencies and 

organizations to enrich the learning experience for students. 

The CFO provided insights into the budgetary implications of implementing the training 

program, emphasizing the need for prudent financial planning and resource allocation to ensure 

its sustainability and long-term impact. After thorough deliberation and consideration of various 
perspectives, the BOM resolved to endorse the proposal for Comprehensive Training for 
Students in Language and Personality Development. Additionally, the BOM tasked the 

Academic Council and relevant departments with the responsibility of finaliz 
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identifying resource persons, and establishing timelines for the implementation of the training 

program. 

AGENDA 10 - Proposal to Governing Body for Formal Inception of AAFT Alumni Cell 

10.1  The Registrar provided a detailed presentation on the proposed structure and objectives of the 

AAFT Alumni Cell. The presentation outlined the following key points: 

Objectives: The primary aim of the AAFT Alumni Cell is to establish a lifelong relationship 

with alumni, promote networking opportunities, and facilitate their continued involvement with 

the university. 

Activities: The Alumni Cell will organize various activities and events, including alumni 

reunions, networking sessions, professional development workshops, and mentorship programs. 

Benefits: Alumni members will benefit from access to career resources, job opportunities, 

academic support, and networking platforms provided by the university. 

Governance Structure: The proposed governance structure includes the appointment of a 

dedicated Alumni Coordinator responsible for overseeing the activities of the Alumni Cell and 

liaising with alumni members. 

Following the presentation, a robust discussion ensued among BOM members regarding the 

importance of alumni engagement and the potential benefits of establishing the AAFT Alumni 

Cell. Members shared insights into best practices from other universities and emphasized the 

value of alumni contributions to the university community. After careful deliberation, the Board 

of Management unanimously agreed to endorse the proposal for the formal inception of the 

AAFT Alumni Cell and recommended its submission to the Governing Body for approval. 

(ANNEXURE III) 

AGENDA 11 - Proposal to Governing Body for Initiation of Institutional Innovation Council 

1 1 . 1  The Chairperson presented a comprehensive overview of the proposed Institutional Innovation 

Council, highlighting its objectives, structure, and anticipated benefits for the university. The 

council aimed to serve as a platform for fostering a culture of innovation, entrepreneurship, and 

creativity among students, faculty, and staff. The proposed functions of the Institutional 

Innovation Council included: 

- Promoting and facilitating innovation and entrepreneurship-related activities across 

various departments and disciplines. 

- Providing guidance and support to students, faculty, and staff in developing innovative 

projects, products, and services. 

- Organizing workshops, seminars, and competitions to encourage creativity and 

collaboration. 

- Establishing partnerships with industry stakeholders, government agencies, and other 

institutions to facilitate knowledge exchange and technology transfer. 
• . 4  
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Facilitating the commercialization of innovative ideas and inventions through 
intellectual property management and technology licensing. 

Following the presentation, a detailed discussion ensued among the BOM members. Various 
aspects of the proposed Institutional Innovation Council, including its scope, funding, and 
governance structure, were deliberated. Members expressed unanimous support for the 
establishment of the Institutional Innovation Council, recognizing its potential to drive positive 
change and promote excellence in innovation within the university community. After careful 
consideration and deliberation, the BOM resolved to endorse the proposal for the initiation of 
the Institutional Innovation Council and recommended its submission to the Governing Body 
for approval. 

AGENDA 1 2 -  Proposal to Governing Body for Establishment of IPR Cell at University 

12.1 The Registrar presented a comprehensive proposal outlining the objectives, functions, and 
structure of the proposed IPR Cell. Emphasizing the increasing importance of intellectual 
property protection in the digital age, the Registrar highlighted the potential benefits of 
establishing a dedicated cell to manage and protect the university's intellectual assets. The 
proposal outlined the key responsibilities of the IPR Cell, including: 

Facilitating the registration and protection of intellectual property rights, including 
patents, copyrights, trademarks, and designs, arising from research and creative 
endeavors within the university. 
Providing guidance and support to faculty, students, and staff on intellectual property 
matters, including licensing, commercialization, and technology transfer. 
Collaborating with industry partners, government agencies, and legal experts to promote 
innovation and entrepreneurship within the university community. 
Conducting awareness programs and workshops to educate stakeholders about the 
importance of intellectual property rights and best practices for their protection. 

Following the presentation, a robust discussion ensued among BOM members regarding the 
scope, funding, and operational aspects of the proposed IPR Cell. Members expressed 
unanimous support for the establishment of the cell, acknowledging its pivotal role in fostering 
a culture of innovation and protecting the university's intellectual capital. After thorough 
deliberation, the BOM unanimously approved the proposal to forward it to the Governing Body 
for final approval and implementation. The Chairman commended the Registrar and the BOM 
members for their diligent efforts and collaborative spirit in advancing the university's strategic 
objectives. 

AGENDA 13 - Boosting Multi-disciplinary Doctoral Research at University 

13 . 1  The Registrar presented an overview of the current state of doctoral research programs at AAFT 

University, highlighting the existing strengths and areas for improvement. It was noted that 
while the university had made significant strides in doctoral research, there remained 
opportunities to enhance multi-disciplinary collaboration and research outcomes_ e director 

• shared insights into the potential benefits of multi-disciplinary doctoral re e m · g the 
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exploration of new knowledge frontiers, interdisciplinary problem-solving, and enhanced 

competitiveness in securing research grants and collaborations. A detailed discussion ensued 

regarding strategies to promote multi-disciplinary doctoral research at the university. Members 

acknowledged the importance of fostering a conducive research environment, providing 

adequate resources and infrastructure, and promoting interdisciplinary collaboration among 

faculty and students. 

Several initiatives were proposed, including the establishment of interdisciplinary research 

centers, the development of joint doctoral programs with partner institutions, and the provision 

of incentives for collaborative research projects. The Chief Financial Officer presented a 

budgetary proposal outlining the financial implications of implementing the proposed 

initiatives. Members deliberated on funding sources, allocation priorities, and long-term 

sustainability. After thorough deliberation, the BOM unanimously approved a comprehensive 

action plan for boosting multi-disciplinary doctoral research at AAFT University of Media and 

Arts. The plan included concrete steps for enhancing research infrastructure, promoting 

interdisciplinary collaboration, and incentivizing doctoral research activities. 

AGENDA 14-0rganization of International Conference at University 

14.1 The discussion commenced with a presentation outlining the objectives, scope, and potential 

impact of hosting an International Conference at AAFT University. The chairperson emphasized 

the importance of such conferences in promoting academic exchange, fostering international 

collaborations, and showcasing the university's expertise on a global platform. The proposed 

theme and focus areas of the conference were deliberated upon, with the BOM members 

providing valuable insights and suggestions to ensure relevance and appeal to a diverse 

audience. It was unanimously agreed that the conference should encompass a wide range of 

topics relevant to media, arts, and related fields, reflecting the interdisciplinary nature of the 

university's programs. 

The Registrar presented a detailed plan outlining the logistical arrangements required for hosting 

the conference, including venue selection, accommodation options for participants, catering 

services, and technical support for presentations and workshops. Budgetary considerations and 

funding sources were also discussed, with the Treasurer providing financial projections and 

recommendations for cost-effective management of resources. The BOM members explored 

opportunities for strategic partnerships and sponsorships with industry stakeholders, academic 

institutions, and government agencies to enhance the conference's visibility and reach. It was 

emphasized that collaborations with international organizations and universities would not only 

enrich the content of the conference but also contribute to the university's global reputation and 

network. After thorough deliberation, the BOM resolved to authorize the establishment of a 

dedicated organizing committee comprising faculty members, administrative staff, and student 

representatives to oversee the planning and execution of the International Conference. The 

committee was tasked with finalizing the conference program, inviting keynote speakers and 

panelists, managing registrations, and coordinating logistics. (ANNEXURE IV) 
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AGENDA 15 - Discussion on Collaboration Models with Nationally Renowned Researchers for 

University Research Cell 

15 . 1  The discussion commenced with a presentation by the Director, outlining the importance of 

collaboration with nationally renowned researchers to enhance the research capabilities and 

academic reputation of the university. The Director emphasized the potential benefits of such 

collaborations, including access to expertise, resources, and funding opportunities, as well as 

the promotion of interdisciplinary research initiatives. 

Members of the BOM engaged in a comprehensive discussion regarding potential collaboration 

models and strategies. They explored various approaches, including: 

- Establishing formal partnerships with leading research institutions and universities 

across the country to facilitate joint research projects, exchange programs, and 

collaborative funding initiatives. 

- Developing memorandum of understandings (MOUs) with individual researchers or 

research groups to support specific research endeavors aligned with the university's 
strategic priorities. 

- Creating interdisciplinary research clusters or centers within the university to foster 

collaboration among faculty members and researchers from diverse disciplines. 

Organizing seminars, workshops, and conferences to facilitate networking opportunities 

and knowledge exchange between faculty members, students, and nationally renowned 
researchers. 

Members also discussed the importance of promoting a culture of research excellence and 

innovation within the university community and the need for adequate support and resources to 

facilitate meaningful collaborations. After thorough deliberation, the BOM unanimously agreed 

to endorse the establishment of collaboration models with nationally renowned researchers for 

the University Research Cell. They tasked the Director of Research with developing a 

comprehensive plan outlining specific collaboration opportunity, implementation strategies, and 

performance metrics to assess the effectiveness of the initiatives. 

In conclusion, the 7th meeting of the Borad of concluded with a commitment to fostering a 
culture of research excellence and collaboration to advance the university's academic mission 
and contribute to the broader scholarly community. The meeting adjourned with a sense of 
optimism and anticipation for the transformative impact of the proposed collaboration models 

on the university's research endeavors. 

I 
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CODE: SPECIAL ACADEMIC COUNCIL 

MINUTE OF MEETING 

DATE: 

Proceedings of the Meeting of Special Academic Council, AAFT University of Media and Arts, held at 
01.00 PM on Saturday, 18.03.2023 

The meeting of the Special Academic Council, held on 18.03.2023 at 01.00 PM. The following members 
attended the meeting: 

Sr. No. Name Representing Designation 

1. Dr. Sandeep Marwah Chancellor Chairperson 

2. Mr. Sudhir Ranjan Registrar Secretary 

3. Dr. Shikha Verma Kashyap Director Member 

4. Mr. Santosh Swamakar Dean Academics Member 

5. Mt. Santosh Tiwari Controller of Examination Member 

6. Dr. Manoj Agrawal Technical Expert Member 

7. Dr. Albeena Abbas Technical Expert Member 

Welcome address by Chairperson. 

The Special Academic Council meeting at AAFT University of Media and Arts commenced with a 
warm welcome from the Chairperson, acknowledging the attendance of all members. Each participant 
briefly introduced themselves, emphasizing their roles and expertise within the university community. 
This gathering marked another milestone in the university's academic journey, fostering ongoing 
collaboration and idea exchange among council members. With a diverse array of experiences and 
viewpoints represented, the Academic Council reaffirmed its dedication to upholding and promoting 
academic excellence and innovation at AAFT University of Media and Arts. 

AGENDA 1-Review of the enrollment trends in university programs 

1.1 The meeting commenced with a comprehensive review of the enrollment trends across all 

university programs since the inception. Detailed statistical data outlining the number of 

students enrolled in each program over the past academic periods has been presented. 

Additionally, historical data regarding fluctuations in enrollment numbers were discussed 

to provide context for the current trends. 
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AGENDA 2 --  Discontinuation of the programs on temporary basis having less enrollment 

2.1 Following the review of enrollment trends, attention was directed towards programs 

experiencing consistently low enrollment numbers. The Director presented a list of 

programs that have shown a decline in student enrollment over consecutive years. Each 

program was assessed based on various factors including student interest, market demand, 

program viability and financial viability. The following points were highlighted during the 

discussion: 

1 .  Financial Implications: It was emphasized that running programs with low 

enrollment adversely affects the financial health of the university. The costs 

associated with faculty salaries, infrastructure maintenance, and operational 

expenses remain constant regardless of the number of enrolled students. Therefore, 

programs with insufficient enrollment led to a disproportionate allocation of 

resources, resulting in financial strain for the university. 

2. Budgetary Concerns: The continued operation of under-enrolled programs not only 

strains the current budget but also poses challenges for future financial planning. 

The budget allocated for these programs could be reallocated to more popular and 

in-demand programs or utilized for strategic initiatives aimed at enhancing the 

overall quality of education and student experience. 

3. Risk of Loss: By persisting with programs that attract minimal enrollment, the 

university is exposed to unnecessary financial risk and potential losses. These losses 

can impede the university's ability to invest in areas crucial for academic excellence 

and institutional development. 

In light of the aforementioned concerns and recognizing the imperative to ensure fiscal 

responsibility, it was unanimously agreed upon to initiate the process of discontinuing 

programs with persistently low enrollment on a temporary basis from the upcoming 

academic session. This decision aligns with the university's commitment to prudent 

financial management and strategic resource allocation. 

AGENDA 3 -- Reinstatement of the discontinued programs in future based on the enrolment 

trends 

3.1 The Special Academic Counsil extensively discussed the potential for reinstating 

discontinued programs in the future and reached a unanimous decision to conduct periodic 

reviews aimed at monitoring enrollment patterns. These reviews will serve to identify 

opportunities for program reinstatement, guided by emerging student interests and market 

demands. Meanwhile, the university will concentrate its efforts on fostering an environment 

conducive to improving enrollment trends in the discontinued programs. Emphasizing the 

critical importance of flexibility and adaptability, the Chairperson underscored the need to 

respond effectively to evolving educational needs and market dynamics. 

AGENDA 4 -  Determining Continued Programs for the Upcoming Academic Session 

4 . 1  After careful consideration, the council finalized a list of programs deemed suitable for 

continuation in the upcoming academic session till further de · 

demonstrating sustained enrollment, academic relevance, and alignment 
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goals were prioritized. The decision-making process involved input from relevant 

stakeholders and was guided by a commitment to maintaining academic excellence and 

meeting student needs. 

List of continued programs is attached as the Annexure-l 

The meeting concluded with a collective commitment to ensuring the university's academic offerings 
remain aligned with student needs and industry demands. 
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ANNEXURE-1 

Continued Programs for the Upcoming Academic Session 

S.No. School Name Program Name 

1 
School of Animation 

B.Sc in 3D Animation and VFX 

2 Diploma in Animation 

3 BA in Event Management 

4 School of Advertising PR and Events MA in Event Management 

5 Diploma in Event Management 

6 BA in Cinema 

7 MA in Cinema 

8 Diploma in Acting for Film and TV 

9 School of Cinema Diploma in Camera and Lighting Techniques 

10 Diploma in Direction 

11 Diploma in Post Production 

12 z Diploma in Dance 
4 

13 1: 

\ 
Bachelor of Fine Arts 

14 School of Fine Arts 

I 
Master of Fine Arts 

15 
° 

II  
Diploma in Fine Arts 

w" 

-�- 
1 

' 
16 B.Des in Fashion Design 

17 School of Fashion Design . 

1 
B.Sc in Fashion Design 

1 8  

'  
Diploma in Fashion Design 

� "_ 

19 School of Hospitality and Tourism BA Hospitality and Tour Mgmt 

20 Management Diploma Hospitality and Tour Mgmt 

21 B.Des in Interior Design 

22 School of Interior Design B.Sc in Interior Design 

23 Diploma in Interior Design 

24 BA Journalism and Mass Comm 
School of Journalism and Mass 

25 Communication PG Dip Journalism and Mass Comm 

26 Diploma Journalism and Mass Comm 

27 Bachelor of Business Administration 
School of Management 

28 Master of Business Administration 

29 Bachelor of Performing Arts 

30 School of Performing Arts Diploma of Music Production 

31 Diploma of Vocal Music 

32 BA in Photography 
·- 

e 

33 School of Still Photography MA in Photography • keg h '  

34 Diploma in Photography wt. N' 4 £'  ' is  
l iu,  pfeea» 
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CHAIRPERSON AND MEMBERS PRESENT 

Sr. No. Name Designation Signature 

1. 
Dr.Sandeep Marwah Chairperson 
(Chancellor) 

2. 
Mr.Sudhir Ranjan Secretary 
(Registrar) 

3. Dr.Shikha Verma Kashyap Member 
(Director) 

4. 
Mr.Santosh Swamakar Member 
(Dean - Academics) 
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\ 
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6. Dr.Manoj Agrawal 

/ \\ Member 
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I (Technical Expert) I 

Dr.Albeena Abbas 
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L 7. Member 
(Director -- Academics, AAFT Online) 
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l c o o E :  BOARD OF MANAGEMENT 

MINUTE OF MEETING 

I DATE: 

Proceedings of the 9" Meeting of Board of Management, AAFT University of Media and Arts, held at 
11 .00 AM on Thursday, 22.06.2023 

The Ninth meeting of the Board of Management, held on 22.06.2023 at 1 1 .00  AM. The following 
members attended the meeting: - 

Sr. No. Name Representing Designation 

1. Dr.Sandeep Marwah Chancellor Chairperson 

2. Mr.Mohit Marwah Managing Director Member 

3. Mr.Akshay Marwah Chief Executive Officer Member 
I 

4. Dr.Shikha Verma Kashyap \, Director Member 
: 

-. 

5. Dr.Manoj Agrawal Technical Expert Member 

6. Mr.Viney Kumar Sabikhi Technical Expert Member 
�-. ,--.- _., 

r-: 

r \l' 
I  

I.  ' 7. Dr.Albeena Abbas . Technical Expert Member 
1 I 

' 
8. Mr.Ashwani Kumar Gupta Chief Finance Officer Member 

9. Mr.Sudhir Ranjan Registrar Member-Secretary 

Welcome address by Chairperson. 

At the beginning of the 9th Board of Management (BOM) meeting, the Chairperson extended a warm 
welcome to all attendees, acknowledging their participation and active involvement in the ongoing 
affairs of AAFT University of Media and Arts. Following the Chairperson's greeting, each member 
briefly introduced themselves, highlighting their areas of expertise and contributions within the 
university community. This initial session facilitated a comprehensive understanding of the diverse skill 
sets and responsibilities represented within the BOM. The exchange of introductions fostered an 
atmosphere of collaboration and mutual respect, setting a positive tone for the upcoming discussions 
and decisions during the meeting. 

AGENDA 1 - Confirmation of the last Board of Management Meeting held on 14.12.2022 

1.1 The meeting commenced with the confirmation of the minutes from the previous session. 

Following this, the agenda items were discussed and resolved as follo 
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Identification of Priority Agenda for IQAC in Accordance with NAAC Guidelines: 

The BOM emphasized the importance of aligning institutional quality assurance efforts with 

the guidelines provided by the National Assessment and Accreditation Council (NAAC). 

Planning the Way Forward for NAAC Application: Discussion ensued regarding the 

strategic approach to preparing and submitting the university's application for NAAC 

accreditation, emphasizing the need for meticulous planning and coordination. 

Listing of Immediate Attention Areas, Including Infrastructure Development: The 

members deliberated on areas requiring immediate attention, with a focus on infrastructure 

development to enhance the overall learning environment for students. 

Discussion on January 2023 Batch and Financial Viability Analysis for Future 

January Batches: The financial viability of future January batches was analyzed to ensure 

sustainable growth and operational efficiency. 

Proposal for Dedicated and Expanded Space for IQAC Operations to Support 

Accreditation: Recognizing the crucial role of the Internal Quality Assurance Cell (IQAC) 

in accreditation processes, a proposal was presented for expanding and dedicating space to 

support IQAC operations effectively. 

Digitization Plan for the Library: The BOM discussed plans for digitizing library 

resources to improve accessibility and promote digital learning initiatives across the 

university. 

Announcement of Bar Council Approval: It was announced that the university's law 

programs received approval from the Bar Council, marking a significant milestone in 

academic excellence. 

Directive to Academic Council for Curriculum Development of Approved Law 

Programs: The Academic Council was directed to initiate the development of curriculum 

frameworks for the approved law programs, ensuring alignment with industry standards and 

legal requirements 

Each agenda item was thoroughly discussed, with input from various members of the Board 

of Management. Decisions were made based on the collective agreement and consensus 

reached during the deliberations. 

AGENDA 2 - Proposal and Implementation of a 5-Point Feedback Mechanism, Including 

Website Display 

2.1  The meeting began with a presentation by the Registrar outlining the rationale and 

objectives behind the proposed feedback mechanism. The Registrar emphasized the 

importance of soliciting feedback :from all stakeholders to ensure that the university's 

programs and services meet the evolving needs and expectations of its constituents. The 

proposed 5-point feedback mechanism included the following components: 
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Student Feedback: A structured survey to gather insights from current students on various 
aspects of academic programs, support services, campus facilities, and overall satisfaction 
with their educational experience. 

Parent Feedback: An opportunity for parents to provide feedback on their perceptions of 
the university's academic quality, student support services, and communication with faculty 
and staff. 

Faculty Feedback: A mechanism for faculty members to share their perspectives on 
teaching and learning experiences, professional development opportunities, and 
administrative support. 

Alumni Feedback: A survey to collect feedback from alumni on the relevance of their 
university education to their career paths, suggestions for program improvements, and 
opportunities for engagement with current students. 

Employer Feedback: A platform for employers to provide feedback on the skills, 
competencies, and readiness of AAFT graduates for the workforce, as well as suggestions 
for curriculum enhancements and industry partnerships. 

Following the presentation, the BOM engaged in a constructive discussion regarding the 
implementation strategy for the feedback mechanism. Key points of discussion included the 
design of the survey instruments, methods for data collection and analysis, frequency of 
feedback cycles, and mechanisms for ensuring confidentiality and anonymity. The BOM 
members expressed unanimous support for the proposed 5-point feedback mechanism and 
underscored its importance in fostering a culture of continuous improvement and 
stakeholder engagement. It was agreed that the feedback results would be compiled, 
analyzed, and disseminated regularly to relevant university stakeholders for informed 
decision-making and action planning. 

The agenda concluded with a resolution to proceed with the implementation of the 
comprehensive 5-point feedback mechanism. The members expressed confidence that the 
mechanism would serve as a valuable tool for enhancing transparency, accountability, and 
overall excellence within the university community and also members agreed to display the 
same in website. (ANNEXURE I) 

AGENDA 3 -Display of University-Level Committees on the Website 

3 . 1  The Registrar presented a comprehensive report detailing the proposed display of 
university-level committees on the official website. The report outlined the rationale behind 
this initiative, emphasizing the importance of transparency, accountability, and accessibility 
in the university's governance structure. Following the presentation, a robust discussion 
ensued among the BOM members. Various perspectives were shared regarding the 
significance of making information about university-level committees readily available to 
stakeholders, including students, faculty, staff, and the general public. Me ers hi hlighted 

) 
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the importance of fostering a culture of openness and inclusivity within the university 

community. 

Concerns were raised regarding the practical implementation of the initiative, including the 

process for updating committee membership and ensuring the accuracy of information 

displayed on the website. Strategies for streamlining the process and ensuring timely 

updates were discussed, with an emphasis on leveraging digital tools and platforms for 
t 

efficient communication after thorough deliberation, the BOM unanimously approved the 

proposal for the display of university-level committees on the official website. The decision 

was met with unanimous support, reflecting the BOM's commitment to transparency and 

effective governance. (ANNEXURE II) 

AGENDA 4 -  Proposal for Quorum Constitution for Faculty Regularization Process, Following 

CGPURC Guidelines, Submission to Governing Body 

4.1 The Registrar provided a detailed overview of the proposed quorum constitution, outlining 

the specific criteria and procedures for faculty regularization in alignment with CGPURC 

regulations. The presentation highlighted the importance of transparency, fairness, and 

meritocracy in the faculty regularization process to uphold the university's academic 

standards and reputation. A thorough discussion ensued among BOM members, during 

which various perspectives and concerns were shared regarding the proposed quorum 

constitution. Members deliberated on the implications of the proposed guidelines for faculty 

recruitment, promotion, and retention, considering factors such as academic qualifications, 

teaching experience, and research contributions. 

Key points of discussion ineluded the need for clear criteria and performance metrics to 

guide faculty evaluations, as well as the importance of maintaining diversity and inclusivity 

in the faculty body. Members also highlighted the significance of providing professional 

development opportunities and mentorship programs to support faculty growth and 

excellence. After careful consideration and deliberation, the BOM unanimously agreed to 

endorse the proposal for Quorum Constitution for Faculty Regularization Process, as per 

the CGPURC guidelines. The decision reflected the BOM's commitment to upholding 

academic integrity, fostering faculty excellence, and ensuring compliance with regulatory 

requirements. The approved proposal would be formally submitted to the Governing Body 

for review and consideration, marking a significant step forward in strengthening the 

institutional framework and governance practices at AAFT University of Media and Arts. 

AGENDA 5 - Discussion on NAD and Its Regularization 

5 . 1  The Chairperson opened the discussion by highlighting the importance of the National 

Academic Depository (NAD) and its significance in digitizing academic records for 

students and institutions. The Registrar provided a comprehensive overview of NAD, 

emphasizing its role in securely storing and verifying academic credentials such as degrees, 

diplomas, and certificates. The discussion focused on the benefits of implementing NAD at 

AAFT University, including enhanced data security, reduced administrative burden, and 
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improved transparency in academic records management. Members recognized the 

potential of NAD to streamline processes related to student admissions, transcript requests, 

and employer verification. 

Concerns were raised regarding the technical requirements and infrastructure needed to 

integrate AAFT University's academic records with the NAD platform. The Chief 

Information Officer (CIO) provided insights into the necessary steps for data migration, 

system compatibility, and data encryption to ensure compliance with NAD standards. 

Members discussed the importance of ensuring data accuracy and integrity during the 

transition to NAD, emphasizing the need for robust data validation and verification 

protocols. The Registrar outlined proposed timelines and milestones for the implementation 

of NAD, highlighting the need for coordination with faculty, staff, and students. The 

discussion also touched upon the regulatory framework governing NAD implementation 

and compliance requirements set forth by the University Grants Commission (UGC) and 

other regulatory bodies. Members expressed a commitment to ensuring AAFT University's 

full compliance with regulatory guidelines and standards. Several members proposed 

establishing a dedicated task force or committee to oversee the implementation ofNAD and 

monitor progress towards regularization. The Chairperson appointed a working group 

comprising representatives from various departments to spearhead the implementation 

efforts and address any challenges that may arise. The agenda concluded with a unanimous 

agreement to proceed with the implementation ofNAD and work towards its regularization. 

Members expressed confidence in the transformative potential of NAD to enhance 

academic records management and streamline administrative processes. 

AGENDA 6 -  D i s c u s s i o n  on the regular portal updates of CGPURC with altered reforms 

6.1 The Registrar provided a comprehensive overview of the recent updates to the CGPURC 

portal and the associated reforms aimed at enhancing transparency, accountability, and 

quality assurance in private universities across Chhattisgarh. The altered reforms included 

revised reporting requirements, streamlined documentation processes, and updated quality 

assessment criteria. Following the presentation, an in-depth discussion ensued among BOM 

members regarding the implications of the altered reforms on AAFT University's operations 

and procedures. Members acknowledged the importance of aligning university policies and 

practices with CGPURC guidelines to maintain regulatory compliance and uphold 

institutional integrity. 

Several key points were raised during the discussion, including the need for enhanced 

coordination between university departments responsible for data management and 

reporting, the importance of timely submission of required documentation, and the potential 

impact of the altered reforms on academic and administrative workflows. The Chairperson 

highlighted the university's commitment to transparency, accountability, and continuous 

improvement in compliance with regulatory standards. Emphasizing the significance of 

proactive engagement with CGPURC, the Chairperson proposed the establishment of a 

dedicated task force to monitor and address CGPURC-related updates and requirements. 

After thorough deliberation, the BOM members unanimously agreed,to, demic 
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Council and relevant administrative units with the responsibility of ensuring timely and 
accurate compliance with CGPURC portal updates and altered reforms. The Registrar was 
entrusted with the oversight of this initiative and was directed to provide regular updates to 
the BOM on the university's progress in this regard. 

AGENDA 7 -  Application Process Discussion for NIRF 

7 .1  The Chairperson provided an overview of the NIRF framework and its key parameters, 

emphasizing the importance of accurate data collection and documentation. The Registrar 

presented a comprehensive overview of the application process, outlining the timeline, 

requirements, and documentation needed for submission to the NIRF authorities. The 

presentation included detailed instructions on data collection for various parameters such 

as Teaching, Leaming & Resources, Research & Professional Practice, Graduation 

Outcomes, Outreach & Inclusivity, and Perception. Following the presentation, a lively 

discussion ensued among BOM members regarding the allocation of responsibilities and 
resources for the NIRF application process. Deans and heads of departments pledged their 

support and commitment to providing accurate and comprehensive data for the application. 

The CFO provided insights into the financial implications of the NIRF application process, 

highlighting the need for prudent budget allocations to ensure timely and quality 

submission. The registrar emphasized the importance of aligning academic and 

administrative efforts to meet NIRF requirements effectively. 

The agenda concluded with a unanimous agreement to form a dedicated task force 
comprising faculty, administrative staff, and student representatives to oversee the NIRF 
application process. The task force would be responsible for data collection, documentation, 
and coordination with external agencies as needed. 

AGENDA 8 - Discussion upon the collaboration and aligned drives with NGOs 

8.1  The discussion centered on the significant strides made through partnerships with various 

NGOs, spanning diverse areas such as education, healthcare, environmental conservation, 

and social welfare. Members of the BOM lauded the university's proactive engagement with 

NGOs, acknowledging the positive impact of these collaborations on both the local 

community and the university's ethos of social responsibility. Several noteworthy initiatives 

were highlighted during the meeting, including: 

Collaborative projects with NGOs aimed at promoting digital literacy and skill 

development among underprivileged youth. 

Health camps and awareness programs organized in collaboration with healthcare 

focused NGOs to provide medical assistance and health education to marginalized 

communities. 

Environmental conservation drives and initiatives undertaken in partnership with 

environmental NGOs to promote sustainability and eco-consciousness among 

students and the community. 
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- Social welfare projects and community outreach programs aimed at addressing 

issues of poverty, homelessness, and gender equality through partnerships with 

humanitarian organizations. 

The members of the BOM engaged in a constructive dialogue to assess the effectiveness 

and impact of the collaborations thus far. They exchanged insights and perspectives on how 

to further strengthen and expand the university's partnerships with NGOs to maximize 

social impact and create meaningful change in society. The agenda concluded with a 

commitment to continue fostering strategic alliances and aligned drives with NGOs to 

address pressing social challenges and contribute positively to the community and beyond. 

AGENDA 9 -  Examination of FRAMEWORK and Expected Outcomes of EDGE Curriculum 

underCRC 

I  

I 

9.1 The Chairperson of the BOM introduced the agenda item focusing on the examination of 

the EDGE Curriculum framework and expected outcomes. The Head of the Corporate 

Resource Cell (CRC) presented an overview of the EDGE Curriculum, emphasizing its 

significance in preparing students for global employability in the rapidly evolving media 

and arts industry. The presentation outlined the core components of the EDGE Curriculum, 

including skill development modules, industry-focused training, and experiential learning 

opportunities. The discussion centered on the alignment of the EDGE Curriculum with 

industry standards and emerging trends in media and arts. Members of the BOM 

commended the CRC for its proactive approach in designing a curriculum that integrates 

theoretical knowledge with practical skills to enhance students' employability prospects. 

There was a robust exchange of ideas regarding the expected outcomes of the EDGE 

Curriculum, with a focus on fostering creativity, innovation, and professionalism among 

students. BOM members emphasized the importance of incorporating feedback from 

industry partners to ensure the relevance and effectiveness of the curriculum. The discussion 

also addressed strategies for monitoring and evaluating the implementation of the EDGE 

Curriculum, including the establishment of key performance indicators and mechanisms for 

continuous improvement. After thorough deliberation, the BOM unanimously approved the 

framework and expected outcomes of the EDGE Curriculum under the CRC. Members 

expressed confidence in the curriculum's ability to empower students with the requisite 

skills and competencies for success in the global media and arts landscape. 

AGENDA 10 - Discussion on Establishment of NSS Wing at the University 

10.1 The discussion commenced with an introduction to the proposal for establishing an NSS 

wing at the university, presented by the Registrar. The Registrar highlighted the importance 

of promoting social responsibility, community engagement, and volunteerism among 

students through the NSS platform. The Chancellor emphasized the significance of 

instilling values of citizenship, leadership, and service among students, aligning with the 

university's commitment to holistic education and societal welfare. The Chairperson echoed 

these sentiments, emphasizing the potential for the NSS wing to serve platform for 
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students to contribute meaningfully to community development initiatives. The Registrar 

presented a comprehensive plan outlining the objectives, structure, and activities of the 

proposed NSS wing. The plan included initiatives such as community service projects, 

health and hygiene campaigns, environmental conservation efforts, and educational 

outreach programs. 

The Deans and faculty members expressed their support for the establishment of the NSS 

wing, highlighting its potential to complement academic learning with practical, real-world 

experiences. They underscored the importance of fostering a sense of social responsibility 

and empathy among students, which are essential qualities for future leaders in the media 

and arts industry. During the discussion, there were deliberations on logistical 

arrangements, resource allocation, and administrative support required for the successful 

implementation of the NSS wing. The BOM members discussed strategies for integrating 

NSS activities into the university's academic curriculum, co-curricular programs, and 

extracurricular initiatives. After a thorough exchange of views and considerations, the BOM 

unanimously resolved to approve the establishment of the NSS wing at AAFT University 

of Media and Arts. The members expressed their commitment to providing the necessary 

resources, guidance, and support to ensure the effective functioning of the NSS wing. 

Agenda concluded with a sense of enthusiasm and anticipation for the positive impact that 

the NSS wing will have on student development, community engagement, and societal well 

being at AAFT University of Media and Arts. 

AGENDA 11 - Evaluation of Local MoU Partnerships, Engagements, and Future Projections 

1 1 . 1  The BOM members engaged in a thorough discussion regarding the effectiveness and 

impact of the university's collaborations with local partners. They emphasized the 

importance of assessing the alignment of partnership activities with the university's mission, 

vision, and strategic objectives. Several BOM members shared positive feedback on the 

collaborative initiatives undertaken with local partners, citing successful joint projects, 

research endeavors, and student engagement programs. They acknowledged the value of 

these partnerships in enhancing the university's academic programs, research capabilities, 

and industry relevance. However, some members raised concerns about the need for greater 

clarity and transparency in the evaluation process of local MoU partnerships. They 

emphasized the importance of establishing clear metrics and benchmarks to assess the 

performance and impact of collaborative initiatives. 

The Registrar provided insights into the future projections and opportunities for 

strengthening existing partnerships and exploring new collaborations with local 

stakeholders. He highlighted the potential areas for expansion, including joint research 

projects, experiential learning opportunities, and community engagement initiatives. The 

BOM members engaged in a constructive dialogue regarding the strategic direction of the 

university's partnership activities, emphasizing the importance of fostering mutually 

beneficial relationships that contribute to the advancement of education, research, and 

innovation in the media and arts sectors. In conclusion, the agend 

commitment to further evaluate and enhance local MoU partnerships d 
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future projections. The members affirmed their dedication to fostering meaningful 

collaborations that drive excellence and innovation in the university's academic and creative 

endeavors. (ANNEXURE III) 

AGENDA 12 - Strategy Development for MOP Model at the University 

12 .1  The Registrar provided an overview of the current landscape of management development 

programs in the university and emphasized the need for a strategic approach to enhance the 

effectiveness and relevance ofMDPs. The discussion focused on aligning the MDP model 

with the university's vision, mission, and strategic goals. Various members of the BOM 

shared insights and perspectives on the key components of an effective MDP model. They 

emphasized the importance of tailoring programs to address the evolving needs of faculty 

and staff in the media and arts industry. 

The Chairperson proposed the establishment of a dedicated committee tasked with 

developing a comprehensive strategy for MDPs. The committee would be responsible for 

conducting needs assessments, identifying target audiences, designing curriculum 

frameworks, and evaluating program outcomes. The CFO highlighted the importance of 

securing adequate funding and resources to support the implementation of the MDP 

strategy. He proposed exploring potential partnerships with industry stakeholders and 

seeking external funding opportunities to enhance the scope and reach of the programs. The 

Deans, head of schools and faculties offered valuable insights into the specific skill sets and 

competencies required in the media and arts sectors. They emphasized the importance of 

incorporating practical, hands-on learning experiences and fostering interdisciplinary 

collaboration within MDPs. After a thorough discussion, the BOM unanimously approved 

the formation of the MDP Strategy Development Committee. The committee was tasked 

with developing a detailed action plan, including timelines, milestones, and resource 

requirements. 

AGENDA 13 - Exploration of A venues for Establishing Centre of Excellence at University 

13.1  The Chairperson provided an overview of the proposed Centre of Excellence, emphasizing 

its potential to serve as a hub for innovation, research, and collaboration within the 

university and with external partners. The Registrar presented a comprehensive analysis of 
potential avenues for establishing the Centre of Excellence, including partnership 

opportunities with industry leaders, government agencies, and international institutions. 

The Registrar highlighted the importance of aligning the Centre's objectives with the 

university's strategic goals and academic priorities. 

Members of the BOM engaged in a thorough discussion regarding the scope, objectives, 
and potential focus areas of the Centre of Excellence. There was consensus among the 

members regarding the need to establish a Centre that reflects the university's commitment 

to excellence and innovation in media and arts education. Several members proposed 

strategic partnerships with leading media organizations, technology firms, and creative 

agencies to leverage their expertise and resources in establishing th 'entroafE fence. 

' 
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Others suggested exploring opportunities for interdisciplinary collaboration with other 

academic institutions and research centers. The CFO provided insights into the financial 

implications of establishing the Centre of Excellence, including initial setup costs, 

operational expenses, and potential revenue streams. The CFO underscored the importance 

of prudent financial planning and resource allocation to ensure the sustainability and 

success of the Centre. 

In conclusion, the members of the BOM expressed their unanimous support for the 

establishment of a Centre of Excellence at AAFT University of Media and Arts. The 

Chancellor thanked the members for their valuable inputs and directed the administration 

to proceed with the necessary steps to realize this vision. 

AGENDA 14-  Planning for Green Audit of Campus 

14.1 The Registrar presented an overview of the proposed Green Audit process, outlining the 

objectives, scope, and methodology. The audit would encompass various aspects such as 

energy consumption, waste management, water usage, transportation, and green spaces on 

campus. The Registrar emphasized the need for active participation and collaboration from 

all departments and stakeholders to ensure the success of the audit. The CFO provided 

insights into the financial aspects of conducting the Green Audit, including budget 

allocation and resource mobilization. It was decided that necessary funds would be allocated 

from the university's budget, and additional support would be sought from external partners 

and sponsors. The Deans of various schools shared their perspectives on integrating 

sustainability principles into academic programs and campus operations. They proposed 

initiatives such as incorporating environmental studies into the curriculum, organizing 

awareness campaigns, and promoting green practices among students, faculty, and staff. 

A detailed discussion ensued regarding the implementation timeline, roles and 

responsibilities of key stakeholders, and strategies for effective communication and 

engagement throughout the audit process. It was agreed that a dedicated Green Audit 

Committee would be formed to oversee the planning and execution of the audit and ensure 

adherence to timelines and deliverables. The agenda concluded with a unanimous 

agreement to proceed with the Green Audit initiative and a commitment from all members 

of the BOM to actively support and contribute to its success. The chairperson expressed 

gratitude to the members for their valuable inputs and reiterated the university's 

commitment to environmental stewardship. 

AGENDA 15 - Development Proposal for University Incubation Centre, Presentation to 

Governing Body for Review 

15 . 1  The presentation on the Development Proposal for the University Incubation Centre was 

delivered by the registrar, who provided a comprehensive overview of the proposed 

initiative. The presentation highlighted the objectives, scope, and potential benefits of 

establishing an Incubation Centre within AAFT University. Key elements 

 included: 

) 
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Objectives: The Incubation Centre aims to nurture and support aspiring entrepreneurs 

among students, faculty, and alumni by providing access to mentorship, resources, and 

networking opportunities. 

Scope: The Incubation Centre will offer support for ideation, prototype development, 

market validation, and business incubation across various domains, including media, arts, 

technology, and innovation. 

Infrastructure and Resources: The proposal outlined plans for dedicated workspace, 

state-of-the-art facilities, mentorship programs, funding support, and industry 

collaborations to facilitate the growth and success of start-ups. 

Governance and Oversight: The proposal included provisions for the establishment of a 

Governing Council comprising university leadership, industry experts, and relevant 

stakeholders to provide strategic direction and oversight. 

Following the presentation, a robust discussion ensued among the members of the Board of 

Management. Various aspects of the proposal, including funding, sustainability, 

collaboration opportunities, and alignment with the university's mission, were thoroughly 

deliberated. After careful consideration and deliberation, the Board of Management 

unanimously agreed to endorse the Development Proposal for the University Incubation 

Centre and present it to the Governing Body for review and approval. In conclusion, the 9th 

meeting of the Board of Management concluded with a sense of enthusiasm and anticipation 

for the potential impact of the proposed Incubation Centre in fostering innovation, 

entrepreneurship, and collaboration within the university community. The meeting 

adjourned with a commitment to furthering the university's mission of academic excellence 

and societal impact. 
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I CODE: BOARD OF MANAGEMENT 

MINUTE OF MEETING 

I DATE: 

Proceedings of the 10" Meeting of Board of Management, AAFT University of Media and Arts, held at 

1 1 .00  AM on Saturday, 04.11.2023 

The Tenth meeting of the Board of Management, held on 04.11.2023 at 1 1 .00 AM. The following 
members attended the meeting: 

Sr. No. Name Representing Designation 

1. Dr.Sandeep Marwah Chancellor Chairperson 

2. Mr.Mohit Marwah Managing Director Member 

3. Mr.Akshay Marwah Chief Executive Officer Member 
I 

4. Dr.Shikha Verma Kashyap Director Member 

5. Dr.Manoj Agrawal Technical Expert Member 
I 

6. Mr.Viney Kumar Sabikhi Technical Expert Member 
I 

I 
7. Dr.Albeena Abbas , l Technical Expert Member 

I '  Ai 
. l  

J 8. Mr.Ashwani Kumar Gupta Chief Finance Officer Member 

9. Mr.Sudhir Ranjan Registrar Member-Secretary 

Welcome address by Chairperson. 

At the beginning of the 10th Board of Management (BOM) meeting, the Chairperson extended a warm 
welcome to all attendees, acknowledging their participation and active involvement in the ongoing 
affairs of AAFT University of Media and Arts. Following the Chairperson's greeting, each member 
briefly introduced themselves, highlighting their areas of expertise and contributions within the 
university community. This initial session facilitated a comprehensive understanding of the diverse skill 
sets and responsibilities represented within the BOM. The exchange of introductions fostered an 
atmosphere of collaboration and mutual respect, setting a positive tone for the upcoming discussions 
and decisions during the meeting. 

AGENDA 1 -  Confirmation of the last Board of Management Meeting held on 22.06.2023 

1.1 The meeting commenced with the confirmation of the minutes from the previous session. 

Following this, the agenda items were discussed and resolved as follows: 
� 

\ 
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Proposal and Implementation of a 5-Point Feedback Mechanism, Including Website 

Display: The BOM discussed strategies to enhance feedback mechanisms, ensuring 

transparency and accountability. 

Display of University-Level Committees on the Website: The BOM explored methods 

to showcase university-level committees on the website for improved communication and 

transparency. 

Proposal for Quorum Constitution for Faculty Regularization Process, Following 

CGPURC Guidelines, Submission to Governing Body: The BOM reviewed proposals 

for establishing quorum criteria for faculty regularization in alignment with CGPURC 

guidelines. 

Discussion on NAD and Its Regularization: The BOM engaged in discussions regarding 

the National Academic Depository (NAD) and its integration into university processes. 

Updates and Reforms on CGPURC Portal, Discussion: The BOM reviewed updates and 

reforms on the CGPURC portal and discussed their implementation. 

Application Process Discussion for NIRF: The BOM deliberated on the application 

process for the National Institutional Ranking Framework (NIRF) to enhance the 

university's ranking. 

Collaboration and Aligned Drives with NGOs, Review and Discussion: The BOM 

reviewed ongoing collaborations with NGOs and discussed strategies for further alignment. 

Examination of FRAMEWORK and Expected Outcomes of EDGE Curriculum under 

CRC: The BOM examined the framework and expected outcomes of the EDGE Curriculum 

under the Curriculum Review Committee (CRC). 

Discussion on Establishment of NSS Wing at the University: The BOM discussed the 

establishment of a National Service Scheme (NSS) wing at the university to promote 

community service. 

Evaluation of Local MoU Partnerships, Engagements, and Future Projections: The 

BOM evaluated existing Memoranda of Understanding (MoUs) with local partners and 

discussed future projections. 

Strategy Development for MDP Model at the University: The BOM formulated 

strategies for the Management Development Program (MDP) model implementation. 

Exploration of Avenues for Establishing Centre of Excellence at University: The BOM 

explored opportunities for establishing a Centre of Excellence at the university to foster 

research and innovation. 

Planning for Green Audit of Campus: The BOM outlined plans for conducting a green 

audit of the campus to promote sustainability. 

) 
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Development Proposal for University Incubation Centre, Presentation to Governing 

Body for Review: The BOM discussed the development proposal for the University 

Incubation Centre and its presentation to the Governing Body for review. 

Each agenda item was thoroughly discussed, with input from various members of the Board 

of Management. Decisions were made based on the collective agreement and consensus 

reached during the deliberations. 

AGENDA 2 - Discussion on NIRF Application and Timelines 

2.1 The meeting commenced with the Chairperson welcoming all members of the BOM and 

emphasizing the significance of the NIRF application in benchmarking the university's 

performance and enhancing its reputation on a national level. The Registrar provided an 

overview of the NIRF framework, its key parameters, and the importance of participation 

for AAFT University. The discussion primarily focused on the following key points: 

Understanding NIRF Parameters: The members engaged in a detailed discussion on the 

various parameters considered by NIRF for ranking universities, including Teaching, 

Leaming, and Resources (TLR), Research and Professional Practices (RP), Graduation 

Outcomes (GO), Outreach and Inclusivity (01), and Perception. The Registrar elaborated 

on the significance of each parameter and emphasized the need to align university activities 

to meet NIRF criteria effectively. 

Evaluation of Current Status: The BOM reviewed the university's current standing in 

relation to NIRF parameters and identified areas of strength and improvement. Members 

discussed recent initiatives and achievements that could positively impact the university's 

NIRF ranking. 

Identification of Action Items: The BOM identified specific action items and timelines 

for completing the NIRF application process. Responsibilities were assigned to relevant 

departments and individuals to gather and compile data, prepare documentation, and ensure 

compliance with NIRF guidelines. 

Timeline Discussion: A detailed discussion ensued regarding the timelines for completing 

various stages of the NIRF application process, including data submission, verification, and 

final submission. The Registrar presented a proposed timeline, taking into account the 

deadlines set by the NIRF authority and internal review processes. 

Resource Allocation: The BOM deliberated on resource allocation for NIRF-related 

activities, including the allocation of staff time, financial resources, and technological 

support. The Treasurer provided insights into budgetary considerations and proposed 

resource allocation strategies to ensure the successful completion of the NIRF application 

process. 

Quality Assurance and Review Mechanisms: The BOM emphasized the importance of 

quality assurance and review mechanisms to ensure the accuracy and u ie s s  of data 
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submitted for the NIRF application. The Registrar outlined the university's internal review 

processes and mechanisms for data validation and verification. 

The agenda concluded with a unanimous agreement on the importance of timely and 
comprehensive completion of the NIRF application process. The members expressed their 
commitment to supporting the university's efforts to achieve a favorable NIRF ranking and 
enhance its reputation as a leading institution in media and arts education. 

AGENDA 3 -  Review of Progress in Intellectual Property Development per NAAC Guidelines 

(Criteria 3) 

3 . 1  The Registrar presented a comprehensive report on the university's initiatives and 

achievements related to intellectual property development, highlighting the following key 
areas: 

IP Policy Framework: The Registrar outlined the university's IP policy framework, 

emphasizing its alignment with NAAC guidelines and international best practices. The 

policy aims to encourage innovation, protect intellectual assets, and facilitate technology 

transfer. 
4 

IP Creation and Protection: The Registrar provided an overview of the university's efforts 

in fostering a culture of innovation among faculty, staff, and students. He highlighted the 

significant increase in patent filings, copyright registrations, and trademark applications 
over the past year. 

Technology Transfer and Commercialization: The Registrar discussed the university's 

initiatives to facilitate technology transfer and commercialization of intellectual property. 

He cited successful collaborations with industry partners and the establishment of 

technology transfer offices to support researchers in commercializing their innovations. 

Capacity Building and Awareness Programs: The Registrar highlighted the university's 

initiatives to enhance awareness and understanding of intellectual property rights among 

the academic community. These efforts include workshops, seminars, and training 

programs conducted in collaboration with legal experts and industry professionals. 

Following the presentation, the BOM engaged in a detailed discussion on the progress made 

and identified areas for further improvement: 

Strengthening Research Ecosystem: Members emphasized the importance of fostering a 

conducive research ecosystem to encourage innovation and intellectual property creation. 

They discussed the need for increased investment in research infrastructure and support 

services. 

Enhancing Industry Collaboration: The BOM deliberated on strategies to enhance 

collaboration with industry partners to facilitate technology transfer and commercialization. 

They emphasized the importance of forging strategic partnerships and leveraging industry 

expertise. 

l 
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Promoting Entrepreneurship: Members discussed initiatives to promote entrepreneurship 

among students and faculty, emphasizing the role of intellectual property in supporting 

startup ventures. They explored opportunities for integrating entrepreneurship education 

and IP training into the curriculum. 

In conclusion, the Chairperson expressed appreciation for the Registrar's comprehensive 

report and the meaningful discussion that ensued. The BOM reaffirmed its commitment to 

advancing intellectual property development at AAFT University of Media and Arts and 

pledged to provide continued support for initiatives in this critical area. 

AGENDA 4 -  Close Review of Best Practices Status (Criteria 7) and Identification of Areas for 

Improvement 

4.1 The Registrar presented an overview of the university's current standing with respect to 

NAAC Criteria 7, which pertains to institutional values and best practices. The presentation 

highlighted the university's efforts in promoting ethical and moral values, fostering a culture 

of innovation and excellence, and encouraging social responsibility among students and 

faculty. Following the presentation, the members of the BOM engaged in a thorough 

discussion regarding the university's adherence to the specified criteria and its alignment 

with best practices in higher education. Various aspects, including academic integrity, 

student support services, faculty development programs, and community engagement 

initiatives, were scrutinized to assess compliance and effectiveness. 

The discussion emphasized the importance of integrating ethical values and professional 

ethics into the curriculum across all disciplines. The need for comprehensive student 

support services, including counseling, career guidance, and academic advising, was 

underscored to ensure the holistic development and well-being of students. The BOM 

members also deliberated on strategies to enhance faculty development programs and 

initiatives aimed at promoting research, innovation, and industry collaboration. Emphasis 

was placed on fostering a conducive environment for scholarly activities and providing 

adequate resources and incentives to faculty members. In addition, the meeting explored 

avenues for strengthening community engagement initiatives and promoting social 

responsibility among students and faculty. Suggestions were made to establish partnerships 

with local communities, NGOs, and industry stakeholders to address societal challenges 

and contribute to sustainable development. 

The BOM members actively participated in identifying areas for improvement and proposed 

actionable measures to address gaps and enhance institutional effectiveness. It was 

unanimously agreed upon that continuous monitoring and evaluation mechanisms should 

be established to track progress and ensure ongoing compliance with accreditation 

standards. 

AGENDA 5 - Development of Strategy to Enhance Research through Robust Research Policy 

and Proposal to Governing Body 
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5 . 1  The discussion on the agenda item began with a presentation by the Chairperson, who 

highlighted the importance of research in advancing knowledge, fostering innovation, and 

enhancing the university's reputation. The Chairperson emphasized the need for a 

comprehensive research policy that would provide clear guidelines and support mechanisms 

to faculty, researchers, and students engaged in research activities. Following the 

presentation, there was a detailed discussion among the BOM members regarding the key 

components of the proposed research policy. The Registrar provided insights into the 

administrative aspects of policy implementation, including research funding, ethics 

approval processes, and intellectual property rights management. 

The Heads of Departments shared their perspectives on the research policy, emphasizing 

the importance of promoting interdisciplinary collaboration, establishing research centers 

of excellence, and providing adequate support for early-career researchers. The CFO 

provided information on the budgetary implications of the proposed research policy, 

highlighting the need for adequate funding to support research infrastructure, equipment, 

and competitive grant programs. 

Throughout the discussion, there was a consensus among BOM members regarding the 

critical role of research in advancing the university's academic mission and contributing to 

societal development. Members expressed their commitment to ensuring that the proposed 

research policy aligns with the university's strategic priorities and fosters a vibrant research 

culture across all disciplines. After thorough deliberation, the BOM resolved to endorse the 

proposed research policy and submit it to the Governing Body for approval. The resolution 

included a recommendation to allocate necessary resources and establish a dedicated 

committee to oversee the implementation and periodic review of the policy. 

AGENDA 6 - Discussion on Good Governance Initiatives Aligned with Criteria 6, Proposal to 

Governing Body 

6.1 The agenda focused primarily on Criterion 6, which emphasizes the need for effective 

governance structures and processes to ensure institutional autonomy, transparency, and 

accountability. The members of the BOM recognized the importance of aligning the 

university's governance practices with the prescribed criteria to enhance overall 

performance and reputation. The discussion began with a comprehensive review of the 

existing governance framework at AAFT University. The Registrar presented an overview 

of the university's governance structure, highlighting key policies, procedures, and 

decision-making mechanisms in place to promote transparency and accountability. 

The members engaged in a constructive dialogue regarding the strengths and weaknesses 

of the current governance model. They identified areas for improvement, including 

streamlining decision-making processes, enhancing communication channels, and 

strengthening oversight mechanisms. Several Good Governance Initiatives were proposed 

and discussed during the meeting: 
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Establishment of an Ethics and Integrity Committee: The BOM proposed the creation 

of a committee tasked with promoting ethical conduct and integrity among university 

stakeholders. The committee would develop and enforce policies related to ethical behavior, 

conflict of interest, and academic integrity. 

Implementation of Regular Training and Development Programs: The BOM 

emphasized the importance of ongoing training and development for university 

administrators, faculty, and staff to ensure compliance with governance standards and best 

practices. 

Enhancing Transparency in Decision-Making: The BOM proposed measures to improve 

transparency in decision-making processes, including the publication of meeting minutes, 

financial reports, and other relevant information on the university's website. 

Strengthening Internal Controls and Risk Management: The BOM emphasized the 

need to strengthen internal controls and risk management practices to safeguard university 

assets and mitigate operational risks. 

After thorough deliberation, the BOM unanimously agreed to propose these initiatives to 

the Governing Body for approval and implementation. The members underscored the 

importance of proactive governance measures in fostering a culture of accountability, 

transparency, and ethical conduct at AAFT University. 

AGENDA 7 - Presentation of Status Report for Each Criterion to Governing Body, Including 

Analysis on Non-Opting for IIQA Application in November 2023 

7.1 The Registrar began the_ proceedings by welcoming all members of the Board of 

Management and providing an overview of the agenda. The chairperson highlighted the 

importance of transparency and accountability in reporting the university's progress towards 

quality assurance and enhancement. The Director of Quality Assurance presented the status 

report for each criterion outlined by the governing body, covering areas such as academic 

excellence, student services, infrastructure development, faculty development, and research 

activities. The presentation included quantitative data, qualitative analysis, and specific 

initiatives undertaken by the university to meet the defined criteria. During the discussion, 

members of the Board of Management engaged in a detailed analysis of the university's 

performance against each criterion. They commended the efforts made by various 

departments and committees to enhance the quality of education and services provided to 

students. 

One significant point of discussion was the decision not to opt for the IIQA application in 

November 2023. The Registrar provided a comprehensive explanation of the factors 

considered by the university administration in reaching this decision. These factors included 

resource constraints, ongoing initiatives, and the need for strategic prioritization of quality 

assurance efforts. Members expressed their appreciation for the transparent communication 

regarding the decision-making process and agreed that it was essential to focus on 
., .... ,� . ... . .  

consolidating existing initiatives before undertaking new accreditatl - · es. They 
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emphasized the importance of continuous improvement and pledged their support for future 

quality assurance endeavors. The Chairperson reiterated the university's commitment to 

excellence and affirmed the importance of periodic review and assessment to drive 

continuous improvement. He encouraged all departments and stakeholders to actively 

participate in quality enhancement initiatives and assured the governing body of the 

administration's dedication to upholding academic standards and institutional integrity. In 

conclusion, the 10th meeting of the Board of Management concluded with a consensus on 

the status report presentation and the decision not to opt for the IIQA application in 

November 2023. The meeting adjourned with a renewed sense of purpose and a 

commitment to fostering excellence in all aspects of the university's operations 



AAFT UNIVERSITY OF MEDIA AND ARTS 
.lJNM!RSITY 

.... " 
. Math, Jehaton� Olsf. lWpur .. 49322$, �-t� TeL. 0111,,.uoo 

. ., . . .  , - .. ' . . .

PBOCElVtNGS FOR TENTIIBUJUto o, MA.NA<m�r·•g'rmo 

·�: "'� / tJ ,�23. M j I� op A IV) V�u« J1oanl i?oc,(Y) 

ClL\.IRMAN AND MEM9¥RS .PU$.EN1? 

l. . I>r�S��.
f(Jhf!trci,JiQi)'

' 
6, 

8. 

9. 

0.-.$1\ildja:V� �h.yap 
�.· 

M(��Gupta 
(<;l,Wffin'tm8if(JJ/lcer) 

Mr-� R,aiijan 
(&iistrar) 

.... . . ' 

'Me,ti\b$' 

Member 

Member 

�'her 

·�f; Meffilfer� 



 

 

 

 

 

 

 

 

 

 

 

 

 

ANNEXURE 11.2.3 



AAFT UNIVERSITY OF MEDIA AND ARTS 
Math, Kharora, Dist. Raipur- 493225, Chhattisgarh, Tel.: 07714282200 

l c o n E :  ACADEMIC COUNCIL 

MINUTE OF MEETING 

I D A T E :  

Proceedings of the 1 Meeting of Academic Council, AAFT University of Media and Arts, held at 10.30 
AM on Monday, 03.06.2019 

The First meeting of the Academic Council, held on 03.06.2019 at 10.30 AM. The following members 
attended the meeting: 

Sr. No. Name Representing Designation 

1. Dr.Sandeep Marwah Chancellor Chairperson 

2. Mr.Sudhir Ranjan Registrar Secretary 

3.  Mr.Santosh Swarnakar Dean Academics Member 
7. 

- - 

4. Mr.Manish Singh Sisodiya 
'\ Controller of Examination Member 

1 ', 

5. Dr.Manoj Agrawal I 
\\\ '1 Technical Expert Member 

6. Dr.Albeena Abbas A l  Technical Expert Member 

Welcome address by Chairperson. . 

The first Academic Council meeting at AAFT University of Media and Arts began with the Chairperson 
extending a warm welcome to all members. Each participant introduced themselves, emphasizing their 
expertise and roles within the university community. This inaugural gathering marked an important 
milestone in the university's academic journey, fostering collaboration and exchange of ideas among 
council members. With a diverse array of experiences and perspectives represented, the Academic 
Council embarked on its mission to uphold academic excellence and innovation at AAFT University of 
Media and Arts. 

AGENDA 1 - Presentation of school-wise program lists and detailed curricula for batch 

2019-20 for approval. 

1.1 The agenda for the meeting focused on the alignment of detailed curriculum for each school, 

including the School of Cinema, School of Still Photography, School of Animation, School 

of Fashion Design, School of Management, School of Advertising PR & Events, School of 

Journalism and Mass Communication, School of Performing Arts, School of Fine Arts, 

School of Interior Design, and School of Hospitality and Tourism Management. The 

discussion began with a comprehensive presentation by the respective Heads of 

Departments from each school, outlining the proposed programs and detailed curriculum to 
g w e  

be followed for the academic year 2019-20. Each presentation highligl fie 

' 
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courses, modules, and learning outcomes tailored to meet the evolving demands of the 

media and arts industry. 

The School of Cinema emphasized the integration of theory and practical training in film 

production, screenwriting, and cinematography. The School of Still Photography 

underscored the importance of hands-on experience in digital imaging, studio lighting 

techniques, and portfolio development. Similarly, the School of Animation highlighted the 

need for advanced training in 2D and 3D animation, visual effects, and character design. 

The School of Fashion Design emphasized the fusion of traditional craftsmanship with 

contemporary design trends, encompassing garment construction, textile manipulation, and 

fashion marketing. The School of Management presented a curriculum tailored to equip 

students with essential business acumen and leadership skills relevant to the media and arts 

industry. The School of Advertising PR & Events focused on practical training in 

advertising strategies, public relations campaigns, and event management. 

The School of Journalism and Mass Communication emphasized the critical role of 

multimedia storytelling, investigative journalism, and media ethics in today's digital 

landscape. The School of Performing Arts showcased a curriculum designed to nurture 

talent in singing, dance, and music production. The School of Fine Arts highlighted the 

importance of artistic expression and experimentation across various mediums, including 

painting, sculpture, and digital art. The School of Interior Design presented a curriculum 

focusing on spatial planning, design aesthetics, and sustainable practices. Lastly, the School 

of Hospitality and Tourism Management outlined a curriculum tailored to meet the evolving 

demands of the hospitality industry, including hotel operations, event management, and 

tourism marketing. 

Following the presentations, a thorough discussion ensued regarding the coherence, 

relevance, and alignment of the proposed programs and curriculum across all schools. 

Suggestions and feedback were provided by members of the Academic Council to further 

refine and enhance the curriculum offerings. The members expressed confidence in the 

comprehensive and industry-relevant education provided by AAFT University of Media 

and Arts, ensuring that students are well-prepared for successful careers in the dynamic 

field of media and arts. (Annexure I) 

AGENDA 2 - Discussion on first-semester course content across programs for immediate 

Implementation. 

· J 
... 

I 

The meeting commenced with the Chairperson emphasizing the importance of curriculum 

development in shaping the educational experience of students. The agenda for the meeting 

was centered around reviewing and refining the course content for the first semester across 

the following schools: 

2 .1  School of Cinema 

2.2 School of Still Photography 

2.1 
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2.3 School of Animation 

2.4 School of Fashion Design 

2.5 School of Management 

2.6 School of Advertising, PR & Events 

2. 7 School of Journalism and Mass Communication 

2.8 School of Performing Arts 

2.9 School of Pine Arts 

2.10 School of Interior Design 

2 . 1 1  School of Hospitality and Tourism Management 

Each school was represented by the respective Heads of Departments or Program 

Coordinators, who presented the proposed course content for their programs. The 

presentations focused on outlining the learning objectives, course structure, topics covered, 

and practical components of each course. 

School of Cinema: The School of Cinema emphasized the importance of hands-on 

experience and practical training in film production techniques, storytelling, and 

cinematography. The proposed course content aimed to equip students with the necessary 

skills to produce high-quality films and visual content. 

School of Still Photography: The School of Still Photography highlighted the 

fundamentals of photography, including camera operation, composition, lighting, and post 

processing techniques. The curriculum emphasized both technical proficiency and artistic 

expression in photography. 

School of Animation: The School of Animation emphasized the integration of traditional 

animation principles with modem digital tools and techniques. The proposed course content 

covered topics such as character animation, motion graphics, and visual effects. 

School of Fashion Design: In the School of Fashion Design, the curriculum focused on 

developing students' creativity, design skills, and knowledge of fashion industry trends. 

Courses included garment construction, textile design, fashion illustration, and fashion 

marketing. 

School of Management: The School of Management outlined courses in areas such as 

marketing, finance, human resources, and entrepreneurship, aimed at providing students 

with a strong foundation in business management principles. 

School of Advertising, PR & Events: The School of Advertising, PR & Events 

emphasized the importance of strategic communication, brand management, and event 

planning in today's media landscape. The curriculum included courses on advertising 

campaigns, public relations strategies, and event management. 
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School of Journalism and Mass Communication: The School of Journalism and Mass 

Communication highlighted the role of media in shaping public opinion and disseminating 

information. Courses covered news reporting, media ethics, digital journalism, and 

multimedia storytelling. 

School of Performing Arts: The School of Performing Arts highlighted courses in Music, 

Singing and Dance. The council explored interdisciplinary collaborations with other 

schools, community engagement initiatives, and performance opportunities to foster artistic 

expression and creativity among students. 

School of Fine Arts: The School of Fine Arts showcased courses in painting, sculpture, 

and visual communication. The council discussed strategies for promoting artistic 

experimentation, cultural exchange programs, and exhibitions to showcase student work 

and enhance their professional profiles. 

School of Interior Design: The School of Interior Design presented a curriculum that 

emphasized spatial planning, design principles, and sustainability in interior architecture. 

The council explored opportunities for industry internships, design competitions, and 

collaborative projects to nurture design innovation and creativity among students. 

School of Hospitality and Tourism Management: The School of Hospitality and Tourism 

Management discussed courses in hotel management, tourism marketing, and event 

planning. The council deliberated on industry certifications, international exchange 

programs, and experiential learning opportunities to prepare students for dynamic careers 

in the hospitality industry. 

Throughout the presentations, there was a consensus among the Academic Council 

members regarding the need to integrate theoretical knowledge with practical applications 

in each program's curriculum. Members emphasized the importance of experiential learning 

opportunities, industry internships, and guest lectures by industry professionals to enhance 

students' understanding of real-world practices. After the presentations, a lively discussion 

ensued regarding the alignment of course content with industry trends, technological 

advancements, and accreditation requirements. Members proposed modifications and 

enhancements to ensure that the curriculum remains relevant and up-to-date. 

In conclusion, the Academic Council meeting concluded with a resolution to approve the 
proposed course content for the first semester across all schools. Members expressed 
confidence in the ability of the revised curriculum to provide students with a comprehensive 

and enriching educational experience. (Annexure -- II) 

AGENDA 3 - Review of lab facilities aligned with first-semester courses for the current 

academic year. 

3.1 The Chairperson opened the discussion by emphasizing the importance of state-of-the-art 

lab facilities in providing students with hands-on experience and practical skills relevant to 
their courses. The Registrar presented an overview of the proposed lab · · · · 

) 
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with the courses scheduled for the first semester of the current academic year. The 

discussion proceeded as follows: 

Acting Lab: The Head of the School of Cinema provided insights into the specific 

requirements for the acting lab, including rehearsal spaces, props, costumes, and lighting 

equipment. The council agreed to allocate sufficient resources to ensure that the acting lab 

meets the needs of students enrolled in acting courses. 

Post Production Lab: The Head of School of Cinema outlined the essential equipment and 

software required for the post production lab, including editing suites, sound mixing 

consoles, and visual effects software. The council discussed the need for regular 

maintenance and upgrades to keep the post production lab at par with industry standards. 

Cinematography Lab: The Head of Department of School of Cinema outlined the need 

for advanced camera equipment, lighting setups, and editing software to facilitate hands-on 

learning in film production and cinematography techniques. 

Animation Lab: The Animation Department highlighted the importance of specialized 

equipment and software for animation production, including animation workstations, 

graphic tablets, and 3D modeling software. The council agreed to allocate additional 

resources to enhance the animation lab's capabilities. 

Generic Lab: The council discussed the requirements for the generic lab, which serves as 

a multipurpose facility for various programs. Emphasis was placed on providing students 

with access to computers. 

Garment Construction Lab: The Fashion Department underscored the necessity of well 

equipped garment construction labs, including sewing machines, pattern-making tools, and 

cutting tables. The council agreed to ensure that the garment construction lab meets industry 

standards and safety requirements. 

Music Production Lab: The Head of the Music Production Department outlined the 

equipment and software necessary for the music production lab, including recording 

studios, mixing consoles, and music editing software. The council discussed the need for 

soundproofing and acoustics optimization in the music production lab. 

Photography Lab: The Head of School of Still Photography emphasized the importance 

of specialized equipment for digital imaging, including DSLR cameras, lighting equipment, 

and photo editing software. The council discussed the need for regular calibration and 

maintenance of photography lab equipment to ensure optimal performance. 

Throughout the discussion, there was a consensus among council members regarding the 

critical role of lab facilities in providing students with practical skills and hands-on 

experience. The council agreed to prioritize the allocation of resources to ensure that all lab 

facilities are well-equipped and aligned with the needs of approved programs. 
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AGENDA 4 - Analysis of credit allocations and pedagogical approaches for course delivery. 

4.1 The Chairperson initiated the discussion by providing an overview of the agenda item and 

its significance in maintaining academic standards and promoting effective pedagogical 

practices at AAFT University of Media and Arts. 

CREDIT ALLOCATION ANALYSIS: 

The Registrar presented a comprehensive report detailing the current credit allocations for 

various courses and programs offered by the university. The report highlighted the credit 

distribution across different components such as lectures, tutorials, practicals, seminars, and 

internships. The Registrar emphasized the importance of aligning credit allocations with 

industry standards and regulatory requirements to ensure the quality and relevance of 

academic programs. 

PEDAGOGICAL ANALYSIS: 

The Dean and Heads of Departments shared insights into the pedagogical approaches 

adopted within their respective faculties and departments. They emphasized the need for a 

student-centered approach that promotes active learning, critical thinking, and practical 

application of knowledge. Discussions centered around innovative teaching methodologies, 

including project-based learning, case studies, workshops, and industry collaborations, to 

enhance student engagement and skill development. 

ANALYSIS OF CREDIT ALLOCATION AND PEDAGOGY ALIGNMENT: 

A collaborative discussion ensued regarding the alignment between credit allocations and 

pedagogical practices. Faculty members shared examples of courses where credit 

allocations may need adjustment to better reflect the intensity of student learning and 

workload. There was consensus among the members that credit allocations should be based 

on the expected learning outcomes, instructional hours, and assessment criteria of each 

course. 

PROPOSED ACTIONS: 

Review and Revision of Credit Allocation Guidelines: The Academic Council agreed to 

establish a task force comprising faculty members and academic administrators to review 

and revise the credit allocation guidelines. The task force will ensure that credit allocations 

are equitable, transparent, and reflective of the academic rigor of each course. 

Pedagogical Training and Development: The Academic Coordinator proposed 

organizing workshops and training sessions for faculty members to enhance their 

pedagogical skills and incorporate innovative teaching methods into their instructional 

practices. The Academic Council endorsed this proposal and tasked the Academic 

Coordinator with developing a comprehensive training program. 

Continuous Monitoring and Evaluation: The Registrar emphasized the importance of 

continuous monitoring and evaluation of credit allocations and pedagogical, ractices to 



9 

ALA\FT 
UNIVERSITY 

"" it Me Ar 

AAFT UNIVERSITY OF MEDIA AND ARTS 
Math, Kharora, Dist. Raipur- 493225, Chhattisgarh, Tel.: 07714282200 

ensure alignment with academic standards and best practices. The Academic Council 

agreed to establish mechanisms for ongoing review and feedback to support continuous 

improvement. 

In conclusion, the Academic Council meeting concluded with a commitment to enhancing 

the quality and effectiveness of academic programs at AAFT University of Media and Arts. 

Members expressed optimism about the proposed actions and reiterated their dedication to 

promoting excellence in teaching and learning. 

AGENDA 5 - Alignment of English courses with program-specific needs across diverse 

offerings. 

5.1 The discussion began with an overview of the rationale behind considering English as a 

foundational course. Members of the Academic Council deliberated on the critical role of 

English language proficiency in fostering effective communication, critical thinking, and 

academic success among students, irrespective of their chosen fields of study. 

The Registrar presented detailed insights into the transformative aspects of the proposed 

English course. Emphasizing the need for a tailored approach, the department highlighted 

strategies to align the course content with the specific program requirements of diverse 

disciplines offered at the university. Members engaged in a robust discussion regarding the 

integration of English language skills within the context of different programs. They 

underscored the importance of customizing the course content to cater to the unique 

linguistic and professional demands of various fields, including cinema, journalism, 

fashion, animation, and hospitality. 

The discussion further explored innovative pedagogical approaches and assessment 

methods to ensure the effectiveness and relevance of the English course across different 

programs. Members emphasized the need for interactive sessions, practical exercises, and 

industry-relevant assignments to enhance students' language proficiency and employability 

skills. 

The Academic Council recognized the importance of interdisciplinary collaboration in 

designing the English course curriculum. Faculty members from different departments 

shared their perspectives on incorporating domain-specific vocabulary, terminology, and 

communication strategies into the course content. Furthermore, the meeting addressed 

logistical considerations, including faculty training, resource allocation, and scheduling, to 

facilitate the seamless integration of the English course into existing academic programs. 

AGENDA 6 - Discussion on Environmental Studies (EVS) curriculum and credit allocation 

compliance with CGPURC ordinance. 

6 .1 The meeting commenced with the Chairperson welcoming all attendees and providing an 

overview of the agenda. The discussion on the curriculum, particularly concerning EVS, 

was identified as a priority, considering the recent emphasis placed on environmental 

education and sustainability by regulatory authorities. The floor was open 
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with a focus on aligning the university's EVS curriculum with the guidelines outlined by 

the CGPURC ordinance. Members of the Academic Council deliberated on various aspects, 

including content, pedagogy, and credit allocation for EVS courses. It was emphasized that 

the EVS curriculum should reflect a comprehensive understanding of environmental issues, 

sustainability principles, and the role of individuals and communities in environmental 

stewardship. The curriculum should incorporate interdisciplinary perspectives, drawing 

from fields such as ecology, environmental science, sociology, and policy studies. Specific 

attention was given to the allocation of credits for EVS courses. Members discussed the 

optimal credit allocation to ensure sufficient coverage of key topics while maintaining 

flexibility for students to explore specific areas of interest within the broader field of 

environmental studies. 

The discussion also highlighted the importance of practical experiences, fieldwork, and 

community engagement opportunities as integral components of the EVS curriculum. 

Members stressed the need for hands-on learning experiences that enable students to apply 

theoretical knowledge to real-world environmental challenges. Furthermore, there was 

consensus among the Academic Council members regarding the need for regular review 

and updating of the EVS curriculum to reflect emerging environmental issues, scientific 

advancements, and societal changes. Throughout the discussion, there was a shared 

commitment to designing an EVS curriculum that not only meets regulatory requirements 

but also fosters a deeper understanding of environmental issues and inspires students to 

become environmentally responsible citizens and professionals. 

AGENDA 7 - Overview of faculty load analysis to assess proposed manpower requirements. 

7.1 The Chairperson initiated the discussion by highlighting the importance of conducting a 

thorough load analysis for the faculty base to ensure optimal resource allocation and support 

academic excellence across departments and programs. The floor was then opened for 

deliberation. Faculty members from various departments shared insights and concerns 

regarding workload distribution and its impact on teaching, research, and administrative 

responsibilities. The discussion centered on the following key points: 

Current Workload Assessment: Faculty members provided an overview of their current 

teaching, research, and administrative commitments. They highlighted the diverse nature of 

responsibilities and the need for a balanced workload to maintain quality in all areas. 

Proposed Manpower Requisition: The Academic Council reviewed the proposed 

manpower requisition plan aimed at addressing workload imbalances and enhancing 

academic support. Members discussed the criteria for determining the need for additional 

faculty positions, taking into account student enrollment trends, program requirements, and 

research initiatives. 

Faculty Development and Support: There was consensus on the importance of providing 

adequate support and professional development opportunities for faculty members to 

enhance their effectiveness in teaching, research, and service roles. Suggesti · 1d e  
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to incorporate training programs, mentoring initiatives, and research grants to empower 

faculty members. 

Student-Faculty Ratio: The Academic Council emphasized the significance of 

maintaining an optimal student-faculty ratio to ensure personalized attention, effective 

mentorship, and quality academic experiences for students. Discussions ensued on 

strategies to achieve an ideal balance while considering resource constraints and program 

demands. 

Budgetary Considerations: Faculty members acknowledged the importance of aligning 

manpower requisition with budgetary constraints and institutional priorities. The Academic 

Council explored avenues for securing funding support and optimizing resource allocation 

to accommodate additional faculty positions. 

Implementation Timeline and Evaluation: The Academic Council proposed a timeline 

for the implementation of the manpower requisition plan, incorporating regular reviews and 

evaluations to monitor progress and address emerging needs effectively. 

The Academic Council reaffirmed its commitment to promoting a conducive academic 

environment characterized by excellence, innovation, and student-centered learning. 

Members agreed to continue collaborating closely to refine the load analysis process, 

optimize faculty resources, and foster continuous improvement in teaching and research 

endeavors at AAFT University of Media and Arts. 

AGENDA 8 -  Exploration of curriculum commonalities across diploma, undergraduate (UG), 

postgraduate diploma (PG Diploma), and postgraduate (PG) programs for resource 

optimization. 

8.1 The Chair Person provided an overview of the agenda item, emphasizing the importance of 

aligning curriculum structures across diploma, undergraduate (UG), postgraduate (PG) 

diploma, and postgraduate (PG) programs to optimize resource utilization and enhance 

academic coherence. The Dean and Heads of Departments presented their respective 

proposed curricula for diploma, UG, PG diploma, and PG programs within their disciplines. 

They highlighted key learning objectives, course offerings, and pedagogical approaches 

embedded within the proposed curricula. Throughout the presentations, there was a robust 

discussion on identifying commonalities and overlaps in course content, learning outcomes, 

and assessment methods across different levels of study. Faculty members shared insights 

and perspectives on streamlining curriculum structures to ensure consistency, coherence, 

and efficiency in resource allocation. 

The Registrar presented data on student enrollment patterns, course demand, and faculty 

expertise to inform curriculum development and optimization efforts. The Registrar 

emphasized the importance of data-driven decision-making in aligning curriculum 

structures with student needs and institutional priorities. Following the presentations and 

discussions, the Academic Council engaged in a collaborative exercise to identify areas of 

convergence and divergence across proposed curricula. Members explored;-y@rtui 
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for interdisciplinary collaboration, vertical integration of learning experiences, and 

horizontal alignment of course offerings to foster holistic student development and 

academic rigor. 

The Academic Council deliberated on strategies to facilitate seamless credit transfer, 

articulation agreements, and pathway programs between diploma, UG, PG diploma, and PG 

levels. Members emphasized the importance of promoting academic mobility and flexibility 

to enhance student access, progression, and success, the Academic Council resolved to 

establish a curriculum alignment task force comprising representatives from various 

schools/faculties and departments to further explore synergies and opportunities for 

integration across different levels of study. The task force was tasked with developing 

recommendations and action plans to streamline curriculum structures and optimize 

resource utilization in alignment with the university's strategic objectives. 

AGENDA 9 - Deliberation on Faculty Development Programs (FDPs) focused on ICT enabled 

teaching and learning methodologies. 

9.1 The agenda item regarding FDPs specifically aimed at addressing ICT-enabled teaching 

learning processes was introduced. The Vice-Chancellor emphasized the significance of 

leveraging technology to create engaging and interactive learning environments that cater 

to the needs of digital-native students. The discussion began with an overview of the current 

landscape ofICT integration in teaching-learning practices across various departments and 

programs at AAFT University. Members shared insights into the challenges and 

opportunities associated with adopting ICT tools and platforms in their respective domains. 

Several key points emerged during the discussion: 

Identification of Training Needs: Members emphasized the need for tailored FDPs that 

cater to the diverse skill levels and technological competencies of faculty members. It was 

suggested that the FDPs should encompass a wide range of topics, including the use of 

multimedia resources, online learning platforms, virtual classrooms, and digital assessment 

tools. 

Pedagogical Approaches: The discussion delved into pedagogical approaches that 

promote effective ICT integration, such as blended learning, flipped classrooms, and 

project-based learning. Members underscored the importance of aligning ICT-enabled 

teaching methods. with the university's educational objectives and student learning 

outcomes. 

Technical Support and Infrastructure: Concerns were raised regarding the availability 

of technical support and infrastructure necessary to implement ICT-enabled teaching 

learning practices effectively. Members stressed the need for adequate training and 

resources to empower faculty members to harness the full potential of ICT tools and 

technologies. 

Evaluation and Feedback Mechanisms: It was suggested that FDPs should incorporate 

mechanisms for evaluating the impact of ICT-enabled teaching-learni 
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student engagement, learning outcomes, and satisfaction. Regular feedback from students 

and faculty would help refine and improve the effectiveness of ICT integration efforts. 

After a comprehensive discussion, the Academic Council unanimously agreed to develop a 

series of FDPs focused on I CT-enabled teaching-learning processes. The Vice-Chancellor 

appointed a committee comprising experienced faculty members and instructional 

designers to design and implement the FDPs. The committee was tasked with: 

9.1  Identifying specific training needs and learning objectives for the FDPs. 

9.2 Designing comprehensive training modules and workshops that cater to the diverse 

needs of faculty members. 

9.3 Coordinating with relevant departments and support units to ensure the availability of 

technical resources and infrastructure. 

9.4 Establishing mechanisms for monitoring and evaluating the effectiveness of ICT 

integration efforts. 

The agenda concluded with a shared commitment to enhancing ICT-enabled teaching 

learning processes at AAFT University of Media and Arts. The FDPs envisioned during the 

meeting are poised to play a pivotal role in equipping faculty members with the necessary 

skills and knowledge to harness the transformative potential of technology in education. 

AGENDA 1 0 -  Analysis of skill mapping sheets to identify and address skill gaps in each 

school 

10.1 
.  

The agenda item regarding the analysis of skill mapping sheets was then introduced for 

discussion. Each HOD presented a summary of the skill mapping sheet from their respective 

schools. The presentations provided insights into the current skill sets possessed by 

students, as well as identified areas of improvement and skill gaps. 

The Cinema School highlighted the need for students to enhance their proficiency in film 

production techniques, screenplay writing, and post-production editing software. The 

Photography School emphasized the importance of advanced techniques in digital imaging 

and photo editing software. The Animation School discussed the necessity for students to 

develop skills in character animation, visual effects, and 3D modeling software. The 

Fashion School underscored the importance of students mastering pattern-making, garment 

construction, and textile design techniques. The Hospitality School emphasized the need 

for students to enhance their practical skills in hotel management, food preparation, and 

customer service. The Journalism School highlighted the importance of students mastering 

multimedia journalism, video editing, and digital storytelling techniques. 

Following the presentations, a comprehensive discussion ensued regarding the identified 

skill gaps and potential strategies to address them. It was recognized that the dynamic nature 

of the media and arts industry requires continuous adaptation and upskilling among 

students. The Academic Council acknowledged the need for interdisciplin 



l ALA\FT 
e6 UyERsrry 

AAFT UNIVERSITY OF MEDIA AND ARTS 
Math, Kharora, Dist. Raipur- 493225, Chhattisgarh, Tel.: 07714282200 

and innovative teaching methodologies to bridge the skill gap effectively. It was proposed 

to introduce specialized workshops, guest lectures, and hands-on training sessions to 

supplement classroom learning and enhance practical skills development. Additionally, the 

Academic Council proposed the implementation of industry internships and experiential 

learning opportunities to provide students with real-world exposure and practical 

experience. Collaborations with industry partners and alumni networks were also 

emphasized to provide mentorship and career guidance to students. 

The Registrar highlighted the importance of regular monitoring and evaluation of student 

skill development through feedback mechanisms and performance assessments. The 

Academic Council agreed to establish a task force dedicated to overseeing the 

implementation of skill enhancement initiatives and tracking progress over time, the 

Academic Council Meeting concluded with a collective commitment to address skill gaps 

proactively and ensure that AAFT University of Media and Arts remains at the forefront of 

delivering industry-relevant education. The meeting adjourned with a sense of optimism 

and determination to empower students with the necessary skills and competencies to excel 

in their chosen fields of media and arts. 
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I CODE: ACADEMIC COUNCIL I DATE: 

MINUTE OF MEETING 

Proceedings of the 2" Meeting of Academic Council, AAFT University of Media and Arts, held at 12.00 
PM on Monday, 23.03.2020 

The Second meeting of the Academic Council, held on 23.03.2020 at 12.00. The following members 
attended the meeting: - 

Sr.No. Name Representing Designation 

1. Dr.Sandeep Marwah Chancellor Chairperson 

2. Mr.Sudhir Ranjan Registrar Secretary 

3. Mr.Santosh Swamakar Dean Academics Member 
- - 

4. Mr.Manish Singh Sisodiya Controller of Examination Member 
t \ 

I 

\ 
5. Dr.Manoj Agrawal I Technical Expert Member 

,I I 

6. Dr.Albeena Abbas \ \ Technical Expert Member 

Welcome address by Chairperson. 

The commencement of the second Academic Council meeting at AAFT University of Media and Arts 
was initiated with a cordial welcome from the Chairperson, acknowledging the presence of all members. 
Each participant provided brief self-introductions, highlighting their respective roles and expertise 
within the university community. This gathering signified a continued chapter in the university's 
academic evolution, fostering ongoing collaboration and the exchange of ideas among council 
members. With a diverse range of experiences and perspectives represented, the Academic Council 
delved into its commitment to uphold and advance academic excellence and innovation at AAFT 
University of Media and Arts. 

AGENDA 1 - Confirmation of Last BOM Meeting held on 03.06.2019 

1 . 1  The meeting commenced with the confirmation of the minutes from the previous session, 

ensuring accuracy and completeness of the records. 

Discussion on School-wise Program Lists and Detailed Curriculum: A comprehensive 

discussion ensued regarding the compilation of school-wise program lists and the detailed 

curriculum to be followed for the academic year 2019-20. It was decided that the finalized 

curriculum would be presented to relevant bodies for due approval. 

... 
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Detailed Discussion on First Semester Course Content: Each program across the schools 

was meticulously reviewed, and the first-semester course content was discussed in detail. 

Immediate implementations were strategized to ensure smooth academic progression. 

Discussion on Lab Facilities: Special attention was given to aligning lab facilities with 

specific courses scheduled for the first semester. Necessary arrangements and upgrades 

were planned to enhance the learning experience for students. 

Credit Allocations and Pedagogy Analysis: The council deliberated on credit allocations 

as per standard norms and analyzed pedagogical approaches to ensure effective course 

delivery. 

Inclusion of English Courses: The need for English courses tailored to specific program 

requirements was discussed, considering the diverse range of programs offered at the 

university. 

Curriculum Discussion on EVS: The curriculum, particularly concerning Environmental 

Studies (EVS), was examined in accordance with CGPURC ordinance guidelines, with a 

focus on credit allocation. 

Faculty Load Analysis: A brief discussion was held to analyze faculty load requirements, 

aiming to understand the proposed manpower requisition for optimal faculty-student ratios. 

Commonality in Curriculum: The council explored commonalities in curriculum 

structures between diploma, undergraduate (UG), postgraduate diploma (PG Diploma), and 

postgraduate (PG) programs, aiming for the efficient utilization of resources. 

Skill Mapping and Counter Measures: The skill mapping sheets submitted by respective 

Heads of Departments (HODs) were analyzed to identify skill gaps and devise appropriate 

countermeasures to address them effectively. 

Faculty Development Programs (FDPs): The necessity for organizing FDPs specifically 

aimed at enhancing ICT-enabled teaching and learning processes was discussed, 

highlighting the importance of faculty training and professional development. 

AGENDA 2 -  Exploration of Immediate Access Platforms for Transitional Measures in 

Emergency Situation. 

2 .1  The second Academic Council meeting of AAFT University of Media and Arts convened 

on 23.03.2020 to address the urgent need for transitional measures in response to the 

emergence of the first COVID-19 case in Raipur, Chhattisgarh. The meeting focused on 

exploring immediate access platforms to ensure continuity of academic activities and 

support for students, faculty, and staff during the emergency situation. The meeting began 

with a somber acknowledgment of the gravity of the COVID-19 situation and its potential 

impact on the university community. The Chairperson emphasized the university's 

commitment to prioritizing the health, safety, and well-being of all stakeholders while 

striving to maintain academic continuity. The registrar provided an overview of the current 

COVID-19 situation in Raipur and outlined the challenges posed · to 
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traditional modes of academic delivery. Recognizing the need for swift action, the 

Academic Council engaged in a collaborative discussion to explore viable solutions and 

immediate access platforms for transitional measures, the Registrar highlighted the 

importance of leveraging technology to facilitate remote learning and ensure uninterrupted 

access to educational resources. He emphasized the need for robust online platforms and 

digital tools to support virtual classrooms, online assessments, and communication 

channels. 

The Dean of Academic presented a comprehensive plan for transitioning to online learning 

modalities, including the adoption of Learning Management Systems (LMS), video 

conferencing platforms, and multimedia resources. He underscored the importance of 

providing training and support to faculty and students in navigating online learning 

environments effectively. The Heads of Departments shared their insights and experiences 

regarding the implementation of online teaching methodologies within their respective 

disciplines. They emphasized the importance of adapting curriculum content, instructional 

strategies, and assessment methods to suit the online learning environment while 

maintaining academic rigor and quality standards. 

The Academic Council deliberated on strategies to address potential challenges such as 

internet connectivity issues, accessibility concerns, and digital literacy disparities among 

students and faculty. It was agreed that proactive measures, including the provision of 

technical support, access to learning resources, and flexibility in assessment methods, 

would be essential to ensure equitable participation and engagement. In addition to 

academic considerations, the Academic Council discussed measures to support the 

emotional and psychological well-being of students and faculty during the transition period. 

The importance of fostering a sense of community, empathy, and mutual support within the 

university ecosystem was emphasized as essential components of resilience-building 

efforts. (ANNEXURE I) 

AGENDA 3 - Discussion on Selection of Online Platform for Upcoming Exams 

3.1 The meeting commenced with a brief introduction by the Chairperson, acknowledging the 

importance of adapting to the evolving situation and ensuring the continuity of academic 

activities amidst the COVID-19 pandemic. The agenda item regarding online platforms for 

conducting exams was identified as a critical response measure to ensure the safety and 

well-being of students and faculty while maintaining academic rigor. The discussion was 

led by the chairperson, who outlined the urgency of exploring online examination platforms 

given the recent development of the first COVID-19 case in Raipur, Chhattisgarh. The 

Registrar presented an overview of the proposed options, highlighting the functionalities 

and features of both Moodle and Google Forms for conducting online assessments. 

The Academic Council members engaged in a comprehensive discussion on the merits and 

challenges of each platform. The Registrar emphasized that Moodie, being a dedicated 

learning management system, offers a wide range of assessment tools, hi_{t'H e s ,  

assignments, and timed exams. However, concerns were raised reg ial 



.4 A\AFT 
3 UryESrrv 

AAFT UNIVERSITY OF MEDIA AND ARTS 
Math, Kharora, Dist. Raipur- 493225, Chhattisgarb, Tel.: 07714282200 

technical complexities and learning curve associated with Moodle for both faculty and 

students. On the other hand, Google Forms was acknowledged for its simplicity and ease 

of use. It was noted that Google Forms could provide a straightforward solution for 

conducting basic assessments, particularly for courses with limited technical requirements. 

However, there were reservations about the security and integrity of assessments conducted 

through Google Forms, particularly in ensuring fair and transparent evaluation processes. 

In light of the discussion, several recommendations were proposed to address the challenges 

and maximize the benefits of online assessment platforms: 

Training and Support: It was unanimously agreed that comprehensive training and 

support sessions should be organized for faculty members to familiarize themselves with 

the selected online platforms. Additionally, dedicated support resources should be 

established to assist students in navigating the assessment process. 

Security Measures: To mitigate concerns regarding assessment integrity, measures such 

as randomized question banks, time limits, and plagiarism detection tools should be 

integrated into the online assessment framework. 

Accessibility and Equity: Efforts should be made to ensure that online assessment 

platforms are accessible to all students, including those with disabilities or limited access 

to technology. Alternate arrangements should be provided for students facing challenges in 

accessing online platfonns. 

Pilot Testing: Prior to full-scale implementation, pilot testing should be conducted to 

identify and address potential technical issues and user experience challenges. 

Following the deliberations, a consensus was reached to proceed with the implementation 

of both Moodle and Google Forms for online assessments, allowing faculty members the 

flexibility to choose the platform that best aligns with the requirements of their courses. The 

Registrar was tasked with coordinating training sessions and providing ongoing support to 

faculty and students during the transition period. 

AGENDA 4 - Planning the Timeline for Faculty Training in Online Teaching and Content 

Recording for Future Reference 

4.1 The Chairperson emphasized the importance of equipping faculty members with the 

necessary skills and resources to effectively transition to online instruction and create high 

quality recorded content for future reference. The discussion aimed to establish a clear 

timeline for faculty training and content creation initiatives. The meeting commenced with 

a presentation by the registrar, who provided an overview of the current state of online 

education and its implications for the university. The registrar highlighted the need for 

proactive measures to ensure continuity in academic delivery amidst evolving technological 

advancements. 

Following the presentation, the floor was opened for discussions and suggestions from the 
Academic Council members. Faculty representatives shared insights into tl and 
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opportunities associated with online teaching and learning, emphasizing the importance of 

tailored training programs to meet diverse faculty needs. The Academic Council deliberated 

on the key components of the training program, including pedagogical techniques for online 

instruction, effective use of learning management systems (LMS), and best practices for 

content creation and delivery. It was unanimously agreed that the training program should 

be comprehensive, interactive, and flexible to accommodate varying levels of digital 

literacy among faculty members. To facilitate effective training, the Academic Council 

proposed the establishment of a dedicated task force comprising faculty members, 

instructional designers, and technical support staff. The task force would be responsible for 

developing training modules, organizing workshops, and providing ongoing support to 

faculty throughout the transition process. 

In addition to training, the Academic Council discussed strategies for creating high-quality 

recorded content for future reference. Faculty members stressed the importance of adopting 

innovative teaching methodologies, such as multimedia presentations, interactive 

simulations, and virtual labs, to enhance student engagement and learning outcomes. The 

Academic Council recognized the importance of investing in technology infrastructure and 

audio-visual equipment to support content creation efforts. It was suggested that the 

university explore partnerships with industry stakeholders to access cutting-edge recording 

facilities and production studios. 

After a thorough exchange of ideas and recommendations, the Academic Council proposed 

a phased approach to implementing the training program. The timeline outlined a series of 

workshops, seminars, and hands-on sessions spread over the course of the academic year to 

ensure gradual and sustained progress. 

AGENDA 5 - Proposal Presentation Timeline to Governing Body with Academic Council 

Recommendations 

5.1 The meeting commenced with a moment of silence to acknowledge the gravity of the 

situation and express solidarity with those affected by the Covid-19 pandemic. The 

Chairperson welcomed all members of the Academic Council, including faculty 

representatives, administrative staff, and invited guests, expressing gratitude for their 

dedication and commitment to the university's mission during these unprecedented times. 

The agenda for the meeting focused primarily on two key aspects: the proposal presentation 

for conducting online classes and examinations, and the timeline submission to the 

Governing Body with recommendations from the Academic Council. 

The proposal presentation was led by the registrar, who provided an overview of the 

challenges and opportunities associated with transitioning to online learning and assessment 

modalities. The presentation emphasized the importance ofleveraging technology to ensure 

continuity in education while prioritizing the health and safety of students, faculty, and staff 

The proposal outlined the following key points: 
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5.1 Utilization ofLearnzilla, an integrated learning management system, to facilitate online 

classes, assignments, and discussions. 

5.2 Integration of Zoom video conferencing platform for live lectures, interactive sessions, 

and virtual office hours. 

5.3 Deployment of Moodie, an open-source learning platform, for conducting online 

examinations, quizzes, and assessments. 

5.4 Training and support initiatives for faculty members to effectively navigate and utilize 

online teaching tools and platforms. 

5.5 Establishment of guidelines and protocols for ensuring academic integrity and security 

during online assessments. 

5.6 Continuous monitoring and evaluation of online teaching and assessment practices to 

ensure quality and effectiveness. 

Following the presentation, a robust discussion ensued among Academic Council members, 

addressing concerns related to access to technology, student engagement in online learning, 

assessment reliability, and data privacy considerations. Members shared insights, best 

practices, and recommendations based on their experiences and expertise in online 

education. After thorough deliberation, the Academic Council unanimously agreed to 

endorse the proposal for conducting online classes and examinations using Learnzilla, 

Zoom, and Moodle platforms. The Council also agreed to submit a timeline to the 

Governing Body outlining the implementation plan and recommendations for ensuring a 

seamless transition to online learning and assessment modalities. 

The timeline submission to the Governing Body included the following key milestones: 

Immediate deployment of faculty training programs on online teaching 

methodologies and tools. 

Roll out of pilot online courses in select departments to gather feedback and identify 

areas for improvement. 

Gradual transition to fully online classes and assessments over the course of the next 

academic semester. 

Ongoing monitoring and evaluation of online teaching and assessment practices to 

inform continuous improvement efforts. 

The Academic Council acknowledged the importance of proactive communication and 

engagement with students, faculty, and staff to foster a supportive and inclusive learning 

environment in the virtual realm. After a thorough discussion, the Academic Council 

unanimously agreed on the significance of adopting online classes and examinations during 

the Covid-19 pandemic. The chairperson expressed gratitude for the constructive input and 

recommendations from the members. 

It was decided that the Academic Council's recommendations would be compiled into a 
de 

report and forwarded to the Governing Body for further consideration and· 
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timeline for the phased implementation of online classes and examinations would be 

communicated to all stakeholders, and regular assessments of the effectiveness of the digital 

transition would be conducted. In conclusion, the second Academic Council meeting 

concluded with a collective commitment to ensuring the continuity of academic activities 

while prioritizing the safety and well-being of the university community. The 

transformative impact of adopting online education methods was acknowledged, and 

members expressed optimism for the successful implementation of the proposed measures 

in the coming academic sessions. 
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